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Abstract

Employees of sales departments of apparel makers play an important role in the success of a fashion-related
business because they provide service through the direct contact with customers. This research tests several
hypothesized relationships between internal marketing and its determinants, such as job satisfaction and organizational
and job commitment, along with sales goal orientation. The subjects in this study were salespeople who worked
at fashion stores in Yeosu and Sunchon. To measure the hypotheses, 200 questionnaires were handed out and 185
were collected. Finally, 163 questionnaires were used for the analysis, as 22 were found to be invalid. Frequency
analysis, factor analysis, reliability analysis, and multiple regression techniques were used after coding and cleaning
the data with the software SPSS 18.0. It was found that job satisfaction in the subjects is affected by organizational
and job commitment and by their sales goal orientation. Second, it was found that both organizational and job
commitment have a significant impact on sales goal orientation. According the results of this study, the higher the
salesperson's job satisfaction, the higher the organizational and job commitment are. This was also true for their
sales goal orientation. Moreover, higher organizational and job commitment was correlated with a stronger sales
goal orientation. On the basis of the results, marketing strategies related to personal management can be established.

Key words: job satisfaction(Z2UF=E), organizational commitment(Z 2] E2)), job commitment( %] & ¢)), sale

goal orientation( " &= HZ X 3p).

8719 EAo] BHoH BT
I.M & AEO Wil BES T U FAL B
wE3 B0 JFS oA Hid, 4

+

WAL A A} E-mail : loh@sunchon.ac.kr

- 740 -



A9 A4

A717) el A= AlET Aul27t
Ao A B 7] ol WA 1Az
WAL Y &49 5,
4 = of of et

PEe oY &3, Ba,
y

o
lo
qu

o [ Y Y

=
=

O o Hr to
2w
>
ol
o
of

)
ot

PN
SN

f
o

ope ¢ °

A

ol

B3
2l

)

=
4o 2

o
R
N

FN

TQ,_O,FIF

o

N
3
oly =
Ll o
N
)
o
ol

f
=

o
e )

)
K rr
=2
2o
o

—H oot o~

ox, ot

e 2
rlo o

ok

o
N

N
Mo
=2,

OO}

o=
LR}
)

s
B3

£
Y
)
S

N
—_

Lo e

U o N g
o,
Hdo 2

ox L ox
S
>~
rloHE
(W SE-)
U

o g
X

L
2%
=

do > oo x> ok my rlo @ & 4y 2 K
>,
jins
=2
1
w N
jiAss
ol
RS
¥
ol
rir
i,
A
~

i e o

4
i

50
°

=
&

=
(=}

=1
[¢]

=°é,
Hir
rlo

T et al.

e A
=y
o

A s

_,_

ol
ol
=)

[e]
Y
[Rod
10

i

o
_O|L
22
o

HiE o o
rlo ol -
=
4 o

) &A%, 297, dAw

s

(2003), pp, 187-202.

foi
e
of

i
B

A

o

Lokt
=)

Ade| A FE viESE2 XYY BA”

(1
o
=l
N
o
=
>
1o

e 2
5
<
o,

st

p

AN

il

jinss

(o

> et

of o,
oo L
o
ol
ok
o (o 2 K
f s 3o rlo
=
O N N 2

— = x M 4d

o

ol
—_

FN
> o =& lo o

AT

ofx

flo ot

o,

oz 41 & n
£l

Ho L =

e
=

o
1

o
B
i)

5=

ok
e )

o

\(q

N

N

N

o3
N o
B

=

[SIi<
1;30

oX, oX.
o

>~

-

okt

)

=

o o ol N RN
o it
e oo 1 ox y
e e

e
ok

3

4
- =

LR o Fo] o
B 24 7heEA 7o
gH
9

gLl

ol
—

Lo R

O
—

fru
gt
ox

Ol
-
N

AAe AEE

m =

A

= o
dlwt
ol

=t
[4n
[

N
)
=
=
e,
19
=
>,
o
=

3l

>
1
ox
o

Y
~
&

2ol AE
SR ELE

Geero] B4 o

EE3ulo
b R | -

il

MU 2 mEl ox R

=
1o
== Hu
22 gy
2 oo
p o
r_ul‘;mgoh‘.
ob o
Ho
do

i) oM rlr
i
_O|L
N

oo
e 3

=)
2ol xo

H o
e A I A
wet
ie]
‘1>’a|m:(£1
> of =
m l<>£;z_czr+oﬁ
= o
m{q,ﬁi)t
o s o
r.?L'Em
:lejmﬂg
o
-3

4 oo

b=

Bt

ol

2ot

o
o
=2

>
~
B o x> 2

o Mot 2

_\|l_‘
H
*

2) D. A. Williamson, Job Satisfaction in Social Service, (N.Y.: Garland Publishing, 1996).

3) L. W. Porter, R. M. Steers, R. T. Mowday and P. V. Boulian, “Organizational Commitment, Job Satisfaction
and Turnover among Psychiatric Technicians,” Journal of Applied Psychology Vol. 59 (1974), pp. 603-609.

4) B. Buchanan, “Building Organizational Commitment: The Socialization of Managers in Work Organizations,”
Administrative Science Quarterly Vol. 19 (1974), pp. 533-546.

5) R. M. Steers, “Antecedents and Outcomes of Organizational Commitment,” Administrative Science Quarterly

Vol. 22 (1977), pp. 46-56.

6) A. M. Saks, “A Psychological Process Investigation for the Effects of Recruitment Source and Organizational
Citizenship Behavior,” Personnel Psychology Vol. 48 (1994), pp. 775-802.

= =
EA R =

7) o238, “§aA LRI 7E AR,
147 13 (2001), pp. 1-25.

W 2B v G FFY IR LY

=

gl RZ]

8) J. Arnold, “Predictors of Career Commitment: A Test of Three Theoretical Models,” Journal of Vocational

Behavior Vol. 37 (1990), pp. 285-302.

9) AE3], AR, “Ax2zr THYU] 224
3 (2005), pp. 195-210.

10) A, “EE] Y FAbe] ARy
I 1993), pp. 26-27.

Tl

1 93%ke

(e}
R

= 741

NeYs 2 dlo] Wt AL A E=ALS315] <] 18 2

of B WFH A7 (st ek vpASe

=



=i}
=

o0
o
1o
Hu
=2
o
e
=2
o
1o
)
—d
a=)
AN
i)
)
jins
i
o

A4l

H—l
Ao
1T DT )
o
o =2
o N
o S
oL
ox £
£
ue
1o
= qju
N
>
Mo ki i‘
oX HN

e
2

o o = =
_C;L
)

rlr

2 olt A o

o & o

oo x
o =

4
=
Moo
=
e
-
X
oft

= o=
o

el -ﬂ'}‘l

o o

b ol o
o ¢
o

=)

ox

i

2

e

N

L

o £

o

ST AN =3
U ook
=
%0,
2
R
H1
N

fo M

fo
=2 o oox o
o l:Dﬂ.llo

>
(AN
lo

i r
ol
ol
o, N
of &2
o,
=
>,
o
N
S
o

)

oo

o

< )

4>

40 BT
= &g
o

0

-

=

PN

i
o
of
=
N
Of
ol

oo
of
=
oS 2
Nl oX
off o g
>

o 4

12 o

=

o
o
2
=2

s

o
-
i)

o Hu N ofN ofx
N
O

Qo £ X

e o Q.

ﬂ:] ﬂllﬂ jins _}1_‘
124 5
- Jfotr 02t
5 flo
>
of 2
1o i =

>
ook
S

_O|L
o =

o e e

re
-+
é

=

N,
o
o

=
(o
il
v Boduo o (o O pok

=)

ol

- 1o
of
ok
o

=)

oo iz
=
12 e o
o
&
>
=

o =&

2
ST
=

g
=)
N
e

II. 0O|2X H{iZ

o

Ol
ok
sy

ox,
1o
=
>
N
o,
1
rir
Ko
!
i
Ey
o
1o
)

&

ool
o i
Ul Q=

>

rr

o
B

2

= =

oY, 2

10

N

N

ir‘

é_{r‘

2

2,

i)

o

o

o

o

oflh

ul

wr s o Rl oo o

=
=

o Mo rlr

fu

=
N o

H e
o
Y

o
jg: il
¥ 1 1o

oK

=
=
_C'>L
=
© yo

oxt > ofN

L4 e lo

BN
>

©
v K
ol
ol
N

a
Bls
=
AN
rlo

=
1o

t;l,l
detol A2e ¥ o5 %

ot
o
o
T
ox
-
<

(R

Azl EREAY vAe 9%  HAEd

— [¢]

I oxt N
_1‘[5 )
o
ox N ot =

2,
ANl e g oo &

x0 ol

e
o = 8w
—‘U l'm 2 r—?—ll‘ r_O‘_l‘,
=)

ofX Hu
12
o
rlo
Y
2
o
2
>
=
)
lﬁ K
rlj
i
rr
~N

d
itl!
1o
jins

R

ol
4
2
lo
U
~N
— o2
2 o °
2
~N
e l
=
iy
rlo

=
=
St
e
SEIY
1o
=
L

~ o .

K

jins
2
X
=
4
ofN
to
=
~
R

> kMoo N
_P_“r
jins

e o %

1 AT
(RSO

o

S~

>

>

[e3

i
jiA2
1o

Bacow AN/ E @

o i
i

==
lo
=)
2
:Oé

Fu
i
ad

[N
o

o — ow
=l

[en

N

=2 rlo = mlo ot Hu
ri
e

o e
N
N

L
=
RO

2 rfr SLoofl N o ok mo ffr wll wl MY oft
e
s
=
w_.
(e

e

&
e

=

e

11) H. C. Smith, The Measurement of Satisfaction in Work Retirement, (Chicago: Rand Mcnally, 1969), p. 6.
12) J. Tiffin and E. J. MaCormick, Industrial Psychology, 6th ed., (Englewood Cliffs. New Jersey: Prentice Hall

Inc. 1974), pp. 298-299.

13) MAE, WD O SURRRANEe] e A7 (A7 st ARk, 2002)
14) B3 A ReE 9 2 Bele] A4 agle] B AT -AWTEAY ARAEAAS FHORD AP

297 224 23 (2008), pp. 171-202.

15) C. M. Futrell, A. Parasuraman, G. A. Churchill, Jr., N. M. Ford and O. C. Walker, Jr, “Organizational Climate
and Job Satisfaction in the Sales Force,” Journal of Marketing Research Vol. 13 (1976), pp. 323-332.
16) R. Hall, “Professionalization and Bureaucratization,” Sociological Review Vol. 33 (1968), pp. 92-104.
17) F. M. Bartol, “Professionalization as a Predictor of Organizational Commitment, Role Stress and Turnover:
A Multidimensional Approach,” Academy of Management Journal Vol. 22 No. 4 (1979), pp. 815-821.
18) L. S. Fink, High Commitment Workplace, New York: Quorum Books, 1992), pp. 1-91.

- 742 -



A19A A4 x o

e

elo] 2o AAHE Hof

AW, =Y, X5 YHgst

d43 dat e AFVoleta &

A2 MdHer a2 Yuis A 7t

A= AL 249 Bxo}
A

dolu 840l WAt

>,
o
i
_OrlL
1=
i
3
i

lo & rr
o)
=
3
=
rir
BN
3
-1
ox,
4o

og
<
2
r&
=
o

>
) o B DR o
Ho

o ml
@ Ao ¢
r—tJI

it

By
e

o

e 1=

, 1o
m_a
ok
o

Lk
ol
>

)
Bl 2

N
)
g

il il
2
rlr
oM,
>
st
N

fo S o
=

ﬁd
&
~
oo =
<
f=+
=}

N
—

Nt

N

&4 =
=
=
N A 1)

N
rie
N
|o
il
>
U

N
-

P

S~
el
o
=2
r

=
ot
ri
rh
=
2

o = @2
o
2 O ro 2 o

of Mo e
zo o off X AN lr Hu T

o 2 12

1 ~N
on N 4
ol
=
o
ol
ol
x °%
2 e NN
S
oL
e :‘_(‘
h=5
i

i

%)
&«

Ly

mi'i__&lgo
=
o

o

i

(R = A1)
2
k1
~

ol
k1
© o gy I og 1o

Rl

>
n:SZ:\.':JEEO
o =t xo

o off 2 2 ki
of HU mek »@ ofy

lo =2
N > o rlo
ofN
[0 >

ox
i
10 Ffl:l r_?{_‘,
IS </
¥ o2 Lo
H“
ol oft
>,

o
rlo =2 % N
111{e3
s
ox [ ofy M
-
oX,
rio

oy

>
S
e
i
S
fo ol

[
[
1o

o

=)
2

o g
o
> o 4y
%0
FUoox 2 4o

L= 1

~N

:?l_'.

o

rlr

FE o
~

>

[

|t

[e]

< e B

rlo
o
ot

)

2

o

> rlo fIrf

lo

O
=

4o N
=
= i

=
N
rlo
by
2
g
o
i
iy o
o
of
<
of
ot

i
ket
i)
ket
NS
£
=
8
W
(€]
S,
[¢])
o
=)
flo

o Mo
= o

>~
>
rie
ulrt
tlo

=2
o

1o oo 44 12
A

=R TR 12

oo

o

.Jﬁmlo
oY e op2 i fol oo v

ox oz oo et = orr

cterson,”” A 35 9}
o] 2 FAMNEES
EobH okl 3Gt Meyer
o Allen™ & B9 A2l 4Ql Ay vt 4] 7}

off
ol
=4
of
&=
oe]
3

=

=

T

h olﬁ o e o2 R of kI X N = o
H1
N
o
=2
e}
ot
=)
N
4>

x 9] @40 HaAgol FHE Y&
AR AFstEA, 225909 MdS dAFsto 7
AEYo= Hgate Afstgon, o o= =

19) L. W. Porter, R. M. Steers, R. T. Mowday and P. V. Boulian, op. cit., pp. 603-609.

20) s, =HPEE

(A 99 AL, 1997), pp. 104-105.

21) J. Meyer, N. Allen, and C. Smith, “Commitment to Organizations and Occupations: Extension and Test of
a Three-component Conceptualization,” Journal of Applied Psychology Vol. 78 (1993), pp. 538-551.
22) G. Blau, and J. Ryan, “On Measuring Work Ethic: A Neglected Work Commitment Facet,” Journal of

Vocational Behavior Vol. 51 (1977), pp. 435-438.

23) Qg ol k, “shae] iAol WAFES] 2X B ARl )Mt HI> HY w7 2T 28

(2002), pp. 1-18.
24) e8], AAE=Z, op. cit, pp. 195-210.
25) 0]&3], op. cit., pp. 1-25.
26) A. M. Saks, op. cit., pp. 775-802.
27) J. Amold, op. cit., pp. 285-302.

28) S. B. MacKenzie, P. M., Podsakff and M. Ahearne, “Some Possible Antecedents and Consequences of In-role
and Extra-role Salesperson Performance,” Journal of Marketing Vol. 62 (July, 1998), pp. 87-98.

29) S. P. Brown, and R. A. Peterson, “Antecedents and Consequences of Salesperson Job Satisfaction: Meta-analysis
and Assessment of Causal Effect,” Journal of Marketing Research Vol. 30 (Feb. 1993), pp. 63-77.

30) AFT, A IS AR, v 224, oo meke] HAOIA gt iH = A

7 93 23 (2004), pp. 45-73.

o
7E

31) J. Meyer and N. Allen, “A Three-Component Conceptualization of Organizational Commitment,” Human Resource

Management Review Vol. 1 (1991), pp. 61-89.

- 743 -



o0
s
1o
Hu
=2
o
e
=2
o
1o
)
—d
a=)
AN
i)
)
jins
i
o
e

O ofN 4
ot o wln g
rie
rlo
N
N
2
e
o,
ok

EA oIt ZRAPHE FI A 2 AA A 7

AL wohel, BEAFY WYL w3y
3] A ]

Wi
) o &l
wa, Mo ﬁ J;fl RS
N Lo ox mot r|r
_;_;: ~oox v N
ok N
fr = K
o)

oX o of mo kI 44 m

ol
el
=
e
fu)

z

Aale AR o

il
%
R
X,
w
rlr

a»
& 4o
»
< ol 2
o
)
o

N
o,
ol
<
fu)
=
rir

AR o

ok o)

e rlo ng_‘, OHTI
o

1 N
BN
ox. —E
e
o Ul o oy
do oft lo X gk
Hul

a
Ho
ol

bl
(o}

gl

2ot yo e

o

=
>
o2
O}
-
X
>
N,

=0 ©
o A H(1993)=
T2 ol 7=, Ao
ojaL golHolnz AL
FRow, &A% £](2003)

| WESEAF M B

£

="

N>

RO

2
-
R

Ir

i)

N L
o

o >

_?E

rir
= = 4

rie

rl

ol

N

=
-,
X, >

N
=
~

ot

i)

ki

of

A

lo W ooy mo U R

HT 2 N lo ro fr w2 wjn

jins
o
=
It
[e]
o

1=

=0l MEeHRAF nAs 9F e

S AT HYT Tekq Ao YT wE
o Hrag 7o FI4 BE A3 2,

=
of
-

N

)
N2 o

L

ret

e

o

4>

FN

i)

fr

rlo

-4

ox,

o

1ot ¢
o
o
o

1o

N

N

H

1%

'y

o,

e
ooy
e
o 2
o

B o

T
ox fo
o %o

1o HU oz 4

2 rlo
N of

N

N

i

=

¥ o

(o o

=l o

o,
>
-2
oy
BN
N

sl

I,

i)

L

2 rlo
-
ox,
HE rr oz X e 4o Ho )

[‘10 OE
Mo ofN o
> o
o Hog
Mo o
o=
N oft
e St
1o x4
oo
IR
o
fle

I
3 7] A0l k=

i)

32) J. Meyer, N. Allen and C. Smith, “Commitment to Organizations and Occupations: Extension and Test of a
Three-component Conceptualization,” Journal of Applied Psychology Vol. 78 (1993), pp. 538-551.
33) P. Irving, D. Coleman, and C. Cooper, “Further Assesment of a Three-component Model of Occupational
Commitment: Generalization and Differences Across Occupations,” Journal of Applied Psychology Vol. 82

(1997), pp. 444-452.

34) C. Ames, “Classroom: Goals Structure and Student Motivation,” Journal of Psychology Vol. 84 (1992), pp. 261-271.
35) L. M. Shore and S. J. Wayne, “Commitment and Employee Behavior: Comparison of Effective Commitment
and Continuance Commitment with Perceived Organizational Support,” Journal of Applied Psychology Vol. 78

(1993), pp. 774-780.

36) S. L. Wagner and M. C. Rush, “Altruistic Organizational Citizenship Behavior: Context, Disposition, and Age,”
Journal of Social Psychology Vol. 140 No. 3 (2000), p. 379.
37) T. E. Bateman and D. W. Organ, “Job Satisfaction and the Good Soldier: The Relationship between Affect
and Citizenship,” Academy of Management Journal Vol. 26 (1983), pp. 587-595.
38) J. E. Mathieu and D. Zajac, “A Review and Meta-analysis of the Antecedents, Correlates and Consquences
of Organizational Commitment,” Psychological Bulletin Vol. 108 (1990), pp. 171-194.
39) P. C. Morrow, The Theory and Measurement of Work Commitment, (Greenwich, Connecticut: JAI Press Inc,

1993).

40) oA, “22 213t A E)e] ARl U 5T o] T AT (FAHSHEL TEH A=, 2000).
a1) olw, Qe “2A B W HYBo] e mAEe] A RENT 2N A RYEe] A e 9

74 9 1-93}3] %] 347 (2004), pp. 349-372.

- 744 -

73



85

AR R AR AR

L

L

5}

°

&9 =g 7ol

A
T

ol

. A

A9A A4

B%
——

N

& 9" Ao AgE

<

=13
ha

olJ
o0

oy

NI

g H 7

1. ALY
2 AdFA

oy

~
oH

=

A 2 AAA g FE AL

999 @7

St

il

oju
el

Bo
Tieo
~

™
N
=

o

o

=
w

XA

=

.
<

ol
o
ap

1
K

(ECIEREE

=
=

0
i

o|J
TP
alg]
™
%o
gl

vl
o

oF

gagem, 45e

AE SH Ar2 SHS A ook

of me

23

B

ofu

o|J
o

i

B

—_

He 1-6le 47

ol
el
Bo
o
wr
o

Mo

on

ach]

NI
olJ
N

=
2

s
4

74 1

o

xr

3} oo A 27

q

T

—~
o

w3 Aolth,

370 A

L

T

5}

°

Al A A

q

%
T

A
o

Fof

°

=5 o

B 4EA 9 T

dqEEAE A

"I
)

ro

o)

7Hd 5 AYdEd e WESEA

st
2009

AET 5

e

15

o &t

I

2 Aol we}

o

plo

WA Aol

ol

3F

tol 175

T

°

=]

-

H

=

=

o 2 Qe AR
o 4EA

=)

-

3t

s
F %tk 200

o

+4

¢}

W 29 109 ~28¢ Abolof HAEAE

o] o

w2 Aolc,

3f

316359 MR} HFH

A9
A= BA

=
=

HaT HEA
Yol A}

i

olJ
N

i

NI

o

SPSS packages

o
.

R

o A= o]

290 Aol 4 AET 68L&

e

F %

NH
o
iof
)
o
N~
i
%
ﬂ
N

xr
1

oju

e
UAIO
=

ol

do

e

ol
el

oF
ol

ol
,_Hnﬂ
=
i

"o

<
_/1_
=)
j
27|
-
or

NI

- B

L A2y 2 ERY B

Dk o] e

H5
H6

H4

H3

H1
H2

olJ

o

el
<
2

N

Qg 1D o7 2y,

- F95r5]x] 139 335 (2008), pp. 41-52.
- 745 -

3} 2% Aol
2912 267 235 (2002), pp. 61-87.
44) vrAg e 3], AAZ, “719 9] Cl(Corporate Identity) Z3+
fE A S 2]

!

E

[+

kY,

.

2 Aol

st ojstd A AFE9=E, 2001), pp. 24-30.

42) 0|49, “xW 2ATHAe| UTHIRET RS, 21 B, oG o v
tel
45) A%, W97), FAE, op. cit. pp. 187-202.

43) AAE, “H21o) 4



<!
K

H

o
pjm

a2l

=

g Q 2 S &
o o [Se) e} <t
e
5 3 & & 8 3
3
R o “ S S A
b a Y R G
(] S on
52 = & 8 3
m > on (o] (q\] (V]
2% zzenleelz|z2]zs|2|28 e
Q_HTOOOOOOOOOOOOOOOO
SRRE
o =K | |7
3 Pﬂﬂ ™|
Mol 1 ®BIE || T
= T (R
= ﬂLtlDl;ojl‘_ 10|11
w . uuﬂmeonJn =
T == .
- ) ] T s P e Y e
- i O E By | e | =
2 = e b A R A A e
‘W ,ﬂoﬂ Z,#ﬂ .w ﬂ%‘_ q_ol L_.._ ,0|._ HL .AT ‘Nvll OE
s hnd N R || R AR
w B w2 |||k || x| @ m | H | B
m_ﬂ 7‘_ | E Nrﬂogmz_n_./uwﬂnmrtﬂgﬁ
i — R . e} e
pl i xR b B I N T il R R I
| | R T | w4 | <) [T | | | B || o | e
H@&ﬁmﬂﬁ%ﬁﬂmﬁﬁﬁﬂﬂq%ﬂ%
—_— _— =
WuLuLliuLﬂx%7%iﬁﬂuqormmm
|| 7| | T | 3| | B ||| R| D | o | A
Hurmurmnfnourmmﬁﬁ@ﬂﬂiﬂ%%%
Blz|= |2 E |7 || T o | 2|7 | nl | w | E ||
| dE(or | 7| M=o || P | o [o)| o | ™| R
oF [%o|@ | | ok || B | | BT | R0 | 3| = | ok | 2| =
=
R R e o R s e
ol o w8 ol e I
> ok Nr T 5T RT oF N B e
o R R N Ew R

o

o0
Hu
of

NI

Wt

k)

1

i

el

oju
o
Bo
o)
5
%o

LE 0.80 9]

5*¢} Saks,”” Browni} Peterson,*

M ol e
49)
A4S

5.9

al

9] 3.82, 3.85, 3.802 UEIOH,

)

[e}

a
I9)

7_]1—2‘1—

i

=

g QA 1

o 47 A3}

==
[¢)

43

N

#4282 0| %7 ehdeh

)

e}

1%

ZERX

o

ol

NB

~

o)

)
=
o

_:AO

Nk

Armold*” 2]

ol
=

i &2

<

AE 7HA

3

B9k AOE et 7Hd 3E AeE o, 1

Qugle] 24 Beo] WAL L Fotnr] 9

olJ

o

oju

il
o|J
He

NI
N

-
o
ol

B

oy

NI

)
%

g
A
=

24293} 49

ol
=

%

il

B % A e

HA 7t

A

Aoz e,

i
2

3], op. cit., pp. 1-25.

KX
=

46) ©l

47) A. M. Saks, op. cit., pp. 775-802.

48) S. P. Brown, and R. A. Peterson, op. cit., pp. 63-77.

49) AF%, /448, op. cit, pp. 45-73.

50) J. Amold, op. cit., pp. 285-302.

13}, op. cit., pp. 349-372.

Al

51) e,

- 746 -



A19 A A 43 of & g 87
E 2> HYBYH 2HBY Y HALH 23}
Variables F Sig. 8 t ToeE
2 Constant 10336 0,000 11.055 0.000 R=0304
=9 | gFuE ' ' 0.551 8.387 0000 | Adjusted R=0300
Constant 5.058 0.000 R=0414
113.593 0.000 )
z37 | A5EnE 0.621 10.049 0000 | Adjusted R=0410
=9 | Constant 110845 0,000 7.207 0.000 R=0.408
29159 ’ ’ 0.639 10.528 0000 | Adjusted R*~0.404
3. IHESEXIE0 et 32N BE AAGT B3 240 fF 59 FFO] =
sPussel fEEEAT VAL 4% ¢ & FAYL 238 golo AUHo Leg,
oyl AN HALNS AT A% AFUS /99 BEL NG B T AES T3
3 4By, Y2 REBEAFTL YW o, 199 o) S 943 /A0l =L sIgolet
HBEAL L A0 Uegon b 45, BRS AU @ A A74E Y 242 5
6o AuEn. 122 27e] EPussel i wASD Ak 122 HYBYY sz0] ke F
BRAG vlAE YL 42 25.6% 222%,  YUS ATABY AFE B S B ofy
93%2 tebon, EYMAS et fEEE o 4T 1S 03 AUAAY 98 BUgel =
Aol 2480l 74 B GFL 0AE Ao Ashe, AwHom 2 wAH JY4H 29 o
2 ehgon, dge ARUE 4By £02 st $PoR FEaA B Hola @ ol 4
deth ARl wEs: FAUS FEA0lD  dpdn AU A7 Ame A e,
B Folnz JAY Anel A ity & Axuzel 48U 2126, Aol
A% HU QRREo] fEEEAF] b 2ABY] FHHA IFL vAe, AT YR
A WS 4TS nATL F eAH 9V A3 A HES AYES, 2H Y] HEHREAFA 34
(# 3 WiEREAF et SAEA 2%
Variables F Sig. B t F-o =2
Constant 5454 0.000 R=0.261
56.739 0.000 .
A Bul 0.510 7533 0.000 Adjusted R=0.256
ﬂi Constant s oo 13932 0.000 R=0227
5k 2] 2 9] 0.476 6.875 0.000 Adjusted R=0222
Constant 11915 0.000 R=0.297
8.161 .000
ERED o8 lo 00 0.545 8256 0000 | Adjusted F=0.293
52) Z1AHY, op. cit., pp. 26-27.
53) &A%, ¥d7], AR op. cit., pp, 187-202.
54) L. M. Shore and S. J. Wayne, op. cit., pp. 774-780.
55) S. L. Wagner and M. C. Rush, op. cit., p. 379.
56) T. E. Bateman and D. W. Organ, op. cit., pp. 587-595.
57) J. E. Mathieu and D. Zajac, op. cit., pp. 171-194.
58) ok “2A2elwt HelZele] A a9l W ZETAe] PR A7 (FATHEFE HoF HAFESl=E, 2000).

59) obyel, 7wzt

0y H T

op. cit., pp. 349-372.

- 747 -



CE 4 7}

H e

oju T R = H TR
&) T o E_m olJ Mm ol
A3 I ] ™ N
) MRG0 B
[ |
= oo W m T
ol op M= F ox |
No ~ ol ) Mo ur
I SR T
— = N =T =
) B o W o2 ol
A Rl g ¥
3 S &
S e oF o o oy —
Mo B 4 = T omn o
RS Gy
k3 FROAT LS
o o|J — W X o T
= g N % HOR
M o pr ®m X
2o m¢ wn X Mo T M R ar
—_— = T B4 = H<
~ .AT [ 1 o
BT 4 oo R R R
or on or N N R A
WOo- || R | W | W | W | m
_Lmo _Lmo ﬂwo
| |<
ol | O8| ST | I | H |
B | | e ||
BT R R | | |
,ﬁ MM
HRERERERRE
NI | NI | BT | N | oT | BT
|| | T | | A
o | ok | 3m| A | BT | RT
R RC| RO RC| RO ¥
,_._mo
B+ +]+|+]+]+
|~
N ol | = = Ne)
= T D2 T 2|2

% T
o T
o7 M
&
~ =
N
iny
S ¥
W
_
w
olo iy
= H
o oju
Fn o
NI Ho
gK o
X
=
N oEr
g B
ﬂuﬂ =]
Ho N|r
i
<
o
ol
Ne)
l
el
—
N
i
—
o
|
ny
ira
=
eli
qmo
Be du
o) %
RUBTY

o

=y

o

xr

il

59 &

] A} AY

Asolu A4, o

Fde

3 o] 9
A Agee

()]
o}

M

by
N

<

‘m‘O
T

2

W ohet o)

el

oj
o

A

st A} HE 54

s #e

AR 7hed 4714

5

ol

H_AIO

Ko

o8

e

dopto 2= off7] wiEo] 179l A

l

Aul2Fd 2 7149 A

| Algste

2o

ute A g

?:_]

i

st

=8

o BAS ofn wrth

)

Kb

7hEe] BA O o, aHzRgl

il

oju

E

ol 2A 3

K

NI

—
1o

’a
TH
i

o

=
=]
w

off o

oH
oH

=
=

o o
o2 teheh

T A, AFEF A AN THA S TS Al

2

4282 S AW o)

o
=

ol

B!

0SS
olJ
B
of

==

el
o
h
el

2]
i

duE3tA 7] 7)ol = 3HA 7F

90
Hqo

FrEAQ Heye

L
T

L2 5% d590A

o] o
I —

]

ojy
o5
Bo
"
o

o

on

il

hst

oy
i

NI

e,

Ao ¥ 9]

o
pu

Hol 74 134 2, 3

164
if]

KD

AL 2 ey 7Hd 4,5, 6

= Adegich ek B AR gl

G
—_—

o

A7 (1993).

o Az

2

60) A. C. Samli, and M. J. Sirgy, “A Path Analytic Model of Store Loyalty Involving Self-concept, Store Image,

Journal of the Academy of Marketing Science Vol. 13

I

Geographic Loyalty, and Socioeconomic Status,

(Summer, 1985), pp. 265-291.

- 748 -



A9 A4

x/lz;/zﬂz;/z/ 18‘_ 23,
k7] 3% (2008). “ZHLkE 9

" A AT R 2

0B AP A7 202U 25,
Hr 3] (1997). 2 FEE A& 8 At
AR (2002). “7H Q9] Ao

ERAR-XIN

%U
©
R
4>_4
u;sz

=2

A8 g 7], AT 2003). “ZE JUREA 2
9 ekt Uﬁgéﬂlﬁém A HE
3ol 267 4%

o]t (2000). “2A E A YEY Y AP H
deuA B A AW sk 9
@1°%%

o] 23] (2001). “f LA .

22N A 5B, A5
A
3% ﬁg’ 2 29 143 13,
oA 2001). “5Y 2ATFHUY Y YAE
P, M%ﬂ, oy g AL G B

ABE, A4S (2004). “F AL O] AR AT, TE,
2454, OlZ‘AEEH BANA ook o=
o A% fEGF 9H 23,

Ames, C. (1992). “Classroom: Goals Structure and
Student Motivation.” Journal of Psychology Vol.
84.

Arnold, J. (1990). “Predictors of Career Commitment:
A Test of Three Theoretical Models.” Journal of
Vocational Behavior Vol. 37.

Bartol, K. M. (1979). “Professionalization as a Pre-

dictor of Organizational Commitment, Role Stress

= 749

89

and Turnover: A Multidimensional Approach.”
Academy of Management Journal Vol. 22, No. 4.

Bateman, T. E. and D. W. Organ (1983). “Job Satis-
faction and the Good Soldier: The Relationship
between Affect and Citizenship.” Academy of
Management Journal Vol. 26.

Blau, G. and J. Ryan (1977). “On Measuring Work
Ethic: A Neglected Work Commitment Facet.”
Journal of Vocational Behavior Vol. 51.

Brown, S. P. and R. A. Peterson (1993). “Antecedents
and Consequences of Salesperson Job Satisfaction:
Meta-analysis and Assessment of Causal Effect.”
Journal of Marketing Research Vol. 30(Feb.).

Fink, L. S. (1992). High Commitment Workplace.
New York: Quorum Books.

Futrell, C. M., A. Parasuraman, G. A. Churchill, Jr.,
N. M. Ford and O. C. Walker, Jr. (1976). “Organi-
zational Climate and Job Satisfaction in the Sales
Force.” Journal of Marketing Research Vol. 13.

Hall, R. (1968). “Professionalization and Bureaucrati-
zation.” American Sociological Review Vol. 33.

Irving, P., D. Coleman and C. Cooper (1997). “Further
Assesment of a Three-component Model of Occu-
pational Commitment: Generalizability and Diffe-
rences Across Occupations.”
Psychology Vol. 82.

MacKenzie, S. B., P. M. Podsakff and M. Ahearne
(1998). “Some Possible Antecedents and Con-

sequences of In-role and Extra-role Salesperson

Journal of Applied

Performance.” Journal of Marketing Vol. 62 (July).

Mathieu, J. E. and D. Zajac (1990). “A Review and
Meta-analysis of the Antecedents, Correlates and
Consequences of Organizational Commitment.”
Psychological Bulletin Vol. 108.

Meyer, J. and N. Allen (1991). “A Three-component
Conceptualization of Organizational Commitment.”
Human Resource Management Review Vol. 1.

Meyer, J., N. Allen and C. Smith (1993). “Commit-
ment to Organizations and Occupations: Extension
and Test of a Three-component Conceptualiza-
tion.” Journal of Applied Psychology Vol. 78.



90 R wojUe AREET 49 U 2ol hEREAG WAL 9F BT

Morrow, P. C. (1983). “Concept Redundancy in Organi-
zational Research: The Case of Work Commit-
ment.” Academy of Management Review Vol. 8
(July).

Morrow, P. C. (1993). The Theory and Measurement
of Work Commitment. Greenwich, Connecticut:
JAT Press Inc.

Porter, L. W., R. M. Steers, R. T. Mowday and P. V.
Boulian (1974). “Organizational Commitment, Job
Satisfaction and Turnover among Psychiatric Tech-
nicians.” Journal of Applied Psychology Vol. 59.

Saks, A. M. (1994). “A Psychological Process Investi-
gation for the Effects of Recruitment Source and
Organizational Citizenship Behavior.” Personnel
Psychology Vol. 48.

Samli, A. C. and M. J. Sirgy (1985). “A Path Analytic
Model of Store Loyalty Involving Self-concept,
Store Image, Geographic Loyalty, and Socio-
economic Status.” Journal of the Academy of

Marketing Science Vol. 13 (Summer).

Shore, L. M. and S. J. Wayne (1993). “Commitment
and Employee Behavior: Comparison of Effec-
tive Commitment and Continuance Commitment
with Perceived Organizational Support.” Journal
of Applied Psychology Vol. 78.

Smith, P. C., L. M. Kendall and C. I. Hulin (1969).
The Measurement of Satisfaction in Work Retire-
ment. Chicago: Rand McNally.

Steers, R. M. (1977). “Antecedents and Outcomes of
Organizational Commitment.” Administrative Science
Quarterly Vol. 22.

Tiffin, J. and E. J. MaCormick (1974). Industrial Psy-
chology, 6th, ed., Englewood Cliffs, New Jersey:
Prentice Hall Inc.

Wagner, S. L. and M. C. Rush (2000). “Altruistic
Organizational Citizenship Behavior: Context, Dis-
position, and Age.” Journal of Social Psychology
Vol. 140, No. 3.

Williamson, D. A. (1996). Job Satisfaction in Social
Service. N. Y.: Garland Publishing.

- 750 -



