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a aAel FAEE FAE 7Y s Aver
S mE Aolgtar Wojx]ar 9 tH(Reichheld and Sasser 1990; Sharp and
Sharp 1997). Sharp$} Sharp(1997)°] AFellA HAAZ=a9e] gaE 1179
WHE A Ql AP dEA oA dHsta vk ol 59 AT AINE v EY
FEEaHS AAAQ ’\]X“‘Lﬁoﬂ/ﬂ HhE o dsS YERE 2EF <
R ] SRl S WSAA 2R FARE AT vk Estar vk
3 Bolton, Kannan % Bramlett(2000)¢] Aol s BAZR 39S &
Aol G s Abdel nAo] AW wEowel FujF e o3 FAHET
As AAG HvE A

o

o)

22y O'Brien and Jones(1995)9] AFoA] @2 TAHAEZZao] 179
S vigE Ad= o]sﬁé}z] Zek A AgEa dokar A AsEA, A e
AR Zrade] 7HxE AAgsor dvkal vk ol g AH¥S HA 1
FTaAgol Az o, ]g]r e FHoA & w 1] FAHEZZ I
ek Ex Az, aAEe] ARl FAAFE Addste Wy, o] Ao R
dat= A, Ao &old & Aol Azt 2HHEZ RO X FH

5] bl

AZ FQstta 31 tH(Sharp2t Sharp, 1997).
BA wAreafds dAs] e o
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N
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FHAQ BAdzmaHe] e TtAAE vpviAl R ol FHoledA
T8 o7k ¥ JoH(Kim, Shi and Srinivasan 2001). 152 574 &H[A}
ol oW B IS Algstolor vt i dxstdA de
A, Ax71d3 A5 #83 AFY A 28 7193 #de] gl BAFE
ojuf MulAE Algeti=riel wet v Edebdvan FAF.
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HZE(e.g., A%, frequent user clubs, v S5)o =z yUE H(Aaker 1991;
Shea 1996)¢]1}, Chandon, Laurent ¥ Wansink(1997)2] Aol x5 8%
7} (utilitarian  value)9t 2% 7} (hedonic value)Z Y7 A3 fFAFSHCL
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O’Brien and Jones(1995)& Au|AtEo] “7]E RAZZ Id9 7MXE &
7HA], ol &g g, dHUbA, A4, Agdow FEEAT. o FA(199)= =
A B AYF BAgoR ]zH—,—(lggg_g 3342l sl®(hard benefit)
22l &9 (soft benefit) o2 Fiatal FH A BAFS FAHolar 744
aleol kol ek ATk

3t Kivetz and Simonson(2002)2 RHAFZ 2 13o A o] HAFE Aeo] 3tk
ATolA HAESY F3S HE4 BAAEYN AR BAAERE o AE
(2007 % HALS BHAEE g wel 284 »2(utilitarian reward) 3} 3 2
# B AF(hedonic reward) o ® FEI = Jrial stk AE&EH BAS AFE
T Bl v A&A VA S5 S5V A B v F)
g BAAS Anjxte] A=A &5 FHA717] 9% BAS ou| gt o]
el A8 B J)5Ae] FxEE A eg, AWE A®W= LCD ZUH)
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2= AA A 7HA B A ZAE S vt 5, 54 Ad(deal) EFYOl wE &
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O

=)/nonloyal(& 12} 3}= &7} A3 74A A gF2

a8y B AT AE S AHALE/EFF T (deal prone/promotion
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78 157 181 .899 070
=A% 101 340 702 289
A AE| =Rk .895 192 180 019
X H]) ARkE7E 923 179 158 048
vk Rk .922 190 109 028
ARE E S -118 072 175 691
141 A% 062 -.076 015 7195
AFFE AHE 244 167 118 .508
AYBds AE -018 164 04 127
Eigen value 2.769 2.425 2.260 2.028
Arg 21.296 18.652 17.382 15597

4
- 21.296 39.949 57.331 72,928

Qe

i</

et

d&om g o XA gl H AEE AR, B8 He5s 93
A QREAS AAFAY. AdE <FE 4>o YEY ok AR A
= A4S AFEd, x°=31.832(p=0.131), x*/df=31.832/24=1.326, RMSEA=0.049,
RMR=0.045, GFI=0.950, AGFI=0.907, IF1=0.991, TLI=0.986, CFI=0.9902.2 u}€}
U 3o A ns [Auldo g ssl Aow welth A sdegdd A
%< Fornell?} Larcker(1981)7F A Al g 3238t dobAl5(0.7 ©]7), ©ohA ol
g3k t3e FgA I HAFFEEA(AVE)S A&34Y Bagozzi 9F Yi(1988)7F
AAG BEFAEE 7]F06 o) HEFEEA 7IF05 oh)ew HrkE

T Aded, <F 4>oA Reuket Zo] 4 FAMEY AE I ARAST #Fe

o

0.701%el a=0.01(t[>2.58)1 4 =5F Fo3 Aoz vepykal, 53t Al¥ e}
PEFEFRAE 77 06, 05 ol4g wolm o] AHAT ST Fu
Atk & 5 9ok
<E 4> SEEE| UE ol 20084

74 [239=[gzeq] = 2 ot 2=

A | A5 | AAx | ex | Y | age | AVE e

o VL | 0841 X’=63.899(p=0.001),
g v2 | 0827 | 0091 | 10333 | 0862 | 0676 |X/df=63899/24-2262

rv3 | 0799 | 0081 | 10.001 QM}SJ::OAS%O?&
G B B e 0856 | 0667 GFL0950,
A w8 | 0915 | 0111 | 10512 | AGFI=0.907,
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v9 0715 | 0098 | 8780
s10 0.903 1F1;069gg5
FAA} TLI=0.965,
e s11 0954 | 0057 | 18661 | 0945 | 0852 CRI=0.976
s12 0912 | 0062 | 16.958
e o]

ol TAMNE 7 ARAAES HoFE AuAF A4
o 1.00] X3 % =7}(Anderson and Gerbing, 1988)¢}, Z+ Ll HH#FE=EA
o] F+AMY 2+ ABAEH 2l SMC(Squared Multiple Correlation)®.th &

(Fornell and Larcker, 1981) &13sto 24 AHEIFAH S A3

<E 5 T4 HHZ ddE

i ER S
84 A kles
AF
5%‘;3 0.257 0.224
2 0507
EE% (0.089) 0.150
EAAL 0.473" 0.387"
= 0.071) (0.074)
FD) WA obeime A AE ABAF(REAY A= READCH, U 92 A

7]
M 7F 3 #AAS A0 SMC(Squared Multiple Correlation)

HE o] A#dEs vEd Aoz BE AAAGF 99%
BAFL2EF Ao 1.00] E3HA & glovmz FA
EA3T L B = a, <FE 4>9 AVES <X 5>

g FAASAE uPs W, z2F FAENE

+
FBA A BT 222 Fornell# Larcker(1981)7}F #l
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4o FARSE 74 Ao|F mi AERE RoPFoR A & T
=z
o

FE (ol Aot e Ao ek

Zﬂiﬂ ATRPe] HFIEE x?=60.538(p=0.105), x*/df=1.262, RMSEA=0.040,
RMR=0.047, GFI=0.929, AGFI=0.867, IFI=0987, TLI=0.981, CFI=0.987% v}E}%t
2y A¥dne dE5Hos \HAS olgste] HFrldt. mEe] fo)stEo]
0.068 Z3sta glo] F& mdelebmn & F vk e Xghe wR a7
G R wiimel oy 7hA tijbE AR E o]Eske Aol By Al o]
i B o oodok B AT 2y AL AFw= AGFIZF 08672 AnkA <l
= ] &3y RMSEA, RMR, IFI, TLI, CFl, 52 7|&X& &
WAl Ryge] AHEx FgEntsitta B 4 9tk o] €A
etemeyer 5(1997) ¥ A g AfL A7t Fagk 4§
< 7|Eo®m AAE vk St
aAFEe 2AaRE YellE F AZA5e Aold uE HITEAEFS
<FE 6>0A BEukel o] 0.087, -0.729% 196K th 27| uliEo] EAXOR
FJ35kA] gkttt & A YA F/ZF 2 E7Hdeal prone, promotion insensitives) 3 ©
2 FeE F8o wepA B A8 FAA S B S S AA
= o] AEAFF] FostA ztolE HolA 7] W] iAfFFHo]
T e diE 2dEnE v & 5 gl

O

B
Z

E e

<E 6> 7Y e JHEEZS Xo|HBS(=EHED

AHRAFY US'/HS™ %743 US/HS
A A FE US/HS 000/.000
25748 US/HS 087/-729 000/.000

TUS: B A8 B4R, U HS: B Etd Y AR

olfd dxts EtiE nAFI wE W dRxiolE Ay E ST WA,
Hebd A7rge) A AgelA 74317\1%65‘ kel x°=25147(p=0.398), x
’/df=1.048, RMSEA=0.023, RMR=0.045, GFI=0.944, AGFI=0.895 IFI=0.998,
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Abstract

A Study on the Moderating Effect of Customer Type in

Reward Programs and Customer Satisfaction Relations.

Kang, Yong-Soo*

This study investigates the moderating effect of customer type(deal
prone/promotion insensitives) on the relationship between perceived values
on the reward program of tele-communication firms and customer
satisfaction. To test moderating effect, Difference test for distinct parameters
in Amos 18,0 program was used. Results show that there is no the
moderating effect of customer variable. But both kind of perceived
values(utilitarian value and hedonic value) have a significant effect on
customer satisfaction. For all customer, utilitarian reward has influenced on
the customer satisfaction more than hedonic reward. And for utilitarian
reward, promotion insensitives customer has influenced on the customer

satisfaction more than deal prone customer.

Key Words : Reward Program, Utilitarian Reward, Hedonic Reward, Deal
Prone, Promotion Insensitives, Moderating Effect of

Customer Type

*  Associate Professor, Department of Distribution Management, Ulsan College





