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Abstract

This study analyzed the brand storytelling campaign of Pasteur drink-type yogurt 'Quebyon’.
The basic idea of research comes from how unique brand name is able to success in Korean
yogurt market. Pasteur storytelling campaign has focused on the product’s branding and
positioning. For analyzing the research, Brand Stewardship Model(BSM) which based on
consumers’ perspectives has been used. For successful storytelling campaign of Pasteur, strong
brand name is needed. Pasteur has decided the brand name ’'Quebyon’ which means good
movement of the bowels in accordance with the research results. And the positioning has been
decided ’attack inside (the body) if it does not evacuate’. For powerful positioning, three
criterions are decided. They are including harmony with the brand name, differentiation with
competitors and easiness with memory. Finally, the Pasteur product dominates the Korean
Bulgarian-style yogurt market. The success comes from the harmonizing of Quebyon yogurt’'s
branding and positioning. In other words, the branding and positioning strategies were working
effectively to the consumers. In conclusion, this study has proved why branding and positioning
strategies are so important in brand storytelling campaign.
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