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3 40 60 72

654 o) 38 62 60
o} 31 69 62

654 o) 23 77 55
291 o4 7h 29 71 153
2B g} R 68 122
HE 4R 7 28 72 171
BB 654 o)y 2 74 13

Z 2] : Statistics Canada; ©] 29, 2009.
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2QE At 29l 2 Mad & 9l AW FEST FAAH PEE e 507 Wert
Aol 1008 < e AE Ttk QEYe Z2ad Fole PEEY 571 1002 ¢

02 224 @} 5.0010
03 214} o]/ 4.8214
04 224 o343 0.6494
05 244 24 09195

01 234} F4 0.4401

06 224 o34 1.0105
07 224 <4 06371
09 224 A 13742
13 214 &4 0.6000

08 214 /4 02467
10 244 24 2.0109

11 234 34 0.2236
12 224 ¥4 0.0091
14 214 273 0.9097
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A, Hoe 9o R Rt Rod AS4E oMUz 29 F PCE QUANL =213
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2 Korean food is healthy. 202

30 Korean foods have various free dishes which come with the main dishes. 1.82

33 I am attracted to Korean culture after I ate Korean food. 132

(;il:_fb 4 Korean food is more attached to Asians then Europeans. 1.26
8 Color of Korean food makes your taste better. 1.16

9 Taste of Korean food makes your taste better. 101

7 Smell of Korean food, such as garlic, makes your taste better. 1.00

27 It is waste of having Korean food at the Korean restaurant. -2.11

Bz 16 I eat Korean food often, even though I do not like it. -1.94
s | 21 1 cannot imagine when there are no Korean foods. -1.49
23 I'd like to eat Korean food where has nice interior. -1.24
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2) H29% : NME 2% FAY(traditional culture seeking type)

(B 7> N2rEe BN NeEd BEES

11 Korean food has strg traditional culture. 201

2 Korean food is healthy. 1.90

ZA 10 In Korean food, use of the traditional sauce makes your taste better. 1.40
S)) 1 Korean food makes your body restore the vitality. 1.34
21 I cannot imagine when there are no Korean foods. 1.18

22 There is addiction in Korean foods, like coffee. 1.00

16 I eat Korean food often, even though I do not like it. -1.84

27 It is waste of having Korean food at the Korean restaurant. -1.79

w 3 Other country’s food is more preferred then Korean’s -1.56
@z |17 Having Korean food gives a modern cultural image. -1.29
" Korean food advertisement needs more of family oriented scenes than 123

narrative explanations.
18 It is good to have Korean foods and chat with my friends. -1.00
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z=1.02; #18, z=1.09)2 Jehyrh
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o Yegse A% A4 SHIA 2 mehh drka @ 4 Ak webd A3RPE @
284 2AAYemen 22 BHIY. F2UHT 99 Aont AUl FEE
458 A971898 Feen A3t 7)o U 4uE AT ¢~ ISECESE NEDE
Fust AAFAS ol Ae ge AelA j@at 9
!

BRI F9H dNE HoIF 4 Ak B9 Do

<# & H3REQ tEH N2l BEHS

3 Other cotry’s food is more preferred then Korean's 1.67

20 1 eat Korean food when 1 have lots of time. 1.28

30 Korean foods have various free dishes which come with the main dishes. 128

2 16 I eat Korean food often, even though I do not like it. 1.22

s

(Feoy |2 Korean food has reasonable price range. 120
4 Korean food is more attached to Asians then Europeans. 1.18

18 It is good to have Korean foods and chat with my friends. 109

12 Korea.n food advertisement needs more of family oriented scenes than 102

narrative

22 Smell of Korean food, such as garlic, makes your taste better. -2.40

21 Old people like Korean food. 2.38

B 14 1 am influenced by ads or drama to have Korean foods. -1.40
g2 |26 Usually, I serve Korean food for my friends. -1.10
06 I canmot imagine when there are no Korean foods. -1.02

07 There is addiction in Korean foods, like coffee. -1.00
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ABSTRACT

Categorizing Canadian Students' Cognition Type on

Korean Food Consumption: Focused on Q-methodology

Jin-Kang Kim* - Chun-Su Lee**

This study is designed to expand 'Q-Methodology’ into the global marketing realm in attempt to
find out how Canadian consumers will perceive Korean food. The ultimate aim of this thesis is to lay
a basic foundation to globalize Korean food and heighten the potential and quality of Korean food.
Korean food, well-known as slow diet, jumps on the bandwagon of the Korean Wave and spreads at
a rapid pace. At this point, most Korean food becomes widespread under the influence of the boom
of not just the Korean Wave but also the growing desire for health food. Hence, it is the most important
to analyze consumers’ types in order to learn how each individual nation perceives Korean Food. This
can be used as the basic research and study to enhance the national competitiveness of Korean food.
Q-methodology is adopted in this study to reveal the critical dimensions and characteristics of the target
market and/or consumers for Korean Food using the Canadian respondents’ subjective attributes. Three
categories (pragmatic trend type, traditional culture seeking type, a beginner type) of Canadian consumer
behavior regarding Korean Food are found and suggested in this study. The objective ‘attﬁbutes of Korean
food are not considered here, but the Canadian consumers’ subjective behavioral attributes are.

Key Words : Canadian Students, Cognition, Korean Food, Consumer Types, Q-methodology
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