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Abstract

The objective of this study was to classify dining-out customers’ behaviors at ski resorts based on their restaurant selection
factors. Data were collected one-on-one via interview questionnaires of 178 customers at the ski resorts. The mean scores
of important attributes (4.12) and satisfactory attributes (3.08) for the sport&leisure purpose group were analyzed. For the
date&family trip purpose group, the important attributes (4.13) and satisfactory attributes (3.06) were evaluated, resulting
in a significant difference between the two visiting-purpose groups by independent t-test (p<0.05). The recognized
important attributes for the sport&leisure purpose group were food taste (4.54), hygiene (4.53), menu variety (4.22), menu
price (4.15), and convenience (4.12), and the most recognizable satisfactory attributes were related to convenience (3.52),
waiting time (3.95), and employee service (3.90). For the date&family trip purpose group, recognized important attributes
were hygiene (4.83), food taste (4.67), menu price (4.40), convenient (4.33), menu variety (4.25), waiting time (4.21), and
employee service (4.10), and marked satisfactory attributes were convenience (3.65), hygiene (3.31), atmosphere (3.25),
employee service (3.23), waiting time (3.17), and food taste (3.00). These results suggest that restaurant selection attributes
would be useful tools to restaurant managers in controlling the quality of foodservice and satisfying service requirements for

dinning-out customers at ski resorts.
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<Table 1> Demographic characteristics of respondents

Characteristics Frequence %

Gender Male 86 483

Female 92 51.7

15-19yr. 7 4.0

20-29yr. 71 39.9

Age 30-39yr. 64 36.0

40-49yr. 29 16.3

50-60yr. 5 2.8

Etc. 2 0.1

. Single 109 61.6

Vartal - Maried 68 384

Etc. 1 0.6

Single with parents 104 58.4

Living  Single 38 213

status Husband and wife 29 16.3

Couple with children 7 39

High school 23 13.0

University student 28 15.8

Education University graduate 89 50.0

level  Graduate 31 17.5

Etc. 5 2.8

Missing 2 12

Student 37 20.8

Office worker 38 213

. Profession 54 30.3
Occupation .

Housewives 23 12.9

Business 12 6.7

Etc. 14 79

<2,000 thousand won 28 15.8

2,000-3,000 thousand won 33 18.6

Monthly 3,000-4,000 thousand won 32 18.0

income 4,000-5,000 thousand won 37 20.8

5,000-6,000 thousand won 22 12.4

>6,000 thousand won 23 13.0

Etc. 3 1.7
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<Table 2> Types of skiing behavior by visiting purpose N(%)
Characteristics Sport&leisure purpose Date&Family trip purpose 1
Ski 67(57.8) 35(57.4) 0.034
Ski type Snow board 44(37.9) 23(37.7)
Etc. 5(4.3) 3(4.9)
<lyr. 21(18.1) 30(50.8) 21.927%**
Ski 1-3yr. 35(30.2) 12(20.3)
. 3-Syr. 25(21.6) 8(13.6)
experience
5-10yr. 23(19.8) 8(13.6)
>10yr. 12(10.3) 1(1.7)
Family 20(17.2) 30(50.0) 28.440%**
Friends 52(44.8) 24(40.0)
Colleague from work 25(21.6) 3(5.0)
Companion Couple 6(5.2) 0(0.0)
Alone 4(3.4) 0(0.0)
Ski camp 7(6.0) 2(3.3)
Etc 2(1.8) 1(1.7)
Car 19(16.2) 3(4.9) 12.784*
Transportation Public bus 21(17.9) 6(9.8)
Shuttle bus 14(12.0) 14(23.0)
Etc 63(53.9) 38(62.3)
<6hr. 54.3) 2(3.3) 18.873**
All day (not sleep) 37(31.9) 10(16.7)
Staying hours 2day 27(23.3) 31(51.7)
3day 28(24.1) 15(25.0)
4day 8(6.9) 1(1.7)
>4day 11(9.5) 1(1.7)
Weekend 61(52.6) 37(61.7) 2.057
Visiting days Week days 30(25.9) 10(16.7)
Both 25(21.6) 13(21.7)
<1 time 8(6.9) 23(37.7) 53.397#**
2 times 20(17.2) 14(23.0)
No. of visitt 3 t}mes 14(12.1) 15(24.6)
4 times 6(5.2) 5(8.2)
5 times 17(14.7) 1(1.6)
>6 times 51(44.0) 3(4.9)
<100,000won 68(58.1) 27(45.0) 5.193
10-200,000won 44(37.6) 30(50.0)
Expenses
>300,000won 4(3.4) 2(3.3)
Etc. 1(0.9) 1(1.7)

#p<0.05, **p<0.01, ***p<0.001
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<Table 3> Demographic characteristics of respondents by visiting purpose N(%)
Characteristics Sport&Leisure purpose Date&Family trip purpose 1
Gend Male 46(39.3) 40(65.6) 11.070%**
ender Female 71(60.7) 21(34.4)
1519 5(4.3) 2(3.3) 9.038
2029 50(43.5) 21(34.4)
Age 30-39 45(39.1) 19(31.1)
40-49 12(10.4) 17(27.9)
50-60 3(2.6) 2(3.3)
Marital Single 79(68.1) 30(49.2) 6.051*
status Married 37(31.9) 31(50.8)
Single with parents 64(54.7) 40(65.6) 3.065
Living Single 29(24.8) 9(14.8)
status Husband and wife 20(17.1) 9(14.8)
Couple with children 4(3.4) 9(4.9)
High school 9(7.7) 14(23.3) 13.304*
Education University student 21(17.9) 7(11.7)
level University graduate 64(54.7) 25(41.7)
Graduate 21(17.9) 10(16.7)
Student 27(23.1) 10(16.4) 29.572%%*
Office worker 28(23.9) 10(16.4)
Occupation Profession 42(35.9) 12(19.7)
Housewives 4(3.4) 19(31.1)
Business 7(6.0) 5(8.2)
<2,000 thousand won 16(14.0) 12(19.7) 5.552
2,000-3,000 thousand won 26(22.8) 7(11.5)
Monthly 3,0004,000 thousand won 23(20.2) 9(14.8)
income 4,0005,000 thousand won 23(20.2) 14(23.0)
5,000-6,000 thousand won 12(10.5) 10(16.4)
>6,000 thousand won 14(12.3) 9(14.8)

#£p<0.05, **p<0.01, ***p<0.001
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<Table 4> Eating-out behavior by visiting purpose N(%)
Characteristics Sport&Leisure purpose Date&Family trip purpose x>

Cooking in Condominium 25(21.6) 19(31.1) 2.033
Dining place in ski resort Restaurant in ski resort 81(69.8) 38(62.3)
Restaurant outside of ski resort 10(8.6) 4(6.6)

1 time 56(47.9) 26(42.6) 1.214
No. visits for restaurant ~ >1 time 32(27.4) 19(31.1)
in ski resort >3 times 20(17.1) 9(14.8)
None 9(7.7) 7(11.5)

Korean restaurant 44(38.3) 22(36.7) 9.735
Japanese restaurant 1(0.9) 1(1.7)
Chinese restaurant 3(2.6) 2(3.3)
Western restaurant 2(1.7) 2(3.3)
Tysie;toii fzaf;::; © Cafeteria 31(27.0) 7(11.7)
Fast-food 18(15.7) 15(25.0)
Cafe, Bar 3(2.6) 4(6.7)
Snack 8(7.0) 6(10.0)
Etc. 5(4.3) 1(1.7)

Korean restaurant 79(69.9) 38(66.7) 11.320
Japanese restaurant 1(0.9) 3(5.3)
Chinese restaurant 0(0.0) 2(3.5)
Type:s .Of res@urmt to Western restaurant 32.7) 4(7.0)

visit outside of .

ski resort Cafeteria 6(5.3) 1(1.8)
Fast-food 8(7.1) 2(3.5)
Cafe, Bar 15(13.3) 6(10.5)
Snack 1(0.9) 1(1.8)

5,000-8,000 won 23(19.7) 15(24.6) 1.544
Expenses for 8,000-10,000 won 55(47.0) 25(41.0)
dining-out 10,000-15,000 won 26(22.2) 12(19.7)

g-oul

15,000-20,000 won 4(3.4) 2(3.3)

>20,000 won

97.7) 7(11.5)
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<Table 5> Analysis of importance-satisfactory attributes of restaurant for Sport&Leisure purpose (Mean£SD)
Variables Importance Satisfactory Difference t-value p
Convenient 4.12+0.88 3.52+0.94 0.60 6.23 0.000%**
Menu price 4.15+0.88 2.10+1.01 2.04 15.97 0.000%***
Employee service 3.90+0.90 3.24+1.07 0.65 5.01 0.000%**
Atmosphere 3.58+0.83 3.29+0.92 0.30 2.80 0.006***
Menu variety 4.22+0.77 2.90+1.01 1.31 11.57 0.000%**
Food taste 4.54+0.65 2.93+1.07 1.61 13.11 0.000%**
Hygiene 4.53+0.65 3.24+0.92 1.29 11.82 0.000%**
Waiting time 3.95+0.82 3.43+0.97 0.52 437 0.000%**
Average 4.12+0.47 3.08+0.71 1.04 14.40 0.000%**
#p<0.05, **p<0.01, ***p<0.001
<Table 6> Analysis of importance-satisfactory attributes of restaurant for Date&Family trip purpose (Mean+SD)
Variables Importance Satisfactory Difference t-value p
Convenient 4.334+0.79 3.65+0.84 0.67 4.50 0.000%**
Menu price 4.40+0.85 2.06+0.90 2.35 12.48 0.000%**
Employee service 4.10+0.85 3.23+0.90 0.87 5.32 0.000%**
Atmosphere 3.73+0.91 3.25+0.95 0.48 2.90 0.006%**
Menu variety 4.254+0.71 2.81+0.93 1.44 8.37 0.000%**
Food taste 4.67+0.65 3.00+0.91 1.67 10.99 0.000%**
Hygiene 4.83+0.47 3.31+0.73 1.52 11.93 0.000%**
Waiting time 4.21+0.75 3.17+0.88 1.04 6.91 0.000%**
Average 431+0.47 3.06+0.58 1.25 12.80 0.000%**

#£p<0.05, **p<0.01, ***p<0.001
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