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Abstract

The purpose of this study was to examine the structural relationships among the benefit sought, satisfaction, and loyalty

of green tea consumers, including the moderating effect of age. Data were collected from 658 residents of Seoul and
Gyeonggi-do Province who were 20-years-old and older and who had purchased green tea. The SPSS 15.0 and LISREL
8.80 statistical package were used for the analysis, and frequency, reliability, an exploratory factor analysis, a confirmatory
factor analysis, and a path analysis were conducted. The results showed that the health benefit and enjoyment among
benefit sought had a positive effect on satisfaction. Satisfaction of green tea consumers had a positive effect on loyalty. The

analysis indicated that age moderated the relationship among benefit sought, satisfaction, and loyalty. The results could

enable green tea marketers to develop marketing techniques that could expand green tea consumption.
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<Table 1> Characteristics of the respondents (N=658)
Variables Frequency (%) Variables Frequency (%)
Gender Male 161(24.5) Marital Status Single 233(35.6)
Female 495(75.5) Married 422(64.4)
20-29 213(32.5) Below high school graduate 10(1.5)
A 30-39 228(34.8) Education Level High school graduate 100(15.3)
£e 40-49 184(28.0) ucation Leve University graduate 473(72.2)
50 and older 31(4.7) Graduate school 72(11.0)
Student 184(28.0) Up to 200 149(23.5)
White-collar worker 159(24.2) 2,000,001~3,000,000 118(18.6)
Occupation Professional 70(10.7) Monthly Income 3,000,001~4,000,000 146(23.0)
Own business 31(4.7) (unit won) 4,000,001~5,000,000 105(16.5)
Housewife 185(28.2) More than 5,010,000 117(18.4)
Etc. 27(4.1)
<Table 2> EFA of benefit sought
Motivation Factor loading Eigenvalue = Varience explained Cronbach’s o Mean*
Factor 1: Health Benefit 345 21.56 .88 3.42
Diet 79 3.56
Safety food 79 3.39
Prevent aging 78 3.35
Aid digestion .76 3.36
Clear mind .69 3.42
Factor 2: Self-esteem 1.98 12.39 .86 2.58
Social position .88 2.51
Self-esteem .84 2.64
Factor 3: Sociality 2.11 13.16 .80 3.35
Serve guest .86 3.50
Help smooth conversation .80 3.29
Good for gift 57 327
Factor 4: Enjoyment 4.02 25.14 .90 3.29
Good color .82 3.38
Good aroma 81 3.44
Good taste .80 3.23
harmony with food 74 3.23
Good for fatigue .68 3.28
Learn etiquette .62 3.17

Total varience extracted=72.24 %, KM0O=0.912
Bartlett’s test of sphericity x>=5727.642 (df=120, p<.001)

1=strongly disagree, S=strongly agree
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<Table 3> All CFA for the modified measurement model

Variable . . Construct Average variance
Standardized loading o
Factors Initial number Tt i il reliability extracted
of variables that variabie (CR) (AVE)
Safety food .83(24.18)
Prevent aging .86(25.54)
Health Benefit > Aid digestion 78(22.00) 86 62
Clear mind 67(17.91)
Selfest 5 Social position .80(20.85) 85 4
cli-esteem Self-esteem 91(23.98) : :
Serve guest .76(20.82)
Sociality 3 Help smooth conversation .89(25.61) .82 .60
Good for gift 65(17.14)
Good color .86(26.24)
Good aroma .85(25.84)
Enjoyment 6 Good taste .85(25.61) 91 .66
Harmony with food .77(22.20)
Good for fatigue .72(19.99)
Overall satisfaction .81(24.04)
Satisfacti 4 Right decision .88(27.25) 90 0
atistaction Wise decision 85(25.73) : :
Pleasurableness .80(23.40)
Repeat purchase intention .81(23.93)
Loval 4 Recommendation intention .89(27.49) %0 20
oyalty Intention for positively speak .84(25.49) ’ ’
Intention for loyal consumer 78(22.71)
<Table 4> Goodness-of-fit indices for the modified measurement model (N=617)
Absolute fit measures Incremental fit measures Parsimonious fit measures
1> (df) GFI RMSR RMSEA NULL x> AGFI NNFI PNFI CFI IFI RFI
87335(0]094) 0.89 0.037 0.075 810.73 0.85 0.97 0.81 0.98 0.98 0.96

Construct Reliability)9} 22524 4(AVE: Average
Variance Extractedyg A4FtaAth +870dA g e A
TE sk W] WHLEAS Uil Zleg
CR>70 o] Zteirtal BH (Hair 5 2006), ¥ AollAl=
TIERlH WEA S AT thE QRlelA BT 0.79]
B E e tiA AR 7)Ee] A 2o = T
TEAFEA T AT g8l ST AET
= kel 2715 vER ZoR AVE>500] Fojok 41
7} = ASZ El(Fornell & Larcker 1981). #4243}
B 50 ooz veht 7] Ajtet 202 Yeldtt
HFH o T FHY AYFTLQQ] 48E, AJolEF 9l 2
= AEA Q] 39, el STE NS 4= A
T 43k5o] dorh. ZHzte] EFEaRIN-skgel] Et t-value=
N AIFEF(1.96, p<0.05)S %3513 TH<Table 3>.

B AFolA SHrde] AR = «*=873.07, df=194,
p=0.00, GFI=0.89, RMSR=0.037, RMSEA=0.075, AGFI=
0.85, NNFI=0.97, PNFI=0.81, CFI=0.98, IFI=0.98, RFI=

)

0 o

!

0.960.2 ZRkx o=z wajo] Agsl 7102 UEITI<Table
4>,

3. iAol B

1) =2} 2nRpe] el v, S50 3|

B ooAgre] AA x4 (overall modelyS AZ3 A 2
FAFE ¢*=918.65, df=198, p=0.00, GFI=0.88, RMSR=
0.039, RMSEA=0.077, AGFI=0.85, NNFI=0.97, PNFI=0.83,
CFI=0.98, IFI=0.98, RFI=0.96°.% HZ R o] =ZE T}
<Table 5>.

E2; vrke] FH S Bk, S5 BAE A%
A3 A7FEE221ENS HEMDOl Folg F(He IF
(BZAS 035, t-value 5.87)S WXe ZoZ Yeyton,
FHARAEH)S TEMDol Tl H(Hel dFAEZEAST
0.37, t-value 6.30)2 V|X|&= ZOoZ UEEHT B3 =
(M) FHEM2)l Fed A+l dFHEEAST 0.86, t-
value 19.63)2 U|X& 222 UEPIt<Figure 2>.
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<Table 5> Goodness-of-fit indices for the structural equation model

Absolute fit measures

Incremental fit measures

Parsimonious fit measures

2 (dD) GFI RMSR RMSEA NULL > AGFI NNFI PNFI  CFI  IFl  RFI

(N=A6H] 7 91?)53‘(0109 ®  0ss 0039 0077 83048 085 097 083 098 098 096

( 132;‘3197) 67§f8(01(? 087 0039 007 61814 084 097 082 097 097 095
0 (Eigozlfer 46‘;5&(0109 9 083 0041 0081 46798 078 097 082 097 097 095

Satisfaction

(n:)

0.66
(19.63%xx)

<Figure 2> Structural equation model
%*=918.65, df=198, p=0.00, GFI=0.88, RMSR=0.039, RMSEA=0.077, AGFI=0.85, NNFI=0.97, PNFI=0.83, CFI=0.98, IF1=0.98, RF1=0.96

*p<.05, **p<.01, ***p<.001
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<Table 6> Test for metric invariance

Famejo] ARHoR NEsH e A%E ek

o

Models 1 df Ay Adf p-value RMSEA CFI
Nonrestricted model 918.65 198 - - 077 98
Full metric invariance 1145.85 203 2272 5 p<.001 .087 .96
***p<,001
<Table 7> Path coefficients for cosmetics and household goods and chi-square differences
Path 20-39 40 and older Chi-square differences
Health Benefit—Satisfaction 0.34(4.74%%%*) 0.45(4.45%%%) Ax? (13)=121.34%**
Self-esteem—>Satisfaction 0.07(1.18) -0.24(-2.71*%) Ax? (15)=93.58%*+*
Sociality—Satisfaction -0.14(-2.05*) -0.01(-0.13) Ax? (14)=94.53%+%*
Enjoyment—Satisfaction 0.47(6.72%%%*) 0.28(2.43%) Ax? (12)=68.09%**
Satisfaction—Loyalty 0.82(16.38***) 0.99(10.26***) Ax? (14)=379.25%**

*p<.05, **p<.01, ***p<.001
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<Table 8> Summary of hypotheses testing

Hypothesis Hypothesized path Estimate t-value Results

H1 Health Benefit (§1)—Satisfaction (n1) 0.35 5.87 Supported

H2 Self-esteem (£2)—Satisfaction (m1) -0.04 -0.81 Rejected

H3 Sociality (£3)—>Satisfaction (1) -0.07 -1.17 Rejected

H4 Enjoyment (£4)—Satisfaction (n1) 0.37 6.30 Supported

HS Satisfaction (n1)—>Loyalty (n2) 0.86 19.63 Supported

Ho6 Moderating effect of age Supported
Stk 2 ReiFa ek, o] Wl e T Rolehs M) HES At F
B 7ol MaRE AUE 2ok <Twble 753 RTh. 9@ FYRATE Ve ol he 712bEie. o) A}
A, 52 2H)A} 27| AREERN0] VEA G FAH A9, Al FFL 5 wATY AolEDe] g =
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