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Structural Relationships among Rural Tourism Motivation, Satisfaction,
and Loyalty Including the Moderating Effects of Gender
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ABSTRACT

Gender is frequently being identified as a key moderator in consumer behavior studies.
However, there has been insufficient studies in this field in rural tourism areas. The
purpose of this study examined the structural relationships among rural tourism motivation,
satisfaction, and loyalty including the moderating effect of gender. Data were collected
from 442 farmstay visitors by field survey in rural areas. SPSS 15.0 and LISREL 8.80
statistical package were used to analyze the data. Principle component analysis and path
analysis were carried out to identify the structural relationships. Results showed that
refreshment and family togetherness of tourism motivation had a negative effect on
satisfaction. However, rural life of tourism motivation had a positive effect on satisfaction.
Tourists’ satisfaction had a positive effect on loyalty. The results also indicated that gender
moderated the relationship among tourism motivation, satisfaction, and loyalty. The study
suggested that it was important for tourism service marketers to develop proactive
relationship marketing techniques that could have a lasting impact on customer retention.

Key words: rural tourism motivation, satisfaction, loyalty, structural relationship,
moderating effect
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Table 1. Socio-demographic characteristics of the
respondent (N=442)

Characteristics N(%)
Gender male 173(39.1)
female 223(50.5)
10s 13(2.9)
20s 84(19.0)
Age 30s 149(33.7)
40s 124(28.1)
50s 48(10.9)
60s+ 6(1.4)
below elementary school 4(0.9)
Education middle school 9(2.0)
over high school 129(29.2)
alone 39(8.2)
Cohabitation  couple 75(15.8)
couple, children and parents 360(75.9)
Seoul 111(25.1)
Gyeonggi-do 100(22.6)
Gangwon-do 16(3.6)
Chungcheongbuk-do 2(0.5)
Residence Chungcheongnam-do 5(1.1)
Jeollabuk-do 1(0.2)
Jeollanam-do 2(1.1)
Gyeongsangbuk-do 28(6.3)
Gyeongsangnam-do 65(14.7)
67} 2l & E2e] 7001%5 AWt 3l

on, 7} 99REEE 04 o]0 LR} 291
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Z e} (convergent validity) 2}

ES
bl h
THH el A (discriminant validity)S #H353l7] 9138}

Table 2. EFA of rural tourism motivation

B)o] &

&
GBI} YRS 63
e A}

(CFA)S HAI5HA

FAS AAst7]o o

Motivation Factor loading  Eigenvalue  Variance explained Cronbach’s @ Mean”
Factor 1: Refreshment 3.25 15.48 .88 2.15
Get refreshed .86 2.02
Relax daily tension .84 2.18
Escape from a daily life .81 2.10
Enjoy calm atmosphere 75 2.31
Factor 2: Excitement 3.19 15.20 .82 3.10
Experience solitude 77 3.27
Find thrill and excitement .76 3.20
Indulge in luxury 72 3.54
reminisce the past 71 3.08
Experiencing a simpler life .68 2.84
Feel exciting 48 2.67
Factor 3: Rural life 241 11.48 .85 2.40
Enjoy rural life .84 2.50
See rural landscape .80 224
Experience agriculture .80 2.44
Factor 4: Learning 2.20 10.45 78 2.34
Learn new things .85 242
Experience new lifestyle .76 2.10
Travel to historical heritage sites .67 2.49
Factor 5: Socialization 1.85 8.80 71 2.71
Inspire community consciousness .76 2.62
Meet people with similar interest .67 291
Share a familiar place with others .66 2.62
Factor 6: Family togetherness 1.81 8.60 .82 2.19
Educational opportunity of children .88 2.31
Be together as a family .83 2.06

Total varience extracted = 70.01 %, KMO = 0.842

Bartlett’s test of sphericity z°= 4653.769 (df=210, p<.001)

Note: 1 = strongly disagree, 5 = strongly agree



S(CR: Construct Reliability)$} HFEAIFER|5
(AVE: Average Variance Extracted)S A4+ T

TN EA =

t gANsE THse 29

o] YHIAAES YElE ASZ CR>70 ©]
W Zg}sltkal B (Hair et al. 2006), & <370
Ae 71580 T wEa s AL gE 8
QoA 25 0701402 Yeht tialdge=z 7]
ol At Ao eyt i AFEAT

ARG s ST AHE F e

BAae] 72718 el A0 2 AVE>.500] Hojof

Ao g EUKFornell & Larcker,

3} BE 50 oo Ueht 717
o Ut AEHow BYF

Table 3. All CFA for the modified measurement model

719] AFHLAQ] 38E, Trjagl 33y, FEA
g a9l 385, shracl 385, Alwagl 335,
715891 28 o] gton, v 435 FAE
28t=0] Jgith Zhzbe] TFE QAR Fe] o
t-value= YAFE (1.96, p<0.05)S Z3} 3}t
B dAFdAE HA SR Ades &
@abr] f8 AdAFAF, SEARAS, 19
PR FE o] &3k B AFolr SHPrde
AR T £2=705.67, df<195, p=0.000, GFI=0.82,

RMSR=0.078, RMSEA=0.098, AGFI=0.74, NNFI=0.88,
PNFI=0.68, CFI=0.91, IFI=0.91, RFI=0.85Z u}E}
O Aw s TERYe BAse Felt ¢

= ALE YEyth

Variable A
— Standardized Construct v?rage
Initial . s variance
Factors . . loading reliability
number of Final variable extracted
. (t-value) (CR)
variables (AVE)
Escape from a daily life 0.77(15.15)
Refreshment 4 Relax daily tension 0.88(15.57) 93 .83
Get refreshed 0.81(17.31)
Experience solitude 1.03(12.61)
Excitement 6 Find thrill and excitement 0.86(14.42) .80 57
Indulge in luxury 1.03(12.14)
See rural landscape 0.55(8.96)
Rural life 3 Experience agriculture 1.07(14.10) .85 .66
Enjoy rural life 0.81(9.24)
Experience new lifestyle 0.51(10.20)
Learning 3 Learning new things 0.62(13.66) .62 .55
Travel to historical heritage sites 0.64(13.14)
Meet people with similar interest 0.64(12.81)
Socialization 3 Inspire community consciousness 0.81(13.49) 77 .53
Share a familiar place with others 0.64(11.21)
Family ) Be together as a family 1.16(16.77) 58 -
togetherness Educational opportunity of children 1.11(16.85) ' '
Satisfaction for professionality of farmstay host  0.79(13.33)
. . Satisfaction for attitude of farmstay host 0.75(14.33)
Satisfaction 4 .69 .64
Satisfaction for cleanliness of room 0.79(14.49)
Satisfaction for facilities of toilet and shower 0.74(16.33)
Intention of revisit 0.44(14.26)
Loyalty 2 .85 74

Intention of recommend

0.52(16.83)
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Table 4. Goodness-of-fit indices for the modified measurement model(N=442)

Absolute fit measures

Incremental fit measures

Parsimonious fit measures

22(df) GFI RMSR RMSEA NULLz?> AGFI NNFI  PNFI CH IFI RFI
705.67(195)

82 078 098 77313 74 88 68 91 91 85
p=0.00

4. A7Utde| AEnt =2
2 AT A FxEd(overall model)S 7
23 A3 AFAFE 3=712.66, df<201, p=000,
GFI=.81, RMSR=077, RMSEA=.097, AGFI=74,
NNFI=.89, PNFI=70, CFI=91, IFI=.91, RFI=.85%
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Table 5. Goodness-of-fit indices for the structural equation model

Absolute fit measures

Incremental fit measures

Parsimonious fit measures

z2(dp GFI RMSR RMSEA NULLz? AGFI NNFI PNFI CH IFI RFI
All 712.66(201)
81 077 097 789.91 74 .89 70 91 91 .85
(n=442) p=.00
Male
492.15(201) .81 091 090 541.56 74 92 71 93 93 87
(n=173)
Female
389.87(201) .87 057 064 408.42 .82 94 72 95 95 88

(n=223)




Table 6. Multi-group analysis for metric invariance

Models z? df Az Adf p-value RMSEA CFI
Nonrestricted model 712.66 201 - - .097 91
Full metric invariance 852.97 208 140.31 7 4.37693E-27%%* 107 83
#xxp< 001
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Table 7. Path coefficients for male and female and chi-square differences

Path Male Female Chi-square differences

Refreshment — Satisfaction -0.25(-3.29%*) -0.05(-0.73) A £2(10)=149.63%**
Excitement — Satisfaction 0(0.03) 0.09(1.25) Ag? (10)=149.70%**
Rural life — Satisfaction -0.07(-1.22) 0.12(1.66) A £2(10)=148.66%**
Learning — Satisfaction -0.04(-0.37) -0.06(-0.62) A 22 (10)=142.90% %
Socialization — Satisfaction -0.03(-0.18) -0.14(-1.47) Ag? (10)=143.01***
Family togetherness — Satisfaction 0(-0.10) -0.18(-2.01%) A £2(10)=138.07%**
Satisfaction — Loyalty 1.82(7.33%%%) 0.99(6.55***) A 2%(10)=18.62*

#p<.05, **p<01, ***p<.001

Male: 2%=492.15, df<201, p=0.000, GFI=0.81, RMSR=0.091,

CFI=0.93, IFI=0.93, RFI=0.87

RMSEA=0.090, AGFI=0.74, NNFI=0.92, PNFI=0.71,

Female: 2”=389.87, df=201, p=0.000, GFI=0.87, RMSR=0.057, RMSEA=0.064, AGFI=0.82, NNFI=0.94, PNFI=0.72,

CFI=0.95, IFI=0.95, RFI=0.88
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Table 8. Summary of hypotheses testing

Results

t-value

Completely standardized

Hypothesized path

Hypothesis

H1

Supported

-2.24
122
2.15
-1.28
-0.51
-2.58
8.45

-0.19
0.10
0.16
-0.14
-0.05
-0.26
0.68
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