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A Study on Purchase Behavior and Design Preference of Luxury Hand Bag Users aged

20 to 30 by Lifestyle and Age Variable

Chil Soon Kim" and Jin Lee”

‘ I)Dept. of Textile and Clothing Design, Kyung Hee University;, Yongin, Korea
2)Dept. of Fashion Art, Graduate School of Art Fusion Design, Kyung Hee University; Yongin, Korea

Abstract : The purpose of this study was to observe premium handbag users who are 20 to 30 year old of age, to deter-
mine purchase behavior and design preference of handbags by lifestyle and age variable to help market segmentation. A
survey instrument was used. A sample was selected by quota sampling method from 20 to 30 aged Korean women, and
reliable 538 data were analyzed by SPSS. Cluster type towards lifestyle and age were independent variable. There are
two types of lifestyle clusters toward luxury handbags; Strongly favored and weakly favored group toward luxury hand-
bags. Strongly favored group of luxury goods considered more brand, country of origin, and trend, while young people con-
sidered more new arrival of design in purchase of products. Preferred design type of hand bag was statistically associated
with age variable. 20s consumers preferred shopper bag style and big size of handbags. Leather was preferred by the
group of the strongly favored luxury goods. Through this research finding, we hope handbag brand market segmentation will
be based on lifestyle and age variable to reflect customer's demand.
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) 209(186.4) 157(179.6) 199(208) 167(157.8)
I
A= 763 595 (65.0) (72.0) 366(68.0)
14(22.9) 3122.1) 33(25.6) 12(19.4)
Y
ek 5.1 1.7 (10.8) (5.2) 4584
3937.7) 35(36.3) 47(42.1) 27(31.9)
X
Al 142 133 (15.4) (11.6) 7401338)
7(18.3) 29(17.7) 21(20.5)
v =Neu]
JAFLEE 26 110 ©69) 15(15.5) (6.5) 36(6.7)
B 58.7) 12(83) 609.7)
s 3T
7} 8 i 20 11(7.3) 4.7) 17G3.2)
34 274(100) 264(100) 306(100) 232(100) 538(100)
s ¥*(4, N =538)=30.178 ¥(4, N=538)=10.494
X, pit p=0000"" p=0033"

Aol ZAANM| AAL Mol 3tk EF] HEIS mf> o} z2= 20thel] vl 30thelld A3 %7t o A UERsTh
she AT o 2349 FaRh Az (c/o)el W
ofefElut &Rl B FolX Axrt Hdvke A, S 43.
IE& 9] “Made in Italy”, “Made in England”s} 2 71+ AZF A=wl g s ¢ AAE ARG A elo| e
we] epdo) 7iQlate] & Ho|eE G AH|xHEe] AlF] A FRRAARE folgk Zfolzt AATHp <.001). Table 69141
o A 7H g o] E7E 5T F Jds AR F Kz ule} o] ®Fel A9k Il Bl=rt A5ER1 anjake
ZHr 1ol Fulisls 347t 226, 254U 25 1.563)2k S5

alo] fejgk xfolE HWAnh et AR Tl Sl 7F Rjo)

433. BF ol Al ) As EE = e 2o UEkith

_ELLEO

}1,

nJIE
2

>ﬁoﬂ

HE ) A dEske 35S golzied #y 73
(»p<.001) ¥ AFH@<0.05) F AAGe] I A T F 44 CIXfRl Ma=
AUATE. Table 59014 Hi= v} o] AAH o2 HES i 44.1. A5 A= gzl
SlaAl 4% 7 Fulsiar A gEL <Glzurolglon o Azehs A= TS Chi B8-S AAIE A3 Table 7
F A=do] B, 92)o] T3 gPFo] A=A HENSHE o ANE AAH go|Z2 ekl FHFFIE dFAo] gy
o] 7% A=wl Hfo] A5F FHukro) =9k, 20t ARG I= Fole Aol des FRIBIATHp = .000). X
30ciolA] o] o] Tk W X7, A FL AXoR =& Hat AFE YL e FE o]
MES A58 ot 200 A#EFAM o H3=7F =3 w, 200j9ll4 F o] Bo] AsFE & & ULk By, A2~
ol WE A=wof vl Al Ml Y Al FEe] §l W 30iRoE 200io4] A=At e BB, <&
= oleolglRl AFU A Fdele &< g 200 & Wy <Gz g Rure 3otjolr & o AEEe) A
H|zEo] HES E4 F W] Wi ZAo= siMdn). «x7t YRRl Al wEhr Mswrt thes debed & U

Table 6. @37 A A=y 7o S5 BlwE AT 34 434

ol B4 Hd
o] Z2eld F3 A P
'\__x B
A7 Pl t gk 20tH 30tH t 4k (n= 5;8)
(n=274) (n=264) 3k, ¥ (n=306) (n=232) (PR, ¥
5385 0.990
226 1.56 0000 1.97 1.84 ©0322) 1.91
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Table 7. /4% A=w TIARIGES glol vl 2R3 dRgRdAe] A #4
HE@IoE)
(&%)

iz 1 1 o3& =
. R i 213 I
%52 237 200} 3008
37(40.8) 43(39.2) 34(45.3) 46(34.7)
By 1]
Sk e 13.6 164 (112) (19.8) 80(15.0)
) : 9(112) 13(10.8) 10(12.5) 12(9.5)
= ]
<A “ 33 5.0 (33) (5.2) 2(40)
48(43.9) 38(42.1) 38(48.7) 48(373)
1]
== a 17.6 145 (12.5) (20.7) s6(16.)
B 78.7) 10(8.3) 14(9.6) 3(7.4)
1ijoil]
i - 26 3.8 4.6) (13) 173:2)
106(114.8) 119(110.2) 148(127.4) 77(97.6)
35 8l 18
Loy " ¥ 38.8 454 (48.8) (332) 225(42.1)
_ ' 51(41.3) 30(39.7) 39(45.9) 42(35.1)
. \
SR b 187 s (12.9) (18.1) 81(15.1)
15(12.2) 9(11.8) 20(13.6) 4(10.4)
2~ul "
A== - 5.5 34 6.6) 1.7 2443
3 273(100) 262(100) 303(100) 232(100) 535(100)
s X6, N=535)=10.343 ¥(6, N =535)=34.632
X, pit p=0.111 p=0.000""
p<.001
Table 8. Blo|Z2Eld G, A% Wbl A Aoy Lo AP B4
= @IHE)
. (1€0%)
A REI=AT 24 2% I
433 234 20t} 300] -
o 192(196.4) 195(190.6) 208(220.2) 179(166.8)
A= 70.6 73.9 (68.2) (77.5) 387(712.2)
= 48(39.1) 29(37.9) 54(43.8) 23(33.2)
A=71= 17.6 11.0 (17.7) (10.0) 770144
8(13.2) 18(12.8) 17(14.8) 9(11.2)
vH)
o 29 6.8 (5.6) (3.9) 2649
24233) 22(22.7) 26(26.2) 20(19.8)
' i=R=2)
A 8.8 83 ®8.5) 8.7 46(8.6)
&7 272(100) 264(100) 305(100) 231(100) 536(100)
> . (3, N=536)=28.527 x’(3, N=536)=7.831
X P p=0036" p=0.050
p<0.05
442 M35 A= L) = g A5
Mzsle = AT s Chi A4 23} 2lo|Z2E}
U FHRUH Table 87 2ol FAMOE Aol AAY 443 AF A=W Ao]=
(»<0.05). 3HAIRF A%l wh} fojgt ATge] gl et MEshs A= F7](Size)ot GRS glo|Z2Eld #3
Atk 7P A sk Al HA7E e gEllA &5F F] 8L Table 93 o] Aol fldlont, AHS st A
oA ZgRlERT &8 &2 Ko o A5ATe] A2 Ade] AATHp =0.000).
A} S o) B ol Ale] A% 2e ARL U AAHLE WY, <2 S Aozt Mg AEHE R
ERlT) «olzrlEre A3270) Agte] A=l Auwth % ugkon 7l xRt AS ey 32 200 ZEolA o
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Table 9. A5 H=w) Afo]=e} gfo]Z2El 3, AR ] ARG E4A3
HEIHRIE)
18C%)
Aol ol 23 R a3 .
=57 sk 20tH 30tH
129(127.3) 121(122.7) 169(142.2) 81(107.8)
=
= Aol 47.1 4538 (552) (34.9) 25046.5)
_ 105(113.1) 117(108.9) 111(126.3) 111(95.7)
TR Apel= 383 443 (36.3) (47.8) 222(413)
40(33.6) 26(32.4) 26(37.5) 40(28.5)
ro
A Aol = 146 9.8 8.5) (17.2) 66(123)
) 274(100) 264(100) 306(100) 232(100) 538(100)
> ¥(2, N=538)=3.690 ¥4(2, N=538)=24.226
o P p=0.158 p=0.000"
p <001
o] A% HE Aol AHT & Utk 2 olfE 30thel SoAERE AES YeEiYh 28az gl ARt 3
H|g)] 20te] 2] 544 o] Br] WEo] Adrfol=rt F Zold #alek gl AFS JNdsjof gt} 53] HAYE F
b3] Sojrtal dazte] olsiths 4 wiitel © ol A 68%7} W& A=wS Pl 4lo] sl B} wlAdiFel vt
TS & ¢ JSTE v S Alel=e) Ze Alo] = 30t o = AjAe] Auke g Wiy 2 5= Qo)
N & o MEEe AL Bt sl A HEIEE Fo|Z2ied #IREH I% W
o1z} fol3t 212 BT AT TE 20tE A3t WE,
5 & =) A FLEE AFIINL AT HE s 253 o= A
= FolE 33 o] A= 7Zh Bil=e gl 79
HE e Lk YE B go|ZAEdS zZzgo] ojufshel webd FEE TS o8 slior & A
Aoz yle #FE & WEASY HF7 oY, o] B3} olo|t])E = 4 Y= dlolElFa AzkEnt. o) #
gEdloy 23F oA EREe] EE FHon, o] #X =) o] Ag- FolzF] K felgt zbelrt YTE A
) ABS HooR o] TuigEy) J=w NEEE B 7F HE A= 9] 3o #Asle] A4 WE s aFS
Asle] g3 22 AES A AZF 79} 371 2263801 AT HE ol 2FS 1.568
TFufja o] o i o)z el 2R O A 2 HEFHUxe) 35 AFH AS Fonl=st =9t
o] wElM EAIHoR FoslA AwAde] et HEN= gzl Ao 7§ go|Zelde] 23] AlEslE +3
S 7Y Al FrIe] LelrlE vl Bils 2371 = S3e = 2R AT AR Yoy AN
W] 95k Jdel 34 B§E oja %] oMe ABAol AUSTE AA] 42.1%2] ¥ITE A 7HF

S ESE R LSRR EERE
A
[e}

—L
%37

g o= 153t 30th

B &FBoA ol e 54 HE
AgoM Fraid Bk ezl HE Ao

AR 25 FAHCE folepl Hals, Az,
o 71ES Ae 2R vEhth relzlEelA 20

ALhe A=y CARIA Afojze AR FAHSE
°J2kE BeA=tl 20oolA BRI Ale]=E 30tHRTE o
Al SRR & S dRloh AAF2001)e] ArellM i BE
HAEE 3040t AF R BN £ ATFE Bil= 2
Ao WEYE BEE 20007F 30005 B
Hof & ajolE BT i EHQl 7H4E Sol QIEYl
TFHE she Ao Holw FujrlER tARlS Hal=Hrh

& 173 20
&
=

—L
2379

°1717} A" &y Mo A¢- 30 AR} 200 ojAdo] AT
st ek ol W Wiy wjalx] MEE FHe FHEo)E} 20

[e

Yol & o Aass AL et 53 A= Ugel
oA AEM =] Aol ) A WS FElshe 24
Y etz ofa) ARsE 2Hadel el Folvt
LI, 2 Alolze] AL A1) 46.5%2 AF4 BE of
5 257 200l o Bol 45 P A% mdd 5 9
F A=W A9 BE vhjel 289 Fe F& 2 Aol=
o W= HESHE A0 ekt Ay Aolxi ALg
A9 AFolut olulA|s} & ofgelol Shue A2 714 sfolal
= Wehde) 4o A2 w2 usk edfel sy ngEe
dede sezeis BRe 3 293 FYskE As
A E0, NE HoiRy A QA dejzEdold I
Pge A3 Bl Holx] A7) AFL QR 223
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TR A, A, Alolz T2 AuRA slo] Fujeabd
BE FEska k. =3 BFI= R e 7SS Adsst
& Aol A Uehgel BACR folshl BES AT
Ao ofZshe welr ofd Aol £FH Fdnn =
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