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The Effect of New Luxury Fashion Brand’s Product Benefit on
Brand Loyalty and Brand Commitment
- Focus on dual path model by brand Attitude and brand Attachment -

Miyoung Choi

Duksung Women's University

Abstract : As new luxury brands are becoming more popular, recent new luxury consumers are showing different ten-
dencies of consumption. The purpose of this study is to investigates the specific bond between the product benefits for
new luxury fashion brand and the consumer-brand relationship. Specifically this study conceptualizes the dual path which
leads to brand loyalty and brand commitment. 300 data from on-line survey were collected from middle class women who
had trading up needs and respondents were asked to select their favorable new luxury fashion brand. As a result of an
exploratory factor analysis to identify the structural dimensions of product benefit for new luxury brand groups, four fac-
tors were extracted; psychological/emotional benefits, social/symbolic benefits, self-expressive benefits, and product func-
tional benefit. Additional results show that brand attitude had more positive effect on brand loyalty and brand attachment
had more positive effect on brand commitment. The findings of this study contribute to provide practical implication on

market segmentation for new luxury brands.

Key words: new luxury brand, product benefit, brand attitude, brand attachment, brand loyalty, brand commitment
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AR Eorplel A wEAME] BaEd tist dofvt =
L MRS FEIP] 98 AEE E 2= AAE wEA
g B #4lo] leAlel WA e B Fpol o
ArE B Oidh g ZEsheR] oF 9 o)E F8
Sl Azhsia SR SRS Ak A AR

A8 L 20109 69 1UFEH 69 19¢97KA] ) WL
MUEE FE 114559 AEAE MESINAL, & AFolA &
P37l wEAE BHEES AXEA Rl $HA E B
A3 SEXE A HF 30089 $HE Eol ALgs}

Sl SlojAs gt E}dolde] TS 7k Algol
Tio)|ar, o)in) X&FrE & o 308 Y o] A&
B7F 447 %2 UERt £ Aol Sk arst el
o] AZ = tK(Table 3).

4. A7 ZAZ =9

41. wME| HMEME0 fet AH[XF MSet HHE §
A I}

SAE auAEe] 7P dzske wEAME Ha=ge )
2ER] Halego g2 AN SHAE] 55.0%7) AEshe Ao
2 Uehgon, HAE AR e} Ex] ¢k AR gy B
NEF S AT3Re DHIAER 27%E 2AME 0] AH|RE9)
Hle M3rt Bae wAdS o]8gh ZAI ofe} AJAle] #
o W2 AR &1E ST HHAAM F9E F
S HAFR SHAE 193%7F HE A
T HA=E Hushs ZA0F Yepdt] vla)], ofA71A] tiate]
Y Fawdleldel ojgk 2ejud k1S AL = B
zo figk Hee v wEME Bleay) Blasle] e A
vz} AEE YR

ATEAZ EAo] W2 M3E HAlE zjo|E Uolrr] 3|
Fho| 2015 A% AF= Table 400 A|AISE nle} 72om A
Hoje} AERFo) wet FAHE o8 o5 Bt} vl
ZE|A] BAERe H|wA ARUE T2 ASE HolHA A
tHoz AU} FL4E AT E0] oK v 71E
E9 AAE HAl=Fe 20t Zuke] A3yl Fraipon,
AR B EFS 200 FHks 300 ZRbe] AMsrt =&
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o

il
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Table 4. 9133} AEFF WE ATHAS 2o
W1 (%)
20t Z4Hn=60) 22(13.3%) 20(34.5%) 2(22.2%) 16(20.0%)
200153 n=61) 33(20.0%) 12(20.7%) 1(11.1%) 15(22.1%)
A 300)%9Hn=63) 36(21.8%) 7(12.1%) 1(11.1%) 19(27.9%) 7 =21.168*
30th5-4H(n=60) 37(22.4%) 11(19.0%) 2(22.2%) 10(14.7%)
40t 2 7H(n=60) 37(22.4%) 8(13.8%) 3(33.3%) 8(11.8%)
. 7]:‘? 105(63.6%) 23(39.7%) 4(44.4%) 22(32.4%) 23 140m
nE 60(36.4%) 35(60.3%) 5(55.6%) 46(67.6%)
&7 165(55.0%) 58(19.3%) 9(3.0%) 68(22.7%) 300(100.0%)
% p < 001, *p < 01
Table 5. FEAE] HA=E HEF SAHT7T 2ol
NEbsas vas mA 3595 3.154 3,166 3.:32 3.?)44 2.785%
7o) 3424 3.144 22)77 37120 3':170 35:57 10.788***
A Ze)a =4 3.528 3.503 3.592 3.704 3.510 588
=53 Ha= AN 3.623 3'128 3'&67 3.;)15 4'(;34 20,934+
% p < 001, *p < 01
a, b, c = OFH 43
ZOZ eI gk AERFel Al 7| EAEC] wix
ElR] BHEE H5ske v, P52 21X tRjolu] B 4.2. wEIME| ﬂHﬁE?_HE°| MEF=To=
=3 BE A HRES Asske seE FAETH TEAME B AESFTEEe] sleiae] Bls A ¥
Eq"%ﬂ HReadEz HE SN 58 Hils B4 d ARol| oW xpEA FIgS ZLX] T_f“ﬂOVW]'H HA AlF
H7ke] zlolE dolry] fla) HAHEA I AREASES FE o Fralde] #AE YAl F2E 200 3l dis) F
FHIZE T3l J 7+ 2pol& AHHUT). Table 59 AA|E A BA3} Varimax] o3k Aw3)dS Al 4] 881
ZAAYE AAFo7 & u HYEEAoM FEH Hals EX FZ3I ). Scree tests Fazste] 8919 & AR oM,
7t @8 F 3k sl e disixe Aides v ST e AF5S 8 AEREIET gk ekt
H7te she Zo2 JUEpgon, 53] mj2ER] Ha=] o ARG 5 o]Eo] AWdle F 24k 64.64%= UERT
M= ARREC] S = AARHK] Kike AleE U FEE SITIARES S e FEES] AEEE B
BT BRE 70 disiie daldoE 22 Frte 1A oAFE I2uslYT e 75 ~ 91R H|wE 4TE How
3L, ARG Rtel Bilsgto] 7HE 7k Hl= JiS Hole o] JALAG S Kol A oR A UATHTable 6)
ZoF YeRton, trlo|UER MM R Hash= ZF A1) g weh 291 18 FEAME] HAle 4H)
71& BAHEEY 43]‘3104 2ol HE AAE HAE # £0 off W2 EAHH A7|EF et FFOF o]FojA] Al
2 AU A1F] 7Fsst E%E HAde Hd 7F Xol7t A AAA g 9clom HHSIATh F HWHE 49.95%2 7Y
A= %}’0 Ak, 7€ YA Bl ARz SFadrt o Al HERE AF FF ]“4 3HIAN = 7P =2 AW
= HWEAE BRI 7P A BrER A, st E g Holi Yt theo = F WHe 7.53%E A¥she &

A 2 B G147 A slsk 220 flo] vjet S
B3l EFER o|Fojx] Al - AAZA FE golox WHE
k. 2213 A7) A )9 A2H 5717 248 ‘z}o}
A% FEPo] 29 302 98t Itk 53] AL - A%

JN I:Ll
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Table 6. 722 BA= AFSTagol g 8Jq8A A3
o e EXI B
29l U8 [, A4 AL ronbach's
ol YHe] BAES g5k Aalzte] ATt 0726
o]d Mg BAsE sk e ol Aok 0.718
qopp IS @Rl o)d 2lMe) Hal=s Pl afwc 0.662
el O18 BAE HAES 2geks AL UE E9Y) BolA k. 0654 oy 45950 010
92 B w e mass ue Aass wsdEn. 0633 P50 (49950)
A ol 9ue) mees e o QhsTE Ao RS 27T 0.614
ol PHe] BAEES Afshe A 2L AFshe AR Yok, 0.609
o] aHe Q8 AlFE old gMa) HAsE Fujsks AL ZA4¢ Yo} 0.598
o]el ZMe] HAtolold S WA oo s KL Pusks 0= BY & ek 0720
o]d Mg BAcE B8] o] HTS AT 5 Ak 0.702
Q22 o] ¥Ma) HUck thE Alge] FES ub S 0.689 7597
A8 - A ol BMe] BAES F8d A7 BEE0] Tob Kol U s Ak 068 1581 OO 8T
g Uy} Solshs ddgle] o] BMe) HATs e A B Hgle} Bl U FujsA "ok 0.679 '
old YAz BEAsE g3 Vs GE gEfEolA ol #HolA ¥ 4 ok 0.630
olgl YMe] HASE F B RS ABH A RS ASAATE At Ak 0547
2913 vt Assle old YMTHU=Ee] S5 ouxE Y AHS 2 mdsET) 0.825 6205
Ao} 87 o)A Mz HAE ololUIES FEeh AL IS EUINE 1 T W F shfeleh. 06590 1303 pel TR
Ae Ut Assks old gMnEAsE U 48R U 4TSS Yeri. 0.597 '
8914 ol BMel BasE o) & % Yo} glol 27 vE P 77t ek 0797 4961
AFE G824 o] 27 ML o] M Hiles IEF o3t a840] =t} 0.732  1.042 (64 643) 747
g oldl gMe) HAlEE fe duk Halsd) g Tl o s $4a, 0537 !
A2 2903 Ao} EAY S 8L /12 Y 8 AN} IFSelel ohlek Ale) AAH mgolt 75
o] ®Eslylo] & QAEE A A F57e] 43 3 AL RS AT HE =EA AFUAleIA750l
HollA B oolg} 2AS ERIGNA &5l BRRlZe] ARY At} & F APREe] wEAE AP #4e TR A =
Aol EFEME olsfshs 2e BEAYL AN v Fulg) JES 20saAehs 24 878 B Sl
o} 991 4ol FHMY HEAE AEETHYY /)5H 5 BE 2 A7elM 4K A0 vEhd ARFTage A
A ZF geiEHo) =gE 9910F F=ro] AE 83 AR Aok wEMe] HAEE Uides Faow 3
sEoz Yysidlt. ol 710 PMel BASIL AAES  ae Aslelr] MRl 7 Al9le Fashl Az A B
Zhe F45 AFEAA Foge 2 wiepds 7= His) 2 = 03, ol wet vile] AlEstEe] A 4 k= A
A ANREL] XMErt 733 wEAE Biss R S AAKSH
7HE0l w2 H|a7XE 7| EAAR s RS HejFr)
o3t A= FAS AH|REo] XA A9} {35 4.3 M2 IiMEsE CHSt AHIX-EE A Mol
TAHdEe] HlwA L AHAER ANEY A% 2 o|zgd=
7| x| gk AR7EA7E AR A s71U AR 984 43.1. AlFFTage] BATE =g} HalsojRto] nX|i= FEF
F71H Itks As R gk wEMe] HiH=EE B9 TEME SAENME AFFFEdo] BAE gzl Has
2H|RE0] QIAFRE AIEEAL 718 AT HEe] /K= ofzte] mXEe JTgS Aunr) sl AEFTE Y 2 59
Table 7. BEA=EH= 2 BalTofjate)] Ojgt weiMe] Bl AFSrege F3|HEAa3%
FEAF =P p t R’ F
27 - AN A 166* 2.449
2o} FEA &€l 23 %k 74.090
HAE P Fob A4 517 81.133%%*
AR IR ARSI - .040 .686
A 5874 e A25wrx 8.531
g - AAA e 101 1.459
Ao} FAA & 310%** 5.344
HAT o) b A4 495 74,139+
N R e R e ) Wi 5.381
AFE 284 g 113 2214

*¥** p < .001, *p < .01



TreAgE] VLA AFFTAEe] M S} Hels E9jo] v FF 125

LS SPHFE, HAE Hwgl Halso)iks FHHes 3
o] AL Al AN FAD SHHsl
= 7t Aol i3 RIS, ST 9] Bk
AMeEt9 o™ 1 A3= Table 79 2ot

TEAE BlE AlFHe] HAlE eimsl HlE of X
A dUE e BAY Ay B Hes AF &
82 Ee] FFS 7P wol Wk 2o yehon, o}
@A e, AE - AAA dEees fold S
Aovt, kg - 3gA FE Qe ol e Ao B
s &, M HAlse] 9ol Bl dime A%
oAl BreiR mie} zdo] AlFa8-de]

o o]t Jgo] 71 Y o7 Ko} xHZ FHE’, AF
w874 aEo] olg Jee WA, e - 44 AE 8

Of

Qe frelak] e Aow wEAh

B AFellA FEsof & HEe HiE i P IF
S FA ZS AR A FE 2 A o A
A dele] sisixdoR FHE Ao mHA FES AL &
D& AR Aztehs 74 wEME HAlls 2HRES A3l
BA= N ZAAE FAsIivhe Aol ol Avhk= Bl
= ofjzte] AHap} BEA HA=E niEog ujsto @y
ZHRpeL 1 BRlEgke] A A izt A&Ae R Holy]
olfd Hg & weME EA=st AeH ofjFte] ohuzt
BAES AE)st mEa] 8gste] 44 Al o) B

432. BRE ejmo} HAHE offto] HAHE =¢i3} B
A0l MAlE 9%

e SABEAE tiE Hals Bjmel HAlE ool
BHlE e Hale 290l vAe 92 Avnr] 2|
HAE gio} HAE of2s SyisR, BiE $4959t B
A =S SR sfo] R4S A8kt Table 8
of AAE AME e Bz tidh $4E an|AE
HAE efmel HAE o2 2F HAle FAwo) Hle 29
of ztzt Fold Al YT vAE Aoz FEEIT

SHAIRE A9l YFgH e vlus) & o BAES e B
W= o 2H(B=225, p<00)ETh= HAZ (=534, p
<001l 2Jal, HAl= B9le HAME Bl (4=183, p<.001):.

BEA AT} ol Bt HlEo} HAlt ofjzo] Hal=of )3t
Fo4 wkgolEte ¥% 58S /A JAINE BiE HEE
RUAH Hriol 2Jgt Z7bEQ] 77 Wkgrolm, Bt ofjake
AHRLEAE AAle AYATE BEUZ E uf 5 Hals

Table 8. EA=2A% 2 Hal=EQlo)] th3l Hal= ejes)} Hal=
ofjzte] F3| AR A}

FEWE Sgus B S F
Hajc Hyls gle  .534%* 10.171
o AT8 137.770%**
= BYl o 225% 4274

HAz gz 183*%** 3412

459 127.613%**
554%%* 10.349

B AFAH] dist ARH Hrle] P
oA BAE ZALE oloxE AR} AL
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