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Influence of the Brand Equity of Exclusive Imported Brands by
Department Stores on the Performance

Moon-Sang Lyu
Dept. of Fashion, Hoseo University

Abstract : The purpose of this study was to deduce factors organization of brand equity for the exclusive imported brand
by Department Store and to analyze it’s influence on the performance. Subjects for the quantitative study, quota sampling
was adopted in the areas where the subject brands were in place, and 452 questionnaires (141 of hands-on staff, 311 of
consumers) were analyzed. The data were analyzed by using factors and reliability analysis, the independent sample t-
test, and multiple regression analysis. The results were as follows; 1. The examining the effect of asset evaluation
attributes of imported brands(GAP, ZARA) monopolized by certain department stores on business achievement and con-
sumer attitude, it turned out that business achievement in hands-on staff's asset evaluation in view of business entity had
meaningful difference according to the contract types of the brand, and that business achievement according to hands-on
staff's evaluation and consumer attitude according to consumers' evaluation were different according to the brand asset
value. 2. The examining the effect of consumer attitude according to consumers' evaluation, it turned out that preference
had meaningful effect on both store preference and intention of re-purchase, while as to ZARA, image had meaningful
effect on store preference and intention of re-purchase, and reliability on store preference.

Key words: Exclusive Imported Brand, Brand Equity, Intension of re-purchase, Attitude toward the store.
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