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ABSTRACT

The purpose of this study was to enhance the factors of the purchase intention of a
mobile game for applying existing. For this study, an exploratory analysis was conducted
on 40 ordinary peoples to survey through open-ended questionnaires. After that, the
factors was examined by 30 experts. finally, closed-ended survey was conducted to
confirm the wvalidity and Reliability Verification. As a result, the factors have been
identified with 9. From among these, 2 factors were a Newly derived -The factors of a
innovation service and device- Through this study, This research will be useful to
provide The basis for extended studies of Marketing, Game-development, Market
analysis, etc
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