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AfdAelde] 719 IHEFEA
HA-A }C{j }) AEe] AgRFTE HeAd
gt of 75 ERlsh=t] 248 AT
Mohr#} Nevin(1990)¢] Aol @4
AfuAelde] 8RN R W], &
A, AR = AXERIY 25 AR
ojdxefo] o] EE Q4EY XFo| o
== X1 S B R S0 T
dakel AryAlelde] wAel A A &
= ARSIt 7]l A ¥l

Aatad A 389 98 0

1‘?—@4 AdE 7w gvhal ok EEkd
(direction)> F4-5%4] ols& ot 3
=2lol o3k whilEkA (unidirectionality) F 4+
kA (bidirectionality) .2 &8[9t} 3o &
9o)A] sleEm sEEd ojule] AR AA
Wk sk (downwards)o] ¥ at, sF9le]
Aelo] ool TAL)A AR o]o]
g3 (upwards) AU A o)A o)L,
How FFARIAIG AL 747t 3
919 AgrdPeR Aesta ok A
Aojde] FA(modality)> FHRE W3
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Il B 5 v, = F 3

N
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g o ;}01] E}E‘r "“IT(Lel’lgel
and Daft, 1985)31= Zolt}. E t}2 sh}e]
FA(modality) &4 L= B4 754
Aol EF(Ruekert and Walker Jr. 1987)
olt}, ZE]a AFU7AlAe] W-E(content)&
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UHFrazier and Summers, 1984). Porter}t
Lawler(1968)% ¥} BAF ko] A4-439=
E-}E)LQ‘ /Hjﬂ-ﬁ]:/\kq] /d%g_g_?_]o]\ﬂ A%jl].'é‘]:/\kg-
= gE84 AFYA|Ae]l Faske Tf
W3k 3L, Kohli®t Jaworski(1990, 1993)= A
AR S ODAEARS] 85 QAARY]
it QA EH?_E} ?94 Al 7 891
At = (82 2005), RS 3
Sofal gk ‘?}*0‘“5}7 191804 AxdAol A
2 &3} Hrh
7 4 0 FEARAR] AR ARTUA
o]AE g},
g2 AFYA AL gk o] AJyHE
ok ol 24 7F Aol Al daalE], B

29 9 2ol AANE U F2F Ao
A

A =
2 9124531 ¢JtiAnderson and Weitz, 1989,
1992). vl el g3l AfuAleld d=F
& 223 Al dAEY SHAR] FEE
nRvhE Zlelth o] EA(1997)2 A4
P A= 7P Tagh 9910 EN Ak
84, WA ﬂT‘erﬂ]O]’E &4 oY &
00 AGXH 15-A20040)> A A
YA o)L gre] %%Q]r 2 dATE A=
o, A=A &= ARAE AR FRFE
g g oglemz ghidt ARyAolds 3

el A AFUAee] o)Fol a4
ZANHE  wolam  ZWISI. ol

Morgan¥} Hunt(1994)«1 79} 7)8) 52
A g5, ArdAeld WY Fol 4l
2 3P s JIS vRvE AFE AE

dolstal gl

M 5 RS Ak ARUAC
He N9% F0w)

2.2.3 SRAAA ARAFHT YA
o ANE$AIER

A& %XP‘}Q E4TEY et wETA
FApEe] e stEYSRe] gk
YA AL A AR & = gled, AujA] Al
o= ZRIAIZE A9 gle WAl FAbd
ARl Ee EEs ks
(Williamson, 1981). =92 HEA =9
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ek E94e] 7| 7Pgo] Hal AsAlFEE ¥
date] 7131Fo)A Pus ohA] e Aol
AAE Waskal Aok Johnson(1982)2] 1+
M 2Hde] FEolt Arlrle] Afol7}
W2 sEAkE e e A9 A
olE frgitta Fgsleh &, FuiAke] 7]
ErToly ARFEARsE S dddos otk
Tl A= —’Fﬁ*?‘ﬁx}oﬂ A 713 Ads
Ao FEARAeke] WAE AEAA
T om, ]Eﬁf} A= A T AEARL A
A d¥stA 2 Aotk ofwf a7%=
IAAL 7re] sdSA, A&, 1EaL
EAg mdsels Eqelal A&A 0w
HkS-8k Aoleh= Ald(faith)S WERN=(Zaltman
and Moorman, 1988), ¥ AR FFAFIAL
of tigh AlFFES AAZ 3 Flolt), upehA
FRANIARE AT ek T1sE A
3 BE HH]E Exlsl= A9 7MAH o ®
A4 |ZFstaL 719 (@Ar A=
U5 AlgstA 2 Zlelty. Fi7]g(@Aka2h
ol AdAlE A& Slste], B FARet
=gs 59 AYSFAFKtransaction-specific
assets)oll FAE oA 7Y 1o WAEAEE
=78 4= gltkal 3 Williamson(1986)2] A
= 253 Morgan¥t Hunt(1994)7} 53
sk StEUke] #A goly BlE, FH7Ex<}
7131594 @, 7ARryAeld W Sol AlF]
SF 295 R el FIS mRv=
Aok e "—”.%0]4 Z2) ko] FA A
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A&et7] flste] B2 AL = o 7]
2 E-AF:Htransaction-specific assets)oﬂ 5
2H2 sk 71y 1 IS S8 5 9
tHWilliamson ~ 1986). Hallen,
Mohamed(1991)¢] AllA A SFARH
TujAE FEAIA Grhd Aol AT
o] Awg wkgsiy 7 AR A& AxE
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A EAHHtransation—specific  assets)F
= EAol AGTAE 95t FAlel =8
S 7)%0)x= AER(Williamson 1979), A4
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95 2o B2 AHE dS F (o)t
2 9] 1999), 71EAH eI Z1EAGA AR
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I(Matsuno et al, 2002), 43} FojE &
X ABlesa and Ripolles, 2003) AAFAA]
ol5e gk Vg T It & ¢ Ak
olgl A=A FEARAARY] APEAIEA S
Zoto] ARIALY] o]olo
gk 7IE SRR AR A

GAlA AN AT SHA] T4 B

o ARSRANTAS F23h

2.3 719HPAT FFAAG AR

2 ARSEANTR

Morgan and Hunt(1994)+ AZNGARR] =}

Aol 54 Aeidate] AdE fa S3tHe
B, s GARA gk oERT FobA| A,
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A ol Tk ARBAE ASH R FA
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T e 99 ZRAES MEsle] 4540
= 73& E&,J*S}.T’_ =273l 3k AN

XJ wste} Al 7HHL E"ﬂ 0”1 7o 0}*
A5 AEd dgown AAYAERT A
?g‘%;‘j.oﬂ o] Foldl A=A HPEom o9
F s Gk RSt mAH Aol
A<, 2010). o] WFHAH 7|7k e
BRAAES A%t &S| Hrks WA
AAFENE A 2f Mrls, 7Y 5 =
&taat =3 Covin & Slevin, 1991). ©]
213k BoA Palls(2010)2] AFAAE 7]
7Aoo Aol gk vz EMN
=& AEES 7R vk skt 7194718
2ol g A= A Al 7 FElE R
+d(Naman and Slevin,1993), AAZ= 719
7 N Ao R 2AS AAlstal #iste)
A sk el vk Zloin, ERjEs 244
Ahow z2 o] 7k, Al 1FA T
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(Burgelman
1983, 1984). o] A 7k4] ¥4 FlA Covin
and Slevin(1991)2 ZA 52 71971 Alo]
7P Adsitial Fstal 1 o2 7|7
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AL} o 77NE 7 °d7}x<§<\l(entrepreneursh1p)
o] qittar spH, FHE 7|97PEAlel e
AR aE8doR Ve AaE A
7A(Covin and Slevin, 1991) E}Slo] thal A1
o} FAbol daks mA F lomg AR
o] o5& F=T 5 M o= AlEE IAde
of FAE F=d F vk A8AoRE 7|97
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"“TFXH‘}TX}*E* 313,
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o) ANSHANEAS ZA T,
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s Alstde AaloltHCovin and Slevin,
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S17bell o] A 9tk X Narver and
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WIS W Ro] ERglo] ololo] 2 A
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3) $e71590] YAIAEAIDe B714
WAE §AsE o] Wlg Faal).
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Ganesan(1994)-& ’\]i]/] & 74}401] gl

FEvh Agd A= A WA A9
Age Ad gdigel Edgeln e 4 9l
I L) it

[e]
2A7F A gt AM2eAl S99 —’F e
AEZE HYee Adiike] o]os
F7E gxy 5717 dETHE 9 ]I} e
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Ganesan(1994), 718, o|Z42007)2 &
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AlskSich.

_O_DLX}EQ o]:rLiyq]zj'

Ji= 71dolAe] 2

(11.6%), B4 719(33.0%), 4L 64
(29.8%), A4 AA}F 559(25.6%) = LFERtaL
A2 717k 3 olsl 30%(14.0%), 4~61d ©]
aF 379(17.2%), 7~99 ©]8K19.5%), 10~12
d o]a} 579(26.5%), 139 o4 499(22.8%)
= Yehutth Axg FEoRe Asak 47
A} 889(40.9%) 0.2 71 we BYE HY
A, 3ke), #7d 25%(11.6%), BHE4] 1
8(0.5%), A4, 71AAH] 28W(13.0%), AH]2=
46(21.4%), 71Eb 27%H(12.6%)= e
AR d= 7199 FHLTE 309 wlEke]
118%8G4.9% %2 7V &2 wola
30~50m ©lgk 4378(20.0%), 50~1007 wlqt
389(17.7%), 100~2007 m|%+ 68(2.8%),
200~300% gk 27%(0.9%), 3009 o]0l 8
3(3.7%) 2.2 e

A3 A4 B4
1

AAe el

)
a
ok

Shar

ol

i?

H]EQ‘

3.3 RAEA 9 Ay B4

KeX

.

= Al AR Tl

EERI

=

o FHAEY] FHAQ] Hrlel st
FoouZ o)ls 7HLﬂL:__oﬂ o) st /\]gﬂ o
S a7t itk & dAelMe ol
AWrEe] WA A d(internal con51stency)
& Soto] v Ay -’F:L/\}
A7kl 71471441 0.873, DAIAAS] Aes
AR 0911, AAE 0.884, Hﬂr
0.835, AfYAle]A 0.903, A1z 0.909, ¥
9] 080502 U}, 08 olaom oy
&89 0.65 A 3lsta ol 54 ¥F
=9 AFAEL FrHUTHAnderson
Gerbing 1988).

w3t =5l (Convergent validity) S 7
o7l 18l SPSS 18.05 AR&ste] wizwix
(Varimax) 349 &8 4% 820 (the
principal components factor analysis)< AR&-
SIITE Q1A A= < 2>9F o
o] NIEE SAHTEEY
e
o gk E’?}% 12.667%, A
APFEARE Ak
12.467%,
sk FAR 12.026%,

= Cronbach's a

and

A| AR A

(E 1) Z3HLE0| et MY H2E
W o =ApE s Cronbach's a
AR 7197 HA A 3 0.873
AR AUNE AR 3 0911
RESE 3 0.884
e 3 0.835
AFYA A 3 0.903
Alg 3 0.909
=4 3 0.895
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gk Ak 11.961%, AFUAlelAS st ). Hair 5(2006)2] &2l o3 ArtE ol
= 58900 3k AR 11.493%, AFE A AVEZRS AHRE oz AZFEYrs Ay
3= 68000l tjgh BARS 11.422%, WA= Horal, T JIGAIEIEE AEsielth BE V)
PE Awsh= 78900 gk HARS 11.036% JE9o AVEZe] 0.6 ooz FSEdEr}
=2 Yehtt attar g 4= Qth<E 4> #%x). Hed =
A4 o s F MRS Z47ke] AVEgo]
3.4 BolA QOo1BATl EfgAEA MAE 7+ AeAFe AF DS Asleks
7] AHE HEsl] HEG R deS 2}
S QRIEA I A ASE 717 54 SATHE 3> 22
FEEd gty FR14 QS AAES
(H 2) 018M
Al A5
=282 el © it
TewT ] 2 3 4 5 6 7
%ﬁgﬁ R A= & FEe e 1EE | | ag7
e $5a /1% 7)ol At w2 | .865
?Zl};ﬁ’iﬁ AdE Sald S AARHGEFE Bl | o] au5
27150 B7193 7149l FA= Edglo] olejo] © Aotk | m2 862
719o] B71fst W gl Al Hdigke] =8e 5
;i%blu}ql]. 7}47} cth/} = A ml 813
Sa1gle] =1l A71HQ BAE FA5R Aol WS- 2838t} | m3 .800
Sa)719e PARIANE D9 A= AR Adgt 11 852
S2)710] AGAHEI|)S} A2 Al shs Ani DSuaitt | 2 837
S2)7191e AARIANE 1D A7 A Adgt 3 789
$-8]7198 A17)%3) AZe ofolt]ofo] 7713 A gt il 849
Sa|ge ALs Az, i2 842
;_ggﬁ% ARl wlal AAE AR Faoz AAS 3 200
Taﬂﬁeﬁglglﬁ qEgel A A= A aA 94 a 935
Sa71ele molue] oJFRe] Al AFAoR JAtaEE 42 810
mgihﬁﬂcﬂﬁq Ardel A, AANLE B TAAY | g 750
Se71gde B9 98 ANFRE 7] 98] =dd | cl 831
;g;ﬁf 2199 AR Huje] BAS 7]l o 705
Sy B9 &8 olalaty] §la) wHaht c3 757
#3337k $2071919] olojo] Zrkshar Uk pl 869
337k $271909) FAb 0180 Zrksta Aok p2 869
A 3d7, Fe/1919) AFHFEe] 8 AU 3 720
A gl Blste] o wo] Zrkear itk P '
Eigen Value 2.660 | 2.618 | 2.526 | 2.512 | 2.414 | 2.399 | 2.318
@Uénﬁ(%) 12.667 | 12.467 | 12.026 | 11.961 | 11.493 | 11.422 | 11.036
252K %) 12.667 | 25.135 | 37.161 | 49.122 | 60.615 | 72.037 | 83.074
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(2 3) Mgzt 24

29}

ril

ZEISE

A 7k g AVE {Eﬁﬁ o | T
Tj‘g};x Padadtcs | e At e o 322 | 0.104 ©
FtARIA] A o e | AT ZIBPE 0706 192 | 0.037 o
Al 19 o an | R ISR 0706 423 | 0.179 o
FRAIAS 71— g | AR TR 0706 249 | 0062 | o©
WAL TS o | e AR 0777 w2 | o1os S
LRI AdEFARTA o g3t | FIHSE ARSI 0777 265 | 0.070 o
WAA JETAT | WAl AR 0777 533 | o401 o
T 2}15%4&%} o[ e AR 07T 72 | 0133 o
WA SR | Wl AR 077 w07 | o1ee -
A o 43 g 072l 229 | 0.052 o
AP o ARIAE | SEIRE 0L 541 | 0.293 o
ABARA > 23 Rl 527 | 0.278 o
ABARY o 1A gy e 472 | 0223 o
Yt o ARl A 0088, 0760 349 | 0.122 o
CERSRE fm 281 | 0.079 o
K3} o B2 i (o 393 | 0.154 o
A8 o $A2Y 55788 745 626 | 0.392 o
A o AR A 0% 0760 423 | 0.179 o
AARS o ARUAA by Y. 447 | 0.200 o

V. 7Hd 4%

7HaAZA S AMOS 18.0& olg3le] 4

s Avngt. A543 2(df=181)=
406.928(p=0.000), GFI=0.845, TLI=0.922,
70 SHEOMAIEMY mizd A1 2011 4

CFI=0.931, RMSEA=0.076°.2 UEh} #24]&}
7ol F27t Ao ® UERT.

o] Agolxe] THIEAMAT ARt
QXA FE A= BAESle g9
g 7Ah= JMd 1S xFEst FAA)
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(B 4) EFZY9o ENZDL
i MEES | IS | mzen | emwy | cr | M| ave
Ak wl | 1.057 0.920 0.063 0.300 16.880
7%EHE°ZW w2 1.058 0.886 0.065 0.454 16.157 0.834 | 0.777
A w3 1.000 0.836 - 0.640 -
ml 1.130 0.958 0.070 0.124 16.138
v ) m2 1.000 0.800 - 0.608 - 0.853 | 0.745
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The roles of Subcontractors' Entrepreneurship on the Relationship
Commitment towards the Parent Companies

Nak Hwan Choi*

Cheol Seob Byeon™**

Yong Gyun Lee®*¥*

Abstracts

It seems essential to examine the factors that may affect relationship commitment of
subcontractors to parent companies in the industrial market in Korea in an effort to
construct a win—-win-type cooperative network among them. Lots of studies have been
focusing on the consumer goods market. Relatively few studies have been focused on
industrial market. In the industrial goods market subcontractors used to sell their parts or
services only to a small number of parent companies in a large quantity, resulting in
decisive control of subcontractors over the quality of parent companies' finished goods.
This is why relationship between subcontractors and parent companies 1S extremely
important.

From this viewpoint, this study aims to survey and analyze empirically the paths leading
to relationship commitment of subcontractors toward the parent companies which are
required to incite them to build up a collaborative network by means of subcontractors'
entrepreneurship. For this aim, market orientation effects of entrepreneurship as well as
factors of performance and trust are particularly set forth as the bases of developing
hypotheses in this study in order to explore the paths from entrepreneurship to relationship
commitment as follows.

First, the path of entrepreneurship—market orientation—communication-trust— relationship
commitment; second, the path of entrepreneurship—market orientation—performance-
relationship commitment; third, the path of entrepreneurship—market orientation—transaction

specific asset investment -trust-relationship commitment; and fourth, the path in which the
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entrepreneurship is expected to promote direct transaction specific asset investment by
parent companies to induce their trust and, eventually, relationship commitment of
subcontractors.

The outcomes of the empirical analysis in this study may be summed up as follows:

First, the conclusions of preceding studies are also supported here by the fact that the
entrepreneurship of subcontractors promotes their market orientation (hypothesis 9),
indicating that the entrepreneurship can facilitate collection, proliferation of and response to
market informations. On the contrary, however, the assumption that the entrepreneurship of
subcontractors might directly accelerate transaction specific asset investment by parent
companies (hypothesis 8) is rejected.

Second, although the influence of subcontractors' entrepreneurship on parent companies'
investment of assets peculiar to their transactions is not affirmed, the assumption is found
to be supported that subcontractors' market orientation would expedite the parent
companies' investment of assets peculiar to their transactions. Moreover, it is also
confirmed that parent companies' investment of assets peculiar to transactions would
promote subcontractors' trust toward the parent companies (hypothesis 6), signifying that
parent companies may level up their trust in subcontractors when they make great amount
of efforts to invest in the assets peculiar to transactions, not behaving opportunistically,

Third, the hypotheses 4 and 5 also turn out to be supported by the analysis as the
former assumes that market orientation could promote communication and the latter relates
that the communication between subcontractors and parent companies would prompt trust,
both results in affirming that market orientation could introduce open communication to
speed up sharing of information and that sharing of information by way of communication
might give an impetus to trust.

Fourth, the assumption that subcontractors’ market orientation would expedite
performance (hypothesis 3) is also proved favorably to the significant level equivalent to
that of preceding studies.

Fifth, same as preceding studies, it is also verified in this study that the benefit
(outcomes) awarded by parent companies to subcontractors will be a direct cause
exercising a positive impact upon relationship commitment(hypothesis 2) and that the trust
of subcontractors toward parent companies may have affirmative influence on the

relationship commitment(hypothesis 1).
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Overall, the first, second and third paths are identified as being supported by the
hypotheses among constituent factors, while the fourth path is deemed meaningless since it
1s shown that the entrepreneurship exercises no effects on parent companies' investment in

the assets peculiar to transactions.

Key words: communication, entrepreneurship, market orientation, performance, relationship

commitment, transaction—specific asset investment, trust.
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