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7 11 2EA HE7E o] mAE 9 S 93 vHAY ¥ FIES FEE Yoy
g FAFLYPe] He FHAY AAE T AES wjzstd $HS F

Aotk Jatom dukele] o= Bl AN

7 120 2EAA O] gk BTt o E o] &3loth AV 20109 12€4E 2011
T M= IS FAFLH W 3L AL & 33859 AdEol AU

oS 2H4Y Aotk o] dAeAE AAl 2EAY S AAEHA

71 wiol SEAENA 2EAN WES ¥

t B AS ANSGT 2AFA @ S
M. oduk AR A%, “SAAE oWl 2010 FAS ol

A BAFANZ 2B FEY)Z A

BEo] ol AU E TR BES

31 £2AA 2 ez ARG UT e WES s, o

g 25 AT K Agate] Asde KA
o] AFelMe A7 S ASsH] fa A A= oWl 2010 FA- oMARMIA7IHESE
Hlo] e ARESHITE AHlo] th} oHIER FENFE FARER Vdet] KT AsAbd
T 20109 FAF oA Al AdAEALH, T ANedsUT e e Adeith
FAG oG AYe Tt WEow 4 ol Skt Kabsatel 2~EAA 89 +
A 2xz FALES AR =S Ve A woll o] dA o] Aol7t BAFEAE A
HEgE APAZRAL S AA SZ4Z}9Jr K2} 71 Slel ApeA o dEREel w4zt
FAE Adstien Wty 1839 e ® ZA FAFLATY vAE SFie
g 2EA 7]l ik AREE =S 2EA A QA=A Lot = F 23(0] 7] &
et =S WA Adsii 1 A3 SEA AFLK Asak d29 4, vHIE 252
714l thall ARE =S EolBe o] 7 E gA)e ¢ AHs AdHA(TY, gde, A
SAA Y2 T Stk wgel diste] =, RS TSl LA AT, o] 7Ijde] ¥
F 71 2 A7 flee AAFAH Msaq = AL #5)S @ AHe ZIEb A
523, Mgazas = 490, t = 1453, p = .147) & At B8 €3 AUEF, Cronbach's a =
3 F 714 2EAA Gl e ARE 926) 2] St At 7 Aol He ZF Aje]
=S wolHE o] 7Yl 2EMA EEE vt = A FUH(Msan = 335 Mrazs =
o St 23 tste] F 710 2F Aol 348, t = -630, p = 529). ol F e BF
7F fle= SASATHMsan = 498, Miasy = 74zte] 2EMYS Fd= A Aol glol 2
462, t = 1740, p = 084). o]ell & ZA }Oﬂ/ﬂ < FTOE st e AR ATt
2EA 79 7 AolE AT VIR SHA

AEMMO| MEo|TMof CHEH AH|A} BIS: X OMAIQH HYS HiEoZ 8]



o] AFolA FLWAES EF 7H FAE
(leert scale) 2 FAEATE FAFHORZ
22191 AFEAE] A2 AHAE &
7]"”% UAY Zddste] zGsA e
£ ougitt Kent®t Allen(1994)¢] A+
A Al 7HA] FES ARESte] Se3TE o
o2 AFEA-OME IS &
glo] R Z}sl= AZEA S} oHIE 719 ?_:1;2]/\4
ou]ghel. Gwinner(1997) 9+ Bennet(2008) 2] <

T2 AuE A MR FELS A1L5l] %Zoq
fox]

2

]_

>
o r_>¢ l-rl

oX [

o2 A3 SRIEEA 22 59 3
Adolg 71go] oAt AYE ZEAY &
S50 oA 71ge] 2x= gAYy ¥ 2 A
E=E Hsl= A EEE (supporters) ol that
274g ofuoA 9] B4 <Jn|sH Smith et

al. (2008)9] AFolA AREE A 7HA] S
AHESHY SA4ETE el E AXE Y &
22 Quester(1997) 2] AFE Fste] vl g
=e s ] Eo7h= O]‘Hﬁr Fjell #3t F 79

S A shete opAEls)
4 BE 49§49 4550, Canpiel
(1995), Campbell® Kirmani(2000), ©3=/3(2007)

o A7E AT Al 7 FEES AL

3:—‘-:"‘—/\1 EH]: ol )\&_,\1/\1

L

Aol
HEE 9mdtth Speed2t Thompson(2000) 2]
& Fuste] Zhzh Al 7ER] 5SS AR

e ToEd 2EAY BES A
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s 7199 AFeld AHAE T 9ALE
o|mlal Smith et al. (2008)¢] A+E st
of Al 7HA] e AREs) SAth kA
o2 oME B niAE ] LEAYO] 3
g oMES tisl &AL e #NE o
u)3hH Martensen et al. (2007)2] A+& 3

sl 7R GBS Agd ZAIA,

H o

AR, o] 2047(60.4%),

o/do] 13478(39.6%) €13, ¥+t A% 2359
A (19-37A1) Ao, g AL 10} 173(0.3%).
thAl 3047 (89.9%). W= 198 (5.6%). therd A
11%8(3.3%), thete= o] 3% ( 9%) ©1 ATt
42 A9 % 9 BgE 84

o] AFoMNEe HEZXAE 538 HolHE
A3 SAFE] AFE 2 e HAES 9
3 glA SQIEA, B4 QRS AAls)
Aok 23 A Ase S8 AMOS 18
S 2o 724 2y B4S A

7t AF2IES F4Fg=E de WA I

o] AHE I8

] (internal consistency) =

3H(Cronbach’s a) o2 ZHAsAT 29AEH
W o 2= FAEEYH (principle component
analysis) = ARSI A W3] (varimax) W
Aol oa] 2l kel 0501 ol ol A



o2 ZFEsiGith I A3 95 7 HEFE & HElY L E A8 98 &4 21+
AP FdEo] 747t 9o QodE=E AHAs) (confirmatory factor analysis) < AAlatth =
A AAES AT F AJTh =S ol 97 A &4 B3 AFEE CFI(>090), NFI(>.90),
209lo] AAEALS] ¢F 8111%5 AHe Ao TLI(>090), Z18]22 RMSEA(K0.08)FA& &
Mt dol SR AT A=t ol Soto] AHESITHARNE, A8, FH 2007).
A= GE D Atk oA B e vket rREIRAE 449 A
0502 SHLEEY FHETE 2 & F= FAE 7IEAE It o] Be F
CH 1) BAMX Q0IFAM ATt
Cronbach’s a 73 1 2 3 4 5 6 7 8 9
2EARE] 856 172 | 081 033 100 | 020 | .015| 046 | .109
AEN 2EQEY? 849 063 | 070 | 187 | -022 | 067 | 054 | 097 | 177
0.888 2ENLH]S 833 067 | 056 | 079 | 205 | 093 | -038| -001| -.054
2EQEYY 79 | 112 | 151 158 | 038 | 050 | -038| 013 | 151
T el =] 172 | 91 205 | 070 | 128 | 102 | -057 | 079 | 030
Tl o=
0.936 T o =2 132 895 | 113 | 120 | 099 | 150 | -043 | 077 | 049
Fuj 9 =3 100 | 84| 056 | 159 | 113 | 129 | -017 | 114 | 097
o 2 EAFITL 103 111 854 | 183 | 102 | -043 | 023 | 229 | 103
SEXLAA 2EMFIT2 112 138 784 135 193 003 058 145 208
0,868 2 . . . . . . . . .
2 EAFIT3 166 042 | 773 | 255 | 243 | 079 | -067 | 124 | 091
B 2EAYE] 185 128 | 225 | 817 | 319 | 069 | -065| 145 | .037
SEAEE 2EAE 52 166 190 213 795 290 052 | -.060 194 040
0,930 2 . . . . . . . . .
2EAEES 199 130 | 214 | 773 325 082 | -142| 12| 014
2EANEEL 081 079 | 174 | 310 | 781 016 | -154 | 149 | 163
2EANEE -
0907 2EAAEE2 153 174 | 227 | 33| 769 | 054 | -097 | .09 | 103
2EAAEES 141 200 | 224 | 298| 762 | 138 | -099 | 112 | 082
‘ BAZAEA] 068 075 | 046 | 045 | 100 | 890 | 024 | -011 | -.061
BAEXSA .
™ HATREA2 045 44 | -071 089 | -050 | 839 | .038| 004 | 080
HAZAEA3 077 108 | 054 | 005 | 087 | 817 | -143 | 044 | -042
=R HER 2] -042 | -015| 078 | 004 | -162| 052 | 850 | -.020 | -.027
0}51 A ER) 42 -080 | -085| 017 | -093| -212| -085| 794 | -035| 123
AER 23 119 | -007 | -094 | -105| 128 | -055| 777 | .08 | -178
oWl EE = oW EH ] 079 120 | 187 | 129 | 116 | 028 | 059 | 893 | .100
0.864 oM EEj &2 041 138 267 226 153 007 | -.026 826 104
AERNAAR | 2EA AAA] 204 098 | 207 | 038 | 229 | -058 | -054 | 078 | 825
0.707 2EN QD42 385 125 | 326 | 046 | 063 | 044 | -058 | 284 | 608
eigen value 3262 | 2747 | 2560 | 2536 | 2472 | 2292 | 2081 | 1820 | 1.321
pet of var (& 81.11%) 12544 | 10567 | 9847 | 9755 | 9506 | 8816 | 8003 | 6999 | 5080
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FAFES TR AES opAkd, Al
Qtel AFRFo] HAl vlol”o| HAE Z ¥
Fale Aom ARAL F Athy® =456.26

. p = .000), GFI = . 908, CFI =
966, NFI = 924, TLI = 958, RMSEA =
o). BE HHETe) gyl Ans
(E DM 2 % e um 20 (E DE 4
HEW TF3 QoHsEE (70|4to] ulgA

o,

B RE 49T ARSAY 2L
%

. = —
R,
w3 ZAETe A4S FANLE(CR:

Composite Reliability > 0.70) ¢} HaEA &
(AVE : Average Varience Extracted > 0.50)
FAE 7|V E Hrleigion (F 2)d04 Al
AR A3 vl ol wE S4YEE] 4

e} (Discriminant  Validity) < Fornell#
Larcker(1981) 7} A|AIgE W8 S8t A3t

Aon (& 3>4 Wzhdel ANEe e 7t
AVE®] AZ2 547} 19 hgsis yaw

A FAES F3st 7] Wi 54 &
o] eI S RSN T AGS F 9
Zolth(Gefen et al. 2000: Segars and Grover
1998).
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SA4e v 3 ASANe] 2EM BE
S} 2EAR B mAE 3 AEA BE
S 2EAY RSk oMIE BE ¥ Fujdw
of VA s 2EAN §36) BE 2

E3E QMR 433D BHSRDA S

838, CFI = 907, NFI = 865, TLI
RMSEA = 07). AAg A47Hdel A543
= (E p9 7\;%}
Q7 DL "2EA &AL
el (-) 9FS A Aol ok 4434
npAE 2EA Z1EA At
=(-)8 Wakela FAZHCE
(r =-0146, t = 2253 . p
7Ha 1 A=A
(AT7H e "2EA-ME A 4
SA4 frged (<) 9= HA Zelr i
AT 2EA-OME IR AEXA] A
o8] HEE & i
PO ER(y = 0577, t = -337L, p <
001 ), <A+7H4 2>h A e =] A,
(AF7Hd 3)& "~

Il
0
fo%s}
j)

717k 9ik

(M D “2EA wde ER4e
Fel (-) 9% v Aol gk #4 A
sHES] 2EN s A5 Aold] Az



(E 2) HoIX ol=M A1
L9 =3 Estimate t AVE CR
o] ZAl= wlg- &3k 0.734 -
A . e
Qo | O SIAR BE B0 gl 0.739 12,588 0,624 0,629
o] 2|kl Hls] U ok 0.887 13.127
ma |EVSE OMISE AR R ojgdry 0812 -
;;;]j 3|ALe} olA¢k AL ol AT 0.877 17.700 0,692 0.793
=
O [ omIst A olmA e} BIAK] oluAE AxET | 0804 | 16147
of BAE AAOE obAS AYUT HATA ]
ARG\ Ve 0562 | 058
T o] 3ARE 1o opAeHAALS EAE T Uk 0.660 10.875
o] SARE oMl i A9E A8 Be F |
A2 B1g Aol 766 )
of SARE oAl thE AUS 9Is) B
s |92 BU89S Ao 0.844 16,028 - .
=g o] Z|Al= ofAleHAIYel tist X e flal e#: 7] ‘ ‘
1S ABE9S Al 0.866 16.440
AF= olAgHAI el T AUe Sle) BE =
E.quﬂ} o%é]ﬁoiq P AEs A s 0785 | 14784
2EAN E5S B8 Ub YA ¥e wrle=
ANAE WS A5 0.809 -
AEAY | ek BesEA A2ehs] W] okt AY 0515 | 0636
2204 Bsol Azl thik 0743 ) 10018
2EQN FES B8 AnAE A3y s 0,582 8.990
G AL oI AYE FUsRE A B | o ]
o7 vt :
2EAA | UE AL olAel AYS TYEE A 24 =
e 0.830 19977 0.767 0.869
FESAE oG A S FHSkE AL T i
= ian 0913 923556
AL ofASF AYFAS AAAE OS TR
gi 1:!]—‘: 1:]— 0881 -
2EA [ A obASl AYFTALS HAE TS Folai
ae | aeg 0,898 23940 0819 0.887
oF AlOEYL FAIE TS Fo|AO
iﬂj} ORASE AT LE IAE G TYFo=R 0935 95 900
oA ARl HR ol Sk FAE A AY [ ]
oMlE | < HS Ty wE : 0766 -
A5 [opIRpiuel A o HAS FHE T A i ‘ '
19 A e 0.815 14.366
ool AFo] Q3 uf o] ALY AFS AR 0941 B
Hj o) = At ' 0833 0.865
THAE O AFFEA o] At AES FHINENT 0.882 26.255 : :
s o] SAAIES Tl B 0.913 28.635
AZMMO| MEo|TAof ChEH AH|A} HIS: ZKS OA[oF HlS Hlgto= 85




(E 3) THHEEMT Aot
A%y | @Ay | aeg | oww |asay | o0 | SRV e | OJEE
%A 0.790
U4 0.079 0.832
A4 0.062 0.660 0.750
=g 0.179 0.348 0611 0.816
AEA2 | -0.062 -0.028 -0.126 -0.049 0.718
2EA
e 0.198 0.587 0.398 0413 -0.231 0.905
2EXA
o 0.204 0.575 0477 0.360 -0.306 0.769 0.875
ey [ 0.290 0317 0.359 0.339 -0.135 0.390 0412 0.912
oM E
g 0.075 0.582 0515 0.226 -0.042 0.506 0.459 0.325 0.875
(H &) 71dABe| 23t
7HA AR ¥&3} A5 t p A e of -
Hl e — AEA 2 -0.146 -2.253 0.024 A
H2 YA — A5A -0577 -3.371 0.000 A
H4 AAA — AEAA 0.016 0.15 0.88 7zt
H2 8 - AEXY -0.212 -2.296 0.022 Al
H5 AEAA — 2ZA HE -0.874 -3.763 0.000 Al
H6 HEA2 - 2ZA4 HE -0.898 -3.764 0.000 A el
H7 2EZA HE - T e 0.408 7431 0.000 A e
H8 2EZA4 HE — oHE HE 0481 8.897 0.000 A el
- AEA A — T EAY -0.356 -4.049 0.000 A
~EAN HE oA 98 -0.883 -2.143 0.032 K
10 AEA A — T EAE -0.43 -4.867 0.000 9
2EAA H= v A Y E -0911 -2.142 0.032
2EN HE — 5 1435 ! !
- g El 2 JT» 5 0435 5.637 0.000 29
Tl & = v A g E 0.434 6.038 0.000
v}_\__J:J; 2 A) = LA 1‘7% & . [ ; .
o 14 e 17 U3 0457 5.653 0.000 A9
— oHIE & mA © 0.337 4.229 0.000
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L 209 Waeln AR felsgon
E(y = -0212, t = 229, p = 0022), (%
#7H DE AAs2e,
(@M B fuE A5AAe 2
ol (-) G w1 Aot
U HEANY 2EA HE
()9 WgolL FAHOE fesgons
(

-0.874, t = -3.763, p < .001), <AF7}

Su)
F

;/:

A 5= AEEUT

(@771 6y “$urE AEAAE AEAA
ol (1) 9% v Aol 244D
T ASAANI AEA HE Alele] BEE
S(-)¢ HEFo|y EAFOR Fosigornz
(y =-08%, t = -3764, p < .001), <A+
7He €)= A=A

(TP DE "2 AR 4 o
(+) S mA Aoty BAAn AE

A BE Frjor Alole] ARE ok(+)¢] HE
EAHORE FoFonZ(y = 0408,
t = 7431, p < .001), <A77 7)< AE =
At

A7 8

ol

ek Bf=ol (+) °§f‘2¥% A Zole i 2
A% 2EAA HEe} oME BE Aol
ARE HH) O BFolx FAHCE Fo31A

ovg(y = 0481, t = 8897, p < .001), <«
T7Hd 8> A= ATk

Q@F7H OFH (A7Hd 12)2 7199 &
A FE(FAFEE o A" 1E
2 7 2dase gigk 7Hdodeh F
Ql 7k BAA BTt A=
W7l gEidE (1) 2daste
280k Bt (2) Free 23} Ak

Hi fo ox i

=l

AT

ox

o]

el HYE
ACZ Vol
(@77H 9&
guol mAE G wAY FH9d
$AHY Aolti' ek, #H A ol
= -883, t = -2.143, p = 032)

=356, t = -4.049, p < .000)

2EA HEe] P47

= ASE e Aok
X =1361.88 df = 572, p = 00L&
r)r. Free R3¢ EMZA x*=1186.88,
70, p = 00022 YElsth Free 23
A kR & W T} X271-o] 17456 Z=| 1k
2 At} Free 289 7

e

H WX Free R&o] $-43
FHoh(el3H4, =] 2009).
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B 5 oti(axi=17456 > x%5(2)-5.99).
2hA] *4521“ — 2EA HES HEA
o] AR IE FoHolneE
2, A7 9= A=A

(A7 100 “—C—ﬂ*—] | 2EA EZo|
2= g vHA"
A Flolt} k. w414 ‘47”‘%630](7’ =
911, t = 2142, p = 2)

(y = -430, t = -4.867, p < 000

Mo A Ho

-EHUéil%fi
2

/‘~;‘£.}\1 }\1_4

x2=1336.07, df = 572 p = .
ok Free 239 #4743 x*=118688, df =

570, p = 0002 Yelsth Free 239 4
S, AFRFPHT o] 14918 AR AHE
7} 2 At} Free 289 A A% ZA4AE W
33wk ygho] ZRE| 7HAsIg7] wEo)
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Free R3o] ALXRIYPHT 53 Aoz H
F AHAx’=149.18 > X'05(2)-599). wekA
AEAY — 2EAY HES HEA A SEA
Mol F39 2EaHE FoHoerz, (A
71 1002 A= AL

t = 5637, p <.000) ®
t = 6038 p = .000) ﬂ é}ﬂl 2EA HE
b Fleld 348 g WAL g A
o2 yehdth AR A9 x*=1231.99,
df = 572, p = 00002 Jepdt} Free &3
o] BAAR x*=118688, df = 570, p = .000
o7 yehgdth Free B89 7% AFRIYH
= xzﬂol 4510 ZA 25271 2 2} Free

2 9t szz
4510 > x45(2)-599). e AEA HE
FjelEe] AEqA AEAMY F3 xd=
= FoFoIeERE, (A7HE 1D Y
= ATt

(AF7H 12>+ "2EAAH digk ej=7} o
HE Bo] mX& gk 25U o] uS
SAAY Aot At FAFdFo|(
= 5653, p > 000) "} EE K

4.229, p > .000) O Z3tAl Z=EAA

B} olMIE o o@a SR
T ASE UEyth AR
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HE 7H A2 1T & Uk o= Bl
T &0 A5 s X A
U= 7159 Wei et al. (2008)9] A+ZAet
UA|et= Ago|HA AEMYS 3

HAE M E U ALHS ¢ F
Atk Tharl & AEA-oWIES] AL A=
X0l =STE AN B4 Bt &
Aolghs 71&9] dAFEd 22 AFHE
HolF 7 dtHMeenaghan 2001: Rifon et al.
2004). Tl E AEAY fo JAFS Fe
A8A SRMFEA A5 kg 344
o] a3 gRlste] Btk AnAEE vHAH
7b 2EAAC FA3E ol wheEte] A5
ojHF 7l tiek GAE WFe Aol IRIHA
th & 2EAMAC FYE d9Y
MA FE7Ige A5 Hrtel A

o I

HAe, S

=
(
=

2
ft

ge seks Agel el
g At gl 5

colok B2 A 2EA

[» lo o FN
o rid
Somx
- ©
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™ x0

22

4

mt ox
A

5749 S 28 AAR
o
=

“ 05] [¢] = T A = == AA
Atk & o) ASpe] fol e} 1 EIprh
gehd & QEd O fdel FHFAFUA
ShE wAE FHPAA we} fE 45
AHol 2EA HE P 2EAA BEd v
= 9ge o2 veideh olst o] ol
et olf 2EMAY BEC) §30] B

3 AY %

H5Ag0) LSS Bk 2 v
]_

=t slejA Wof w7 YIS (defense mechanism)
o A= gl $A] Ae vS st
BE Meenaghan(2001) 9] a4z dxjst= A
ojt},

5.2 A7Ae] A

ojgig Ao Ade 54 AEAY EF
Fetels 71delA A7 e AT
ATHEL AbRETE A, 2EA 719 WA
EA 7198 s =ol7l flEl Haolx
719 QA= S dEs Ads] Westofof
g Zlolty, 2EA 7|dell e anjxpe] ARA
7dglo] F53t Afols 2EAYN S5 AA
ek e R <l HEoA HEE FUE
T s Aotk A4, Aol FA4E 7199
oA A|F oWl ES] o]m|A| 9} 5%
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o
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s 2EAY Sl e FA44 A4= FLYH vHE FAdeR welstel AWst
=Y T Atk 2FEA-MIES] EUA7F 24 A AZF7HAEo] o] F F3 9 AolH=
& A 2EMA FFe] ddFed A4l TAHCR A4S JeAE F U TAHS
F7d g Qlenz vHY 983 7199 2 3T a7t sl BAMgeA FA¢
HAL olm|A|s} ojHlES] ojuAE A7) ORI AN 2EMN S AN F A7
T e ARgsioF & Zolrh A, 2EAA Aol APIEIE, AT oRAIQE AlDARA ) T
g5s Fde e 9 FoEg 424 oMIE Elx, XXX Uigh AARA B A
Ql Y ko] AnAelAl AdE F U= & oAl Aol thEt APEA AN AT
= AA4% dds FAE wAsor & Aotk (S vHAE A (KA F 1
YA, 2ZAY 3o JElel mt anAke) = A A7k gl &9 Holoy ddHe
A=A td 4ol gekd & Udee Z 2HApE F v f9S AAskL ke
seleflof & Zojth e 2FEMA e T Sr=AlE Aol ARo] obd didgeR F
Pttt 2EAAS] sy FEIE 34T o Justate] S48 a7t Slch EA, AE
qd94 22 Ay SHe us 4z AAE Fddhe 7192 ALAE 7190l ol
o, Y SAE FLgFEG 71l i Egt Al s AL e w4
B, 2EAMA ol e B 2 71 Al =R geteidAt 71 AdH g vE
F3 Auze] ool g ol Ed thE & ApElFelE SHdM A Hde dATet
Fe w9 F Ak ol 71EY AN 2E of 4= AN ool sl Aot AlA,
Mol FAZFe] oetd FrIEGE o714 F 2EAA AN AEANS Fidshe AA
712 %94 @ (Ruth and Simonin 2006) o]l Z7o] 9&S mA w o2 A= oAt
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Consumer’s Responses to the Persuasion Attempt

of the Sports Sponsorship:
The Case of Guangzhou Asian Games

Lim, Myung Suh®
Kim, Hae Ryong™*
Lee, Moonkyu™™***

Abstract

Over the last twenty years, sponsorship has been used very widely as an important marketing tool
that enhances corporate image. Since it has proven to be effective in creating positive perceptions of
the company, many marketers have sponsored a variety of consumer-related activities. However,
sponsorship has also been criticized as it can be related to ambush marketing and excessive
commercialism which trigger negative consumer responses.

Unlike the existing study on the sponsorship marketing, this study intends to investigate its
negative effects. The study was conducted based on the persuasion knowledge model which was
proposed by Fristed and Wright (1994) and investigated consumer responses to ulterior motive of
sponsorship marketing. According to the persuasion knowledge model, consumers activate their
persuasion knowledge to see the agent’'s commercial motive: there are several antecedents to the
persuasion knowledge activation such as the source familiarity, the marketer's effort and the
appropriateness of persuasion. Also, existing studies have pointed out the sponsor-event fit and the
sponsor’s integrity as crucial factors which influence consumer attitude.

By taking a survey of people who watched the 2010 Guangzhou Asian Games, we tried to
examine how the sponsor familiarity and the sponsor-event fit as pre-existing variables which have
been formed based on the prior consumer knowledges/memories as well as the sponsor effort and
the sponsor integrity as situational variables activated based on the specific persuasion episode
influenced persuasion knowledge. We also tried to test the potential moderating role of sponsorship

type (ie. official sponsorship versus marketing focused) on the causal path from the persuasion
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knowledge and the consumer attitude from the perspective of the appropriateness of persuasion. The
results show that the sponsor familiarity, the sponsor-event fit, and the marketer's effort have
significant effects on the persuasion knowledge activation, and the sponsorship type has moderating
role in the sponsorship effectiveness. The theoretical and practical implications of the results are

discussed.

Key words: Sponsorship, Persuasion Knowledge, Sponsor Familiarity, Sponsor-event Fit, Sponsor

Effort, Sponsor Integrity, Sponsorship Type
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