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5 u} PFo AAE Azl 2719 ARt
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AROR AT LA S4E A sold WA AR FelyolRe] DA

Zre] FAZE @A=E g AAstel Fournier AEAE deirteldd HERlov 1980dd =
(1998) ¢ BRQ(Brand Relationship Quality) 2] HE] olgdt Ao oFES 77 AlZglon
S5 MRSt HIE dAE Al ol AHE O A ool =t ket
T R WAE ATHCE Psisith AA, m#e) 7|FS FA0RE = ARE BHAA
aAe] FEE RFFIEA ] QoA Hi B7] AFFstion ol Ax f3eh A7,
7ke] zpo|7t dthe 71EE3el At F8] A7 AR, WA FAY A e
gt FujAIE lojAe] AEatelE ASeka I 22 @ s dae 2 =HAT
e mE AAEE A5 Einh T8t
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o] 7 7HA BN FFEAT}L FHsIU=
M. % 83 3% 8 oA 714 U, AAE BAE T AES 947, 4
A, AFH 4L PHETy BR
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2 FE3 Zl(Aaker 1991: Park et al. 1986)
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T2 7154, A
A kel A ATE] o]
FTH(Sheth et al. 1991). L&y} o] g 7 d 3
B e Bt AAZ hx]ol dis AY
A AFEE THRE FE FE4H 7H g
FABAZN HE, A $tHDodds and
Monroe 1985: Monroe and Chapman 1987).
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= " etk K3k Zeithaml(1988)
- AFARA = A7t e S, 429 7Y
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7122 BHAA ME A

st 1 A3 M2 Jg &
SRk Anatel A= 7t #ATE givks
oul= A A= Aol ozt Q) 7He] &
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Blackston(1993)2 ©]& HA:TE kst 4H]
7\}4 EH*L?Jr AHAE e BT B A}

HEHEQH JJrﬁlt Thed] 2H|Rp7F BalEe)
At Az
Ao R AnAE BAHE AAS Foiste] wp

2HR HZS ME

FT5{84, FOiMIRI0] AH|AH-E

A QAse] BAAY AR
Aol

2l B &

Sol 4 A THe

oA o] ARA-EA A
S AR Evard and Aurier(1996) = 4]
Aot BAT o] WA= &M AP wAe 2
3 593, Martin(1998)2 AH|[A-HHE

7474]* Hest 2HAQ A @A Frtett
3 3tdth Fournier(1998)+ 742 ¢l A3
(emotlon experlence) 2 SHA-EAEIAAES

g et & 3)\‘:}3’— 3k3oH, Ellwood
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Fournier (1994) & &H]A}eF HATZRe] 3
o] Zlo|7} o] dA Rl #AA S EAe gk A+
2 Edlo] AuHa-HAE BA9 2F LS
Z=ZEeqinh olget A7 ZFAE HgoE
Fournier(1998) & AM|A-HAE AA 9 Fg
2 Ag AAEE o] okl AAAQl AT
7Fed 284 gt d3E FXE3
I SHA-EREAAE 712F AR AR

<]

H A4 2 o|27 174 A Jhssitia
He 3 olE HFahr] el sHEAEEA
(idiographic analysis) 3 7H Q1w 2+ (across-
person analysis) = A3} T

%3 Fournier(1998) & A&, Bt A}
-HAE A REUYRHA EF Thesitil B
Atk EA, B[R9} BHATo] BA= AH|[A
o] ZdAatdolA om7E ATk A, AH|AS

= Ao OIXI= "gh: SINE MES Z4eZ T



HIPC o] WAE oEHogy AFAHOR { = A&HRRe] AE ApdolA ourt Stk AlA,
3 MR AEskd 4 Aokl st o] AHA-EIRE A= o]EAoEY AF-AO
218k Fournier(1998) ¢ AH|AR-EIAE A= 2 & NEeE AE Q. olst 4
AH|2EE] 73 A akdelA om|7t glon, o] & HE FIA AHA-EAHE AAY AEHE
Aogu AFACE F&g /MdeE AEst el F=d 523 6717 Y-S AAEA
2 Aokl FAstHA], AR E EAA o ojgA AMA-HAT AN S FHz
st A o4 EE Algetal Tk A&EE ARE 7FsstA sk AE BdE
Fournier(1998) = 7] t& 449 Q3 © #A19] A (Brand Relationship Quality: BRQ)
Al e 38 A3(AEF 7Hx1#e] 50 o]g}al 3t} Fournier(1998) 7} #5733 HaA=
o4, o]l Jon FAE v 30 FRE HA] A4 FANEE sk the (E D
o] oA, TAH RUYF 7HXEe] eyl I} 2t
200 o34) 2 3 S JHE AR BAS A A0 HE AFEL 2H|AY] AY e A
A wak #A WHoR AFE M WA A} Yol BAHE Al ¥ Rty dES
ol opd 5Ag BAL FFEoA FAHH & Wtk Fournier(1994)+ BAE 5= (brand
Ao & wFo] AR-HAT FAAES A actions), & &2 7d¥(act experience)©] &
T3tk = Q1S akel wiAT Fag A, HZ-BA EgA o 9e G mAH, Lau
T QEEe FA 1l A Ag As and Lee(1999) & €721 A eAe] Bt
F 7HAAL Sl 7HA, Aol A 5 Fetsta 738> A AlE A BA G BAEY T
JRES 228 Q1Y BAE olor|E Faf A FFs mRITA sHh Schmitt (1999)
2HAEAE BAE BASI o]y et A = #AY 3 (relate experience)> HI:ME=H
< =3 F&9 Fournier(1998) 8] 42 29 AL FEHFOEN A7+ xds AAS A}
st A BAts AHR-EAEAA 9tEY gk BT s AfrE Zre sk AR
A E&7FsetH, 24, aHA-ERE 3 A wFe ezt 2 5 vy RS

F47hd

20l ALS] 7 A o2

(affective and socicemotive attachment)

At/ 24 (love/passion)

Ao}l 2 (self-connection)

W54 A

(behavioral ties)

A+3 912 (interdependence)

=4 (commitment)

A93 7 AAH A

(supportive cognitive Beliefs)

] 7

XU 7 (intimacy)

E 4] (brand partner quality)

Z}&: Fournier, Susan(1998), “Consumers and Their Brands: Developing Relationship Theory in Consumer Reserch,”

Journal of Consumer Research, 24(4), p.363
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o4 Wi 861HES Ul

262 9w sk 2palEe] A Zol
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o, olgfgt ALS Lk 9R& Elald Ao
e 4A8 Mdaes gy HEolA A #ElE
 Aolgks ARlEsHE wdo]l FAHUT
2 Qlaf fEAel et a9 77 A
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A Study on the Relationships Among Sought Benefits, Purchase
Experiences, and Brand Relationship in Case of Cosmetics

Yoon, Sung Joon™
Lee, Hyoung Ju**
Kim, Young Mi***

Abstract

This study tried to investigate the relationships among the sought benefits, consumer-brand
relationship and purchase experiences with regard to cosmetics, based on Scmitt (1999)'s Strategic
Experiential Modules (SEM) which classified consumer’s purchase experiences into five modules
(sense, feel, think, act & relate) and provide strategic implications based on the results. According
to the result, among the sought benefits of cosmetics, functionality had the most significant impact
on purchase experience, and brand affected “sense” and “think-act-relate” experiential modules.
Fashion was only found to affect “feel” module.

Also, the “think-act-relate” module positively affected all components of consumer-brand relationship.
And, “love and passion” component was significantly influenced by sensory experience, while “mutual
commitment” and “affinity” were both affected by affective experience.

In addition, gender difference was found in fashion, economy, and functionality among the sought
benefits, Specifically, women showed higher score on fashion and functionality than men, while men
scored higher in economy benefit than women. Also gender was a differentiating factor for “feel”
and “think-act-relate” experiential modules, where women scored higher than men.

Finally, In terms of causal relationships, “functionality” influenced all three experiential modules
(sense, feel, think-act-relate) for both men and women. But, women showed more significant
relationship between brand and sensory module, whereas men showed significant relationship
between brand and think-act-relate module.

At conclusion, the study provides some strategic implications that cosmetics companies need to
strengthen brand relationship with consumers in order to provide them with targeted purchase
experiences that fit the benefits most sought by them, which will result in competitive strengths.

Key words: Sought Benefits, Purchase Experiences, Brand Relationship

*  Professor, Department of Business Administration of Kyonggi University

#*  Adjunct Professor, Graduate School of Service Business Administration of Kyonggi University
#% Professor of Continuing Education Center of Kyonggi University
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