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ABSTRACT

An Empirical Study on the Marketing Performance of

e-Trade using Search Engine Optimization

Sang-Jin Lee* - Jason Chung**

Recently marketing methods of small and medium exporting firms have changed from intemet marketing
using homepage, or e-catalogs, to search engine marketing. However, there is no specific proof of search
engine marketing effectiveness. Therefore the purpose of this research is to explore marketing performance
of search engine marketing(SEM) based on search engine optimization. In order to build an optimal SEM
strategy, quantitative data are collected from the Google-analytics such as homepage visits, page views, and
traffic source for three years. At the same time, this study has carried out a survey to measure the qualitative
effectiveness.

The result of this quantitative study suggests that the existing carryover effects and lag effects would be
maintained through search engine optimization. Meanwhile, the qualitative survey shows that satisfaction and
awareness of homepage have been improved after search engine optimization. This can support logically increase
of homepage visiting ratio of quantitative analysis. Also exporting companies know very well that traffic

and page views have increased after search engine optimization.

Key Words : Search Engine, Internet Marketing, Search Engine Marketing, e-Trade

* Professor, Department of International Trade, Konkuk University
** PhD. Chung-Ang University



