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Table 1. Population characteristics of consumer-respondents

Number (percentage)
Male 20 (29%)
gender
Female 49 (71%)
in the 10s 3 (4%)
in the 20s 50 (71%)
age
in the 30s 6 ( 9%)
in the 40s 10 (14%)

Table 2. Population characteristics of optician-respondents

Number (percentage)

in the 20s 10 (21%)

Male in the 30s 22 (45%)

gender in the 40s 7 (14%)
and

age in the 20s 6 (12%)

Female in the 30s 4 (12%)

in the 40s 0 ( 0%)

below 1 yr 6 (12%)

period of 1~5 yr 19 (39%)

service as 6~10 yr 16 (33%)

an optician 10~15 yr 4 (8%)

above 16 yr 4 ( 8%)
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Fig. 1. How to obtain the information on optometry (consumer
respondents).
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Fig. 2. Consumer respondents' opinion about the accuracy of
on-line informations on optometry.
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Fig. 3. Optician respondents' opinion about the accuracy of
on-line informations.
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Fig. 4. Optician respondents' opinion to how accurately con-
sumers evaluate the on-line optometric informations.
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Fig. 5. Optician respondents' preference to the optometric on-
line informations obtained by consumers.

J. Korean Oph. Opt. Soc.



100 Fg - olAdo} - ALy

aEA) Ytk $%o] 56.7%, A8 I12A] Pri= SHo] very serious
27.2%= WS- =A Jelkon og)d duls B A 4%

o] Az}o} wjS- ALl MRS} AThe Aukel Heke not so s serious
cakel AR o3k BEe o1gslx] e ko] ujS- e 18%

733 Aoz BAE
2o W QAL Heke UukAn|ApEo] QJE U]
A PRl E MY 9 FHEM= #H JRE YS3he
Aol st wl$- B2 A|E ztar A Fig. 590
Uehd ule} Zo], dukan|zpE2] el X £S5 o
St S Ev Al tisted, FEAF ke ulg- £4
Rh4E)et EA ErhoH)S A 68%7F FAZAA <
AL AHAt dAH g B 16%(8%)dl &3
stRoH dEglvhe THAA HHE 16%(8% EEol ATt
IAALE o g AAE HEX|d] Alo]HE=g]o}e]
g ] AWt &, Alo|HE = olR oJ4lE= a1
Az vhd Aol JEAE AESH] Bt} Table 391
A E vpe} Zo], AA| HARY 57%(28% )7t Tht F o]
ATk SH3k w9 E& v|E-S BT QHgEE Hok
o= e} BT Foke} riIA R Ale|HE =g o}
o] e S-S & F U
AP IHEE=E oS Thd o]
oA

AT AU AFIEA RS ARIIS ), 5
Yo HE At 4%(17), 28 Acka W S

HAZE 53%(15%), HEol2hal "3t SHAE 35%(10%),

Table 3. Opticians' reaction to consumers considered as the

cyberchondria
Number
(percentage)
Have you faced a Yes 28 (57%)
cyberchondria-like customer? No 21 (43%)
never had o
consultation I (4%)
How aggressively did you did noltt lzgve 1 ( 4%)
have consultation with the consuttation
cyberchondria-like customer? | intermediately 10 (35%)
aggressively 15 (53%)
very aggressively 1 ( 4%)
below 10% 2
11~30% 4
How much did the 31~50% 9
cyberchondria-like customer
accept your consultation? 51~70% 4
71~90% 6
above 90% 1
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Fig. 6. How much serious the cyberchondria is in Korean
optometry (optician respondents).
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Table 4. Opticians' opinions on how to correct wrong know-
ledges of cyberchondria

Number (percentage)
Sufﬁcu?nt off-lhn?e 16 (34%)
consulting opticians
Introduction of on-line site where
communication between opticians and 11 (22%)
customers is possible
Active campaign of opticians 12 (24%)
PeSS.ImIS.tIC to cqrrect wide(-spread wrong 10 (20%)
on-line information
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Fig. 7. Whether consumers consult their opticians or not
(consumer respondents).
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A Questionnaire Study on Present Status of the Cyberchondria
in Korean Optometry
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Purpose: The aim of this study was to figure out present status of the cyberchondria in Korean optometry and
present an appropriate countermeasure against it. Methods: We conducted a survey of consumer group and
optician group about the cyberchondria, and analyzed its results. Results: In Korean optometry, a large difference
of awareness of the on-line information was revealed between the consumer group and the optician group, so that
we could know existence of the cyberchondria. Conclusions: We conclude that opticians' active consulting is the
most proper and effective countermeasure against the cyberchondria.
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