S|P DRAAO|X HAE MFLoIl AABEE, AT #Y oiF

e (BMNED UAHHRChELR BiAlDIE)
2MHH (BMTHStD MM EEoHste )

ATE ZAxol= VMEAE Yk AAFE R skl Tdxlol= B

Q]I BHHE A%, VY, FUATE, 279 AR S 7HEA ApgREE, AFIA

o] BAE Lol = Aol B Ay BAE MAE7]o wel AFARAl A B Ee
o] 2 Hole Ao ZAFE QL. wa QA A BEEel AT uEn AR vkE

g7 el BAACE Fost JFE nX= AoRE FAH
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Qaolth AN xsh-E 7HA L A Xsk A Tl xfo]= A AELE
ofe] 7HA AteE di7tE A Estal Bluz] Ef3A Ak Ale wHE 7 7
it TEHE AuFAAEY] A7 AH oA Qo

Z o] =A| AH (franchise system)= 1930 v]=tol A 7l &7]Z el sujA
2 FEAAES YAs VHA2 A=Y FEdHelth e E 1979d
ol £AZAR] Zalxpo]= A A®o] =919 o] FEAe A =
=4

A o
SEstn TE dFeld Eaxfol=AAte] EWAow BgH i gt

Eate] 2 AR APUE HBERY AN For SYFR Ade] o
& elazvt shor, By gl hE 97 4%, A5H ngED A9, 3
R = b A ole) 5 ol el U A& AxEL 74 7

AbH el e JE FIRA el od ZPEE-S] ARE FsH
2 Fdete dnFdAEe BAE dEs
RO, FF AR by e it et
WAEAA FR A TS 7P oA St

o
o2 o
_O‘L
=
i
i
<
|
rr

A gatol FFo BE 7}
% Ageti Zlojth Zaxe] =

AZRE o8l YA ke A71AQl WA fAdol s UENDLY EHS A
QAT FE) AekA AFREA WEA AEA @] GR A FFQ
S WAs ok 9, 2008)

A R R E S eI D R E DD R IS ERERENC B
Ml W AR AR AR eQAsY TEe £ Fol v%
sto] gl wls AAel SMe &AL AT vEHHE e wlFm
Stk webd eluFAAst Tdaol= AT AARA FAH Hrel #Aol

A7} Ba BAE dgolF 3L B wRE
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oAl DEAf|x HHE MM AAMEE, Yot fY o7

4, w, o A AT AL F9
Ube WHg weh puERs bl s Aol el 584 990 F
LAl AR ER Hse 4EY R, AEQdel, $u, Aus 5L A3 2
Asn s A BE 1WA w9, 3949 L BEAD 5 4% 29
wEHE AT W A AR g, 2AE Fo AP S A
Bshn AW Al Bed 4TS A8 FANA AR Ans Frokd
YE AAS Geh olg g AWERS AYE] A5 VAT Txol
EE EREES R EX R E HCI LD LR BN

53] Aol BAaE 7R d4S BalA Zdxol= AEs BAs gy
A, Hi= g vHAT ugs)h Algf Bl s 5o gekst dEgs FAReke] A}
QG Welsta ok ole BAES B AFL olFE W AdelN 17,
7, BER =7 5 20 ddshs AF 5 olde Adom oJuist ¥
AstA 7] EoE B = b A E, 2008).

Zfizpol = A wste] oju] Aol G AFAE sh] wiitel Al A
T= odAdskes Aol SleE ANE 9o EAM MER ARl wE Ade =
A g A B AT HEe] ASHR] ALAn A @A R A o]
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oNjQ DAUNO|X HRUC NFL0IL NRIBBE, AT Y o7

3.3 AHUFT ot Ar-dat #A Jrd

—L@Z}O]Z A 5 ARG AR ek BA Al oig A X

H, ZFAAY] A, A, 54 ol wek A3 Zkolrt lew AdrExtole] tigk A
01]7‘15 b Zhel w0k ARRIE 79 WA= F ApolE HolA ekgton, #A

Aoy o] "elA= zkel7F vkl stk (Jambulingam & Nevin, 1999).

Aol Aok 199 A FAAYOl Fasid VL AAEAE DA B
2l olel 39 A AW B BAYES ASsn AU v P mAY
F 9 Btel ofel ATAET welAE Alolel Y APy Yt HFeAE F

shubel ok (588 91, 2006).
A REO] A3t B 9
=1 JluAe EAo s A
A5o] A ke A
Fe AYYIHE sHLTE 3
@EEA 5o mol A
(Smith, 1993).
A AT A ALY B b A kel GFS v
SRR PR ARE Eoly] dd AR AWRAIAT Aty
Be g Jolol Ptk EE HUS AL
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B7PEE e = AQOE i=
oF W] wig w5 gogo] A AR olojxittal g w JhAe] Hils
Agaclel g AAAD AFUACIAA ARdwFHE A7t Fesit

e IPRCEES ENESE EEIPATER
SuAel - AL - FAu) o fo% Oéffo% v

2-1. 9AZAAl = PP AYAA A VHEE AGAA F AHEOAS
gD el frolg S vA Aolrt

2-2. Az Aol A AN A WEEE AN F BEE @Y
ADel o8 FFE vA Aolrt

2-3. SAEARel= AWAL AN A BEEE AN F HEE(FA
el frolg e vA Aolrt

M3 AAEAdel = WAL AYAN A BHEE AR (BBGREE
e el fold S v Zloln
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AT (A S
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of

=

3-1. gAZARel= AP AN A BHE
Zeltt

4 Aol
gAZAAel= WA AN A BHEE AT (EN ] £ 8

cepIEA Y - EARE S AT

4=1. AN F R EE AGYGBAGRSE) o G AFe vF Zloltt
4=2. AN F REEE AR E D ol frold 9T vE Aol
V. A5 4H

T ATE 9% AEXAbe AT AALAEE S Zalatel= FAe F
ATE Ee®E o 2010 9EFE1UFE 9H25U7HA] e 2 e AL
= WA AAstlon #HE 2035 ARE SPSS 17.02 AREste] &4t

e G2k 1099 (53.7%), A&+ 948 (46.3%) © 2 FA7F 159 ¢ Witk a9
2 20th7F 98 (4.4%), 30t 739 (36%), 40t) 919 (44.8%), 504 °]io] 309
(14.8%) o= 407} 7} 2okar, 30d), 50t o], 20t colddk. 7Fgd5=9 g
g 1F 667 (325%), Awd/dgEd 1189 (68.1%), dWiehd ol 1149
(5.4%), 718} 798 (3.4%) o2 ALd/vtEd ] wEel 7Hd woka aE, s
o1, 71l ol it

7HAE AdsA 2 F7I
A 788 (38.4%), TEZEH
(19.7%), H&Hgko] 329 (1

7 wska, Ale A+, A

=

t FAdol AAH YA 339 (16.3%), Atglo]l Z Aol o}
Tox AZNA HA 198 (9.4%), AN ARF 409
5.8%) 0% Atgol AAe| drobx FdstAl ¥ H]Eo]
o] oHAA, dFHE, AFeA FAOoRE EFRT

=
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S|P DRAAO|X HAE MFLoIl AABEE, AT #Y oiF

FAE 8 Ene 71 30E wRk 269 (12.8%), 3702 o ~674E =Rt
6774 (33%), 6714 o] ~14d =Tk 739 (36%), 11 o] ~2d mk 317 (15.3%),

[}
UERE 1d o] ~2d mink 3709wk, 2 o]AF 9]

<E 1> JtUEFo| el TALE SH £
< 2 N %
=t 109 53.7
o4 0 94 46.3
| 203 100.0
20cH 9 4.4
30cH 73 36.0
oy 40cH 91 44.8
50CH of &t 30 14.8
A 203 100.0
1= 66 325
HMECH/CHErE e 118 58.1
5t CHstelo] & 1 5.4
7|E} 7 3.4
A 202 99.5
F|do| o4 M 33 16.3
Atdo] A Mo otM 78 38.4
Hol=7| TEXY S2o= FE EF 19 9.4
x|olol HR 40 19.7
AEME 32 15.8
XA 202 99.5
371g ojot 26 12.8
371 ofa ~ 670 ojat 67 33.0
EHAFH|7|ZH 671 o4& ~ 14 ojat 73 36.0
14 0|4k ~ 214 O|ot 31 15.3
24 o| 4t 6 3.0
HA| 203 100.0

4.3 Hi4o TN Fo| U FHED
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Hee oulshel B At Eatelx wd AYATY 2PTAAANE
St ARAE FAM AT BASAAE, %, FYATF TR, B ALY
9oz TR

4.3.2 NHTEE & ArH-d1t

ArrlE AlFsk] A

AN A ARIREEE B F7h Tzl = Thn 4
oushe AN F

P
Axpo]= L5 9 A AR Aol s =7]= g_}éE%
T 7HAe Aleketa e AlAE 5 L vl - upA g
A - wAHe ol dE ARIAA F SR 94“1?‘5&13}. A eA = Dyer &
Singh7} MEet =45 74 Heksto] AFE-3IGIT

A N[

4.4 E¥=F9 EEN ¥ MY

4.41 B19d =4

<E 2> ARJNAl M % AILBISE 29124

1 2 3 4
OtAE X[ 22 791 174 223 .283
OFA S X[ 211 767 176 315 146
OHA S X[ 215 733 .280 .045 .161
OPE x| 23 687 225 175 .321
OA & X 24 674 .248 151 .263
EZ2ae1 .396 215 .166 497
INEAX| 2 154 733 110 159
IHEAX| 25 .357 712 148 113
INEEMX| 24 .386 697 .269 -.033
IHEEM |23 .396 .690 .069 219
IHE A X| 2N -.161 .669 .249 .388
IHEAX| 26 .185 618 125 190
gai=cixel 219 150 .809 .037
g =C|xiel2 .068 .158 792 .265
= =C]xel3 .351 .307 592 152
2 =C|xiel4 482 .280 .505 .286
Z22(3 .038 .138 140 .790
ZZ12124 .287 .085 405 626
Z2zz2 478 272 .064 548
eigen value 9.702 1.536 1.413 1.267
A 44.098 6.983 6.422 5.758
T 44.098 51.081 57.503 63.261
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4.5 HaZh A 24

B ATl s Aol AR MEEe) BAEe] g 4R EE HE
7l 98 ARBAREAE ANFROH, 7 WFE 7 FRPARY Ao g
<& 4>9 Ak & At WeR AR N A SR jd § BlEwSE, )
A ¥ AR AASE, A § FAe] SRzt folaE pOlFElA i
R ofolus ARPlE Rolt Ao BAHAL e B A7 de 449
A7 Hdel tE Aol e HA4E ol AE AL uE Zhe 4w
A A Aateta el

<E 4> MoEA 24
H 0) o) ® ®@
O Y o UHE= 1
@I & gi=oisE 588* 1
GINE = OHEHEXHEEE .623** 593+ 1
@IE = SHeeltEE 556** 498** 581** 1
#x p<.01"

< AA F FROR Uro] BASIY. s BdE A ey Ak
17 AFAA A S msl AFGANA

MHE MAEQROID ANHIWAl A St=x JiM8 HS

o
i

BAE AGg7lol ek ARRAL A wrSmske] RS <& 5>ol4 B, AAH
o AREIN} BRe) S48 JlEdolu Se A F#(3.45)0] M w%:
SogE B A1YA4(3.30), BAE AAE(3.25), FYAT TFR(3.05) £o=
et olgldt BalE AAgelo xfol= ARJNAl A mELzle EAHOR &
ugk 2po]S Wole Aow EAHQUHF=4.641, P<.001). b <7Hd 1> A
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2R eR=s
<E 5> HHE MHPQ0 w2 AIPINAl M 2EFRE X024

= MEQ0I gz o EFZHX} F p.
galle eIX|= 69 3.25 465
7= 37 3.45 578

- 4.641 .001
FHAXZ 2 51 3.05 587
BEEo| AlHA 32 3.30 555

52 AMHHA & - F DEEL7E9 A JId HS

<E 6>A ZaAte]l= AFIIAl A RS AFINAl & RS EZRe] Al 7HA
of gt HEAIE vl WA, FHHEFA B
Tl i AFFANAl A SR 34.2%° AWEHE Holal S+
o FAAoR foust T #AE AT Qe AR F
p<.000). mEpA] <P 2-1>2 A= Q)
U502 <3E 7> TH5HAF npAE Ao gk AFI7IAl A RS R 38.5%
Holil Q& Aoz BAFHGoH FAXNCE Fo3 IFHAE

< HO o=
2 EAHAT(B=.790, p<.000). wekA <IHE 2-2>% A= EH AT

<E 6> ARMHAI ®- ¥ SFSE(HEE CixfelZh B T8 HEB

oypia EEHS  AIINAl = TERE (BHRE CIXLQl)
B t Sig
(&) 1.562 8.255 .000
AFATHA| A BHRE .587 10.154 .000
R2 = 342 F =103.097 Sig = .000

D= (oA E R |)ZE 2A It HE

<IE 7> ARIHAL -

fo
r

EAH{A - o S = E| 2
soma SEHT L AIRINAl = IEZ (OAE X|9)
B t Sig
(&) 612 2.643 .000
AIRAIHAl N OEE .790 11.180 .000

R2 = 385 F = 124.986 Sig = .000

Thro® <3 8> FHHeel Fadedd et ARI7RAl A v 30.6%9)
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SRR L Aom BAHYOY BANOR F% JFUAS AL 9
T Ao® FAHHB=.533, p<.000). wepA <IHE 2-3>2 A HE QT

<E 8> AIINAl ©-= REEZ(EZE )t 2A e 4 E

e a) S Ol= =X|n
E II:ll_:|_/'\_ O—|H|_4_I_ AI'O 7HA| - D._I'—|_'n:_ (EE._I'E-I)
B t Sig
(&= 1,578 8.482 1000
AFATHAl A REIEE .533 9.374 .000

R2 = .306 F = 87.877 Sig = .000

5.3 AIH7HAl & BHREQt AMY-ditztel 2A JHd A4S

<E oA ZAlxfol= AFGNAl A RES Rl AFIA HEe A TRl thE A
ANE B WA, AFGNA] A RESEel AR ARl BAAY = AAlo A AFIN
Al A BEEE A wSEe 11.5%9 AWES Holi S+
tq E;g”xaoi 0_/]1:!]‘6']- o g J,]-;]]E 7].x]31
p<.045). weEbA <7FA 3-1>& xH Aok o
QL wjE Ao gt AFANAl A RS EE FAA
<P 3-2>% 717bE ek

<E > AMUINAl © HEEZF AAYRH(E MY HEE)Z It HE

SEHT L AL EMHOER)
SRS
B t Sig
[RES) 1.579 2615 .010
ALATHAl & SRR 452 1.978 .045

R2 = 115 F = 7.704 Sig = .045

<IE 10> AFHIHAl © SEEEZ e MufofEd)7t Jtd HE

& L AL A MOl EH)
SR
B t Sig
(&) 1.452 3.378 .001
AIATHAl N TR E 146 .357 721

R2 = .007 F = .128 Sig = .721
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5.4 NANA = BFEZL} AJgtztel A JHd A4S

AN T sk e AR Y THARE ARs BE, <GE 11>A A F
el AT AAYE RS E BAA AFANAl & SR AAE TS
11.6%% A4 A= oz BAEgon EAHORE Fou|dt I A

A= tH(F=5.363, p<.000). 7WE 7o) that A=
023)3 FA#E (B=.503, p<.043)7} EAHo7 {2
A AL ﬂ}ﬂla ADE oA ok Ao® iy <Ibd 4-1>2 B

<E 1ol AN T ounEmel ATl WENY ANAE Aol s
AQAN T BERE dEde] 13.7%9 APEE wolx Yt Row BAHon
FAROR fovd 9F wAS ;L QE AO® BAHUAT(F=4.698,
p<.001). 7RE7bdel thst Aol = mAE A (B=.480, p<.04D)e] BEAXCE
FO Ao A TP 4-2>E FE A=k

==

SEHET L AL A N EYHOER)

SR
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An Empirical Study on the Relationship between Selection
factors of Franchise brand and Franchisee's Business
Satisfaction, Performance

Yang, Sook Kyeong® - Kim, Sun Bae™

Abstract

The Study on the Influence of Selection factors of Franchise System and
Franchisee's Satisfaction in the Food Service Franchise Industry. Franchisors
can use franchisee selection criteria as a key input control to enhance the
outcomes of their future franchisees. A business technique based on long
term contractual arrangements between two legally independent businesses
and relying on certain inputs from both parties for success and survival has
significant potential for conflict. Furthermore, with many independent small
businesses falling to reach their full potential, it is important to evaluate
franchising as an alternative system of business management and to identify
the characteristics of franchisor and franchisees which contribute to the
satisfactory operation of a franchised small business. Thus, the objective of
this study was to investigate a possible relationship between franchisee
satisfaction and certain characteristics of the franchisor and of the
franchisees themselves. In accordance with results of a hypothesis
verification, a Selection factors of Franchise affects positively a Franchisee's

Business Satisfaction.

Keywords.: Selection factors of Franchise, Franchisee's Satisfaction
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