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Abstract The golden rule of CRM should be core customers. They show such
passionate partnership with the company that they actively put forth their opinion to
improve products and service through voluntary pro—company activities and participate in
the development of new products through open innovation. Therefore, the top priority of a
company should be given to defining its core customers and accurately understanding and
managing them, which would contribute to the growth of the company,

It has become more important nowadays how to manage a long-term customer
relationship, for it can assure the company of increased income in spite of steep
competition with rival companies. Therefore strong customer relationship is an important
means of proving the company with competitive edge and maximizing company income.

Key Words : Net Promotor Score, Relationship Benefit, Relationship Quality, Store
Loyalty
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whet AlgEtEn 294 oy vt 9d AdAdE
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914 Q9184 o849 &4 2de FFETA
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531 Agndse H7}

2 a9 7HdE AR A8 FEAY =22l
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53.2 A7 HA

AAAE S SHATFE HAEFHEE FHUETE
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