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ABSTRACT

A Study on the animation music video production for
the viral marketing purposes
A case study of <Sfand up Korea> project

Han, Sang—Gyun, Kim, Tak—Hoon, Kim, Yu—Mi

Recently, contemporary cultural contents have been shown its diversity changes followed by the birth of
new media platforms with consumers' new needs in the global market. Also, developments of Internet and
computer system networks are the main contributors of making this changes happened rapidly.

This study aims to know that how to usefully use those new media platforms through the great example
of stop—motion animation music video <stand up Korea> by analyzing its production and marketing process.

The music video production had been focused to be completed with high quality by adjusting the
production process economically in spite of the relatively short period(less than one month)from its crank—up
to the deadline.

Because the production was planned that main characters lead the whole story, the creative team had
been tried to reduce the production hours by commonly use the same mold when they make original clay
models by collecting the similarities of characters' appearances.

By using CG technic, <stand up Korea> could overcome the visual monotonous from the similarities
which inferred above. Also, the repeated rhythm in the music video, the similar scenes of backgrounds were
commonly used by copy of the original scene.

At the point of directing, the creative team considered both economical and art aspects for the quality
work. In details, they divided the scenes into foreground and background, and removed unnecessary parts to
save the production hours and budget but make depth of fields in the scenes.

Except the viral marketing purposes, <stand up Korea> was searching for the methods to compensate
the production cost. For this, the characters in the music video dressed the same T—shirts which are
world—cup logo on, and those were designed for the sale after released the music video. Even the result of

the sales was not enough to satisfied, it was estimated a great attempt to the domestic animation industry.
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