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A Study on the needs of Service Design within the Environment of Trade Shows

- Focused on Aftendees -~

Author Mub$d Seo, Na-Hyun / M3 9, & a3 RSN 8]
Abstract According to the recent expansion of Trade Shows within the government's policy in exhibition industry, studies

about the trade shows needs to be focused more on the attendees related to the environment. In most of the
researches related to this topic unti now had been biased in terms of economic benefits and the standpoint of
organizers. Considering that this study is to improve environment of Trade Shows from an attendees’ point of
view as an attempt to apply the concept of Service Design which is the activity of planning and organizing
people, infrastructure, communication and material components of a service. It is about the idea of bringing
service design principles to services in Trade Shows. Good design process brings in a good understanding of the
context : understanding the environment and redefining problems from the standpoint of attendees, in order to
improve its quality, the interaction between service provider and attendees and the attendees’ experience.
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