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Survey on Purchase and Fitting of Menswear Suits according to
Styles for Consumers in Their 30s
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Abstract

The purpose of this study was designed to investigate the purchasing considerations given and wearing fit
according to suit styles in male consumers in their 30s by conducting questionnarie research with 410 persons. The
research intended to give menswear manufacturers the scientific data to improve consumers’ satisfaction when
menswear brands produce jackets. The summary and conclusions in this study are as follows: First, male consumers
have moderate interest in fashion and recognize the impact of fashion on their professional lives. Also, male
consumers were aware that recent menswear fashion trends are being changed to slim-fit. Second, by examining
the suit inventory and the purchasing consideration according to the suit styles, male consumers in their 30s had
between 2 to 4 suits, both in slim-fit and classic-fit, respectively. When consumers purchase a suit, the most
important consideration factors are size and wearing fit in both slim-fit and classic-fit. The reason to purchase a
slim fit suit is that it seems slim due to its fitted silhouettes, while in a classic-fit suit, it is required because of
job nature. Third, the result indicates the circumferences causing the most uncomfortable were the shoulder, chest,
the back, and upper arm. Also, they mentioned the chest and the abdominal section including the shoulder as the
most uncomfortable circumference to the question on what to be improved in jacket. Therefore, the research
suggests that the menswear manufacturer should consider different consumers’ desires which require different
criteria based on the suit styles.

Key words: menswear('d3E), purchase(+¢)), fitting(Z-2A)), slim-fit(Z &), classic-fit(ZF 4] H).
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