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Abstract

The purposes of this study are to identify quality factors of knitwears, to find out important attributes of knitwears
quality, and to find attributes of knitwears quality which improvement are required. College students in the Seoul
district participated in the study, a convenience sampling method was used. A questionnaires was arranged with
three separates subject sections, importance degree of knitwears quality, satisfaction degree of purchased knitwears,
and demographic factors. Data from 280 questionnaires were used for the statistical analysis. For data analysis,
factor analysis, paired-samples #-test and multiple response frequency were conducted. The results were as follows.
Knitwears quality factors were classified into six subdivisions by factor analysis; physical functions, yarn and fabric
properties, fit, symbol, aesthetic, and usefulness. Quality attributes in purchasing knitwears were considered importantly
in order of design, textures, color, price, size, and shape stability, etc. Among quality attributes on knitwears, there
were significant differences in importance degree and satisfaction degree; important degree was higher than satisfaction
degree to six factors on knitwears quality. Especially, in graph according to gap analysis, physical function and
symbol were included in IV area, attributes that attention, required of quality improvement. In contrast, yarn and
fabric properties, fit, aesthetic, and usefulness were included in I area, strengths, maintained presently quality levels.
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