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A study on Factors Affecting the Relational Commitment of
Application Developers to the Market

*kk

Su Yong Park® - Jung Hoon Lee*™ - Jae Bum Park

Abstract

Since smart phones are changing the media for communication and its related mobile market, it is
imperative to attract more application developers for success in application store business in ordr to attract
more app users. By using aspects of the commitment marketing theory and the relationship marketing
theory, this research study identified factors that influence on the relational commitment of application
developers to the market. Survey of application developers from Korean mobile application developers’
community was conducted to test the hypothesized model. The empirical results showed from an economic
behavioral perspective market demand for applications and perceived usefulness of development tool led
to relational commitment of developers mediated by perceived satisfaction while attractiveness of alter-
natives had no significant effect. In addition, fairness of review process and interactivity, based on the
relationship marketing theory perspective, showed significant effect on the relational commitment of
developers mediated by trust for application market.

Keywords : Applications, Developers, Dual Model, Relationship Marketing, App Store, Applications
Market, Smart Phone, iPhone
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