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A study on Social Networks and Twitter Services

YoungWoo Shon'

ABSTRACT

Every day 60 million emails are sent out around the world. IT technology has given us so many
ways of communicating. Technology such as twitter has the potential to give us more than just an
opportunity to tell others what happened in our day. If we understand and appreciate what twitter is
capable of, we can use it to instantly share our lives with others. In this paper, we introduce to the
trend of web and social networks, mini blog and twitter services of digital new media age. Finally, we
proposed a strategy of application for the social media and the direction of growth for twitter.
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