Rk, SR/ 4837, SEF Zed iiXE ol

Journal of the Korea Fashion &
Costume Design Association
Vol, 13 No. 2 (2011) pp.185~193

=
o

OOII

o) 5F 3l - 3 2 "

Sepstan ojRel Fard - SAvieh MAF e} 2

Fashion Orientation, Goal-directed or Experiential Motivations, Shopping Flow
Experience and Purchasing Behavior of Fashion Products
Kyu-Hye Lee * Ja-Young Choi™
Associate Prof., Dept. of Clothing and Textiles, Hanyang University
Assitant Prof., Dept. of Entrepreneurship & Small Business, Soongsil University”

(2011. 4. 11. 37 2011. 6. 2.

4745 2011, 6. 7. A

Abstract

The purpose of this study was to examine the relationships among fashion orientation,

shopping motivations, shopping flow experience, and purchases of fashion products. Two
types of shopping motivations were employed in the study: goal-directed and experiential. A
conceptual research model was developed using research variables and structural equational
modeling was used to test hypotheses. Empirical results indicated that fashion orientation
had a strong positive direct effect on both types of shopping motives. Experiential and
goal-directed motivations both had significant influence on shopping flow experience by
consumers. During this process the influence of experiential motivation on flow experience
was stronger, which implies the importance of experiential motivation on shopping fashion
products. In addition, shopping flow experience played an important role in fashion product
purchasing. Results of this study suggest that retailers should take into consideration flow in

the context of shopping.

Key Words: Fashion orientation(3]AA]8}), Shopping motivations(£:3%7]), Flow experience(Z
2% 743%), Purchasing behavior(7l8)-%)
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