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Abstract

The economy blocking and price competitiveness caused by globalization has generated
an on-going controversy of global sourcing among high-priced luxury brands. The consumers
in the global market purchase luxury goods based on both craftsmanship and the reputation
of luxury brands. Factors such as the origin, brand and pricing can affect the intention of
consumers to buy luxury goods.

This study analyzed the optimum brand combination using conjoint analysis. The analysis
was based on the selection of origin, brand name and price as extrinsic factors among
attributes of customer choice. These factors were subdivided into Italian and Chinese origins,
Gucci, Prada, and Miu Miu in terms of brand names, and 450,000, 750,000, and 1,500,000
Won in terms of price levels. The result showed that origin was considered the most
important factor followed by brand name and pricing. This tendency tells us that customers
consider origin, brand name and price in that order when purchasing luxury brands. In
regards to each factor, respondents preferred Italian to Chinese origins, the Gucci to Miu Miu
brand name, and 750,000 to 450,000 won for price level. Generally, women in their 20s and
30s preferred products from advanced nations at a medium-level price.

Key Words: Fashion luxury brands(@]4A WE B#S) Atributes evaluation($4d%7}), Origin
(YAEA)), Brand(B#E), Conjoint analysis(AZJE FA)
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