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Enterprise
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Abstract

In recent years, SNS (Social Network Service) has spread globally and general corporate’ utilization
of SNS is gradually increasing. Accordingly, the scope of utilizing SNS is expanding not only as a
simple publicity of products and services but also as a communication tool among the company mem-
bers, the customer service and the product development, etc.

This study is examining the related cases classified by the premier activities and the supportive ac-
tivities of the private companies’ viewpoints of utilizing the SNS. Based on this study results, we are
proposing the strategic considerations for the private companies’ SNS adoption by synthesizing the re-
sults of the analytical researches of the SNS cases that support the companies’ value chain and the
considerations of companies’ utilization of the SNS that are proposed by the various private compa-
nies’ research laboratories.

Keywords: SNS(Social Network Service), Social Media
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