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ABSTRACT

In this paper, we draw upon Task-Technology Fit theory to investigate the fit attri-
butes which impacted on customer preference over three virtual shopping channels which
included TV home shopping, Internet shopping, and broadband applications, i.e. IPTV. The
fit attributes also reflected the product category contingency, which is classified based on
the degree of quality assessing difficulty on the web, such as quasi-commodity, look and
feel goods, and look and feel with variable quality goods. Using the collected survey data,
we employed stepwise regression analysis to validate the fit attributes in the context of
performing virtual shopping task via those three distinctive media technologies. Further-
more, through ANOVA test with Duncan statistics, we reported comparative intensity of
the valid fit attributes across the product categories and distinct media technologies. The
results validated four critical fit attributes and significant distinctions among product
categories and three virtual shopping channels. The findings provide practical insights in
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1) HEY 3|7 2A Aot
(a) Quasi-Commodity
fit attributes A
TVE4: SEIYl &3 HEce
Quality Assurance 4567 289"
Convenience
Interactivity 380" 307
Compatibility 3710 423™ 2™
R-square 450 A9 A23
(b) Look and Feel #|3%
fit attributes - A
TV AN &3 HIEWs
Quality Assurance 148" 382
Convenience 325" 389" 285"
Interactivity
Compatibility 326" A2 A127
R-square 289 436 485
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(c) Look and Feel with Variable Quality #|3%

fit attributes A A
TVE4&3 AU 2 Hzege
Quality Assurance
Convenience 218" 2947
Interactivity 278 186"
Compatibility 418 91 R1
R-square 310 Al2 497
@ 3/ AE =%
A
fit attributes p—— e o e
Quality Assurance 418™ 001"
Convenience 261" 3367
Interactivity 9007
Compatibility Y 406 100
R-square 302 467 502
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(# 2) 70§ efA32} ojC|of 7|sate| Mg £d o AtHd

(a) Quasi-Commodity

Fit Attributes nto] ¥ A3t £4 Hwgkd} 2@ A (Duncan Statistics)

AF £4) TVE£3 Q1) AE U 2%(2) HIZEWEQ) A3 ApEAd
Quality Assurance 3.13 3.00 3.27 2 1,3
Convenience 248 39 3.35 (1), 3, 2
Interactivity 2.68 340 3.19 (1), 3, 2)
Compatibility 2.60 3.44 2.95 1,3), 2)
Preference 2.49 343 3.08 1, 3, 2)

(b) Look and Feel #|%

Fit Attributes nje] W A3t &4 Fi gk AEd (Duncan Statistics)

AF £4) TVE23(1) JHY 23(2) BRE=(3) A3 ApaAd
Quality Assurance 2.87 3.06 321 1, 2 3)
Convenience 2.35 4.25 351 1), 3), 2)
Interactivity 2.62 349 322 (1), 3, 2)
Compatibility 2.33 373 3.21 1), (3), 2
Preference 2.02 376 3.33 (1), 3, 2

(c) Look and Feel with Variable Quality |3

Fit Attributes ntje] W A3k &4 i@t AFEd (Duncan Statistics)

A £4) TVE23(1) IE M 2(2) HZEWE(3) A3 A
Quality Assurance 2.76 2.71 3.02 21,3
Convenience 2.19 351 310 (1), 3), 2)
Interactivity 251 3.30 3.08 1), (3, 2)
Compatibility 2.24 311 2.60 1, 3), (2)
Preference 2.00 2.84 2.79 1), (3, 2)

@ 37 AFE F

Fit Attributes nje] W At &4 gkt 2273 (Duncan Statistics)

A& £4) TVE431) TE &(2) HIZEWE(3) B -
Quality Assurance 292 2.93 3.16 1, 2 3
Convenience 2.34 3.9 3.32 1), (3), @
Interactivity 2.60 340 3.16 ), 3, 2)
Compatibility 2.39 343 2.92 (1), 3), 2)
Preference 217 3.34 3.07 ), 3, 2)
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