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Abstract

This study investigated the relationship between consumers’ knowledge and risk perception towards
purchase intention of organic food. The data were collected from a sample of 311 housewives in Seoul and
Ulsan. A structural equation modelling technique was used to test the causal model. The results indicated that
subjective knowledge was significantly associated with purchasing organic food. Objective knowledge, in
contrast, was only indirectly associated with purchasing organic food, through increased subjective knowledge
and risk perception towards purchasing organic food. Risk perception towards organic food had a direct
positive and relatively strong relationship with purchasing organic food. Implications of the results and
limitations of the study were discussed.
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Roz d# A YrHPark CW & Parker LC 1981;
Park SY & You SY 2007).
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1) 2425 XA
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A3 A AET BAT AYE FYE F e
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al 2007; Pieniak Z et al 2010). & &2 193
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233l tHTable 2 F=R).

2) T2 X4

FAH AL Aol & Qe FE tg
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€ 329 e 2o A HENAE Y
A% d3A FHskA ARSI

4) AE A0HQE
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2 E3e AR Av|zle dAd B AgH
g Yoz Ady ot deer AE
7¥sAolekar Beolsta UTti(Engel et al 1995).
AEF = f7]F SAES T A}
& A =olvi(Gifford K & Bemard JC 2006;
Onyango BM et al 2007), £32 7152%9
Fofl, A FolstALY FHAME dEEe 3 #
oz ATt AHA AL A BE
3o 2lAE 53 A g o] &3l At

3. AZIEQ EIEE 24

B ATE 72 L 53 /HIASN ¢4
AR AL A HFES] H=d Ui
Cronbach's AlphaZ Z3| A= HS3h
AZAs 7 AEd dig S e e F35
214 0.798, AZH1E 0.836, F7154F T
% 0.855% YEl) iAo 0.7 3]s 9L
oA AFEE & HolRrh

=3 8Q17ke] ARAAE AFHEY] Y8 4B
A8 A3 Aatbe <Table 1> 2ok §71%
AF ol Ee T2 A2, ARF A
(Hel FF FBAAT} de AR Y,
T3 AAYNEE FEH A3 ABA R
e ZFEEA Qe AR Vet glo]
A M A dX s AoR Ve,

<Table 2>= 2 &3 A7} #AG 57) 3o
g AE &S Vel ok 7P 383

AAe 7R 53 vEE A dA gttt

' B30% 912% E L AYES HAFn
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{Table 1> Correlation analysis results between objective knowledge - subjective knowledge - risk perception
and purchase intention of organic food

Variables Mean SD 1 2 3 4
Objective knowledge' 4.05 0.82 0267 0.283" 0.287 1
Subjective knowledge 3.43 0.53 0.326 0276 1
Risk perception 3.74 0.45 0257 1
Purchase intention 3.33 0.54 1
™ p<0.01
": 0 point = All false; 5 point =All true
SD : standard deviation

Skl QlojA AmjRtEe] f71F] i A#
A4 Blud 2o Aog Yehtn ok
oo F1E QRPN E BellA e Bl
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219l t ko] p< .001 FFAA BT fojslnz
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{Table 2> Results of the questions on objective knowledge

Percentage of Percentage of

Questions Correct answer correct incorrect answers
answers(%) (%)
Organic foods and environment-friendly agricultural False 70.6 29.4
products are almost the same
Organic 'foods c.a{lnot contain agricultural chemicals and True 912 8.8
chemical fertilizers
Organic .foods can contain seeds of genetically modified False 843 15.7
organisms
Organic agriculture can pollute the soil False 87.4 12.6
Organic foods originally taste bad False 71.5 28.5

False = 0 point ; True = 1 point



162

el gha A A 178 Al 45(2011)

{Table 3> Results of the confimmatory factor analysis of objective knowledge - subjective knowledge - risk

perception and purchase intention of organic food

Factors Measuring questions Staiaﬁﬁged t-value CR AVE
Compared with others, I have some knowledge 0.715 )
of organic foods. ’
Compared with normal people, I know how to 0756 5.873"
Subjective evaluate the quality of organic foods more. ‘ ’ 0864  0.535
knowledge The people who know me think 1 am a 0.676 6273 ’ ’
connoisseur of organic foods. ) ’
I have extensive experience in eating organic e
foods, 0.745 5.755
Food safety is becoming worse due to 0676 5868
radioactive contamination in recent years. ’ ’
' Environmental pollution is the worst thing to 0.588 }
Risk humans. , 0.785  0.574
perception Agricultural products grown on polluted soil 0.704 56447
are bad for health. ’ )
The recent food safety policy of the 0.654 6565
government is unreliable, ) :
Purchase I'd like to purchase organic foods. 0.663 -
intention of  I'd like to recommend organic foods to others. 0.59 5.856 0.792  0.588
organic food I tend to order organic menu in a restaurant. 0.707 56427
Objective
knowledge i . - i -
“* p<0.001

Model fit statistics

EA, f7154F g anjzte] 433 A
A& pojolrd fol3t FAE HAFA] Baln
ol A 7Hd2E 712EE A TH(B=0.063, t34=0.543).

: 2’(df, p) = 225.47(142, 0.000), GFI = 0.941, AGFI = 0.922, RMSR = 0.026, NFI = 0.924, CFI = 0.961

FEAEA NG 2Ae] ARA AYL Fof
o =oke BAVE itk & 4 3l ole &M
ol AFA e F &g FH Hrke )&

{Table 4> Model test results of objective knowledge - subjective knowledge - risk perception and purchase
intention of organic food

Standardized
Parameter Supported/
Paths parameter . t-value
. estimates not supported
estimates
Direct effect
Objective_knowledge — Subjective knowledge 0.311 0.043 5823 Supported
Objective knowledge— Purchase intention 0.063 0.056 0.543 Not_supported
Objective knowledge — Risk perception 0.172 0.039 1734 Supported
Subjective knowledge — Risk perception 0343 0.057 5172 Supported
Subjective knowledge — Purchase intention 0.372 0.065 6.263 Supported
Risk perception — Purchase intention 0.345 0.064 5.844 Supported
Indirect effect
Objective knowledge — Purchase intention 0.085 2721
Objective knowledge — Risk perception 0,053 2.166
Subjective knowledge — Purchase intention 0.044 1.874~

R’ = Objective_knowledge ;.162, Risk perception

: 204, Purchase intention ; .231

T p< 005 7 p< 001 T p< 0.001
Model fit statistic:X2(df, py=264.54(152, 0.000), GFI=0.944, AGF1=0.932, RMSR=0.046, NFI=0.925, CFI=0.962
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<Fig. 2> FEstimates of the research model
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