The Korean Journal of Culinary Research
Vol. 17, No. 4, pp. 140~152(2011)

140

Al2IN giEl 0IA|0] SHIF MEH At HOEEE() OIXls S

ez

selista iR ets Adas’  selnda JAdZG e

The Effects of Psychological Well-being Awareness on Selection
Attributes for Hangwa(Korean Traditional Snacks) and Customer
Satisfaction
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Dept. of Food Service & Restaurant Management, Dong-eui University™

Abstract

As increased demand for well-being food caused more interest in hangwa, or Korean traditional sweets
and cookies, this study attempted to analyze the effects of psychological well-being awareness on selection
attributes for it and customer satisfaction based on the customers who buy hangwa. As a result of statistical
analysis, psychological well-being awareness positively affects selection attributes for hangwa. It also has a
positive effect on customer satisfaction.
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{Table 1> Leading research on selection attributes for hangwa

Choice property for Lee RS | Jeong HS | Jeong HS | Kim 8) | Jeon JW | Park SH | Kim JS | Gong DY

Hanghwa(Korean Snack) | (1993) | (1993) (2002) (2002) | (2004) (2004) (2004) | (2005)
Quality o) 0 §)

Kinds of materials 0 0 0 (@) 0 0
Quality mark (0] 0

Flavor (o] o] ] 0] (0]
Packaging and Materials 0] (0]

Marketing (8] (0]

Where to buy (0]

Popularization

Brand awareness 0 O 0]
Snack 0 (0]
Ecology (o] 0 O
Traditional food (0] (6] (0]
Cooking hygiene o (6] O 0 0O 0
Customer Rating

(rumors) (0] O
Nutrition (o) o) 0 8] 0] 0] O
Cooking Method O 0 0

Choi SH * Lee YJChoi YJ,(2006), A Study on Effects of the Well-being Trend on Korean Traditional Confectionary Selection, Korea

J Culinary Res 12(3):32-48, identify a quotation
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(Table 2> Demographic profile of the respondents
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1. A2Q| 18NN S

B A AR $Ee A B2 AT
AR EAL <Table 2> 2t}

A AL A o] 847H(44.9%), <34d°] 1031
(55.1%) % ojAo] ozt B A& vehla gl
ol A%Ed BEXE AWE, 204 wwo] 49
(2.1%), 2041~29417} 317H(16.6%), 3041 ~394]
7} 4878(25.7%), 404]~49A47F 4078(21.4%), 50
A ~59417}F 5678(29.9%), 604 170l 87 (4.3%)
o2 50M~59M7F 7P B& wiFgE AR|Eta
A} L mZo|ar} 461(24.6%), HE
Z 3978(20.9%), tHEHA 8} 297(15.5%), HEHEH

Section Item Frequency Ratio(%s) Total (%)
Education Male 84 449 187
Female 103 55.1 (100)
<20 4 2.1
20~29 31 16.6
Age 30~39 48 25.7 187
40~49 40 214 (100)
50~59 56 299
60< 8 4.3
~high school graduation 46 24.6
39 209
Education College graduates 29 155 187
University students (100)
Graduate school~ 62 332
11 5.9
Service 31 16.6
Official 7 3.7
Businessman 23 123
Self-employed 19 10.2 187
Job Professional 17 9.1 (100)
Director 10 53
Student 30 16.0
Housewife 35 18.7
Others 15 8.0
~100 13 7.0
101~150 25 134
151~200 27 14.4
Income 201~250 28 15.0 187
(ten thousand won) 251~300 30 16.0 (100)
301~350 12 6.4
351~400 7 3.7
401~ 45 24.1
. Single 75 40.1 187
Marital status Married 12 59.9 (100)
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{Table 3> Factor analysis and verification of reliability/validity on psychological well-being

Factors Psychological well-being attributes Factor loading CR. cronlc)lachs
Consider everything insignificant 764 11.908
and not important.
Have weak motivation for 749 -
Management achievement.
and fulfillment Try to keep current home and 722 7.446 872
in life lifestyle.
Manage time well. 11 7.336
Manage money well. 638 6.552
Try to accomplish my work. 539 6.843
Have few friends. 806 6.876
Have no friends to rely on. .783 6.306
Have fewer friends compared with 149 6.226
others.
Relationships - Have difficult keeping relationships. 658 7.510 .863
Lack of experience with trust in 618 7.436
others.
Satisfied with the relationships with 544 5.991
friends and relatives.
Satisfied with the current state. 767 6.262
Satisfacion with Ger}era]ly s'atisﬁed with my life. 748 7.350
personal life Satisfied with my past life. 719 6.366 .839
Have pride and confidence. 667 7.037
Currently prefer my personality. .590 6.770
Have confidence in my decision. 785 6.807
Not influenced by others when 741 5.047
Subjective making decisions. 334
judgments  Behave autonomously. 732 6.460 :
Evaluate myself according to my 651 7.218
own lights,
Life Stick to my way of life. .807 3.790
Technologi Have no intention of fixing my way .800 4,193 772
echnologies .
of life.
Eigenvalue 8499 2460 1775 1584 1316 OGI;;,] 0']92?6{ A(()}]SL,]
Variance (%) 36951 10697 7.718 6.887 5723 )f 3:5 % 4(p=0 0'00
Cumulative variance (%) 36951 47.648 55366 62253 67976 77 T

df=79)
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{Table 4> Factor analysis and verification of reliability/validity on selection attributes for hangwa

Factors Psychological well-being attributes factor loading CR. cronbach's a
Consider reliability of hangwa brands .839 7.004
Show good images and closeness .828 8.024
with a variety of marketing
Advertise- operations. 839
ment  Consider using it as a snack. 798 7.425 '
Popularize places and ways of 724 6.415
purchase.
Use environment-friendly ingredients. .641 12.887
Influenced by customer evaluation. 877 -
Consider the sanitation of cooking 872 8.123
Popularity process and ingredients. 820
Show a symbolic aspect as a Korean 816 7.964
traditional food
Have preservability. 822 6.853
Merchant- Follow the rules of marks-of-origin 797 8.725 753
ability and shelf life, ’
Offer high quality hangwa. 708 12.188
Offer high quality package designs 898 8415
Value and luxurious images. 823
Offer tasty hangwa, .867 9.466
.. Consider nutritional value. 908 8.443
Nutrition Consider cooking methods. 872 7.578 794
Eigenvalue 4044 2458 1876 1457 1.072 (O}I;ISS 0'19{‘1‘3[,12 ASE‘I‘S
Variance (%) 26.694 16387 12504 9.715 17.146 f ;8 267(p=0.000,
Cumulative variance (%) 26.694 43081 55585 65300 72.446 T T

df=27)

4 DHOET QOISMI} MRIC/EIN  Wee &

43 o A=

BA AW E L 76.042%%, 7L B &

= <Table 5> B ulel 2k,

DAREZEA i 89 BHER 171 89 EF AMOSE ©183 14 2984 23
o2 Uehton 80.4%= Autd oz Ayl 23 ukgle] AFEE GFI 0.960, AGFI 0.932,
238 e Aoz Yelydtl AA 820o] 4 RMR 0.033, x2%k 190.82(p=0.000, df=46)Z*] pak

{Table 5> Factor analysis and verification of reliability/validity on customer satisfaction

P Irem - , .
Factors Custorztet; s;a;;ssfacnon Coai;:mon Mean S.D total cronbach's Standar;ltlezrc;d CR. SMC SMC
v correlation ;
Encouraged to purchase. .905 818 335 811 819 892 - .801
Word of mouth about 895 802 348 764 801 - 503 23.562 .823
Customer the good point of a
PN product. .894
satisfaction . . .
Positive opinions. 860 740 337 702 749 851 20421 .704
Fond of eco-friendly 826 682 322 762 702 736 16.415 .567
products.
Eigenval ;
Va;g:::e 3,2) .?6(:;22 GFI : 0960, AGFI : 0932, RMR : 0.033
‘ X & 190.82(p=0.000, df=46)

Cumulative variance (%) 76.042
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2 | )3 A 3F=7} GFI : 0.980, AGFI
: 0,936, RMR : 0.047, x*=56.201(p=0.000, df=20)
2] AukAol A A5} u% $at Roz
Uehgt) Aleld duz dulae Aea 4y
o] &4} o12]of] CR. #ko] 2.489F p<0.05 ol
A BAR R Foldt FHA) FFIAE B
F3 9tk AgA i dF deEEe 4
213 dro] i A& CR. #ho] 15457
2 p<0.001 FEAA FAHR KT 3HH
(19 GFAAE Ho T3 vk 2N
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o #AE g # A aEth CR. ko] 8.0572 p<0.001 F2M EAHOE
<Table 6> e vio} o] 4 /MEET goat 2HA(+) FFBAS ¥Fa Ytk
FHRBAE B 098 @A B4 Jehte Hs B o] AL vy 2 03 2HANE Ax
T2 We AR Hot 54 NESNS BHER gy 99} go] BAlo] BAHA 9 gl B

b2 Aow 44 Stk o ARz w=g 4 gk
B dTe] B3 Fold TE 9919l HF the oz 37 gl AR AN S A
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{Table 6> Conelation analysis between the constructs
aa bb
Factors T a3 A a5 ddl | di2 db dad das | ©F 4l
bbl 1
bb2 485" 1
aa  bb3 486" 5577 1
b4 556" 455 477 1
bbs 4637 2167 154" 3497 1

£33

dd1 132 1627 197 130 014
d2 025 005 012 044 003

bbb dd3 2317 2047 2227 3597 040

%

dd4 160" .148° 166" 225 .003
dds 064 114 105 087 17T

A15 1

304 029 1
208 133 418" 1

ok *x

.209 d14 249 .098 1

o F £33 EZ3

ccl 2077 198" 3427 2507 026 373 .14 273 2517 2630 1

dd1 2447 2640 369 2410 092 2900 054 1807 1597 2977 4197 1
Mean 391 367 362 367 368 407 38 462 434 395 384 3.8
S.D. 5560 5698 6128 5534 5130 5787 6407 4516 7074 6457 6939 7220

* p<0.05, **p<0.01

aa(psycho-logical well being), aal(life administer and powerlessness), aa2(human relation), aa3(person life satisfaction), aad(subjective

criticism), aaS(life technical practical use), bb(hanghwa Selection attribute), bbl(advertisement), bb2(mass of the people), bb3(
commodity), bbd(value), bb5(nutrition), ccl(Selection attribute), dd1(customer satisfaction).
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(Table 7> Estimation results of the path coefficient(1)

Parameter  Standardization

Hypothesis Variable L. S.E. CR.
estimation Parameters
Hypothesis 1 Psychological well-being will have a positive effect on wellness attitude.
VPO Psychological well-being — wellness attitude 0.340 0294 0139 2489
Psychological well-being will have a positive effect on selection attributes for hangwa.
Hypothesis 2 Psychological well-bei i i e
ypothesis ychological well-being ~» Selection attributes 0.931 0,904 0.054 15457
» for hangwa.
Hypothesis 3 Customer satisfaction will have a positive effect on customer loyalty
VPO Attributes for hangwa—Customer satisfaction 0.890 0.751 0121 8.057"
Adaptation GFI : 0.980, AGFI : 0.936, RMR : 0.047,
X=56.201(p=0.000, df=20)
" p<0.05, ™" p<0.001
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