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Abstract

The purpose of this study is to analyze dining out consumption behavior of working women based on their
lifestyle. To do this, demonstrative research was conducted on studying how the behavior of working women
differs according to their lifestyle. The questionnaires developed for this study were distiibuted to 350
working women living in Dagjeon City. A total of 310 copies of the questionnaire were used for analysis,
and the statistical analysis was completed using SPSS(ver 12.0) for descriptive analysis, factor analysis and
cluster analysis. A total of 4 factors were generated by factor analysis: Financial technology style, pursuit
of dining out style, pursuit of popularity style, pursuit of brand style. The result of analyzing the difference
between the consumer behavior by lifestyle of working women showed there were significant differences in
5 factors except time required for meal. To sum up, lifestyle of working women plays an important role in
dining out consumption behavior. Therefore, marketing strategies about demographic characteristics and dining

out consumption of working women are wrgently needed.
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{Table 1> Demographic characteristics of the samples

Feature Contents N Ratio{%)

20 85 27.4

Age 30 115 37.1
40 75 242

over 50 35 1.3

Professional 45 14.5

Service 85 27.4

Tob General office worker 75 24,2
Self-employed 50 16.1

Student 40 12.9

Government employee i5 4.9

1,000,000-1,500,000 45 14.5

1,510,000-2,000,000 50 16.1

. 2,010,000-2,500,000 75 24.2

Average monthly income(Won) 2,510,000-3,000,000 4 129
3,010,000-3,500,000 55 17.8

over 3,510,000 45 14.5

Below highschool 30 9.7

High school 75 24.2

Education level College 100 323
University 90 29.0

Graduate school 15 4.8

House form Apartment 165 53.2
Multiplex- house 55 17.8

Studio rent 35 11.3

Detached house 55 17.8

Total 310
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{Table 2> Analysis of dining out consumption of the samples

Feature Contents N Ratio(%)
20-25 109 35.1
.. 15-19 87 283
Number of dining out (per month) 10-14 64 0.5
within 9 50 16.1
450,000-600,000 120 386
.. 300,000-449,000 87 28.3
Expenses of dining out {per month) 200,000-299.999 7 21
within 200,000 31 10.0
To find favorite food 118 384
To promote friendship 88 28.4
Motives to use To save time 59 189
A business visit 34 109
etc 11 3.4
Korean food 112 36.2
Western food 78 25.2
Favorite food Chinese food 55 17.7
Fast food 47 15.1
etc 18 5.8
11-13 164 52.8
Visiting hours 1719 57 182
19-21 74 24.0
after 21 15 5.0
120 22 7.0
. . 60-90 79 253
Meal time(minutes) 30.59 149 432
within 30 60 19.5
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{Table 3> Reliability and factor amalysis of selective attributes for restaurants

Factor Eigen Dispersion Cronbach's
Factor Items .
Capacity value (%) alpha
Location 0.735
Order time 0.732
Convenience Convenient parking 0.722 3.135 15.789 0.82
Operation time 0.655
Convenience in calculation 0.659
Interior 0.733
Entrance signboard 0.688
Atmosphere Lighting 0.655 2.799 12.665 0.866
Music 0.643
Reservation system 0.811
. Discount benefits 0.765
Marketing Customer discount 0.743 2.664 10.453 0.765
Special event 0.723
Employee's kindness 0.821
. Employee's cleanliness 0.755
Service Food explanation 0743 1.988 8.976 0.699
Convenient instrument 0.711
Total Dispersion Ratio 69.863 60.655
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(Table 4> Result of verification of reliability & feasibility by lifestyle

Factor Factor Variable Fact(?r Eigen Dispersion Reliabi?ity
Capacity value (%) Coefficient
Pursuit of Clotht?s . 783
opularity stvl Pursuit of fashion 732 3.787 12.67
populanity style Pursuit of popularity .662
Pursuit of dining Purstint of popular food 851
out stvl. Foreign food .789 2.948 9.899
style Pursuit of dining out 654
Nutrition rather than taste .834
Pursuit of health iti
ursuit of heal Nutl.'mon 811 2,639 8.654
style Recipes 11
Trust .589
. Reputation 844
Pursuit of brand 7699
e Famous food 821 2.436 7832
tye Brand awareness rather than the price .743
Pursuit of leisure Plefasant music .865
) Leisure 811 2.257 7.001
style Hobby 699
Financial E'xpem’se in financing 844
technol ) Financial paper 812 2.109 5.987
ogy style Lucrative jobs .688
. Double income .833
Pursuit of safc
Hsut °1 Y Saving 812 1.897 4.987
style Family-friendliness 698
Total Dispersion Ratio 66.82
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<Table 5> Analysis of the cluster according to lifestyle

Cluster
Factor 1 Financial 2 Pursuit of dining 3 Pursuit of 4 Pursuit of brand

technology style out style popularity style style
Pursuit of popularity style 0.213 0.231 0.564 0.311
Pursuit of dining out style 0.034 0.534 0.342 -0412
Pursuit of health style 0.342 0.134 0.245 0.231
Pursuit of brand style 0.256 0.326 0.311 0.562
Pursuit of leisure style -0.467 -0.452 0.234 -0.356
Financial technology style 0.452 0.341 0.311 -0.452
Pursuit of safety style 0.234 0.246 -0.421 0.236
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{Table 6> Result of dining out consumption behavior by working women

Financial

Pursuit of dining out

Pursuit of

tems Detailed technology style popularity P““:t‘;l;g(gmd
Items style (95) (85) style(60)
N % N Y% N % N %
Number of 20-25 8 2.6 10 32 30 9.7 30 9.7
.. 15-19 12 39 35 11.2 15 48 22 7.0
dining out 0 14 I 13 20 6.5 0 32 10 32
(per month) - in 9 0 125 25 8.0 5 16 8 26
person Chi-Square Value:19.789 df: 8 sig: .000
Expenses of 450,000-600,000 won 16 52 35 11.2 35 113 24 7.7
. 300,000-449,000 won 20 6.5 28 9.0 14 4.5 20 6.5
dining out 1 160299999 won 2 g4 15 48 5 16 16 51
(per month) | < than 200,000 won B8 1357 23 6 19 10 32
person Chi-Square Value:32.564 dft 8 sig: .000
To find favorite food 9 29 44 14.2 30 9.7 28 9.0
Motives to To promote friendship 15 4.8 22 7.0 14 4.5 19 6.1
To save time 44 14.2 7 23 6 1.9 14 4.5
Y€ A business visit 2 7.0 10 32 4 13 4 13
etc 5 1.6 2 0.6 6 19 5 1.6
person Chi-Square Value: 23.656  df: 22 sig: 010
Korean food 36 11.€ 36 11.6 27 8.7 36 11.6
Western food 17 5.5 14 4.5 15 48 12 39
Favorite food Chinese food 10 3.2 10 32 10 32 10 32
Fast food 25 8.0 16 5.1 S 1.6 10 3.2
etc 7 239 29 3 09 2 06
person Chi-Square Value: 20.997 df: 9 sig: .000
11-13 39 12.€ 22 7.0 12 39 25 8.0
Visiting hours 17-19 25 8.0 39 12.6 15 438 19 6.1
19-21 18 5.8 15 4.8 24 7.7 18 58
After 21 13 42 9 29 9 29 8 26
personn Chi-Square Value: 22675  df: 21 sig: .000
120minutes 30 9.7 37 119 20 6.5 27 8.7
Meal time 60-90minutes 40 126 30 9.7 29 93 23 74
30-59minutes 20 6.5 18 5.8 10 32 15 4.8
within 30minutes 5 1.6 5 1.6
person Chi-Square Value: 14776  df: 9 sig; .143
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