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The hot-wave of campaign for fashion brands has itself become a fashion trend now. In order to participate in

this popular trend, every brand has launched a new campaign of developing T-shirts each season with a social issue

as the design concept. Such a campaign plan is related to the brand’s image-making. Each brand has its own slogan

based on various themes related to social issues. Since the environment is the hottest social issue these days, most

campaigns’ T-shirts also focus on the image of environmental-friendliness. The purpose of this study is to elucidate

environmentally-friendly fashion culture in daily life so that “environmental-friendliness” would be positively cognized

by people in everyday life. For that, the design of these T-shirts following the environmental campaign will be

developed and their utilization potential will be clarified. The detail contents of the study are as follow. First, the

meaning of the environmental campaign and trends of environmental campaigns in Korea and overseas will be

explored in order to identify their theoretical contents. Second, the environmental campaigns will be classified by

case. Analysis of the expression and characteristic of each case will determine the utilization plan. Third, design
directions will be suggested based on the characteristics produced from the case study. As the study conclusion,

five environmental campaign T-shirts will be produced.

Key words: environmentally-friendly( % 2+7%), environmental campaign (2

B4 Z).
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AAEASE oo ¥ 37

Mz A 1o e 84 Al gz EA @& D2 947 2E8e FAR gAAe A3
I el S AHEY oh-g3 2o AR, F ot A Ql g zoln, £27-2 ‘Save The Airo]
Hag 34 A £2AE WAL BEoge £ &2 A solx el ol o]m X,
407, B ds 5w Be FAA F 279 2% ojuA2 TALUT. B9 ol
Az Orel AAS T AL B4, ol £ An A4S Z23 Ao EE Aol 377} Hol
Aoz 29 o6 FHel AR 4 9 BE TR & 4 4 Aoke Avjold,
7] W Zo] #d ojn A9 235 Foteo] Wt 9 &EE Ve 48 098 FAR gAde 1Y
OASS FEuch A, ke A% 48 9 A gH22, £2AL Cloan Water Start With
3 42 EE YAQA Heojyh A EEE v Me’o|ty. &2 70l ZxH YAQLRE &£279
dotol A AL U UAAS ALHL Z o[04 BHel ART B FRAS A2
2o 2E9 Al o] Bk AWoz A sk oo Ag,
AL &2, €24 dAQl, gAel gn Ag e + &EE 3D TERSE FARE gAdS Ayt
Aolm, <& 1)3} Zch Aol gA2R, £24-E ‘Save Me! Protect Animal’
<E 1> 87 Ao g2 ZE gapel wak
&7 A g2 ZAE A ek
12 a4 s=4 £27 g4 gl 4
. o . FE Abol F717} Hol B U2 &
ZEZ ] | 27/ ed Save The Air 2 2 oL o
B Clean Water £249 & oluNE FAste] 2n]
A} /<R 0 of
R Start With Me Ad Az
= _ Save Me! 220 sy} Z 0l7to s Sof
P ER/cw
4E3 | TEeERD Protect Animal o A1
34/
AE 4| TC N Recycle More
RS 4
Green
= a1y golz/ Go Green
AES | L. 515 :
2187 A3} Think Green
Love Green
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A9AAsE ZA 39
oty &2 YA Efolx1eju], ofQl o]u| ], o f-&ste W&A w3E J&s}etr] A A4
Abg B9 g ojmAE FAste] =& oln A 9jste] Y FelA WwsHA ot A
AE ot AASEE @ oY onA = F < £ ool E 5 Aok 53] 2 7|YelA A
23 Q7Y A S FASHA ®ASkH, FE9 o &4 719 olu AL AEF FERE fAste] FEotaL
7t A7 AA Y F R Fotths FLE HaL Ae WA gMze ALH0E QoA HJT
Aot F e FolA 2 A aRE FUHAE
g e FHeAE FAR gAAS APt Aol gAY A7t ALH o R Fasirhal A
Aol EI2R, £27L2 ‘Recycle More’ 0|t} & g2H.
21 fqAdE go|2ae 1, H&E§ v, Ui o]
oA S AREERleH, B AES o1 AEE V.2 E
st 2 Aol d 4 Stk WAIA Agsta 9
t}. SFede) HARer Aot Hao] F
GEE e Ao zg FAR JAAE A 7betal 1 Qs Az 84 Aol &g
o A HM2E, £E2712 ‘Green, Go Green, AN Qo 37 Al #AE fd I
Think Green, Love Green’o|th. £ =71 9] Efo]iE o Ay SHEH e wfe FHI Aol
oot StE T F o|u|AE AHGse] YR E olo & HAFoA= BF FAE GGG AF
o HeFE& AMsta, Azsta, Agstae 9 HeokA stol WA w3tE 2487] AT Aow
& yeye, A8 g A3 stk A &7 AHAe HgAdAd =dst= HAed Al
= AT ota}t &g ek mAsHy] 9%t Aol
B4 A g2 AE A P & 2% 2 dqe A 4 23 245 AT A
Zon, AMT Y& thadt 2o &EE 1~5) Az I3 ACE HEL o5 P &7
= 44 47189, #4ded, 2R3, 297 £ Mol Bz At o] et bRl 54
A, A A et FHE FAR st A < WA Y Aelolgt= £24E WAY 714
Pt A2 £27 &Y, €21 dA, €A ojuf FEE FHet= TS s, FAH A A
Z gaele® AgHETt. <& 1] &4 A<l E AgE A9E 9ot AHA 9 A2t F4
ANz g A B A Adoa A &2 2 Al Adsta glov, &4 Al 34
A fgAAE #y ojn g 2FEH £2A9 T 7b 9% 848 AREEo] Az fAQld &
5k ou| g Agsta, gz YAl 848 & Hi e AoRE Vet
SHol ALY dAUEE = AHY HA= o] uFI} A 1EE Tl =&H Ao H
Z A¢tET. o= gojxady AL 3 &= 2 fAAY Aoty Fgete wMS 93 A
A 9 Ay, £243 o2 olvA] Ad, A WAl TRl wgke o a Aok AA, FH e
et ojm x| &t T ojm A i £EAY % 27 A 245 A7 Hobe A
SEL A, A" €24 bAAY HA= wfA FAZ A e & At 24, 9g%
223 fgste AR AYEH, & 209 Zh gu] AGE flste] £24 YARJAA Eolz 1
ojof Zr& 7o gt ZutE AA T FHT & 9 of o|w| A& A A3 2gsto] Fgateh A,
e A HEE g ALY A== B £ A ERIEE BIES A" OAdE Addo
Ao AL A LHs S| dsts e R olEHEoE T2 ZECE AZY 5&EF
TRH AL g 4L 5 AP Aey a7 A 3 2A4E g A gz A
25) A4, “2 AW FY fEol e FIFL HAIANY Zeoldy adt A (FEin thshd AAFEkel=

L 2004), p. 48.
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g gotol fArl Bigkel Aol FE D
AN & S At nFEAA =&H ANE HY
o2 gapel AT} ofold) i Hakel ¥
AAstgc 2o i HAQd Adoz AAE &
F 15 244 d71eg, #4209, sehe, 2
71 A, 83 A =& FAR 39 371,
=, 5% AgE, I golzE AR st A

R L
m 9w gAY aeyelde 9istel £
g W9E OAAL s

Ay 2ok 242 9% A PAz A
Sl 9 A Aol B Agans o
B 2. AA, 374 AAAY ANBL A 873
HEE A% 2HE 7ES ANT 4+ Utk B,
AT HEHE A Az 4E W
£7} gol AR AHE ¥ 4 oleh A, A2
2 A RAEAY ABHL TR U £
22 2 el dEn

2T ARHOoRt 4 Hope] 7 A
o w48 A7} uulsto] B Al 4
FEo et AT 427 BEGT, B4 A
of ol 93t o] 24 1ol Wuel Fuot U
9 ARE wgoR Fostel A BH Helh
W gstehs Holt,

4 A I - gH o 20)o BAATL H
of @7 Aelo] Bus| WYL T G wshe]
SEERESAE E L DEERE S EX P
Lo Adelolgs A4S aeldtel dopd 3o
As9 A7k Basitn Azdn

YFE (2002). “FolHa Awal
3] & A 9] Positioningof] 3t
7 139 43,

A (2004). “T7 ofulA] HeF HAZO S -

ZA2 dehd 4
A7 g o
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HAA S Zaoly F3t A FYehe o
e A9 R,

o] T (1995). ZFu}AE. A& okasty s
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Ol A4 (2010). “4¥] % 743 3o uE Eco-Bag
o HFd A% FP3 ddo] B A7 F
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o] 23} (2006). “37 ATl Al AR A
sha QAT A AR R,

o] A (2000). “%MITHABH)S 93 oY
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Syt g.

o 8 A B AR ALY 98] 2010). 5 4 F £ AR A,
AR ATAL
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