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Abstract

The purpose of this study is to provide implications for LOHAS(Lifestyle of Health and
Sustainability) consumption growth. The study investigated the relationships between shopping
value, LOHAS consciousness and LOHAS consumption.

The finding of this study revealed that both hedonic and utilitarian shopping values had a
positive effect on LOHAS consciousness and LOHAS consumption.

We also found that the representative hedonic and utilitarian products(electronics) had the
positive relationship between the both hedonic and utilitarian shopping values and LOHAS
consumption.

Furthermore, the representative hedonic LOHAS products(cosmetics) showed a positive
relationship between hedonic shopping values and LOHAS consumption.

However the representative utilitarian LOHAS product(detergent) did not show a relationship
between utilitarian shopping values and LOHAS consumption.

These findings are expected to provide marketing implications for LOHAS consumption
growth. To improve consumers’ LOHAS consumption, it is essential to focus on strengthening
the hedonic value of the consumers, highlighting LOHAS consciousness. LOHAS consumption
may improve the pride of consumers and increase the pleasure of the consumers.

Additionally, it is necessary that publicity and education justify consumer behavior such that
LOHAS consumption is socially responsible and it is a mature and exemplary action of citizens
obligations to society.

m keyword : | LOHAS | Hedonic | Utilitarian Shopping Value |

M s ¢ #111005-007 AlAtetzel : 201d 1g 17
YRl 20114 108 052 WAXK}: AL e-mall : threey0818@hansung.ac.kr



HESY0 ME 25tA H4F AH|of Bt A7 857

L M2

2l (Lifestyle of Health and Sustainability:
LOHAS)& de WEStaLA} sl
oA S smo g 3 137 401111, A& 7hs Tidel
F7he g Ak =2 oA FFE] A o)t} 2a)
e foje =9 AAnAE AT A (Natural
Marketing Institute: NMD)7} 200030 &0 & A&
SFATHIL

2ok AnjabE TiRle AalA
ol @474 Aztsle A & =
™, 24219 A7 9ol Ffell =5 = wEe] An] 7
Hhell djgt X &7Hs g7k e gkt

2alx AR b 2 5L 7H4e] 25 H H

A=

A&7hsd AT

B Ful7} Slo] 9a, A% shiE
B4AQ Yo AEdEA, Zos 2uRe) b
Ag ¥ e A%7bs

m:(o
O

sl 719lo] Aa A o)

2 siests o) gk et oL Al
[e)

o,
2
—(E o

she ZhRel oA HE AFL TolsA) e ol
o ke Aol Pojsh R Qe Aol ol
= A34e st e

78] A OIS A oA Hi= 23k Ao
7

o] gkl =4 AFo] tht sk £ 5 Aol m
webd o= AR shzo] WAt ehe S AL T4
@ Roleke AEL Welm ek AT, 54 27
ARHOTE o FolA AT, Rl AulAe 1Y
Bl 21973 40 e welt Al FAelc) ol 2
QAN 25 2] Gelr} o) Fol 47 ofelg 4
A2 AQH 2B7kH FTYF 4E H4 BE

o) zjolo] whsje] Al s

23pgt o= AT A&7Fee ARglel st
S gujsit}, AelT) 7HEe AR 4k
S Uk Ao ne AH]

Zopzo) gde S vell® A &7ksd
& afehs AR Aol Al TlE AL
a2 A7)E Ftehe 4t Aol 7k At
iﬁ}i% 7H°L TAHClRE AlA ALE ol

S5kl Aol 7k At
2000 l 57| National Business Communication
ol A= iH]X}J EOV\ 573l EHTSL A “/\]3}

i3

%73 ZH %zo} i]ﬂ%‘ A
20% 0]“" F7F A& At %D}ﬂ

23k LpHAES A&7 Vel Ul o
A AEE Az AR dEy A e A=
= u&c AFE ﬁié} *}ﬁl«l*‘ o] = &H|Apoltt,

£ g A, OE BE

] = oS
B34 AB|x}= 34 o) alo] ol A E3 7pAS
235 AFS o, AWEL g7 a4 I
i AR AAzE ARAAF A AAA
1A Eaka oy ey 28k Bl

&
B

eI Ao BA %

AET(2008) 9k A5, FHA(2008) =k 2]
A2 2ew] o AS A 82w, A&7 Fs 2], A3
A HlE et ged, 8 vl 38
Aahs X8 Aol i@ anlE £3ek, A&57ke

0= A 7Fe S AIshs A ek &) o4&
FFsta ek A8A 2vle AL AAE oehe
shemA gEds Axshs 2nE Ak sl A
A, AEAQI0E 23k A fAS W87 4],
A&7, ALERHE TR 5 2aks 2
o4& A o], A A TN, FeaH] o] &

I



00
)
[0}
ro
Hl
Tk
r=
[
o
ﬁ
r-||:|

x| '11 Vol. 11 No. 12

d & thehgEe) 252 H) L)

e B0 W A, el o HE, A

o W HER E4ska Qo] /& ATED %
]

=
kL glek 1A Ol*é‘“é 7“11%%(2010 A =

Ty )

&
o 4] Scpe af el ol A 214l
Aolx webA] o] A F4Ao] uiTehE Zal A
e AT Aolehe F4L s Ak 1P =4
2 2RISR AR SolE A AnEA

2 W8 a7 Fahn gle Aol Aaolu, old Al

e o e e SN
2 ATE oleld BAE 237 FTHT Bl
A st .

2. ALK 7MY

223 7}X|(shopping value) &
#HA4 g AAA 2BAHS T3l o]FoA
ol gk 2u|RLe] A Frtolr). Az} )
ofll A& AHAES i‘ﬂ]—% ol =
ah= 284 7HA (utilitari Value) 19 o
Hl e} A P E OH—E‘}] s
7} (hedonic - value) 54 °]
ToE Aoz Arsia 9}
Holbrook(1982) %= <17te] 7131 iﬂlﬂx]vt— A Sl
I} P55 A A
Tabe A Sl glvkar ek o2l &u7}
A5 F 7 Ahoem FiEg AdTe LB dE ATl
A Wol UEhta 9,1‘3} Babin, Darden and Griffin(1994)
o] ATtoll o3t A-8H 7kx F Feje] a¥S 7

%n

oft rlr
[

A

i
__,_,HE

l~>

oo

o 2] &3 (shopping at work)elg} &t =t
7bA 2 el 23S EAR(fun) WA £
olz} a3t iﬂ%"@ I il

2
o
4,
B
u}L
N _Bi
ro
=)
o
22
of ol
QL
&
51
-
4,
>
< oo
2
> b

s 7pAe AEe g5n 23] A 4
Holx v} ZEAg0] Ful 717} i Ao A
o] AgA BARTH: 2% 9] xmu 171 } 2w
2RE QoA H2bH &

el gE Bl ol %E FE she AFol drkw

SHATHTI8I.

. 3718 o HA=ZY

1. G744

Holbrook and Hirschman(1982)& w2}Eo] ujl/2
H] A A A A &5 F53 2e o)y
SHZINE S5 W ol EARoY Aln A B
of 733 2 APH *‘f’]ﬂﬂ —’F 8&‘3}3’— st
ek 2HRbE 2ol 9 T3
P e A s P B OP‘“ A 2e]¢

A =4 s
Zolth,

&4 & 7HXE Fehe AHRES A8 &
B A E F8ke AHAE HlE] B o 4ol
I NIARI ARS Ay, ool what &y F2o] 4
FETE o]t 548 Addhe AA v &
AFE Agsked 4 w2 7 E Tl ol gt
Nt 3 7HH = A, EAR, 7S, A $
A, 112% #o](heightended involvement), A} 2 A
BEge) mpE A& @A A g9 Fo| 23

A oH8I[101.

Holbrook(1994)2 Z~ull AF8lell A &4 25 71| 9]
Faoxtdoi AnA(aesthetics) ¥ F3] A (playfulnes
s)S Ak AuAgd-e AJZHARl M #7849 A



HlAHS 0 2h2] A Zbe] AdE gl
A HE A8H AFS AdsA gk skt
Babin et. al.(1994)& £33 A&& F 7= 723t
of 7idstetal -84 LHAEE SEH e, I A
Fjolv] e Aoz wAtstal vk A2t A8
A 2 7HHE £8e fldke 54 877 43
=7t gtk oA FF AlFol AFeta a4

o s FulEAErE 9n|shH, Hirschman and
Holbrook(1982)°] % &3} 'dark side of shopping’ 3} ¥
Aech v #AFEE &Y 7FA= ‘fun side of
shopping’ ¥ W, A84 ZHe| H]gto] B} F
Ao AIA] Fdoln g ke EA%
(fun)¥} -3 (playfulness) = 1 A7 = g}, o] & 7
2 &% 7HA = & A ofF B AAA 7HA

32
¢

=71 -
£ kgehE Aoy A AR 7109 v o
g A 5 Aok,

A5, 1ofgH1999)2 =B} o] &A] FHgA o]

&
sto] o] W 54 o]¢]
I A1 s Azete Jrta 4ojs)
3l Childers, Carr, and Carson(2001)&

A= 5E PgAEFgA Ang EH5u

oo
N
L
A
=2

o

(
i

S
g0, Mo
o]

o o
k=

= &A% (fun) @} 3 (playfulness) & 1
sl o] B ol 4o} HHE B2 o]9)
o AEe Fo AAQ HAS FH8eE AL

o 232 BES} Zaka 2|3 4] 5o A

3
e )2l Aelu.

HZ 2 &9 A4S Zaks AE an 350 4
94

K
o2
B

o

2
o

[e)
AHAEE ARG 5501

W, g SRS FTE AoR

T
)
L
Ay
=

oE AL FeA FuNAAL 99
Aeps anlabge] Ha) Ao o we Jug
& BUHL HEY A0S £9S Fa) Al A
939 B4 JFAoE SN W &30 AR

A28 A Hetk
Hirschman and Holbrook(1982)2 284 43 7}

(

T Frhs auAEE A S Kok QXA S
W3 o dEe] glrkal Fgn web H8H 4
AFE Frehs 2SS 29 H9S Akt 28
Aolal ZaA R T 5 YEAE ERR o5
A 7ksAdel =

HFEQOIDE 284 23 7S F7ehs Ut
o] 2SS £ AFO] W HE wF R QA
s, 2& ol AU A4S deH o #P3
EAE TR A Ha anaEe A8 &
B 7P S5l gk A ] WS e s
AE Fe 2 Al ko] mrt 3949 Hies
FAgoha Ak

Holbrook(1994)¥} Mathwick, Malhotra and Rigdon
(2001 H-84 &3 7HA 9] F8 Aoz HFA A 7}

A, &) B8, Avs S AR A

e A4 AT sk 40 AL A5
E A2, 293 59 BRHE A} we W 5
on &Y BES FAY 5 JEAT wo)

[e]

=
:Cl)l:t
2
rr
D)

s =
oby
nj
K
k1
2



11 No. 12

860 sH=2=H=8H3=2X| '11 Vol.

I

* 48

b A3

9|

N
TE =

N BELE

]

H5: &2

Ho

E}
o

ng_

L
L

gl itk whEbA o]

ofshiz

E.j_]_
=

of o3t

A

3

=
o

of

T

o), g4 )}

13, A4le)

]

3=

| AES ol

S 7] S8

=
=

\:‘11_

S

1

o e

=
=

It} olel @ el

2~ 0
T O

s}
=

=14

o] 7} H3. H4

H

TR

ki

| =

SA1717] Sl AFS el

= =
= &

_L_I
ar
s

o
=

1

N

Fe e

S

Aol A AFolk -84 AlFolt

W

ol

70

54 A=

4 7hed|

4r

w

o~

el
10°
Bo

oF

= o AoH12]3].

lq._’ﬂ_

[e]

o] 2

A 2ta

12 2 (cognitive), BA 7}t

2559)

(functional),

7154

F-=3}(affect—poor),

o] HIil% 3l

e ATE 8
4

2

e )
9

Nl
w
o

b}

3

(virtuous), A&

L
L

(necessitous), & A

9](2010)7} &3k 2] 920 TS

g

A= A%

(should preference)

KX
T

(affect-rich), AF

3h
2] 2~ ¥ (luxurious), A&t Al -S(want preference) &

3|

AW, 7234 (affective), 8417} -

2 frAkgk Zlom el o415

]
S|

=23
=

o} H|Z /FA o7 ALX|Fo] HEEA]

=
=

s

il

(2007) A--ellA

B

of ARRFo] A

el

AL EAE 5= 16l

% el

T 553 7%

Ztell whet

and Myers 1998). Wbd 22 A3

ofr

el
s

7} tH(Strahilevitz

3

3

L
L

A gl

[e3]
=

T Ed B=E o A Homer

kil
and Kahle, 1983)¢l4]

S

2 lﬂo] 37,]_

o el it Sl S 2

-
- SAEH6I7).

A

=
=

34 ¥YrE"

(2008)2

ﬂ
t 7hA|oF 2

5]

LrERs

&}

1 B, 2

9]

= =2

ofp

"

el
~
Ko

o7

A

N

SH(discomfort) o] 2}

A
AEo 2 7]

i

T

2 7]

U HEs 2
It} o] 23t =9

X

32~ 7h

oI} o] thAl = =

)]
4

7

_—

8]

pd

% b ek, |

O~
=

=1
T

A3 A

ut

=

O

70

3} o] M4 H6S SHelel.

o
=]

vjeto th

tetet.

S

& 4

I o] 74 HH

o
=]



H6: A% =4

2 xﬂﬁ

(AAAE, SP9E, Aol o
H 5o JF Z Aol
Ho-1: 2ok AAAE Anle a8 2
9 4G ek AW WAl e Aol
H6-2 : 23t SIEL A &% 39t 4
(+)9] #A7} 92 e,

H6-3: 287 ARl 284 &% 433 A
o WAL Y& Aol

Foz yehl nul

2 7 20119 29 Web Alo] g Ealo] 3207¢)
aHlA 24} A0S Bk SeAe] UL [E
117} 2ol ¥ §58 fAsiglon, duas ag
BEES Wol glow], se YiE g ool

olst | o4
?i? 160 | 160 | 80 | 80 | 80 | 80 | 51 | 269
100

(%) 50.0 | 50.0 | 25.0 | 25.0 | 25.0 | 25.0 | 15.9 | 84.1

2. ¥iso| 55
2.1 2atA At| Ol
2ok sul9 e A} A%t 87, Ahsl g
A7, A%7h A olehe sl S FET 5 9
= o] g 2nlAte] o4 Az gelsta vl
NMIZE AX 8 B9 Bl 2als AE 2 o4
Fakin.

2

HeZ &

2.2 2olA AH| =

2ok pH S AlE T B3RS A4 [AAIE,
s, AIAlE AA Sk 53

UREA|FENE AME, QUWHAIE I 2ok AES oF 31
o] H[& & o-&, QUAIFET] Bt AFES oF 229
HE 2 0|8, @OYTAIE 23t~ AEs
& o] §, @AH R Zap AET O]%EE i
AR 449 5(2010)9] ATE FHaskdch
Chitturi, Raghunathan and Majahan (2007 2 FE
o] A& A= o FoES g ol A
A7 44 5890 WhH B AZT) 22 A
A 7HE AgA afolgta Aosta vt whEbA,
AAAES WA LA 2 o] au|Ate] FA
] &

of whel M=z v

_&

75]'
-3 e AFToRE A
3}92™, Chaudouri and Holbrook(200D) oA A|A]
ABHoR BEAY AH AFOR HIFS A6
4 AFoR AAE APk

2ok AL NIAREY, AWFAR A

w2 AT 244 Qe ol



11 No. 12

Z2HXSS|=2X| '11 Vol.

o

H= oot

O

g 57

|

H

2 2. 2 g7 A

28 g 3 5 5 3
S8 o ~ o ©
O & [} [} o =}
©
=i N s © el
&~ AR S| T8RR
od [fe} < ~ S 3 S
o o Al [$N) ™ [}
of ® | 0| @ Y 5|
— w
=i mﬂlu o~ | o ~ S N
8 (5|53 S| Th| SR
[s2]
ol =4 s D 2 ~ Slod| o
ol 5| K| 8| & | gl R |82
= I o = © o~
U I B = (U B <1 o © 9
BL|RZ(RZ|BY|RY|52(52|8E|s| 2| £
L =] E=] E=) o =] =] o < =]
e I I e B B [ Y < 2| =
g | B | X
_ _ o | X Kl
<+ |_A.nw_H_ <r MOI_H_ o [im}
El i <der < %0
. T 2w

- S 3 . T35 M &
£58 £@ z3 FIMRS 2 )

%8 28 38 %05l 5 = £ % = o
B Y sd Ho NS i L
2 = STE LB+

y ulo 8 9oz 3

s . = o -

= T oo || .| d o BN o o

Blo = il | T E 08 L, o

2| ™ i ool L E L | ® RN

& of =< | DE|R|= i A 2= —

o " 3 i 20 | B %0 e o X
|2 W ST | | o | ZO = o S
o9 Bo ! R | B 0 B R0 0 g g0 5 ”ﬂl
&2 | R = KO ROOF | M | 2y £ z0 E 4 LS R -

P I ol R A0 | 5% | §o m_:_ﬁ K = i
= = or Flo | K T =S ROP s W m )

2 =3 ot o | ¥ 2 R oo 4 _hm A4 E N

= =< ! S K oT = 0 N[

i, Z = | e

o 30 3 ol | K| 2R < =i

3 7 = = &M g < Ko

i K aro< o= A
K & Tl i )
o —_ X _—
™ ,W & T i
N <1 %0 ™ T —~ 0o
60 o T o NG m >~ o))
ST "

Klo
Rl

ol
bl

Bl
K
Ir
IH

3. Xtz

SERIER!

E_O

)

70
o

7o

4

(Cronbach’s alpha)#te] &5 0.7 o]doz

LRE A

O3
=

H}s
]

kel
=

B A 2Rl
SPSS 15.07} Amos 18.0< ©]



BT 05 odeloix /Mdeld-d(construct validity) =

FAZF 9l Ao® yehyit =3 23 28 S 1}
Bl 8159 ML 2AFEATE AT
Az}, AR F 7} 07010 o)A = EFFA (converg

ent validity) =&

DT

2 A2 (internal consistency)©]

T FAFEAFE 050 goloiA]

Bl A (convergent validity)o] SR ¥t & 4=
o)
s
H 4, 801X Q018N ZNtHE
" = CR |7h 4
I 4 =N 23
| o 0 e QOIZF | (t-value) | AlZT HIE
X1: s 1 | 759 | 13.257
Fex
ampa | X2 B2 | 800 81 | .58
X3: 22 3 841 13.906
X4: AgX 653 9.783
'Aglg-x“ AIQ_K‘|2 2 8 3
san | X5 w8 702 | 10478 | 77 | 5
X6: AEX3 .804
Y1: 23tA
AH|OIAl 790
Y2: 25lA
T 758 | 14.641
EEPN Y3: 25lA
Atlont | ooy | 879 | 17.689 | o1 | 66
Y4: 25pA
AH|OJAlL 807 | 15.838
Y5: 2slA
AH|OJAI5 .881 17.738
Yi: 2544
At 749
EEPN Y2: 25lA
Ansts | Anjsiss 780 | 12.451 | 80 | .58
Y3: 25lA
AE=s 806 | 12.653
Chi-square=152.716, DF=71, P=.00, GFI=.935, AGFI=.904,

NFI=.935, CFI=.964, RMR=.052, RMSEA=.060

U 7 2059 Al EAEEAS(HZ
A s B2 eEE o 2ok ZF 291 Abele
o BAREAGT) 7 @01 AuAs A, &
AAASG B} 27] wFol 291 Alololl= o el A
(discriminant validity)o] vtz & 4= it}

E 5. gt BUREXS
s | Mes | zsr | mse
LBHY | 2BMY | 2oy | LodS
22ty
ALMEE .580*
gx .
AL 008 530
25tA
AH|OJA] .040 222 .660*
25tA *
AH[HE .088 121 .249 .580
RETEES
3.2. 714 H&
A7yl ARG AMOS 180 ZR2IHE o]
B9 TEPPY RYRNS Fa) AAsE AR
He o Mz 44F ATPRES A4 43,

7ho] 2
o]91om GFI = 0935, AGFI = 0904, RMR = 0.052,
NFI = 006022 28L 23tst Aoz Jehgth

7Pl FEHe a3 AEe 28k 4H] o4 A
G A Bt A A Hliy=157, p=008 k2
2 A &3 AT 2aha 20 A A+ &
A7 o] £F 06 ol Frolg A& vEehd 7t
4 12 A At

72 AEHE 2 AEe 28ka AE 4u] 5ol
9] Ggg nA Aot AE A H2y=45, p=.000
o= A &y AP Zaks aH] PTE A+
of BAZE fro 2 6 FEAA Fofst Aoz e
U 7Hd 28 =ik

73 A8 & A 28k M| 9o A
gS 1A Zlolth= A543 H3iy=3%, p=.000 #e
22444 &3 A% 2aha 2n) A7 A(h)e &
A7 o] 2 06 oA frolg ez vehd 7t
A 32 AE = At

714 HEA & A 2aks AR &H] @50
o) JFE v A RAojvhe AF AT Hay=206, p=.000
o AeA &y g 2 H] FE A4+

Ao 1



864

StR2IEHIX5H|=2X| '11 Vol. 11 No. 12

7b =4 veke Aolve A543 Hoy=145, p=047

RO Zahe A 9|43t 2ok an) G50 4

o AL ol = 06 FElA Fole s o2 e TN 156
U b4 5= A oo b AE AvE e ( a2y W |
ALY TN TN
[ 6% 2)s} o). AV TR S
~— 2ata | 1950 254
A AH|OJA] AH|HS
— TN
E 6, PRUEA 274 2nt RS A
( ugx V
EZs} ALIASE
7 Az = 7 Zh %l EH Loco 206
= A 1ok P&k | \\//
afers ATNE e
Ho | T gaa anjoy | 157 2665 |.008 |
e ATIAMEE }
He | S suiwe | 456 |6638 ™| e a8 2. A7 Zat
ARX ATIAS )
Hs E—?ﬁam Xujoj | 390 |5.345 o THEY 3.3 716 4z
AR ATIMEE . 7146 Al EACIAAE, sPE, AADel uh2h
Mo | S5 o g |-206 3383 | | A i - ] .
- 2SS ot A A Bl G F= o AT %
SIA AH|OJAI =) =) 3T
Hs %‘Eaﬁj'j\'ﬁlgi 145 |1.987 |.047 |xfe 7F & BelvE A fste] A7 Al &
Peg THEUTE st HFH A 84 23 AT
Chi-square=152.716, DF=71, P=.00, GFI=.935, AGFI=.904, ’
NFI=.935, CFI=.964, RMR=.052, MSEA=.060 2ok AH| XS SHUSR S 3] B4 43
I 7. E5lA HF AH| WSS SEHZ o 3|7 B4 2y}
| b A e 18 SAHZ
_ u|EES A% 2ol Y S
o3 A% i e -
= =2
B EEQA H|EF B VIF
o (A4 -728 1.029 708 479
(N320) T : i :
R': 237 0N 224 032 373 6.913 .000 821 1.218
F=34.008 EIEIES 150 045 165 3.310 001 964 1.087
p=0.000 gy 138 060 122 2.287 023 844 1.185
H6-1 PNES - -
FRIE) (A42) 242 410 591 555
R':.166 2514 073 013 318 5.631 .000 821 1.218
F=22.222 EIEIES 038 018 110 2.113 035 964 1.087
p=0.000 gy 053 024 122 2.193 029 844 1.185
HE-2
() (A42) -.380 424 -.897 371
R*: 177 10N 076 013 318 5.669 .000 821 1.218
F=23.947 2 062 019 170 3.291 001 964 1.087
p=0.000 gy 042 025 093 1683 093 844 1.185
H6-3 AbA - -
i (A2 107 414 257 797
R':.174 2514 076 013 326 5.801 000 821 1.218
F=23.451 EIEIES 051 018 143 2.764 006 964 1.087
p=0.000 g 043 024 099 1788 075 844 1.185




AZEMO| M2 25tA AE AH|of 25 M7 865

Az WA 235 AFE 4] BEL FHUGE
RP-02372 24, 187 &9 gt 2o
4 BEIL fold Aow L}%@ﬂ, 3}
2ok 2] o4 373 A=
9 4% 12w et
AAAE 2ok AE dn] YFL F
3 29 R=01660.2 2, 284 &% 4
S 2] o2 BRI} frol@ o2 heksko
o} Ag Zaks 4] 94 318 Hehd &3
F 110, 284 29 4T 122 ek
W 23 8 P%%Oﬂ g zahs A
R?=0.1772 &4 &3 A3z}

oM.

P 4 =
H‘U > Flr o, “0
2 >
o op H
l=>
o
o,
_
St
TR M )

ol
1>
N

)
I
o i

ox ooty
-

AN
=

r

) A%

2] 326 fﬂ%@ 2

oo o

o r
o2
of
on

|o f
i o ELHJ o

o o
N, 8 rE —
N—g ml.q: lli\' f‘]
SN
N o
32 ox 2
o &
==
22
oHo
B WL
>
0 +
ob
o o
B
¥o, o
e 22

S, X 2 ot rlo oo

(@)}

iR

fr

ol

o

>

=
2
E)
ol

(o] FIO
£
1
2
s
oo
I

B
=)
2,

ol
3!

-

©

flo o

x

lo,

r

)

=

32

L

2
[

T

o o

N

m>«

ol
oX,
ogh
ik
oX,
=

IS
i
)
N
N
32
o
pay
o
fuj
rir
N,

¥ 8. 718 6 AZ ZAnt

o o (goiag) | e

3
Mo~ | “uedsmmsose | (o= | (p= |

HE— 2otA EES X AW | 3.291 | 1.683
S| sEmE@ WAL AE | b= | (= | A

Zdo|ct .001) 093)

oo | g M= dex ad | 2764 | 1788
O | g mm B 9B | b= | (o= | T

Zolct 006) | .075)

eN
=
inflation factor: VIF, #4834 ¢l)7}

713 o] ALE-
Tk, VIF gto] 10 o4 ol &g W7} g A
o] sk Aow Atk uhhz, 1 oA 10 wvt

o] ghold vdgaidAdol ¥ A7t HA G AR
ARt VIF g2 1004 73 o] gtel MelE 2t
th 2 A Aol A= B VIF ghel 10 o]ét= v
A= fle Aoz Yehsith

F

oH

Rk

r—m
fr

o2 A8 2 94o] ek e AlFd B
Bler} 30149 Aol weh] of = A F}Ao] K
Heke 23k AFS P olehs 4L sk 9
o ey 2k A 948 b AlgrEelE @4
S Al Zaks S S g B AES
A al7] axE o olEo] 2ets AELS Tufe

1 a4 @Ferts uhsjof 2

s svizte] BAZ 2T 5 QL Aol

AP sulae] 29 AR Aol A2 29
Qg 484 49 gl Be Zals AE Tl
e JIE Asngie Aok 2aks AES T
= 5710l Zahs AlEe] B ) o4 0 2ak A



o)
o))
o))
rok
Hl
It
rz
[
Jon
ol
rr
Mo
Rl
<
o
=
S}
~

Fol gk v Aol A=A, 84 & Aol 44, A 484 Bs % b3
T Ags T AR YEiTh o A5 4 o] P FFol= AE, ofF, Al
wglh AvrbEo] Fujate Zaks AlES e, A %, Al aE 5 ok 2ok AFel gk Au)of
4, AH+484 JAoR Tt A4 sE, #ato] ATE AT F A& Aotk
AA|, HAAAIE ek 2ok Al v P H 4, B AFE 23k 4] Ao Hlx= & A
LA Azbe] a7 FAEERS AE A FE A AHEA & PR TR O, oy
Ay e84 AR Zaks ARAE AH| o| &= Affective/Cognitive, Affect-rich / Affect— poor
e AT A4 &3 AT BF7F S F= A ToE T Alste] Bk 4] 9AE T AL
o= vhepd wh AR gAY mats s Aol gEolgt AR e 9 o]Eo| dHHA 2ok FES
M & AN JEFS FACh e A4 A TFHlstAY sHA RE7HE e 5 g Aot o]
Aol matz AFQ K3 AA AlF Aol HEA & 3l 2ot AN E FxehE HES Hrt B e
&% A S FA Xote AR YEkth A stofof & Aolty,
o] tlaEAQl AEA AE AA AFe A 13
73 AA AFel teFsiAl BgEo] i, 7)eel g
HAET} =& AR 54T 7HA WET doiE e % 72 5
2 37 A e AR FF3 B 5 s Ao
o} 418 ATE A, 217 5(2008) AT ES] (1] wFed, “g]leige] mates efol=ppelo] o
BulS E3 AxA A5l Bl A8 ) R i I L Ao S A s
2 TAE S FReel AgE, 44 27 =y 2okl A, A2, AlLS, pp63-75, 2008
o} TATE 9 AHEowole] AANS B B A (2] w1, 2000 ] 2] Rpolo] vEp s AT
I, FuAE FEYEE V) AT JEgS APl 54 4] - 23} (Lokas) s 22, 79
nx= A LA LYTER|7E A 2 T EA YER oistal oishel AARSHe] =, 2006.
t Ao R AABka gk B8] A&, “A-EAA 540l wE sde=Ew)
B AT AAMAL 23k AEY] e YeiAe B3k Azt digh Apo] #4177 g9 Ak
skl 7HA S o] AEaof sk 5 A84 7] 3], Al4¥, Als, pp.3J-116, 2008.
Fol| AE=sl= A 2l AFo] BT} /MEL B [4] P. H. Bloch, N. M. Ridgway, and S. A. Dawson,
2 4] ZAAY ARRLRA AFEA S vEE AT AL "The shopping mall as consumer habitat,”
Aol Z2ARS & 4= JE7Ie Be 2HAk] VRS Journal of Retailing, Vol.70, No.1, pp.23-42, 1994.
ZolA A skl 21& wFofof s, Yolrh, 28t [5] D. Bellenger, N. E Steinberg, and W. W.
aH] o] ALg|Ho g Al SulE Eolgte Stanson, "The Congruence of Store Image and
e THaa 7433k 840 7|oE s M7 B Self Image,” Journal of Retailing, Vol52(S
WA PFoln g Ao A 9] ofF Abglolg} pring), pp.17-32, 1976.
= TR} uSo] ApHolzta & £ s Aotk [6] B, Rajeev and O. T. Ahtola, “Measuring the
Hedonic and Utilitarian Sources of Consumer
2. A Sty 2 SS A disk Attitudes,” Marketing Letters, Vol2, No.2,
ATe] FARL A, & AT A AEH 4 pp.153-170, 1990
M) 85| [7] E. C. Hirschman and M. Holbrook, “Hedonic

Hagot 2ahe v o)4o] 2as A3
o

=
n )= oJgS Awrglon}, 2aka AES Feha, A Consumption: Earning Concepts, Methods and

=



AT

ot dEEY0 M2 ZatA HF AH|of 2t 21 867

Propositions,” Journal of Marketing, Vol.46
(Summer), pp.92-101, 1982.

[8] B. J. Babin, W. R. Darden, and M. Griffin,
"Work and/or Fun: Measuring Hedonic and
Utilitarian Shopping Value,” Journal of Cons
umer Research, Vol.20, pp.644-656, 1994(3).

[9] M. B. Holbrook, and E. C. Hirschman, “The
experiential aspects of consumption: consumer
fantasies, feelings, and fun,” Journal of Cons
umer Research, Vol.9, No.2, pp.132-140, 1982.

[10] R. A. Westbrook, and W. C. Black, "A
motivation—based shopper typology,” Journal of
Retailing, Vol.61, No.1, pp.78-103, 1935.

[11] C. J. Berry, The Idea of Luxury, Cambridge
University Press, 1994.

[12] R. Dhar and K. Wertenbroch, "Consumer
Choice Between Hedonic and Utilitarian
Goods,” Journal of Marketing Research, Vol.37,
pp.60-71, 2000(2).

[13] E. M. Okada, "Justification Effects on
Consumer Choice of Hedonic and Utilitarian
Goods,” Journal of Marketing Research, Vol.42,
pp.43-53, 2005(2).

[14] M. H. Bazerman, A. E. Tenbrunsel, and K. W.
Benzoni, "Negotiating with Yourself and Losing:
Understanding and Managing Conflicting
Internal Preferences,” Academy of Management
Review, Vol.23, No.2, pp.225-241, 1998.

[15] K. Wertenbroch, "Consumption Self-Control by
Rationing Purchase Quantities of Virtue and
Vice,”  Marketing  Science,  Vol.17(Fall),
pp.317-337, 1998.

[16] R. Kivetz and I. Simonson, "Earning the Right
to Indulge: Effort as a Determinant of Customer
Preferences  toward Frequency  Program
Rewards,” Journal of Marketing Research,
Vol.39, pp.155-170, 2002(5).

[(17] 2734l o1, WA, “anjzte] Zeps 2v]

oAt b AEAN, 2nlRferlT, A2,
Al4%., pp.8I-112, 2010.

[18] AV, P xxpe] 2HFAS) k] P E
o] g2l upALSYSl R, Hhska, 200,
(9] BEF, $F7, WAL, o AzHAe Zajs
Hgol AYAAAG} AW FEEYE v

,wEslaT, AR, AE,

[20] 474 8], “S1E] &9 74, HEo] v A9} A
o)

o ) B

[22] 7AW, Well-being X FH&9] FFal7)
Well being 4-8]=}-¢] 48, Adu)sta jah¢] v
RFSESEE, 2006,

pp.33-57, 2010.

4] 2AE, "R 2aad A% @0 e
TR MR 7, g A e ek 2] 418, A4,
pPp.869-878, 2009.

[25] AR, @elel A 2o)PE] B
7, meehean WpASSl =, 1996,

[26] ¥Helzl, an]7pR]oF 0] A g Bls 2o

D g o aujAe] nliE F4loR, A

[27] w4, fred A, 2000t TRIT Aklel] vhehdt
Zokxo] A 54 A7, =) wahal A, A32
[28] AEF, T84, ‘59 YxEFe] Zalx oln|
Ao ol 1K, AT mote] g
A", TFAF A23d, A1E, pp.399-420, 2008,

[29] k3%, “Al b &8 AFAkedol HEHE, &

2 of
A=)
o
o
2
1o
ol
>
2
o,
o2
fatn}
b
ofj
oX,
it
o
=)
2
rir



868 st=EEIXSIE|=2X| '11 Vol. 11 No. 12

pp.137-164, 2011.
[30] &7 3], <1s], "LOHAS7} A dAlM ] 7%
o WA= el g A7, HAGUARIAT,
A1, pp.243-253, 2006.
[31] &7, 87, "LOHASS =Y AvAES
QN3 o2 akqlel Al el e} oulx] wiA
G A, =2 8E]A|, A10H, A4S, ppSo-

o

R

)

off mA= FFal] Bk A Y AET

&
& THeR" dmsdgdets A
=

pp.502-511, 1996.

[34] J. E. Bumroughs and A. Rindfleisch,
"Materialism and Well-Being: A conflicting
Values Perspective,” Journal of Consumer
Research, Vol.29, pp.348-370, 2002.

[35] A. Chaudhuri and M. .B. Holbrook, "The Chain
of Effects from Brand Trust and Brand Affect
to Brand Performance: the Role of Brand
Loyalty,” Journal of Marketing, Vol.65, No.2,
pp.81-93, 2001.

[36] T. L. Childers, C. L. Carr, J. Peck, and S.
Carson, "Hedonic and Utilitarian Motivations for
Online Retail Shopping Behavior,” Journal of
Retailing, Vol.77(Winter), pp.511-535, 2001.

[37] R. Chitturi, R. Raghunathan, and V. Majahan,
"Form Versus Function: How the Intensities of
Specific Emotions Evoked in Functional Versus
Hedonic Trade-Offs Mediate Product Preferenc
es,” Journal of Marketing Research, Vol.44,
pp.702-714, 2007(11).

[38] M. B. Holbrook, "The Nature of Customer
Value: An Axiology of Services in the
Consumption Experience In Service Quality:
New Directions in Theory and Practice,” R. T.

Rust and R. L. Oliver. Sage Publications,
pp.21-71, 1994.

[39] E. Fraj and E. Martinez, "Environmental values
and lifestyles as determining factors of
ecological consumer behaviour: an empirical
analysis,” Journal of Consumer Marketing,
Vol.23, pp.133-144, 2006.

[40] P. M. Homer and L. R. Kahle, "A Structural
Equation Test of the Value- Attitude-Behavior
Hierarchy,” Journal of Personality and Social
Psychology, Vol.54, No.4, pp.638-646, 1988.

[41] C. Mathwick, N. Malhotra and E. Rigdon,
"Experiential Value: Conceptualization, Measu
rement and Application in the Catalog and
Internet Shopping Environment,” Journal of
Retailing Vol.77, pp.39-56, 2001.

[42] Natural Marketing Institute(NMI) and Natural
Business Communications, "Understanding the
LOHAS Market: Identifing the LOHAS Consu
mer & Business and Branding Opportunities,”
LOHAS Journal, 2000.

[43] M. Strahilevitz and J. G. Myers, "Donations to
Charity as Purchase Incentives: How Well They
Work May Depend on What You Are Trying to
Sell,” Journal of Consumer Research, Vol.24,
pp.434-446, 1993(3).

[44] C. Teller, T. Reutterer and P. Schnedlitz, "Hedonic
and Utlitarian Shopper types in evalv ed and
created retail agglomerations,” The International
Review of Retail, Distribution and Consumer
Research, Vol.18, No.3 pp.283-309, 2008.

[45] C. J. Thompson and M. Troester, "Consumer
Value Systems in the Age of Postmodern
Fragmentation: The Cases of the National
Health Microculture,” Journal of Consumer Rese
arch, Vol.28 pp.550-571, 2002.



X XA
gt A 9(Kyoung-Won Park) M3
+1992 8¢ 1 ) A

3}
= 20021 849 : American Graduate
Schod of Intermational Vanagement
(MBA)
20021 8¢ : University of Flor

Ry
ida(MARE)
CO011H 280 ¢ AT AT SRS A
= 2011 39 @ AU FA7IG0EH A
2002 99 ~ @A AdER 7
<TAREOR> - ZAAtol = FAVIHE D
vl & o(Ju-Young Park) 3|
1964 290 ¢ @) ol
RGBS
= 1937 24 ¢ gkl aroughal

et A g stak(A g sHAAh
= 1992 5
Florida (MBA)
= 19973 8€ : University of Nebraska(Ph.D.)
= 19839 1€ ~ 19909 7€ : AY7E A
+1997d 9¢ ~ 1998 7 € AAAAATA 4
T4
+ 1998 8¢ ~ 20000 2€ : AENEa AH G A

University of

Q)
<2004 3% ~ A St WA FL7Iel o
s

<TAEOR>

4 9 ©(Yen-Yoo You) H3lA
= 19949 29 @ AgARIOIE L ¥
i)t e el 2 E e S o1 )
1996 8¢ : T gt gr}
st ek Ak (A A
- L2007 29 B S A
w g g st(dAp

1976 11€9 ~ 19819 6€
(System Analyist)

=181 79~ 2001 29 sl g 3|(7]
AhEE A ITHAR)

»20024d 2€ ~ 2008 49 : TIPA(AAH, Al
CSR, IT, AH]2~R&D)

= 2008 9€ ~ dA -
gt ue

=2000d 109 ~ @A @ AABAF AN A2 T
71894

= 20109 1€ ~ A - A ERIETd
39143 A4

<2011 79 ~ @A 0 (AN FE A LAH
=994

<F4)Eob> ¢ Consulting(Strategy, PM, MOT), CSR,
InnoBiz, MainBiz, Service R&D, Franchise, 1917

2714, ARG D, FeiQ719A41d

3,4

gkl A A AR A&

h64 h

A

BSARIS




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000500044004600206587686353ef901a8fc7684c976262535370673a548c002000700072006f006f00660065007200208fdb884c9ad88d2891cf62535370300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef653ef5728684c9762537088686a5f548c002000700072006f006f00660065007200204e0a73725f979ad854c18cea7684521753706548679c300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020b370c2a4d06cd0d10020d504b9b0d1300020bc0f0020ad50c815ae30c5d0c11c0020ace0d488c9c8b85c0020c778c1c4d560002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken voor kwaliteitsafdrukken op desktopprinters en proofers. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents for quality printing on desktop printers and proofers.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /NoConversion
      /DestinationProfileName ()
      /DestinationProfileSelector /NA
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure true
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles true
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /NA
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /LeaveUntagged
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


