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Table 1. Characteristics of the participants in the twelve focus groups performed

Country Number of consumers Place of residence Gender Age range Education level Number of children range
Belgium 18 9 rural 7males 30-53 11 medium 0-4
9 urban 11 females 7 superior
France 15 7 rural 6 males 32-50 1 elementary 0-2
8 urban 9 females 8 medium
6 superior
Italy 16 8 rural 7 males 30-50 2 elementary 0-2
8 urban 9 females 10 medium
4 superior
Norway 14 9 rural 5 males 30-49 7 medium 0-3
5 urban 9 females 7 superior
Poland 16 8 rural 6 males 30-49 11 medium 0-7
8 urban 10 females 5 superior
Spain 16 8 rural 6 males 29-55 3 elementary 0-3
8 urban 10 females 8 medium
5 superior
Tatal 95 49 rural 37 males 29-55 6 elementary 0-7
46 urban 58 females 55 medium
34 superior

¢ Education level: elementary or primary school; medium or secondary school; superior of university.
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Table 2, Summary of the overall results obtained from the three different analyses performed
with ALCESTE software (double classification).

Concept Total number ICUs* Number HCA® Analysable Number Words/ECU Cases of the Occurrencesin ~ ECUs Number of
of words of ECUs® items of ECUs contingency table contingency table classified  clusters
Traditional 46719 95 1107 1 634 817 14 517980 13705(2.6%)  866(78.2%) 7
2 633 738 16 467150 13508(2.9%)
Innovation 19773 94 527 1 336 428 1 143808 5642(3.9%) 346(65.7%) 4
2 332 380 13 126160 5549(4.4%)
Innovation in 14886 92 402 1245 323 1 79135 3992(5.0%) 249(61.9%) 5
traditional food 2 245 290 13 71050 3922(5.5%)

#|ICU, Intitial Context Unit.
® ECU, Elementary Context Unit.
¢ HCA, Top-down Hierarchical Cluster Analysis.
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Fig. 1. Correspondence analysis for the concept of traditional. Values 1-7 indicate the cluster
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