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Table 1. Mean sample values on the thirteen statements considered for the definition of the
concept of traditional food products(7—points scale).

Item Mean SD
Grandparents already ate it 5.93 1.17
Well-known 5.66 1.25
Authentic recipe 5.54 1.33
Specific sensory properties 5.51 1.31
Dependent on the season 5.50 1.42
In grandmothers way 5.34 1.42
Authentic origin of raw material 5.30 1.36
Can often eat 5.22 1.45
Authentic production process 5.1 1.40
Contain a story 5.07 1.60
Local 4.85 1.57
Special occasions 4.70 1.68
Natural, low processed 4.66 1.68
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Table 2. Attribute perception effects on the general image of TFP: overview table(+, —, NS signal a
positive, negative or insignificant effect, respectively, of attribute perceptions on overall

TFP image)

Be Fr It Nw ? Es Al
Quality + + + + + + +
Special taste + NS + + + + +
Taste + + + + + + +
Consistent quality + + + + + + +
Nutritional value + NS + + + NS +
Safety + NS + + + + +
Environment-friendly NS + + + + NS +
Supportive for local economy NS + + + + + +
Appearance NS NS + + + NS +
Healthy NS NS NS NS + NS +
Assortment + + NS NS NS + +

Ease of preparation
Low time of preparation
Availability

Low price

- NS NS NS NS NS -

NS NS NS NS NS - -
NS NS - NS - NS -
NS - NS - - NS -
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