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The Relationships among Market Orientation, Learning Orientation, IT Support for Resource,

IT Support for Strategy, and Performance in Export Firms
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Abstract

In this study, we investigate the relationships among organizational market orientation, learning orientation,
information technology(IT) support for firm resource, IT support for strategy, and balanced scorecard(BSC)
performance in export firms. The development of the research model is based on the empirical studies of strategy
and resource-based view. The data from the survey was analyzed using Partial Least Squares(PLS). The results
from the empirical model suggest that IT support for firm resource is effected by market orientation and learning

orientation. And, IT support for strategy is enhanced by IT support for firm resource. Finally, BSC performance
of export firms is effected by IT support for strategy.

Key Words : Export Firm, Market Orientation, Learning Orientation, IT Support for Firm Resource,
IT Support for Strategy, Balanced Scorecard(BSC) Performance
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71940l 11.6%, 51-100991 7140] 18.8%, 101-3007<1 7]1de] 23.2%, 3007 o]l 7|40
24.1%, T&Hol 134%2 AoE et SHAA HF 7Tl 5.4%, 7127}
10.6%, SFEA7F 4.5%, shel/skgol 9.8%, A-f/TEo] 5.4%, HEHTIo7} 5.4%, AR EA0|
7.1%, AZEO7} 8.0%, AAEE8to] 2.7%, HlTEdEo] 2.7%, 7IAPGHI7E 15.2%, EIlo]
54%, F3E0] 17.8%% Ao YERTE FERES AFHEY, 10%0]87F 12.5%, 11-30%7}
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AOZ YEPHth<E 1> FX).
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oRE HlE 2 4 4 13 21 26 27 15 112
H&(%) | 1.8 3.6 3.6 11.6 18.8 232 24.1 133 100
45 JA=ZS | ®IIERL | atlaks | Mr/als | FEodol | EsS
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: TEH|S 10% 11-30% | 31-50% | 51-70% | 71-90% |91-100% | SSH =A
ZF% Hl 14 36 16 19 5 4 18 112
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= T OLS 372419 Algzm dd vHA 324 dagSeS AR
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2 HETHD, HFEd A2 AVE(Average Variance Extracted)2 48 4 1&=dl AVE %
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“The Partial Least Squares Approach to Structural Equation Modeling,” In G. A. Marcoulide(Ed.), Modern Methods for
Business Research, Mahwah, NI : Lawrence Erlbaum Associate. 1998, pp.295-336. -3

40) Chin, W.W., “The Partial Least Squares Approach to Structural Equation Modeling,” In G. A. Marcoulide(Ed.), Modern
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