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Abstract

Consumers focus on information about the symbolic meaning of a product for highly involved and
emotional products (such as cosmetic products). This study examines the effectiveness of the congruence
between cosmetics advertising image and self-image on consumer attitudes. In addition, this study
examines two additional moderating effects, which are ‘product type’ and ‘message type’. For the
experiment, four advertizing type factorial designs were performed. A total of 320 undergraduate female
students in Korea participated in the experiment. This study captured the subjective judgments of
consumers on these three comparisons in terms of advertizing attitude, brand attitude, and purchase
intention. The results are as follows: First, the greater the self-congruity on cosmetic advertising, then
the greater the effectiveness on advertizing attitude. Second, the increased self-congruity on cosmetic
advertising did not create greater effectiveness on brand attitude. Third, increased advertizing attitudes
on the congruence between cosmetics advertising image and self-image increased the effectiveness on
brand attitude. Fourth, increased advertizing attitudes on the congruence between cosmetics advertising
image and self-image improved the effectiveness on purchase intention. Fifth, the greater the brand
attitude (on the congruence between the cosmetics advertising image and the self-image produced)
increased the effectiveness for purchase intention. The results show a significant moderating role of the
product type. Marketers can use the results of this study to understand the market of cosmetic products
for promotion.
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DAl 55 Z97E FRo|MAE Ao zN
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Z AE 7 AL ZO| X aHA B4 ARY
Aol A& FaA e ALY 702 Walg uel,
Az} Al Ag3laztste 3 dAIRA 7 2t 7fA9)
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bk Ao 23-& FA HAn) o]y g &8z A
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F8L A GYRpolFZ (single self-construct) ¥+
3 B3rael - Z (multiple self-construct) &7 ol w2}
EFE. 7129 dFEBellenger et al., 1976; Dolich,
1969; Sirgy, 1980; Stern et al., 1977)& 2}olo]n|x] 2}
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¥ Aot uh(self-schema)st Bl =7 o] LT uf
HR=eeet Faeert o So)d o vehdtz
AT



72

st=0Fstalkl

Vol. 34 No. 5, 2010

2, BNEfE ot HEESElE

F1o FEHAL 2Rk HEslehE YAl
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o] Bz Agle) Hal=e tis /A e
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M dFolA Fe) =9} Bl me] 5 Alole] ¢zt
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o] o5 BAF, AAH, el B VEeR
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H4-& AXA ®rh(Holbrook & Hirschman, 1982;
Park et al., 1986).
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(1) 28138 pololu)] o} Bzoln|x| ] Y7
g apelaE AololrAE gAY A4

Aotg & A7} AotolvlA 2 Y algict. Aoto]
A AR e FPe A $RA 2

A4 29ao) BN, RHA FPPAe B
=AY EE AF AHAIIAE SHE gt A
Sholvl A& 248 g 1] Ae) ol & FH ko) 2
Ao] gkol 2 W Aotolulx] ARZke] EL RO
2,2 310 2 9t Aotololx) Yol e Row

) a8 o2 2] & Afo] 4] o] &, )
¥ A% o|n|X| 2] AMg, BAAH AH 739 o]l F
3} 7+ EA R Qs 2ol Sirgy et al(1997)0] A
gk A AR FA A 0] NEHx i), mebs &2
AT = 7R A WA Rt SEA 7 kg9
w7t w7l olvA & AMEEIEE dle] xjoted %]
7 A% (self-congruity experience)y& A &438}A)
st FEAOAAM AGHEHQ AHA SHAHS
ol gtsich. A A WREEIS gAE 77 g
o]-&-8ta} Sirgy et al.(1997)0) /Ndt &4 Eahe @
4ol AlE-s}5 ),

@) F2EE, Basgs @ Felelx

FAE = Homer(1990), MacKenzie et al.(1986)
7 AMRY BAEE SHRGE 7H HER £ A
Aeeiz BA =3 Homer(1990), MacKenzie et
al.(1986)°] AHg-3wl B e S EgS 74
=2 4 AA S} ofo] )8 Cronbach's o FaL
= 0.859, AT E 0.8738 AgAo] HA4 Ve
ok

Tl e I 0059 dTE BEUE A, 1
el SHETE AN & 38R 74 J
B2 2338929, Cronbach's o 0,895% A1¥ A 0]
A viebsi)

3) AEFFY R WG B A

AERAME B9 sl A8 ARUSE R
dhe AlEoR 71 aE, AeA AFHEE qEst
© AFoE MRIPE-E Aok 484 AFe
ARy ARA B¢ AW sy 3y
F ZoM MNesbEs ddsin), gy A FEe
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o] R Ho|AY A &7E FFTANAFE F
o) 7432 £ (Holbrook & Hirschman, 1982)
& A MzsPFEo R st

2T HAAE A3 FHeRE JEANE %
=gol A 51 Bago] o Ao} glEe] o
S FAAA R HrF R, 4] Fo] Eot 7
HEEE T3 FEA7 dolvke W, g v
AAE AEF AMAF oA 2 2 F& AA 3}
d B9 ¢&d = A FFoF HEY A9
A& HPH L2 AASke dEd A ES AMS-3)
W, 3782 Aol AgE Bl £ T e A4y
o] Bt §52 do itk (Petty & Cacioppo, 1986).
olol w2} 715 8gE el 73k vl AR} k3 o
AAE, M23GF Fd] 72T oA A9 o5 vA]
A& Al sttt
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L3t oie ot

A AL WAL AR ARBA T BV APAS
AR QL DD AR R AR A

“n, O R
Tre BEATHICE Cor avton

E
<R 4> AZAFES GG A
20N =S
2 A3 AFFEH dARFE 8 HHs
Al Z2E A gRl1sty] 8] 2} W] tigh 22t
%7 (manipulation check)& AA1&1At}. #7337 o)

AR 58 QFelA o] ek 7h Apole] ek =AU
27} A8 ttests AA A 2 A AEFRFCOVE
AE: M=17. 85 vs A ZAF: M=16.14, t=3.97 p<.05)
AR {7 A A M=15.53 vs 2k AIAA:
M=18.45 1=-7.15 p<05°1A Jek 7F 2 m) 3k xjo 7}
e Ao et BEk & 97 28w
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2974 4] 23 (Structural Equation Model)2-4] -8 4
Aatach 28] A4 75 ¢’k GFI, AGFL -
NFI, CFI, RMSEAS ol§3le Rz o5&
Fagon 7HE A% 2 29 A 45 gde )
& BA), NEA B4, 99184 L SPSSWIN 12.0&
AR T

L H¥=Te MY A EfEY HE

3P FAoA ApotolmA| ok FLofn|A] o] Y]
Z, FTEE, BAEEHE, a2l P ke B
E2] Cronbach's aF ©] 43 S FF) oz U3
Zob 8BNS B B BAAF < >3 72
o] Uetkirh & A-elA AR o]EWPES
244 g B8 FAHAEIA gdE e $E5E AA
8} 3. Cronbach's o Al &8} A#43-& Frslact.
SR NATE ZHYH AFATE 08 9]
FoZ Aol A EAHUT ol F3 w5 <
A2 o2 vyER} split sample cross-validity7} A=

[

3RS Ao Afoteju|A] 9} Faro] ) 3]
o] 4Xz, B e, A mg e, Fojmel tid &
ABNZAF 3574 #tol 0.6 oIz vt Fod &
23 gle Aos E4HRT "N SHFFE
ztzte) 89l 2 A= o] BEEFEE R A

L& #dH )
2. 9728 HYE HE

3P FILolA] Apofolm|A] g} Farolu]R]ef Y|
dol B, BASEx, Frjelxe vXe J3
S Golry] 98 #9175 2AEM(CFAYS HA 3
o} 7)1 AZ () B A 7 Fhe] 349.831, A=}
1292 et} o714 p0SE 28 o] H ittt
AF7Hd ol 71zt =, ol A& 27171 200 o]
ol¥ FtolAF9] ol H} AldkEe] AErt Ho
A ALZE FAs] & 4 Aok AMd B2 d7olA 7}
olAF 9] 7MY UF dAst Ry o] nlg- 44 7]
ZtElow, A7) #AH S vk BE Bt of

AL ¢ Atk ez AT NG B U EE 279 99 ons il AfE AS
L AFN] A3l LARA(PCA)LE BHEN (fit index)E ©1-8-Z B 7} ATHEA 3], 2000). A=
23g A gtk B4y AR EN A 23 3 A4 <i 2>9F 7ho] el 2w, GFI=0.888, AGFI=
<H 1> WSl EIetN W MR BAFER
g XJ};}OIUIZl&
8 = ’oilﬂ uz | F3EE [ BAzHE | poes
: A x| 7+
x1 | o] B2 U oln|A g} & e A 7Tt 0.825 0.111 0.150 0.144
x2 | o] FuE U7 $FAAE & e Zuk 0.739 0.284 0.146 -0.005
x3 v} vl A A S A AREEo] o] FAE Fobd Aotk 0.790 0.204 0.128 0.130
x4 | U= o] 318 By s} 35 gk Adah, 0.750 0.167 0.150 0.110
yl | Ui o] F22 AT ko 0.062 0.657 0377 0.157
y2 | vz o] Fale] &g 7Pt 0.360 0.735 0.263 0.152
y3 | Us} 8]28 Yo] EESo] o] FaE Folg A 7} 0.302 0.758 0.129 0.154
y4 | o]l 33/} YTz Azpsich 0.224 0611 0377 0.241
z1 | o] 3M4E B ss 2w Az 0.193 0231 0.795 0.066
22 | U o] 3AE Byss FPF 0 2 A7) 0.279 0322 0.638 0.111
23 | UE o] $4E BASE AFdn) 0.115 0.250 0710 0.272
74 | Ui o] 34% Bl =) A9y Az, 0.085 0.241 0.752 0.269
25 | U o] HE Byt $4% %8 71 AEo)gla Ajzhgh) 0.125 0.140 0.609 0.397
dl [ s o] B3] V& A EE AR Y} 0.159 0.168 0.223 0.825
d2 | uhs o] Fate] U A FE o= AlgllA At AU 0.149 0.207 0.262 0.811
d3 | U o] Fae] U AZL 48] YT Aot} 0.035 0.138 0211 0.874
Cronbach's o 835 860 873 888
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<I 2> TAHY Zihe| soleolB MU E

& 9l 3 FHAL t 3t
x1 0.781 - -
AJololu]A] & F3Lo]w =] x2 0.744 0.088 13.009%%*
YR X3 0.784 0.087 13,687+
x4 0.703 0.090 12.245%%x
yl 0.661 - -
y2 0.813 0.118 12.391%**
Frd= v3 0.717 0.120 11.191 %%
y4 0.759 0.115 11.728%%*
zl 0.746 - -
z2 0.696 0.078 12.257***
BT 3 0.769 0.081 13.661%**
24 0.788 0.088 14.009***
25 0.683 0.085 12.017%**
dl 0.855
FHlo e d2 0.866 0.055 18.477+++
d3 0.832 0.057 17.607%++
*4%p< 001
x2(d.f)=349.83l(129), p<.001, GF1=0.888, AGFI=0.852, NFI=0.897, CFI=0.932, RMSEA=0.073
<IE 3> TAME Zhe| MBTAH HER(A
&l A7k FLEE =R R=4210 R
X}OPOlvlg ;&i. ;‘fxlolﬂlx} 1.000
FIHE (gggg) 1.000
HA=Hs (8:(5);(5)) (gﬁgég) 1.000
9% ©00%6) 0065) 0 1000
() gte) e EFHURKSE)
0.852, NFI=0.897, CFI=0.932, RMSEA=0.0732 -4 % o2 el 200 7he] EElgAdel &
Hol, A2 433 52 Ho|X Slo] 7R o] Agoia 8 5 Ak

B

=

A A H Rk E- 4= At} Browne and Cudeck(1992)
£ RMSEAY] 7% 0.05 o|3te]d A=t 94842
0.08 oJ3to]H vz a1y 0.1 o]dted & 718t}
3 et ol & niEe g B Ay AR X4
7hupeEE g 25201 Ao dekeic) el 8
wal7] M e A 2 ARRAE ReFE 4
A G NP B DA L2 FEF L3N 1.00] X
A ekotok $Hth(Anderson & Gerbing, 1988). <3
3>& e FANEE 7 A SE Vel Ao
2, BE AaA ] 2=k 1.00] 2FE T YA
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3.771de HE

) oirege| e+ o Mt

£ A7 sPE LA zlole]n|A| ) Fare]n]
Z)e] PA7ho] FaEE, HA=eE 18y s
o v = gk o] Alo)E Yolr A} Q). o]
wE Al 7HEE ASE] 98 FRYHE S 4
A&t A3}, <& 4>} 7ho] Ve, ho)d s B
o] ke 349.831, A EE 1298 viebstt}, 3k A
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<X 4> JHZHBAD

7 A A B ABAL EEU t 7k A

7Hd 1 A A D e 0.574 0.064 9.036%** A o9

7Hd 2 AA Bl =l e -0.086 0.067 -1,287 71z}

74 3 G E—-HA e E 0.971 0.112 8.693%** 2 @

7Hd 4 L] Tl 9] 1 0.075 0.157 0.477 71z

7H s R A TS 0.853 0.151 5.6428%% A =
*44p< 001

%(d.f)=349.831(129), p<.001, GFI=0.888, AGFI=0.853, NFI=0.897, CFI=0.932, RMSEA=0.073

TEY 75 F 2R RYENS AANS A8 &
A a0EA 9 AFHrt Fto|AF TAZFS AFE
7} 57k AL & 4= Uk o)d) whet AP E A5
<& 4>9} 7Fo] VeI O™, GFI=0.888, AGFI=0.853,
NFI=0.897, CFI=0.932, RMSEA=0.0732 Y}Elytt}. ut
A ARGt F3T FEE Ho|I Qo] ATy
o] XA HAT £ 4= e} AFnd e FRHE Y
BEAAAE v o dvrtde] A5 dAE #AH A
o2 AvRy o3 7}

A7, Aololu x| e} Fiojux|e] YX7to] H&F
2 FuHErt 58 202 7Hd 18 A o
o thdt E4AF Folgk Ao vel) 7+l 10] A
g Aoz At Fiel kEd AHAEL 4
F2o g gz o fiE AAME Fu) <A
2 74 glo] HIER o)A 719 49 FAF AR
o}o] A7 Shch(Bagozzi et al., 1999). L&k AH]
Az BRESL Al ofnjR] e} 23 uf Bl =w
=9 FIH T 748 /RIYE TR 9,
2001). ¥ A7ZA E=F oleje AyPA-ret F-3d 2
H7t =&FHY. EF, Aolojn]A| e} FiLo|njx]| g
Y7ol E&4E EA=H T 58 02 /M 2
Z AAsH. ol & HZFs] A% 24EAH 593
2] ke Aoz vehd 71 25 A AHA eFsith A
PFAFoNA 2uREo] AF L BR=ou|X|7} 2}
ol g3 dAlske A9 1 AE T8 BIEE F
30, EYR) 3R A TR ¥ 43S Hdtt
3 &gk sAn B AfeMe O A3 £F
Ak AH M8 dgre] Aofe)ulx] 9} AHE AP
B8 AvRte] Alotolv] A9} H m/A)Eo|w] 2] 2] o
Ao 2HL FAAT, B d7e A4 53t
TojujR| 7} oy B A| M| ARG A G VX e A
YotR 72 Ak, 1 H AotelulR] st Hil mol
U] A &} FALE 734 B WalE Yoy|A 3
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FZolnAE B E dFEE A ¥ @R
FAHE MR AT AE & 5 gl A, B2
Herl 242 BAngErl 58 A0 7H 38

AA A o8 AFs) A B4 fo% A
22 veht 71 38 XA E Aoz dd" o]F
d ol R 9] A 37 2H|AFEC] FAE
ZolatA @ A A 2AAY 2 o] Bl
ZAE HolHo Rt HAZHEE s
“H(Gorn, 1982) AP A9} A A BTt
A, FRH =7 &5E Pt & Aor
7Hd 45 AAEAT o) & AEer| 98 24 A4S #
o3lA e Ze® el 7H 4 AAEHA] k%
t}. Kahle and Homer(1985)> 3. Rdloju]x]o)] 2]
8 s wA A2} A Nt WAA] 7he] UA|
2 F33 a7t EP 3 A} o] B AT
M 397 Fagerl AT 22 39HQ
FaE =7 48 A3 g, FRYErt EolAR
e o) A, Fzrdol ¥vUAEM B A
A AR AgEe] A=l AgtS wa)slr]
Fola &4, Bd 9] ojmx|e} A F 9| o]v|A|7} £
57 & A, & anrbEe] vviae} M zaAE S}
9] o]uR] A HAFSA =7 FulEE dF
B2 B3 02 A8 B 4 ok oA, BAs
BErt 448 Fuort B8 Aes yMd 55 A
At ol & HEsI9e E4A fofd Aoz
vel} 7Hd 57 XRE Ao 2 HeE, Bl o
3 BlEE 2HAHEY Bl e g EHY 3
ALE W, ol AH[xHEe] Blralgli
54 BER=g Fglal sk oAle] Ang ofn|g
o} Bl E e} ook 5 el Alelo] &8 A
A7 BT Be AFdar A" A
o] £ Ao e] Bl wrjolx ko] P
AA 7 e Ao BAHA)
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2) ZEMY ZEA Y HEx

FEaIe Ao FPHpe] BAZEA
Fe A A Wi, & e Fo|vA g A
ofoju]x] UA|ztel] 2|3 FuelE, HA=E e, ol
g zpolol A SPEE Fare] AFFY

& 2H33E YHEIA el &
A AFFIB S AR FF ol F2AF G
g v A=A E dotr A st 2H A S
e MRS 2ol BF@ 4E)T Y Ao)dEe F 7h

g

=

2 o

27} Atk z ASS F FARSFE 74 2 AE5FAT
o] 1.962. T} I A 2,580} AW 2}7}t {2 5E 5%,
1% A F A ESE 7Hel) Apolr} sl o2 gt
gt} o A5 vlAl R Aok 7o YR
Aego] 2R, gEA & AF s Yolth2d
31 4). o] Hhol oja) x9] Fej&@Eo) 0.05 F
£ 0018} 28 A4 F 23] FEAYH] g2
thr BYE & o AFo) s, 2E a3} 9l
& Zo|thAth, 2008; Myers et al., 2000).

AZAF

0.248***
0.216)

' (
0.403%*%

(0.321)

0.334%%*

0.620%**
(0.692)

@ 0.389%+*
377)

(©
(0.438)
0.490%**

Zpololul 2]
CEpHr|
A2

0.499%**
(0.495)

*xkp< 001

t-value: Constrained Zt(Default Z})
Default model - Constrained model+:

x(df)=630.798(268), p<.001, GFI=0.820, AGFI=0.771, NFI=0.834, CFI=0.896, RMSEA=0.065
+¢*(df)=646.675(269), p<.001, GFI=0.817, AGFI=0.767, NFI=0.829, CFI=0.892, RMSEA=0.066

<33 3> MEREH =H9Y

& WA

0.76%**

0.20]***
(0.293)

0.372%4% .
@ 0.413%5%

(0.541) (0.397)

0.389%+%*
(0.377)

0.477***
(0.508)

0.430%%*

0.4720%**
(0.509)

035244
(0.352)

*xkp < 001

t-value: Constrained ZH(Default k)
Default model - Constrained model+:

x(d)=679.465(269), p<.001, GFI=0.809, AGFI=0.756, NFI=0.810, CFI=0.874, RMSEA=0.069
+x2(df)=646.675(269), p<.001, GFI=0.809, AGFI=0.757, NFI=0.809, CFI=0.874, RMSEA=0.069

<1y 4> HAXREe YA

<¥E 5> NERY Ml MefnyE H|ndt SX|28 (nested model comparisons)

Model DF CMIN P

NFI IFI RFI TLI

B A kA 5 E 1 15.877 0.00

0.004 0.005 0.004 0.004
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<E 6> WAXISHO| v NARHE U Te SX| 28 (nested model comparisons)
Maodel DFE CMIN P NFI TF1 RFI TLI
W] oF A 2 & 1 2,395 0.122 0.001 0.001 0 0

A, A5 a3 g8 <E 5>9F 2ol
SR 28 (nested model; t=15.877, p<.001)°] 21314

vt AL F 2y FEAdE0 dade A
ojuahy, o]z AFFI et 2 AN S-S 2

u)gith Ogo 2 mARAGEe 2HEA g8l <E
6> 7o) S A %2 ¥ (nested model; t=2.395, p>.05)°]
FoEA 2A vehd A2 F 2y FRA Yo
72 vepgen ols wWAA G mE 2EEH
7t RS ulgt) AGEF-L vAFEFHAA 7Y
R4 gho] FAsrhe Ak 71A]7] wiiEel] AlekR
o] FRANEALES vARY e FRAYE
UAhE] B 542 g8 7 o flvh v
ztotolulz] e} Foln|xje] Y7ol An[xbE] ko
v Ae F¥FHE PFE B AFEFE WAA
3ol n} o Aolghs M 62 BB AAHAU
ot & AERTY 2298 AT AARFEL
237 gz B AT oj¢} o] BrA |
Fo] g9} x| ukge] FPHA FAl FE
8}7] W&l (Petty & Cacioppo, 1986), AotY X)7ho.2
Q1% An[xpg-2] Py jojol] F wjA]x] ] &
o) A5 71 A oF FEIP o} WA X FF o
ol 24 a7 veptA] &) 3 MEAF
Default 7h(t=0.692, 0.495, 0.438, 0.377, 0.528, p<.05)
0] 7}5 A E2] Default ZHt=0.664, 0.446, 0.278, 0.216,
0.321, p<.05)Et} Eol, 7]%5AF R} MzA ol 9
3] d3ke ol wie Zog B o) 53HE
o] 7FAIL 9l olu| A ¢l A FAFF LR U] 4]
Ago] AFAFU ARAF] J3FE v AL &
& Aok #AgA AFe A, Aniate] A Kol
FrAQl s faisin EAxolr] Hrhes $A 4
Q1 FrraA4 2 A A 5 =2 (Holbrook & Hirschman,
1982; Park et al,, 1986)3F ¥ A9 A3 A3A
T} B3EA 22 AT

=]
%

V.2E ¥ =9
v Ao} Ajotolu] A o} #aolRl A<}

FrPs, Bdzgxe pojoxd of| o
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AR 2PATo} Je=AE Y2 &)
B A7 452 gosiA o 2}

A, Rpololu|x] &} FojulR] o] AX|7to] &
& FIHETE 22 A2 Yepth ole A4lY] o]
u] A8} A3 F2o) =5 H 2RELS FF3FHo
2 HAd=u A FS BEHA] ko, o)A ftd
BAAME AAH A4 glo] Bl=2 Holhd AL 1| Fo]
AT 4 o). 7189 FaRdE 538 FIAF
o E Rodte] LH|ZLE o] F A F g 59
Al HEE AEE v Bl A2 Fad
A FZaelv|Ae] Fade] 2hEa /ot ol gk #
Folu| A= FFE thalste] B4 oA & A F
o 2N auzle] ARAEE Foln Fu7bA] Ut
A& 5 Ag Aeolth. 4, AfololwjA) e} F5L0]v]
28] YA o] BB =E kol v X e F9f5kA]
2 Ao et o] Ajololv]R| g}t FILo|n|X]
o] YA 9 HilsHxo] IFHE FX G
A FREHE=T WA AS & F Ao gvkE
°2 ojujx|9} AAE BAS/AHFEAI} 2nlxe] 2}
olojn]z] £7]ulE A SIAF] L, Atotoluix| o} Bl
zojux] #A S A}, ol9} Wi Z v\ wF IS
A Fae =} BAsg st He AAAY S F
3 FAEE 7ol AThE IS A, 2005). £ A7E
I T3t Fae =} BASE =] Aolst A
2 9ME 48 B 5 vk AN, FaE s &
5 HAze eyt g4 ekt avaEe] 338
FolatAl 8 A% A9 2AgAY 2 go] BA
ZARE Mdolslo] FauErt KAz e g w)st
o 3 H o) (affect transfer) EA7} epdths Zlolth
(Gorn, 1982). 3138 F3e 2] vy g 7328}
E #3os FHARYMEA A S S0
HEFAAAA L o8 e & U& A olth(MacKenzie et
al,, 1986). YA, FLE =7t Fojojxd vAe G
L fostx] gke Ao g e, 39Fe J2H
=9 YA 2, st FolxlA] eke
Fymdo] Bl AzA B A3 Prel AdEo
B zole] AFS Walstr] gFelx, 2 o]n|
|9} A F-2] o|m A7} 2= A glol 7ol xR AF
HA B9E = A0z s B 5 ok &5

O T W

o1%E
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T 48U (celebrity)oltt FAIE Ade BE<A
(endorser)2 FXEYE HAIIYA th&E A4S
Qo AlsET A, BRI 28
FE oo ert =A velsith BREHEE v
go) BYEo] ek PAHA ZUEE Bajed, P
re AHRMEC] B EdE A B4 H=E o
3laL ke SAbe] g v}, HAl e e 7
wjo] = F Wl Alo]o] & AaAvt Exjgicie
Be AxAHI AAE A o] B AFolrje] B
A=e =9} FojoE ko] 3 AAI7E e A=
EAHAT ARA, Aolojuix]e}l Fareln]z| o]
A|zdo] AvRHEgol v X FEFH L AEFY 2 v
AR ol g} O& Aer A M 60] B
AR = At Apofojn] 2] &} Faroju)A]ehe] x| ho
2 A% AvRte o] JaFe zjolo] Fi vA|A] <
dgo] M5H-E /1 Aoz F&34c) XL £
Ao Az}, WAIA o o3 2 F = VERR
FUAA T A FFH e A% 2HF 7T VERL oA
d 3PgEo] 7RI de HAAAEFL TR Qs &)
AHE0] HEAEJA AZAF FEe derhs AL
2 ATFEAE & 4 U

B AFAdel] AT AAEE ohga Aok AR,
Apoloju] e} Farolux] 7t Fihd o) AHRES 5
HEE v 34 AzRsithe 2S¢ & 4 Aok UCC(User
Created Contents)7} S48t gulelE2] wt]o] 3}
A7 gko] FEAA JeERIHEA dukelel Furd
4L FAA AARL U} Yol FrEFart

KX
=

T3
AzogF3rt B3 vbde]] 2 gl gt
Ql Bdo] T8t B2t AAE Kol it} o
Y fdyE FaE e o)R doF KAH e
AA e XS o|F Y 4 i)k o) F wige}
of WjEg el Bop} FAY Qe ndE X9 &
H| 2} A4le] oju]z] 7} wrdH Faolu|AE A 23k
o, Bl =xpd ste) 2ol & S 4 1S Ao
B uEloA M 5 9l A Aaldolg) ALg
"ot A, £ dFolA = 2nRe] Aololw|x) o} %
TojuRle] AP} Fae =] AAE FE AT
7)&0) Aold A A BHF =R A E/ME
o] #AAE FHE FUA B Apde 3
FolulA| gl A E-& W) o5 Hlert YA4Ee u
Ak o5 WHgs] AuRENA T2 S Us 7

L
L

AAHQ 84T ohy} o] Aol AAIFQ ah
£ 2% IMC F2d=ke AN et ol A
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29T BL A Se] 44710
2 7129 BEH /19E o] AYF FAFE A
o] FAHAAT. oleld F2H FHOE Aste} 3
HE AR AEAST 97 DAL $F B
A 7re] ApRELE B oA T A 7
QHe wf B Qo] ANVEE B9l SAE AR B
SRR TS AS FLAGOR FEPTHE S5
ARG HE B 5 9 Aol @9, & d7e @
AM B B APVRE e Pk B A7 @
AR WFAAolN A g Aol T W
Q22 s Rethch B TFAAE PA 5]
o) B HuaT AR ST o FRlA
av)abgo] B A Auet AEo) HU=s}el
AL PG AT 298 ¥ 5 Uk FF FE4
Fol ol AAYL B BWe A7l W
3} Sl SAE B} AulANS el WA S shet
o SRE R A2 4 S ol
oz, B A7E A/ HE Bzol tie AA
Q1 A77t RSO} SHAF FFoh AvlAelA el
Ho|x BetAel HE FALL $8E 5 ANS
B @ E¢, 54 4% F3o) B eAAe)
ZAFE M3 S0l ThRol Ao @ Zlo = Az g,

oI5 2l gol
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