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A Study on Internal Environment of an Organization for an

Effective Market and Customer Knowledge Acquirement
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ABSTRACT

The knowledge of market and customer is widely accepted as one of the key information for the success of
the business. To acquire market and customer knowledge, managers need to understand internal environment of
their organization. Using data from Korean trading firms, this research aims to determine the internal environment
of an organization enabling an effective acquirement of market and customer knowledge.
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