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ABSTRACT

In this study, five personality types of employlkeage any impact on their creativity, a systematicd @omprehensive study of
literary research and demonstration studies wereapial. Results of the research employee of theoegtsion, agreeableness of
their creativity (+) showed the impact. In additiosincerity, openness to experience, personality erhtivity of employee
creativity (+) for influencing said. Neuroticism tweativity, but nature does not affect any founkisTstudy, five personality types
that affect employee creativity of individuals byamining the relationship between personality typd areativity by presenting a
model for the study, employees' personality typ@shave on creativity and offers a realistic alt&time to the theory presented you
can find the meaning in that. These theoretical amdpirical validation of the results of employeeodurctivity oriented
organizations, including human resource managenerat systematic and reasonable for the type of queaathity tests are being
conducted on the administrative feasibility is etpd to be able to provide. Finally, based on tlesuits of these studies,

management and administrative implications andreitesearch directions presented.
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1. INTRODUCTION

Under the current uncertain environment, the exgstvay
of thinking in the organization technical innovatiand service
innovation, and innovation needs of customers, tmdhis
organization to build a more efficient process thian creative
process and to build more time is needed. Dependmghe
request today, this contemporary creativity of wdlials,
organizations and countries is essential to thehslrstrategy
is considered as one. The recent rapid environthehtnges

Amabile(1998) "The creativity is still the fundantah
changes taking place in the world organization keyelement
for success," he was referring to its importancant€r (1983),
scientists and other members of the organizatioenwihe
creative work of these organizations to develop aed useful
products, ideas, procedures, and can offer membkrhe
creative achievements of these organizations tgores
effectively to their changing environment can bairok were.
The spirit of creativity of members of the orgatiaa is the
most important factor in the growth and developm@im,

are happening in the globalization phenomenon asd a 1997). Suvagondh (2003) is members of organizatittms

individuals and their organizations solve the exgsproblems
in new ways to troubleshoot a different approacheuired.
As a result, many individuals and organizationsreasingly
recognize the need to be creative to change theepton was
being spread across the social hierarchy. Therefbee most
creative social scientists' research has been dbgect of
interest (Bak, 2001).
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promote creativity and culture to create an orgaion must
identify each claim was the difference. The higlveleof

effectiveness, efficiency, and productivity in arde seek ways
to accommodate individual differences in thedaimls were
to consider.

Members of the organization, individual charact@sssuch
creativity and creative processes that lead to elesip,
organizational support for the creative processd ahe
interaction between members and many other fadtat t
influence, but in this study, the specific natufeiralividual
creative action of the type of research is to statiput the
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impact.

Recently, member of the organization of organization
performance and personality characteristics related
increasing interest is the trend. System theomyrganizational
behavior research conditions relative to the dguaknt of the
theory were not getting the attention of the vdeatature of
human relationships and organizational performatacanew
issues incidence has emerged as an important cesegic.

Indeed, members of the organization of the creatéten an
uncertain organizational environment that contesuto the
survival of an organization called the most impottéactor in
view, this creative action affects the personaluretof the
elephant research chapter will provide an intemgsitudy.

So far, many types of personality psychologists ehav
uncovered, but they also obscure the many diffeshetween
the concepts, the concept of the zone is too nado@s not
mean the type they were very practical. Howeveceme
organizational scholars and practitioners among Higefive
theory of personality organization, management sesidvant
about the fact that consensus has been (Baek, 2088ally
defined as a comprehensive nature and represéndiaidual’s
personality, relative to a fixed structure is usediescribe the
big five model. This model describes the individuai
individuals to classify many of the characteristiceluding 5
types were used. The organization representedeirstiidy of
nature has been used as a representative. Big fogelnof
Norman (1963) formally proposed in the academiersibn
has been steady since. Since the big five modphati for the
proposed study has been made continuously, urténtéy,
many studies have demonstrated the feasibilithisfrhodel.

These scholars based their research in this sttity,
relationship between big five personality type adativity
were validates want.

2. LITERATURE REVIEW

2.1. Big Five personality model on survey

Norman(1963) for the five factor model proposed by
academics aggressive five factors model has beguaceive
attention. The five factors' extroversion', ‘agtdeness',
‘neuroticism’, 'conscientiousness', 'openness doeitperience’
was dubbed. 5-factor model, this instrument comtnuo
support research led, in many recent studies hen®dstrated
the validity of the model has five factors.

5 factors in the model to study three kinds of apphes
have been used. The second approach is based ermalsev
different personality theory personality tests toalgze the
nature of the factors that many researchers fineclkchthe
dimensions of the existing nature of the relatigmdtetween
the five factors, five factors are fit through thealysis said.
Final approach to analyze the silence from multgmdarces to
find out the dimensions of personality calm selbtrers, even
from five factors typically it come properly revedl Name the
five kinds of factors for each scholar, but a fuméatal
difference between some of the content is the same.

The first factor 'extrovert (extroversion)' as thhers want
to interact with others of interest indicates tlegmke. Attribute

export-oriented factors are associated with aggressss,
sociability, self-day wall, wild, scrupulosity ands bi-
directional.

The second factor ‘propensity neurosis (Neurotigjsas
many worried, tense and anxious and depressedagritious
severe, depressed and moody, fretful and will micthe
amount. The other attributes in the dimension ofross,
emotionally stable, and how well they can controlvhthe
world is threatening the world indicates the exteat think.
Norman the emotional stability of the factors (eioodl
stability) was called.

The third factor affinity (agreeableness) as a lwaious
relationship with others and to maintain a comtagaenough
to represent. The highest score factors seem fiiepeople
who are respectful, collaborative, generous, andpromise,
and patience, and giving attention to detail, hasofa heart,
altruistic have been characterized. Low scores han dther
hand, people seem hostile, indifferent for othensl zelf-
centered, jealous, shows many characteristics. Tadsor
Guilford & Zimmerman(1949) that ‘friendliness' hasvcalled,
Fiske(1949) that 'social sympathy (social confoyjhihe was
named.

The fourth factor is 'conscientiousness' sociaésuhorms,
principles, wiling to protect them shows the degre
Conscientiousness  high score on factor that pesgsen to
work, carefully and thoroughly, and a strong sersfe
responsibility, planning, giving credibility to regsent the
attribute. Tupes & Christal(1961) that the factors
'reliability(dependability)’ is grown to, Fiske(194 that
‘achievement will (will to achieve)' was named.

The fifth factor, openness to experience as thelladtual
stimulation, change, diversity, represents the rddsievel.
Factors seem to score high on openness they hagination
and creative, challenging and rich in culture andiasity,
many new things and open, and pointed to the $emsiature.
These attributes have a genetic rather than a leowieonment,
education, cultural background and is known to appes a
result. Among these five factors, constructs altoetnature of
consent when considering the export-oriented pdgcfiis,
neurosis, friendliness factor sincerity, opennesxperience
factor has been more than the conscientiousness &Kivu,
1997).

Table 1. Big Five Personality Type

Personality Type Personality Character

graciousness, elegant, plenty of compassion,

Agreeableness
good care

Conscientiousness |constraint, reliable, strong self-abstinence

plenty of worry, anxiety, freak, depn

Neuroticism icularity, rinitable

Extroversion activity, likes to say, eligibility, confident

sensitive, flexibility, creativity, plenty

Openness to Experience o
P P curiosity
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Source: Baekgibok(2002), "Organizational Behavi@séarch”, Changminsa,
pp.51-53.

2.2. Individual-level theories about creativity suvey

Personal level of creativity in the field of psytbgical
research has been primarily of interest for thennpaerequisite,
personality, cognitive abilities, inner motivationand
knowledge is (Choe, 1995).

Creativity at the individual level, the study iddies
personality factors, cognitive factors, internaltivation, and
knowledge can be distinguished. The study of irmtlial
factors and personality a study to identify theatiehship
between creativity is limited only by individual ctars
personality theoretical studies were in progress.

In Korea, leading the researchers to scientifieaesh and
creative behavior and personality characteristi€speople
asking whether the results (Choe, 1998), they alsosual
adjectives has been described as. According t@&tikip poll
of industry knowledge and leading-edge American ppeo
about the creative people who have absorbed theosgpe that
his stay at the work of others, social responsjbdind showed
indifference (Choe, 1998).

Gardner(1993) that Freud, Gandhi, Einstein, Stsdyirand
superior creative talent are ranked in order cldonsave had a
different side of life, Campbell is synchronized lwithe
pressure to bear on ethical and moral boundarigheotlaim

Pass were (Choe, 1998). Creative people, but abaoait thfunctions by providing the necessary goods

physical characteristics of the empirical studiesatude that
aggregates look down as much as they fulfill theeative
nature of the window, doing wonderfully diverse gho
summary of their characteristics is a kind of tamudactual
basis 'myth’ to say can be.

Lately, Sternberg (1999), this extensive list ofspmality
characteristics in common with the five attributdsays has
said appearance. He said creative attributes aggamis for
the patient, patience, openness to new experieméiisg to
risk the spirit, and was confident about them.

Csikszentmihalyi(1996) and creative figures, inahedi
Nobel Prize winners by interviewing 100 peopleeessh and
study attributes a significant portion quoted aha® well as
match these characteristics, as well as those lmiplgmented
in more depth about the context information is kadé. To
fulfill their creative attributes and values thal most of the
things listed in the order mentioned the relatigmsifamily,
and intrinsic motivation, social interest, indepence,
education, excellence, balance, responsibility,iosity, a
thorough knowledge of the prepare a variety of regts,
openness, courage, and time alone, and had integrit

Existing research on the characteristics of cregpeople, if
it was listed, a new view of personality researshobking at
properties. In order to accomplish that creativelsimation of
personality characteristics confronting researdt th needed.
Personality characteristics of creative people dovariety of
one, it can be divided into 10 large dimensiongheaf these
dimensions was divided into opposing the anode igpvert
vs extrovert) looks. The remarkable thing abous thkiudy,
creative people are with them all the featuresathtextremes,
depending on the situation will look different loo8ay, is
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sometimes quite improvised, and sometimes very-platined
will also (Choe, 1998).

Research related to the nature of creativity, rebeas differ,
but appear relatively consistent characteristion suup, in
terms of experience, highly valued for aesthetiarabteristics,
broad interests, attraction to complexity, high rgge
independent judgment, autonomy, intuition, confenself-
contradictory about the concept of conflict resiolutskills and
the ability to accept the situation, strong selfiogpt
include(Barron & Harrington, 1981).

Recently, researchers generally related to the icityabf
nature, but lacks the creative nature of screerngenerally
agreed (Lee, 2003). However, the personal naturethisf
research directly related to creativity, even ifstlloes not
contribute to the creative process and creative kwor
environment by affecting the interaction of credgiwinder the
research program was assumed.

2.3. Research related to personality type and job perfanance

Recently the organization adopted team grows indalid
team members as well as cognitive ability or jobwiedge to
maintain harmonious relationship between interpeakakills
and personality is highlighted. In most of the @ialysis study
performed the tasks of the job that was his jobeaofficially
recognized, the organization's core functions (et core)
that runs directly into the technical part of thprocess, or core
indiyect
contributes to organizational effectiveness adésit are
focused. However, only perform this task is nott jas
organization's effectiveness and related activit®srman &
Motowidlo(1993) to perform the duties in additioro t
performing the tasks performed by including the tegh of
performance that gave the area proposed to exiéradcontext
of performing a specific task, but not always nsees to
achieve the smooth functioning of teams and orgdioias as
necessary for action, task, activities and busim@ssesses
(process) as a lubricant organizational, socialgsythological
environment(context) and organizational form effentess of
actions refers to contribute. Perform context ofpimg a
colleague, will support the organization's goaldditional
work or responsibilities to perform voluntary act are
included. In particular, Borman &Motowidlo(1993) tha
(1)successfully completed their task activitiesassary for the
additional continued passion and commitment, (2y$ an
official part of the job, but the task of voluntaactivities
performed, (3)cooperation with others, helping athe
(4)personally uncomfortable whenever the orgaropatihat
follows the rules and procedures, (5)organizatiguealls backs,
followed, five kinds of support, such as a proposed
classification system was.

3. METHODOLOGY
3.1. Definition and Construct Measurement

3.1.1. Definition of Construct
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1) Big-five personality types
D Extroversion Big Five Job performance
Extroversion is a gregarious extrovert, like meggin personality type
external stlmull like the excitement and the enidstic a_nd - Extroversion
cheerful, active and strong opinions about the medrsocial, . Agreeableness
stimulus seeking, and perky inclination says. - Conscientiousness . Creativity
@ Agreeableness - Neuroticism
Agreeableness that help explain sex dimensiongblpdike * Openness to
to express affection and trust and compliance easié to help experience

others, and others with care and compassion faemreg Fig. 1. Research Model

means compassionate, honesty, altruism, compliastles
means the degree.

3 Conscientiousrss

Others do not do anything good faith castle iteedfl, for
very thoughtful, planned and organized this, arlbfocertain
rules, it means much, order, watchfulness, the edegof
synchronization means a lot of.

Extroversion who love to socialize and meetingsivacand
claim he's good. | like the stimulation and exciéam is
enthusiastic and optimistic, enterprising, advemisrjob in a
rich and interesting feel. Kim & Yu(1997), the ooigg acting
organization, and dedication to duty, others fofphwith
behavior, mood inspires action, share informationd a

@ Neuroticism suggestions for action claims were significantlyeetied. In

Adapted from the everyday nature about neurosis and2ddition, Lee (2004) and other research organiaatio
anxiety, fear, depression, and implies guilt. |mmer.seo_l in sex and ogtgql_ng cqmmunlcathn in the

(5 Openness to experience organization showed no significant impact. This diag

Openness to experience, imaginative and absortiiciy,in research based on the following hypothesis wasset
emotional and psychological sensitivity, the séwigjtof inner
feelings, preference changes trends, intellectuaiosity, or
refers to voluntary confused about falling, imagive
emotional, intellectual curiosity about the manyams
2) Creativity
Personal creativity as an inherent motivated imtliwls based
on their expertise with a flexible cognitive nawiga.

H. I : Extraversion employee more closely and will have
positive impact on creativity.

Agreeableness is courteous in personal relationship
relatively demanding sweet, a tendency to be nicether
means. Others who rely on highly-friendly and Hees interest
to others, inclined to be frank and social partdign

3.1.2 Construction Measurement compliance, customer behavior, and organizatiowams for

All construct measurements in this study are atovs submitted to comply with the act and are closelyoated.
(Table 2) Lee(2004) and other research organizations immeirsexkx
and issue-friendly communication impact on the @néstion
said. However, Kim & Yu(2002) study of sex-friendly
organizations in the formulation of organizatiobehavior and

Table 2. Construct Measurement

measurement| Supporting i i - N i
CopsHict tem Literature compliance, and strong correlation with the ceittagion. The
, 1. number personal nature of the agreeableness attitude aodperative
t . .
extroversion 1-5 attitude encourage a positive impact, but a chgéeio a new
agreeableness 1. number area and negatively affect the attitudes inquisithay can be
o 6-10 Costa & seen. Based on these findings the following hypethesere
big five o 1. number McGrae(1992) set u
personality conscientiousness 11-15 Ar]changqyu’ p'
type I b Yigyeongim
neuroticism '125‘22) et (1996) H.II: Agreeableness employee more closely in a poséi
impact on creativity and at the same time will have
openness to 1. number ti . t
experience 21-25 negatve impact.
Kirton & Ettlie & . .
- I number O'keefe (1988) Som_e pegple .have .sex as sincere in _w_hat and how
creativity 1-9 Choejongin enthusiastic job with patience and try to handfeciehtly and
(1995) completely is a tendency. Integrity within the argation what
demographic are given a highly committed and accurate procgdsirsiness
variable I number 18 and pursue new challenges, and personal days deovaste

your time. Kim & Yu(2002) study of sex in the godaith
commitment to the organization and job actionsp tathers,
behavior, mood inspires action, information shariagd
suggest actions to show the strongest correlasisepresented.
The seats and Song & Kim(2002), the integrity @& thsearch
organization for sex reflect the ownership loyalitghavior,

3.2. Research Model and Hypothesis
On the basis of literature review, we could fourathe

variables (employee big five personality factorgativity)
relationship, so we found this research model apathesis.
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information sharing and encourage behavior thatessmts the
proposed action, and work colleagues about theoressipility
and cooperative representing the community to @péie in a
functional manner the claim was shown a strongetation.
Based on these studies, the following hypotheses segrup.

H.II: Employee's Conscientiousness attitude more clely
and will have a positive impact on creativity.

Neuroticism of the five personality types in thepensity to
experience the daily life, anxiety, fear, depressinegative
emotions, such as self-reproach level and there@gmesent an
adaptive pattern. If too high, unsafe sex and eati well-
being not cope with the stress of the situationasweakness.
Kim & Yu(1997) study of neurosis in the orientatiand job
commitment to the organization, behavior, mood imesp
action, information sharing and action on the psgubclaims
were shown the correlation of wealth. In additibee(2004)
and other research organizations in the propemsityeurosis
communication is to show the correlation of weaBlased on
this previous research the following hypotheseswet up.

H.IV: Neuroticism higher propensity will have a negative
impact on creativity.

Openness to experience, a human of curiosity anafaine
world worth pursuing many new ideas and sensitiveheir
feelings, creative and inquisitive tend to likents. Kim &
Yu(1997), according to research organization, opssnto
experience, and dedication to duty behavior, otliershelp
with behavior, mood inspires action, proposed asti@nd
information sharing and (+) shows the correlatiaswlaimed.
This leading research based on the following hypsithwas
set up.

H.V: Openness to the experience of researchers in highe
will have a positive impact on creativity.
3.3. Sample and Data Analysis

Sample of this research consists of 124 employEBdioms
in Korea. And main sample characteristics are deviings.
Age is composed of 20 age period is 48(39%), 30pag®d is
40(39.0%), 40 age period is 23(18.7%), 50 age dei®o
12(3.3%). Scholarly is high school 59(49.2%), apdle
39(32.5%). Average job tenure is 5.4 year.

Through SPSS 12.0 program, the frequency test abou
sample characteristics was conducted. And thehdptogram,
confirmatory factor analysis and structural equatimodel
analysis for hypothesis test were carried out.

4. RESULTS

4.1. Measurement Model

Measurement variables used in the study usingtttiestical
package SPSS factor analysis and reliability amalysas
conducted.

Kil-Whoan Lee: A Study on the Research of Big Fixséhality Factors Affecting Creativity

Table 2. Result of factor analysis
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| have knowledge and
experience in this field a
related

e.735

| like companies that are

Y

.682

outside experts in the fie

d

factor analysis
. Cronbach's
constructs and measurement items | Factor eigen- "
loading| value
Goes well with people| .798
| always treat people 757
warm
Tries to keep good
Extrp— thoughts About 726 5.881 7631
version everything
Actively commltted to 671
all things
I tend led by 630
other people
First, | think,
rather than .763
others
Agreeabl Be honest in all things .687
- | think people tend to| .653 | 3.113 .6647
ness Respect for others
. .579
and do not raise me
All phgnomena (things) 578
tries to accept
) Should strive to
Personalit achieve the goals se 805
Type -
I am trying to 755
control myself
Conscient| | idered o b
ous- S consIaerea fobe | 749 | 2447 | 7781
competent
-ness -
Commltment§ gnd 718
make sure it is
I think people are wel
- 626
organized and managed
Easily excited over
little things 869
Assuming very
Neuroticism sensitive to .751| 1.903 7374
small
What always seems tp
: 718
be coming after
Enjoy the new 854
Opennes experience
to | always think the new .818 1.226 .7019
experience Enjoy the cultural life
. .666
and leisure
frable 3. Result of factor analysis
factor analysis
construct concept and result Cronbach's
measurement items factor | eigen- o
loading value
I rely on the tasks of
- . .822
completing a high
| am a new area of the
existing methods or tools .781
- are applied to
creativity 4.041 .8496
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and share opinions

| am a creative new
perspective on all issues .674
overlook

| often say at a meeting of

. .621
creative comments

Factor analysis and reliability analysis of the faguration
of the concept aims to verify the validity and aeliity, and
Varimax rotation factor analysis of the Eigen-valoe1l or
more criteria were used to extract factors, théabdity of
measurement variables for the analysis of the nater
consistency of variables Alpha coefficient représen the

Cronbach'sa. was obtain. Cronbachis to measure the same

concept used for a number of items that hinder rediable
measurement tool for finding items to exclude frdhe
measurement tools to improve the reliability of Grach'sa
values in Nunnally(1967) suggested that the rditgtof 0.6 or
higher was based on the analysis.

4.2. Hypothesis Testing

Hypothesis testing for each of the extracted factgainst
the independent variables affect the dependentabiarito
verify that a single regression analysis was cotatlcin
addition, a single regression analysis, statistiegdression
expressions were appropriate.

H.1

Regression analysis for hypotheses 1 and look atethdts,
the regression model fit the R2 value of 0.380 falidation
looked at the population level represents. In aalulit the
revised model, R2 was the best fit to the poputatio be
modified for the R2, the F-value can be determifedalue of
19.602 with P<.001 level of statistical significenén the
regression expression, because it says you cagstagished a
linear regression expression. In addition, theugrice of
independent variables on the dependent variablinsigthe
average of the input data = 0, standard deviatidn whether
the significance of standardized regression cdeffis by the
standard regression. Total professor Beta t-valuediue, look
at the extrovert Beta value is 0.372, t-value oP%.tb P<.001
significantly at the level of creativity shown tdfext the
outgoing castle can be seen. Therefore, Hypotieisimdopted.

Table 4. Extroversion of its impact on Creativity,
A single regression analysis

cateqor nonstandardized | Standardized
gory coefficients coefficients
t

dependefi independent B Standard 8
variable variable error

(constant) 1.957 .334 5.854
creativity lextroversion .399 .090 .372/4.427%*

R?=.138, Adj R=.131, F=19.602***

* = P<.05, * = P<.01, *** = P<.001

H.2

Regression analysis results for the two hypothesals, IR2
value of 0.061 in the population represents ablouaddition,
the revised model, R2 was the best fit to the pdjmnato
modify the score for the R2's. The F-value of 7.961
determine the results have appeared, P<.001 |é\sthtistical
significance in the regression expression, bec#usays you
can see established a linear regression expredsi@udition,
the influence of independent variables on the dépen
variable, looking for, friendly, Castle Beta value(48, t-
value of 2.823 to P<.01 significantly at the leeglcreativity
shown to affect sex-friendly can be seen. Theretoypothesis
2 is adopted.

Table 5. Agreeableness of its impact on creativity,
A single regression analysis

cateqor nonstandardize Standardized
gory coefficients coefficients
t
dependent | Independent B standard 8
variable variable error
(constant) 2440 .351 6.950
creativity |Agreeableness .275 .097| .2482'821
R2=.061, Adj R2=.054, F=7.961***

*=P<.05, * = P<.01, ** = P<.001

H.3

Regression analysis results for the three hypothesasine,
R2 value of 0.394 in the population represents ahewised,
and R2 is 0.389, F value of 79.232 is appearingthis
expression is a linear regression P<.001 levelcatdi a
statistically significant can be established. Inditidn, the
influence of independent variables on the dependariable,
looking for, sincerity Beta value is 0.627, t-valo£8.901 to
P<.001 level of integrity in the castle appears/ \g@gnificantly
to affect the creativity can be seen. Thereforepdtlyesis 3 is
adopted.

Table 6. Conscientiousness of its impact on cregtivi
A single regression analysis

category nonstanQardlze Standardizedcoefficien
coefficients
t

dependent independen B standad B
variable variable error

(constant) .890 .287 3.099

. .| Conscientio-
creativity .692 .078 .627 8.901***

usness
R2=.394, Adj R2=.389, F=79.232***

*=P<.05, * = P<.01, *** = P<.001

H.4

Regression analysis results for hypothesis 4 looky&Qde
is .000, -.008 appears as a modified R2 F-valuelis7for this
appears to have, does not constitute a linear ssigre
expression. In addition, the influence of indeperidariables
on the dependent variable, looking for, neuroldgReta value
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of 0.012 only statistically significant results &gap to indicate
that anxiety is not creativity will not have anyfegfts can be
seen. Therefore, hypothesis 4 is rejected.

Table 7. Neuroticism of its impact on creativity,
A single regression analysis

cateqor nonstandardized Standardized
gory coefficients coefficients
t
dependent| independent| B Standard
variable variable error p
(constant) 3.395 .198 17.109
creativity | Neuroticism 8'252(53 .064| .012 .129
R2=.000, Adj R2=-.008, F=.017

* = P<.05, * = P<.01, *** = P<.001

H.5

Regression analysis for hypotheses 5 and look atethdts,
R2 value of 0.167 in the population represents alrewtsed,
and R2 is 0.160, F-value of 24.387 is appearingthis
expression is a linear regression P<.001 levelcatdi a
statistically significant can be established. Indiadn, the
influence of independent variables on the dependariable,
looking for, open the castle and the Beta value. 408, t-value
of 4.938 to P<.001 level appears very significaralfects
openness to creativity can be seen. Therefore,thgpis 5 is
adopted.

Table 8. Openness of its impact on creativity,
A single regression analysis

nonstandardize( Standardizeq
coefficients coefficients

category

standard

B p

variable error

dependen{ independent|
variable

(constant) 2.090 274

Openness tg
experience

7.639

.387| .078 .408 4.938***

creativity

R2=.167, Adj R2=.160, F=24.387***

* = P<.05, * = P<.01, ** = P<.001

5. CONCLUSION
5.1. Summery and Implication

In this study, big five personality types of emmeg have
any impact on their creativity, not a big five farsystematic
and comprehensive study of literary
demonstration studies were parallel. Research nibeehffect
the creativity of the employees in the precedivg fvariables
include personality types were selected. The degrendhriable
in this study as the creativity of researchers prattitioners
accept this study was to set up. Hypothesis 1 Herdimple
regression analysis conducted to validate the tesfl the
employees in the extroversion of their creativishiowed no
significant impact. To verify the hypothesis 2 tbe regression
analysis of employees of the agreeableness of thedativity

research and
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(+) showed the impact. Hypothesis 3, regressionlysisa
conducted to validate the results of their creptivf the
employees in good faith (+) appeared to affect. dtlypsis 4
results regression analysis for verifying the emetis
propensity to neurosis does not have any effectsthen
creativity found. To verify the hypothesis 5 forethegression
analysis results of five employees for their expece,
creativity, openness to researchers tablets (+Wwestiothe
impact. The personal nature of his work or choosadapt the
job to affect the organization as well as the fhett work life
and personal attributes or job, depending on thi¢ena of
mutual adaptation of the organization affect théqsenance or
personal satisfaction is. Psychologists, despitersé negative
findings, personality characteristics to performeithjobs
believed to have been directly affected. Earneghé1960s,
after the five characteristics of the proposed rhadthe nature
of individual personality characteristics from a/@sologist to
explain the individual differences that have beerpgnized as
a comprehensive, stable structure, which in turassociated
with a variety of companies and research has led.
Characteristics of the five factor model of persipatructure,
on a proper debate about the validity implies tha¢ of the
most popular models so as to influence the statnd a
recognition rather to the full studies now beingiazed. Based
on this research topic and the research model eiagpsas a
hypothetical set of hypotheses and verified thelte®btained
the following conclusions could pay. Results of tlesearch
staff of the extroversion, agreeableness of theatwity (+)
showed the impact. In addition, sincerity, openndes
experience, personality and creativity of emplotagets (+)
for influencing said. Neurosis to creativity, butare does not
affect any found. Given the results of these swideguire
creativity, such as a laboratory to test the natafethe
employees throughout the organization outgoing and
agreeableness and honesty of the owner, includpgy dn
starting an effort to streamline the organizatidradsic purpose
of trying to achieve will be required. This studfive
personality types that affect employee creativitynalividuals
by examining the relationship between personaljfyetand
creativity by presenting a model for the study, Eyees'
personality types can have on creativity and offenalistic
alternative to the theory presented you can firdrtteaning in
that. These theoretical and empirical validatiorthef results of
employee productivity oriented organizations, idahg human
resource management in a systematic and reasofabthe
type of personality tests are being conducted oe th
administrative feasibility is expected to be alol@tovide.

5.2 Suggestions

Limitations in this study and future research dimts of
research are as follows. First, this study surubgsresearch
methods used by the way, because his written @ntire
subjective (self-reporting) by the survey data asubjective
assessment of the practical value that the resptmde
accurately reflect the level of perception is noagnteed. In
other words, appropriate laboratory studies suclthas were
unable to control the situation is not. Therefopegvious
research dealing turned a number of other situsition
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demonstrated by the analysis of variables that hbeen [12]
affected can’'t be ruled out. Therefore, the comtoma of
qualitative research method is required. Secoral|ithitations

of the sample can be selected. This research stuitie [13]
practical matters of environmental conditioned a&yathe
sample is selected on the radio without the useaaifpling,
convenient for sampling was used. As a result, iticistry [14]
respondents, gender and distribution have beerediaznd
because of this, the generalization of researchltsesand
possibilities are limited. In particular, only oraboratory [15]
workers surveyed by the organization look so commaotmink

there is somewhat insufficient. Third, the measwaetrtools [16]
used in this study was developed from a foreigtedtacause it

forms a group for investigating the use of tablbtsg, between [17]
the linguistic measures can't guarantee full equaliherefore,

future research on the five personality type arahtivity that

reflects the unique aspects of the developmentrogasure is
necessary. Therefore, future research directionsvercome [18]
these limits access to hope.
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