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A Study on Purchasing Behaviors of Fur Clothing Consumers

according to Benefits Sought

Kim, Ji Young
Dept. of Clothing and Textiles, Chung-Ang University

ABSTRACT

This research investigated the purchasing behaviors of fur clothing consumers to verify
fur clothing consumption and to establish marketing strategies for the fur clothing market.
Since fur clothing has clear characteristics distinguishing it from other clothes, there are
many differences in customers’ interest. Therefore, it is needed to identify some differences
in the customers’ interest by their own buying habits. A survey was conducted with a
questionnaire and revised by using a theoretical background. Questionnaires were given to
322 ladies in their over 20s. SPSS 12.0 was used to analyse the result with analysis of
frequency, a primary factor, crossing, cluster and ANOVA. There were several results as
follows. First, purchase behaviors of fur clothing were significantly different between
groups divided by demographic variables such as marital status, age, and income level of
household. Second, factor analysis on sought clothing benefits resulted in 4 dimensions
such as symbolic value, brand value, economical value and practical value. Cluster analysis
on the 4 factors of clothing benefits being sought resulted in 3 groups such as one group
pursuing symbolism, one group pursuing practicism/economism and a group pursuing
brand. Third, purchase behaviors of fur clothing and demographic variables were significantly
different between the groups divided by clothing benefits being sought.

Key words: fur clothing industry, clothing benefits sought, purchase behavior
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Table 1. Fur clothing purchase behavior according to marital status

N(%)
. . Marriage(332) s
Fur Clothing Purchase Behavior - - Total X
single(53) married(279)
under ¥*1,000,000 27 123 150
¥#1,000,000~3,000,000 19 87 106
Purchase price 37.61%*
¥#3,000,000~5,000,000 45 52
more than ¥#5,000,000 21 24
friend or, family 14 99 113
display 18 82 100
newspaper, magazine, catalog 11 50 61
Purchase source  clothes of celebrity - 10 10 30.36*
TV, internet 6 23 29
sales person - 15 15
fashion show 4 - 4

*p (05, **p<.01
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Table 2. Fur clothing purchase behavior according to age

N(%)
Age (N=332)
Purchase behavior 20 30°s  40’s after 50’s ;32) :
(N=53) (N=106) (N=89) (N=84)

department store 23(43.4) 46(43.4) 43(48.3) 42(50.0) 292(49.0)

clothing store 15(283) 14(132) 10(112) 783) 62(10.4)
ig::ase Fur clothing a specialty store 6(11.3) 24(22.6) 1921.3) 21(25.0) 130(21.8) 24.97"

discount store 504) 16(15.1) 14(157) 11(13.1) 92(15.4)

TV home shopping, internet shopping mall ~ 4(7.5) 6(5.7) 3(3.4) 3(3.6) 20(4)

spring/summer during the sale 8(15.1) 14(132) 1921.3) 27(32.1) 68(20.5)
Recendly ~ before starting winter 9(17.0) 40(37.7) 27(30.3) 28(333) 104(31.3)
moment of during the winter season 23(43.4) 27(25.5) 21(23.6) 12(143) 83(250) 34.18"
purchase  finish the winter season and during the sale 13(24.5) 18(17.0) 18(20.2) 14(16.7) 63(19.0)

regardless of time - 7(6.6) 4(4.5) 3(3.6) 14(4.2)

friend or, family 10(18.9) 31(29.2) 28(31.5) 44(52.4) 113(34.0)

display 22(41.5) 37(34.9) 26(29.2) 15(17.9) 100(30.1)

newspaper, magazine, catalog 11(20.8) 18(17.0) 17(19.1) 15(17.9) 61(18.4)
Purchase | thes of celebrity 119) 328) 566 1(12) 103.0) 3837
O TV, intemet 504) 12(113) 8(0.0) 4(4.8) 298.7)

sales person 119 438) 556 560) 154.5)

fashion show 35.7) 1(0.9) - - 4(1.2)

#p<.05, **p<.01
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Table 3. Fur clothing purchase behavior according to family income
N(%)
Family income (N=332)
under ¥/2,000,000 ¥#4,000,000 more than  Total N
42,000,000 ~¥4,000,000 ~#6,000,000 #6,000,000 (row%) X
(N=27) (N=130) (N=126) (N=49)

under 1,000,000 17(62.9) 60(46.2) 57(45.3) 1734.7)  151(45.5)
Purchase  ¥¥1,000,000~3,000,000 8(29.7) 45(34.6) 42(33.3) 9(184)  104(31.3) .
price /3,000,000~5,000,000 13.7) 20(15.4) 19(15.1) 13265  53(16.0)

more than ¥#5,000,000 13.7) 5(3.8) 8(6.3) 10Q04)  24(7.2)

department store 13(48.1) 64(49.2) 50(39.7)  27(55.1) 154(46.3)

clothing store 3(11.1) 20(15.4) 19(15.1) 432)  46(13.9)
Purchase Fur clothing a specialty store  4(14.8) 25(19.2) 28(22.2) 13(10.3)  70(21.1) 0917
place discount store 6(22.2) 17(13.1) 19(15.1) 324)  45(13.6)

TV home shopping,

internot shopping mall 13.7) 43.1) 10(7.9) 2(1.6) 17(5.1)

spring/summer during the sale  6(22.2) 36(27.7) 23(17.7) 3(6.1)  68(20.5)

before starting winter 10(37.0) 41(31.5) 38(30.2) 17(34.8)  106(31.9)
izcr:;ﬂty . during the winter scason 4148)  29(22.3) Q94 13265 83250 e
purchase  [mish the winter scason 5185  21162)  24(19.1)  13265) 63(18.9)

and during the sale

regardless of time 2(7.4) 3(2.3) 4(3.2) 3(6.1) 12(3.7)

#p<.05, **+p<.001



Dulo|RAIEC| Hn S0 TE Duolf tulxie] TojSe| Bt ot 219

3) 7H &5l w2 FvF

2 AT SEAY HAAS wEA 29
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sl WAHEAS AAISH A, Table 33 Zo] +
w7 A, Fuf Faok HZ FHAIZIAA Fols
ztol7h Yebgth WA, EIolR{e] FulriAo|
taA AuRE, 2009 o]t AaSFA
= 10059H \gke] A7} RujojFe] Fujr) &
HZE B3, 6007Hdo)de] TASEFTdAME
5005k o] el ai7ke] R olR Fuf HlFo] &
Atk wEtA] BRI o {rt avto|BR JHA S
o S wE o yrkEr)
2ol Re] Fuf Fho] A= s ol 4]
o Fuj7} 71 e HlESS XA, 6009

Table 4. Factor analysis of clothing benefits sought

Aolge] AAESFA 53] ge mFe ug
. 20099 Wgke] ALSFelAE Eelujgol
Hel Ful7t we BES UEth &5 nie
Tl Frol GFL FE Qe wIFI} 17t
Holmg Auihgst BTGNS 74 ol
o W G gl wE Aom B 5 Yk
wIF AT 7Y A7l BAME Aol o
g Wol WA g LLEFYSE BoF 9
£ A2 AL ol TUsE e ¢+ 9
3, e TS Bo] WE ALSFASE A
Zo] ol AU A7 ol TYHE AL @
& o

B BEX3} Varimax 3 AS 53
A QRAEAS AAF AT} Table 494 2ol 474

Eigen value
Factor  variance(%) Cronbach’s

Items . .
Factor loadings cumulative «
variance (%)
I get confidence when I wear the fur clothing of famous brand. 761
Pursuit of :rthtjnj tjvearilrllgt z:hgood fur clothing is important because people are 755 268
symbolic | oec Dy what fhey wear. , 20.63 63
) people can show off their social status by fur clothing. 721 20.63
e .
vl people can show their financial level by fur clothing. .674
people’s status can be differed by what they wear. .616
. I purchase the fur clothing of famous brand though it is expensive .836 1.94
Pursuit of . . -
I think brand is important when I purchase fur clothing. .828 14.98 .70
brand value
I only purchase the product of famous brand that makes me pleasant. .611 35.63
when I purchase fur clothing, I only purchase a resonable one after 816
Pursuit of visiting many stores. ’ 1.86
economical when I purchase fur clothing, I check every detail of the product to 810 14.37 .64
value purchase what is not expensive and what is of good quality. ’ 50.01
when I purchase fur clothing, I think price is very important. .615
Pursuit of It}rl)urchlas;j fur clothing because it makes me more warm than any 782 131
practical ;’ ;rnl:‘; nf’ P —ra — —— 10.04 54
value i ur clothing is practical because it can be worn for a long 760 60.05

time.
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ANE AEF5 B AP F7, AV 2

LD,

A= AR 277} EgEL, A

| gk
A4, 4o Eﬂﬂ Ae4 5 U3 {IPF
T2 A9EtH MUt o Z T2 o EA|Z I FA}

Table 5. Cluster analysis of clothing benefits sought

ot
e

TP AL Aee & F Utk

2 FTdde] B waloF i 2o
233}

waolFAFe] HF F7ale 2slol o
aug e AR s 3P HF
T, A= AR, 3AH AR, 287
7]';<]‘I_:IL"] el digk A 23 Ha A
£ ZF8ete] k it 2EAS AAE Ao
Table 59]r 2o

T3 12 A9 AAFTAE Bl EX,
BAA, 284 BIA= JHAFFalldds #4lo]
she fuoz w3y F7 Yool Wwsd
2, 24 2E modfe ZAH, 281 AE
Lol galE ¥, 44, s A4
TFacldle #ilol we AewE uvrhiA A
& - 3AA FrAWolt PEsan. 24 3¢
%]

3) maolF awizte] FTaY Az o
T AN 549 Aol

wH R 2ulAe FEd A e 9

EAH 549 2ol g Fotnr] 93 m}—w%
AN G ATHE Table 67 ﬂc} % f&

A FRoE AN

A9 He e Fela Aol HEste ),

ols] AEAR W A

r\l
0,

N=332
Group of pursuing Group of pursuing Group of pursuing
symbolism practicism / economism brand F
(N=121) (N=98) (N=113)
Pursuit of symbolic value 84731 -.85082 -.16558 154.25"
Pursuit of brand value .18089 -40506 15795 12.20™
Pursuit of economical value -.48852 52801 -98120 163.417"
Pursuit of practical value -.1945 57579 -29328 27.02"

#* p< 01, ¥+* p<.001
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Atel7k GERA] g3kt B8 FrAde] wolth HE ol s
Aol tiside 20ti= BHIA= FFTo] 7Hl AR5 8 FREol 7HE Betew
7P wekal, A8 - A Frde] M A HAE F7G] 502 wkil 48 - B4
A deEt o= A8 Ty B 4 Fridel 7P A2 Ao E dehgt bt
FrAG 25t 7P w%om A8 - BAE F A o] BErE RARAE TS S
TR P B, dote A8 FTAT AR FEe AuAf dhe Aol wor o)
ol 7V water A& - BA Frdel 713 gol Eo5E EuE Tl Al sh ek B
solth sod] olF EuoF puiddse 4 S AR F e B8 dYgs duA s
& BAAE FrHEe] 7P B HAE 2 Bl =& As & 5 AT
Aol 718 AA vehnth. 2a7) 4= & AdE Fels AEnle] taiMe AdEs
st WIRto.R 1ol &S RyBdEs T Ht 209H Wwre 2 S RAEE Folshs B
g dEoly g slgs ke Aol H ol 48 - BAY FrAE0] 7P =% B
3% Wkl sor) oldo R = d8AQ 3 E Friwe] 7P we Aos vehyt 208t
gE dsks Aol w2 S & F Uk v o olgd-soskd mIRte] Ao A FTHE
4(2002)9] Aol mEH, tel7}t ojdeS oF o] 7P =i A& - BAE FrHEe] 1
THl Ao BAE diF 7S F8A o SHATE 50wkl oS awlshE AES] B4
71 Aol e AR YEhgal, il = BAE Fde] 7 wskem A8 - A
M= Fe Fo] A= Frdd o B 4 Frde] 7P w2 Aes YEigth oe
2o R Btk AR Bt 209+ WA= Adlshs A4S
st aFoldt 59 e A8 - A & BEoAFe] A8 dEE Fyehe Aol
4 FTRdEel 7P Bt BAlE Sl o wow, whdel 50uhel o] d& awldhe o4
7P A AL 2 YEEt AR 49 3 € Bro® w& 7MUY AFS Fds,
e HAE SR MY B Heo R AET Pl AEdh= gl ¥ %7] Wil =

Table 6. Demographic difference between the groups of benefits sought

N(%)
Group of benefits sought group (N=332)
group' of group of Pursuing group of Total ,
pursun.1g pracncl?m/ pursuing brand (column %) X
symbolism economism (N=113)
(N=121) (N=98)
20’s 17(32.1) 8(15.1) 28(52.8) 53(100.0)
30’s 39(36.8) 28(26.4) 39(36.8) 106(100.0) sk
Age 22.29
40’s 37(41.6) 24(27.0) 28(31.5) 89(100.0)
after 50’s 28(33.3) 38(45.2) 18(21.4) 84(100.0)
below a high school 27(36.5) 31(41.9) 16(21.6) 74(100.0)
Level of education graduated college 23(31.9) 11(15.3) 38(52.8) 72(100.0) 2043
more than university  71(38.27) 56(30.1) 59(31.7) 186(100.0)
Average expense of under ¥200,000 33(35.9) 39(42.4) 20(21.7) 92(100.0)
clothing purchase  ¥#200,000~500,000 63(37.31) 37(21.9) 59(34.9) 169(100.0) 31.05"
by season more than ¥500,000  25(35.2) 12(16.9) 34(47.9) 71(100.0)
Total 121(36.4) 98(29.5) 113(34.0) 332(100.0)

% p< 01, *¥** p<.001
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Table 7. Purchase behavior difference between the groups of benefits sought

Group of benefits sought(N=332)

Ttems group of pursuing group of pursuing group of Total 2
symbolism practicism/ economism pursuing brand  (row%)
(N=121) (N=98) (N=113)
under ¥#1,000,000 53(43.8) 46(46.9) 52(46.0) 151(45.5)
Purchase  ¥#1,000,000~3,000,000 34(28.1) 30(30.6) 40(35.4) 104(31.3) 745"
price ¥#3,000,000~5,000,000 23(19.0) 18(18.4) 12(10.6) 53(16.0)
more than ¥#5,000,000 11(9.1) 44.1) 9(8.0) 24(7.2)
design, style 58(47.9) 55(56.1) 71(62.8) 184(55.4)
color 19(15.7) 8(8.2) 9(8.0) 36(10.8)
price 20(16.5) 19(19.4) 1109.7) 50(15.1)
Clothing — 1d 3(2.5) . 6(5.3) 9(2.7) .
purchase
eriteria wearable, weight 1109.1) 11(11.2) 110.7) 33(9.9)
trend, Individuality 7(5.8) 44.1) 5(4.4) 16(4.8)
country of origin 1(0.8) 1(1.0) - 2/0.6)
AJS 2(1.7) - - 2(0.6)
workplace 12(9.9) 19(19.4) 34(30.1) 65(19.6)
Weaﬁng meeting, event 66(54.5) 44(44.9) 53(46.9) 163(49.1) o~
time time for hobbies 9(7.4) 33.1) 9(8.0) 21(6.3)
usual go out 34(28.1) 32(32.7) 17(15.0) 83(25.0)
refined and an elegant 19(15.7) 29(29.6) 32(28.3) 80(24.1)
active and casual 14(11.6) 7(7.1) 18(15.9) 39(11.7)
Preferable  feminine and romantic 20(16.5) 909.2) 22(19.5) 5115.4) 30,08
style colorful and daring 11(9.1) 5(5.1) 6(5.3) 22(6.6)
cute and lively 42(34.7) 23(23.5) 16(14.2) 81(24.4)
plain-clothing 15(12.4) 25(25.5) 19(16.8) 59(17.8)
*p<.05, *+*p<.001
V. 42 9 A Aol ethith =@ w39F TUE AT 3
®ele] #go] YoINE MEJHEL TxEy
5 apelds wHaRE T Aol 3 o) L A& 53 2ol o AR A
= golal e gao s muleE Fujo] A 2Rl WA AEAS FEeifo, dHem
shotata, mujefel Fa e wel LS 718 EE FEACR], W, A7y T
FAgete] Jo 7o BAoF FujdE e Aol S 2L A AR gAET. ARl w
= AfEgtl B A7s Ei 0oy go] 7 ¢} Blashd, 20th= Wby, dRbeFuidS W
22U g1 oA g AAPES AlTelaat sk o] &gat= whHol 4oth oF2 sy} HE
A, AEAR, AY, HALS wet 47 HgE F2 ol&stAe, Uolrt odsE F
#3318 goEe maoge FudA folg WA HzaZdels BEEL, Yolrt 542
apol2 UYERAQITE 71E AnxpEo] BlE 4| T 7ES0lA B EE de Aoz YEist.

Agdl Hlate] F ol HA BIAEL Fojshs b AR} S AT o] AR S 243k
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