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ABSTRACT

TV businesses that have brought a competitive structure in terms of price, definition, product design for a long time
now are bringing User eXperience (UX) into relief as DTVs come to support broadcast information-related services such
as various broadcast channels and Electronic Program Guide(EPG), etc., andplaying of multimedia contents like music/videos,
etc. This study worked on an evaluation by developing a UI to control easily the various and complex broadcast contents
or multimedia contents provided by DTVs. The UI Design for new DTVs was developed based on Function, Flow and
Form in the concept of Single ABC (Access, Browser and Control), and the usability test of the developed UI concept
along with the Uls of the major DTV products, was done for Channel Managers and the multimedia browsers for 32 users
of DTVs in the UK./U.S., respectively. As a result of the usability test, the new concept of Channel Manager was evaluated
high both in the UK./U.S, while the multimedia browser was evaluated low in the U.S., relatively.
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