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A Case Study of eCRM on Marketing Developments
of the Insurance Company in an e-Business Environment

Ju-Hyun Baek - Tai-Young Kim'
Department of Business Management, Dongyang Mirae University
This paper reviews a case study of the use of eCRM weblog analysis for understanding of customer information and
Customer-specific marketing Strategy by Korea’s leading insurance company with the changing situation of the business
environment due to the introduction of e-Business. This study examines how eCRM Solution is introduced and how range

used in the insurance industry, and discuss the business performance and operational effectiveness of eCRM Solution.
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