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ABSTRACT

This study aims to present basic materials to promote the importance of make-up design in
advertising images and designing effective perfume advertisement by looking at features such as
colors, forms, patterns, and material feels, the elements of make-up designs shown magazine ad-
vertising images for various perfume brands. The features of make-up designs shown in Anna Sui
and Bvigari perfume advertisements are as the following. Among 9 images in Anna Sui advertise-
ments, 5 displayed mat-like skin feels. Among shadow colors, brown colors accounted for over
half, 5 out of 9 while pink colors accounted 5 out of 9 for cheek make-up. Among 7 images in
Bvlgari advertisements, pale blue skin colors accounted most, 5 out 7. 4 out of 7 displayed
mat-like skin feels and 4 out 7 were in pink colors for lip make-up. Anna Sui brand was found
to use a bold and unique makeup design for each perfume advertisement according to the de-
signer’s fashion orientation tendency to pursue unique, vintage-style, and romantic images whereas
Bylgari focused on make-up to emphasize elegant and refined female beautify according to the
company philosophy of pursuing elegant and high-class images. Namely, it was determined that
the Bl(brand image), the images a company pursues is related to the MI(make up image), the
make-up images in advertisements.

Key words: perfume advertisements(34=% 7), make-up image(¥l ]34 o|u}A]),
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Bl elle 2006.10 elle 2008.09 cosmopolitan 2009.02 vogue 2009.10
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A7 Matte+Shimmer Matte Matte Shimmer
=4 el Y ds+orAl g 7Y ALY
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Bl otol el HF=3 otolg}lel FxF 254 B2FEY

e m AN A Auk 71
gol= Upper + Under Uoper eveline Point ARA 7R Upper + Under
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449 olulx g SR,

e rie
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Aoz "*7§5‘._ £71¥
20008 ©]3 91 F TR AEE{T. 2d9
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F5RL olHAE

X, NEL g7t 2AH
el A A 9= Ak,
Pale beiged H& E&

LAe =

WES AZOE AReAsd TFaHe

d3gem, Blackd 458 T4H olxAH A
Dark red?l WE® a2 @2 ¥rt & 23
T Fobdt 4L HEIHA Ut (E 5)%)

20043 ‘Omnia crystalline’< Natural beige®] "l E
FAME F7He wigelm AWAZE BT HP
2, 34gH9 Gold brown M4 T4% Tt =

2Z8A T8 Soft gold A4S F= Ho] 7imlg
o AMg =4& F3 Ytk 489 Gold brown#
Soft golde= FAMA W49 AFHEAN HASFEAE
Agdrle 2v9 =24& QAT ol WA
Y3ty AF2 2o Yol AL =yue
Pale pinkish beige2 AZE wjEd FA7 A dtd
Hoge B2 aREsan (B 5

200613 'Rose essential S ¥ Natural beige 3%
Eo njig]e SRAZ HoLE A HH3}

= - cosmopolitan cosmopolitan
£ elle 2000.03 vogue 2004.08 elle 2006.11 200709 2007 11
EE 4 Pale beige Natural beige Natural beige Pale beige Pale beige
2% Matte Matte +Shimmer Shimmer Matte Matte
w4 L 53 Lk 453 Ay 4538
s | A% Black Gold brown Light Black Very pale beige
gold brown gold
Ll xEY il 2EY EEY ool & 7tzd
7 2 AFX 71,
N R B TS Qe A7) Qur)y Up;err ]p‘fmt
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=3 e - - - - 43
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EIAY, 22 A7 Brown red H4HE el A
SHoEN AMEe He Holay EdA JYME
AAE FAL Holy glon AMNHOZ dFgP~
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A A9 wol HA Yv A4eE Fas HE
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< 2Y97A BEIA (E 6)9)

20093 ‘Bvigari blue eau de toilette 2& Pale
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58 A Pale beige Pale beige
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e Ay oA+ 5
=3 Light grayish
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brown
Gl x3 ool gkl AXE
/\Vd 719,
718 4
- SR Upper + Under
T | EXYUE ] )
&7 eyeline Point
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Az Shimmer Soft matte
£ | 3¢ - AL &
3| A4 - Orange(7.5R 7/6)
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33 FH
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