KSR
TR pIgE, 2829% 49k 20104 124 143

A 2.0 AlHe SNS(Social Network

Service)ol] I3k 1z

<9 9>
2 AT HHE AEUS FAoR AUAl &5 e V& Wi gdE
o] ARSlA z2HES P E =R A EI 9lE SNSO AL AA A wslel g+
a9E SFs A8 AA, 9§ 20 Hevhde] mWaE Ve H AAA s
5 A¥R B4, BRI2RE AHE JEYA SNSZO WFgage 1
AA, F8 SNSO| AHj2 B EAg vlust & oA, 2utd ¢ 20229 s}
w2 SNSo EAS AAstmA g wpx o g 1990\ ] FREELE] A 7hA] 9
714, A3, B 37HA SHe &4 WstE Fal SNSO| 3E F4]staxl gl
B ATE S8 €& Ao rRE A, 7led S g ke Had 3
7ol Hto]l &AoA FAWF AR HdEAH vk 277 dEY EE ol F
YAt Eo| H&alo ARE Hi 1 go] ASE el wrjo] £A4o] A
BE A4 9 7tasta AgeriztA BE 25 7MEE e EUE Vv eR
WstE Aol EA, AE A FHoA A2 o] AAFA I LG ATt A FkA
oz AFBHI gtk olE AIFES dAsE SNS9 N FHH AdXsua 4r
Ao BA 2 Ao FAgelgts AHS Ay 7dEe] $H 42 nAH
AdZA ol ZAge] F2h=a k. AMA, 7197Ad FHAA SNSeF 2 A2 ¢
vhAE Ade] AL ok AntEZEY 22 Butd 779 Al e} T Eof
Aol Al o]l A EE AFHIL e FA7IE] TS Anjztel T3]
I FHE AAE AFst= diAe] VIFECdA MR VSR ZFE&stn vk d
A, vzt o] WIEI s AT 4 Uk W HRE Wolsold
2 AE] 19 TAY E2a9 Az #AA UEYAE A Fs= SNSE o] &3}
A HHA ARE A, 7HE 9 Fass FAV HUA R FEdE Fods
Ho| o] Al FAl A AEgg e ZERGUEA 1 9T
]

NAFA 0] 1 AW E Y A H] A ((Social Network Service), ¢, Q18 Y,

SR

020109 11€ 15¢ A4 20109 12€ 01¥  AAEAL: 2010d 12¢9 08Y
ShEL =W W4 mislsy@tu.ackr
8t H (LA A A}, Isjung@tu.ac.kr



144 KEISTEITGE H20% Ak

Yl BF o] &0 F73
AR wE AN aE ol g
Aeirhel @Al SatE v AvlEER 2
3 H2ol ¥4 HolE o]gwo] TwAow ZraWA At E sle] ohd
o]

muted g9 Qe AUzl Frkska ek B8, AFA #A AGL <

o
o

Hul F7kel BA JlQle]l Ay ule] FAlojx shuvte]l =7 &= SNS7F Rnp
d 7= Agste] AEg AgyAeld =7F Ha v

SNSE ¢ Mul2AE Ba 224¢] Ao AN Z2ads AL glEd Al
34 BAE FASY i aB S e Ad oo VTS e Y o
E SNS&= JAHuYl Au| 27 AAlE olF A1314 #AE P4t =37 G4
olE A FfHet HE AR 20 AYUdY 28, B2 2 19
FA JHIYA Fx, Butd Vs Wy Eukd ¢ 20029 ¥ES AX
WA A &HAH o8 Fstatal glith

o AFAAE JIEUS AR AgARl 585 wE 7se] Waket &
of AF3)A AEES PAgsteE =2 JAAEI AE SNSO A A A A Wkt
g adE FFstr] A& 4 103 =28 4 20 dEudde] gt Vs 4
AAA NHEsts ArEa, 20 SAS g3 2347 Au a9l ERaR
FE SNSZ9o 3l 2 FaHAS e, F2 SNS Auj~ 9 54
Hlargk & mapy ¢ 20029 Hste] mE SNSo 5A4& AAstazr gt}
spAlEro 2 1990d o) SR AA7EA o] Y], AFS], A Q 37HA] SR &4

WstE el SNSO| xlstE wAstarat g

1. ¥ 2.09 EA4

Tim O'reillyel 9& 270% 7del ¢ 202 EAHo] HolHE AF3AY =
At a1 -y dHolHE AAtste] AHUS B3l FHFoEHN AREAF 3o

7F SAlol He ) A4S 7t O'reilly, 2007). §1 2.0 JAEU o] -&2to] A



2.0 A2l SNS(Social Network Service)oll #3+ 1# 145

% 3742) jeel welis olw A7) 3
u}% 01%—94 Asfoleln & 4 ATHEED, 2008). 7129 1 10°]
& Fesd Ame 2o et 43 Aol
et deitene Age o,

CES o A1 el 60%7F 71174
%}%6}7%} E 20 O BEF Afelehn Suesic e

1, 1?;163 =72 4 20011 E2 sl Folo] 2013d 0] 469 &
of o] Aow Ay ¢lthForrester, 2010). o]+ € 20029 37t 714
Aogol et A FdgFS Uli]ﬂ ASS ofu st

[¢]

Z53H2008)2 ¢ 2.00] fFate ARSI AAA WEE tee] VMR AYE
vb ok AA, GBS 2L 73Xﬂ AA =z des 7FEsAg= d =4,
=kl Aoy AR LH Aol giF FFHo] SHEYE A AR, AAAEE

byl
ofol A Thepst adel feo] HlEm Ark: A Felth P2 okFst fEFn
B2A, AL S Y 208 AFeE A9ES Q

PN
T

sdeh J1d49e WakE steve w3ele ¥ 4
[e)

<#E 1> ¥ 1.0 & 209 54

T 1.0 4 2.0

57 njr]o] &2 FAE &4

Z2H] 2} Ak Au] 2 (A7) AL v ZH(E 2 A1)
2| A YAk Bt s 4
3L B AHEA EY W e =
73 A A o} ¢ E.(80/20) H 2| TE Y W
A A TN N

nhA 8 AW wAY(Fa 5) T wAE
ARAE 3 ool A B2
Ze] -2 3} k4] (Top-Down) 3k (Bottom-Up)
B Y| Abet-71A NA=71Al, A=Akt
AR AA, 2894 Eg 7hy
el =% A, #HelA e 7 (tagging) 7 #ll (object)




146 femfsatse H29% A4

d Fx EEEREEE A, EE7IN
A H] 25 A AL ¢ ARk AR}

FolE HTML, Active-X & XML, RSS, AJAX &

o] LA 71E Aol E(slolH @A F4) | Wikipedia, You-tube, Cyworld &

208 oo A 2
Iof ®25717F A6t
EdolE AlTste A=
U 202 AR S st =
, TEUl g4 o) b vt Auduos oy deds A ds, dd
7b ety PC, FHlE, JIFUAH 5 gEe 7715 2gshe =270l
A AAE eI

[l

M E

o

B b
Ik

a1
7171

2. 9 2.09 SAHAA EA

= AR dgy S or ddd fds dAsks
Uk ooleb 2 A A el ARl AbA =
2 A Al BREF AavE

AbEl A 2R o2 A Sa th(Delli, 2000; Ellison et al., 2007
Coyle & Vaughn, 2008; Pasek et al., 2009).

9 200 EYSHE ABY Aeirkelol AHY RO AFWE AL o
ol gre AEYAMe] oxelele] AE A BAS FHANH FAlol AuHe
2 B 5Fo AHE wgon @ AEA ARS G487 wEo|tHBoyd
Ellison, 2007). &

o molm glor, ARUAIA ZAx nA" Ad ZhelA ¢ 1039 ¢

Ay 2ebels Eal N E disE ortiEo]l FHEE §) 20 F ] At
AY AFyAecldez 7dAdded o3 e H3zs Aedta (s
2008; LWl S, 2010). AA, 22 UFE7E ofd RERY sy il F
4, JHUS vz & QAT vAE & AA, V= A WS B3
AMEE Hz2Y s 2l B g, A oA ATS T aAHe] d A
FuAelAd sl Goltt



2.0 A2l SNS(Social Network Service)oll #3+ 1Z 147

YE L Aok 20089 % PHAE AFFA7]HS] UMass-
DartmouthA 8 o] m=m tjghEo] EFE# 50071 o] e] 7[drv o e
SNSE =43ta & AoZ FAHE =], 2007d 12€ s & st vt 70071
o] 4] thel EF# o] x 7} # o] A (facebook)ol AFOlEE A AAF Ao %
A& A S (Fritz, 2009).

sy
a
=

<E 2> 7|¥ 3} Au|Rte| olE|; M S4

7 9 10 20
Faad ufj 2wt o Akl 22kl
oA 719 o &)z SH A o AR
Ay Al A w2 & (Cast) ) &} (Conversation)
AwyAeld 54 7199 9 A HA A A4 2 g
whA Gl 2| 2=k (s) =gkl () +=2ufd
A" g o o] ] Aol X+t Q) AE
e ¥AE HA= QX = 2= 43

AE L 2FE, 2008 A

OI. SNSe] zs}t 2 gtk

1. E211
Rebecca(2002)= EZ1(blog)E AEH UL 2usti= H(web)d AEE 3=
Z(log)el Ao A2 d(weblog)E &< TR Qe UloA A2 FAA}

o W} AFEA & SE= iR AlEE A Ao FJ Pk w3k sl
o] #&g W&oy AAYE SElv ANE WEH 7|55, FAR T
A 7 dow, o4dy A sF W&o] ANE AlolE FAhE AVt A
A= 63“«] AolEE B2a2 AYstr|= 3} (Johnson & Kaye, 2004;
Herring et al., 2005).

2 2.09] Jﬂﬂi‘:}‘” S AYsteE 237] Aul2=] S22 20049 vl FH oo
stAlGl 2 AAE v =, AFEARE ALY 25 el AAE F de R
Aol EE Tte7IH, SR AMH[2E o] &oks AREARREY #AIE o]0 7tH
AA UEYIE A3 vk E20E EJ3AY ALEstE olE 7HElA &



148 SCEHFRBTGE H29% WAk

27| (blogger)etal st=vl, E2IE ol 58t A& 5 dA ATHE
Fm ool Eel Aol el ok AR
BRI AFshE Sl AFlER 20039 7HE WA =@ 9] 2 (hanmir)

o] stal Avt(HtEw &, 2007).
HZol= AdHYl o] & o] §&E A o] g AR 50| ofd A3 A HE

13 o=z Hsleh=

ol &2t 10 F 89¢]

89.4%, &<toly Al &

A 87.0% Tolgt gt} o

Aol AL A Fste= Av) A7 F7thE

< & =7}

AAAE Ar, AL Aoy g 22 DYy =g Faws

191 mrfo], 191 ARFYEE E¥ate SNS7F ¢ 2.0 At tHEA ] Au] ==
2 al

<¥# 3> 2272} SNSe| Fe54

T 227 SNS
AR 3 3F thAa #HHF oA FhA
AN E-= AMA 2| A A AFA
e = ol ml A+ &2} ERAEES
g 7§l olo] | E E] B =218} 7]
A < 9 + =uty
Agss A g 414
ARZF % o+ A =8
=27 € 20 Au]A22A B2 o] 8217k vhgoll} o =8 23 Eg)



2.0 A2l SNS(Social Network Service)oll #3+ 1# 149

¥ F7kel Felo] Hlon, o] F SNSE *n‘oi NEE 2ZES A
7 7bss Ad=sF 9 209 A Au] 29 7S FAsta A rHFritz, 2009).

g 20 HHHdol BAstE L Eupd 7179 Ol%?"EEﬂﬂ tefste A 2
o] % SNS7} A3 B A4 Wstel B o1l o] f7f ofdl et

2. SNS &hak 9 Qg o] W3}

SNSE ALEH gl AEe SEY FRom AAEL Ao 7 Aigle] Y
gl FAelA shibe] wEst HE
o AAANAMN Y FHHO
AFUE S AR e noF
Zold] eekel ARVE, T2
AR Ao Pofrti 7] Fe
oz Agstel #AE E4
A4, 2010).

A9t Aol AFFA ARUANAT F 9, o]

€ 45 e #AA

12
ME,
e
r>~i
2
N
N
kd
%2,
x
o9}
S
<
a.
&
)
»
o)
=t
Do
S
S
N

Uk 9lE o] EE Open API 374

S St M, VYdHdn £FH0E VAL ATt esE H 58 &

AT}

SNS 544 A4l =8S T 5% 7|E9] IS #AgstiaA dRE ¥
= A ] 5



150 et atse 229% @49
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Facebook 14,083 52,167 270
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Abstract

An exploratory study on Social Network Services in the context of
Web 2.0 period

Lee, Seok-Yong* - Jung, Lee-Sang**

Diverse research topics relating to Social Network Services (SNS) such
as, social affective factors in relationships among internet users, social
capital value of SNS, comparing attributes why users are intending to
participate in SNS, user’s lifestyle and their preferences, and the exploratory
seeking potential of SNS as a social capital need to be focused on. However,
these researches that have been undertaken only consider facts at a
particular period of the changing computing environment. In accordance with
this indispensability, the integrated view on what technical, social and
business characteristics and attributes need to be acknowledged.

The purpose of this study is to analyze the evolving attributes and
characteristics of SNS from Web 1.0 to Mobile web 2.0 through the Web 2.0
and Mobile 1.0 period. Based on the relevant literature, the attributes that
drive the changing technological, social and business aspects of SNS have
been developed and analyzed. This exploratory study analyzed major
attributes and relationships between SNS and users by changing the
paradigms which represented each period. It classified and chronicled each
period by representing paradigms and deducted the attributes by considering
three aspects such as technological, social and business administration.

The major findings of this study are, firstly, the web based computing
environment has been changed into the platform attribute for users in the
aspect of technology. Users can only read, listen and view information
through the web site in the early stages, but now it is possible that users
can create, modify and distribute all kinds of information.

Secondly, the few knowledge producers of web services have been

* Inviting Professor, School of Port Logistics, Tong-myong University.
*% Associate Professor, Division of International Commerce, Tong-myong University.
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changed into a collective intelligence by groups of people in the aspect of
society. Information authority has been distributed and there is no limit to
its spread. Many businesses recognized the potential of the SNS and they
are considering how to utilize these advantages toward channel of promotion
and marketing.

Thirdly, the conventional marketing channel has been changed into oral
transmission by using SNS. The market of innovative mobile technology
such as smart phones, which provide convenience and access-—ability toward
customers, has Dbeen enlarged. New opportunities to build friendly
relationship between business and customers as a new marketing chance
have been created.

Finally, the role of the consumer has been changed into the leading role of
a prosumer. Users can create, modify and distribute information, and are

performing the dual role of customer and producer.

Key Word : Social Network Service, Web, Internet, Paradigm



