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The Service Features Influencing the Acceptance of
Telecommunication—-Broadcasting Bundling in Convergence

Environment

Jin-Bo Sim

Abstract : One of the key words that represent the culture and social phenomena in
this 21st century is ‘Digital Convergence. Presently our society is going through the
second evolving phase of the convergence, integration between industries. Integration
between industries refers to the phenomenon of integrating various industrial areas such
as broadcasting, communication, finance, automobile, and medical treatment as the range
of IT utilization becomes extended. The telecommunication—broadcasting bundling is a
typical example of integration between industries.

This study analyzed the effect of the service features of the bundling on the
customer’s acceptance intention by applying the innovative technology product acceptance
model, TAM, in the process of accepting the telecommunication—broadcasting bundling.
This study suggests three independent variables, the ‘Tow cost(discount)’, ‘service
integrity’, and ‘selectability’, which affect perceived usefulness, perceived ease of use, and
perceived risk, and figures out the actual influence as follows.

In conclusion, these results suggest that in order to accept and spread the
telecommunication-broadcasting bundling, it is necessary to establish @O the cost
discounting strategy realize (price strategy), @ the fee noticing system, payment system,
call-service system, and systemic integration including installation and A/S system
integration, and develop (service strategy), 3 the bundling or related options that can

provide users with selectability (product strategy).

Key words: Convergence, Telecommunication-Broadcasting Bundling, TAM, Service

Features
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