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Abstract

Because of rapid changes in business environment and fierce competition, firms are facing a more
competitive environment and a more serious global competition. Many of the previous literatures
have indicated that a business which increases its market orientation will improve its market
performance. Numerous authors have argued the interdepartmental dynamics as prior factor to
market orientation, and relationship commitment are an essential part of successful long-term
relationships. Based on previous literatures, this study proposes the structure about interdepartmental
dynamics, market orientation, relationship commitment and performance. The purpose of this paper
is to find the impact of market orientation and relationship commitment on customer performance.
In addition, this suggests interdepartmental dynamics as prior factor to market orientation.

Results indicate that interdepartmental connections can reduce interdepartmental conflict, and
lower conflict is a key factor of market orientation. Furthermore, this paper finds evidences that
support the mediating effects of the relationship commitment between market orientation and
customer performance.
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(sustainable competitive advantage)
A A= FASFFAY AL 19%
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SAZE AAFH = Aot olFA Watsl= 24
A Fevh el SAERFAUYA S
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Narver & Slater(1990)2< A& A &4 S
£ 24 ol TfstdA, 1 Fu
stal Al te-ste Aol Foldn.
o] nAETo] W AFFEES
Aoz whgshs Aoz Aotk ol AFAFYol M2 FA-F99

o AgA Add A GFL VN FLP 222 SHHT AT, AFAFH
Aol 2 GG AL $A 7 Get@A] dslAE AHsle] & Sl k.

gepd] B dpe BAHe ofF wEE 7o pEA BA6] ] FEHos dun
£ o, o8 Batel TAFFFAYAL AAS FAF QoA AFAFHH A
249 224 AN olZe] 4Bl oW FGL WAL AT ] FFAO
2t FARFFAGAY ZAEL FPAnA Fol Yok

B 2+ 98t#@7= Kohli & Jaworski(1990)9¢] Aol X 2587, 2&dAA = <

1) Day, G. S, "The capabilities of market-driven organizations", Journal of Marketing, Vol. 58,
No. 4, 1994, pp.37-52.
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oz QA= Yth(Kohli & Jaworski, 1990; Naver & Slater, 1990; Jaworski &
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Journal of Marketing, Vol.57, No. 3, 1993, pp.53-70.
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7) Kohli, Jaworski and Kumar, A, "MARKOR: A Measure of Market Orientation", Journal of
Marketing Research, Vol.30, No. 4, 1993, pp.467-477.
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A, A143, A2%, 1996, pp.219-235.
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o] 5¢] AFAIFAG gk 7
ARt 453 7HA
ojth. AR FA3 o T
BEol glem, F7H AFstet A71H FAolge F A AAYYS 7HA Utk
EZE o3t SJMﬁ RS 5 5

F

\ﬂl
rulo }11

9) Kohli, A. K., and Jaworski, B. J, (1990), op. cit.

10) Narver, J. C, and Slater, S. F, (1990), op. cit.

11) Strategic Business Unit(SBU)= GE”} McKinsey ZAA® A1) AHE-& o] AT N2 A=
24 ABANS 9% AT AYRA 2HTRoI A%A AYaF M U ZPAFL
Y% Bayol e AT golunk (A%, 22 FIA ] A, p. 199; 2007).
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A= 9 2Fsta ok Hosid
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/\6131,]_ ﬁxg;q. ;qswﬂ% —3]._943/\; /\]x};qfsb\%% 9 7}8kg ).

7 9% = 9FL 13 &
S AOE e ool Ui ”Eﬂllii A7} ol ol A Fgheh1
Siguaw et al(1998)19& FFAA AFAFH] FELYA AFAFYA 57
2o WAH 8k MAE G GF A7E FARAT 5L FFAAL F5Y
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Integrative Model", Journal of the Academy of Marketing Science, Vol.31, No. 1, 2003,
pp.74-89.
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2, ¥ AAAEE 3 A7E0] 7] A&t Narver & Slater(1990)= ¢
S5 HYEEE AS e s AEAREC] & AR FIEROA) PA= TS HS
g 23, 4t 3 FAEIE T ARF FAEROA) g () TAE
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21) B, a7 BAEA, ANRAZEA, 7194833 BAC B A7, Adiiga o

22) Slater F. C, and Narver, J. C, "Does Competitive Environment Moderate the Market
Orientation-Performance Relationship?", Journal of Marketing, Vol.58, No.1,1994, pp. 46-55.
23) Kwon,, Y. C, and Hu, M. Y, "Market orientation among small Korean exporters",
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b gteh A4, AR S AARFE, BAAAGFA, A 7 2Ho® FES VI 4
< ALl AR, BAAAFEORE FEstATh obee AR
TJr ﬂrﬁ]iﬂ ﬂgl HAE T Ao RSt AA, BAEAR A48T 1Y HAE A4
A aAGHRE AASIATE old mE B AT B

<a¥Y 3-1>JJr 2t}

2. AR MH
A4 2t qgAA= FA 1 A5 2 AAR FEE F e, ]aworski
5
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of F()el L WA, BA 2L A ALY AN (el 3
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v A= ASZ YEETE Morgan & Hunt(1994)20= Narver & Slater(1990)7}
AFAZFE] FAALE FoAA A T JFBATE AFAFES APt
719she 24ea St mEb B Apos 1A 2k gt et AR T 2
Aol 3k 7148 AA357] 98] Kohli & Jaworski(1990, 1993), Narver & Slater(1990),
o] &7] 9(19%) 59 IFE TAR T 2e& HHE HFsAT

[H1] ®A 2t SstgA st AgAgg e B4

[HI1] : 24 2 AAlo] tf& Azko] #2545, ¥4 71 @50 2o 9 v Zolch
[H1-2] : 54 2 250 & Azo] $24%, nAXFAe) $(O)) Fae v ol
[H3] : %4 7+ @5ol 08 7o) 2355, ZAAAGAe) 2()o) FGL w12 Zolch
[ A 2 g w3 ol
[

o
QA e Azto] E85E, nAXF) F(H) 9
¥25%, 7

A Zb A BigE A Zpo] = BAA GG B(+)el dFE A Aotk
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of o & W& & YA Pk Siguaw et al.(1998)28)=
g0 gk ATl ARAFHL Sl FstA A+ dF
nxE 4S9t Taylor et al.(2008)29+% Kohli & Jaworki(1990)2} Narver &

Ir
>,

26) Morgan, R. M., and Hunt, S. D, (1994), op. cit.

27) W8] « §BF, “FHAEFEZEA AN FALEFANY AFAFAH] EYF ATl mH
= I, Pr%ﬂﬂﬁlﬂ, A347, A4F, 2009, pp.293-319.

28) Siguaw, Simpson, and Baker, T. L, (1998), op. cit.

29) Taylor, C. R. et al., (2008), op. cit.
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30) Wu, W. Y., et al, (2004), op. cit.
31) Anderson, E. M., and Weitz, B. A, (1992), op cit.
32) Taylor, C. R. et al., (2008), op. cit.
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