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Abstract

147

This study aims to analyze the effect of emotional response from dining out experience on satisfaction after
dining out based on the customers who have visited a luxurious Korean restaurant. For this study, it designed
a research model through literary research and derived hypotheses. For the empirical analysis, 250 copies of
the questionnaire using the self-administered method were distributed and 230(94%) copies were collected.
Among them, 220(88%y) copies were used for the analysis. SPSS WIN Version 12.0 statistical package program
was used for the analysis of data processing, the frequency analysis, reliability analysis and factor analysis
were operated, and the hypothesis testing was verified by the regression analysis. The results of the analyses
are as follows. For the hypothesis that “the dining-out consumption pattem will have a significant effect on
the emotional response,” it was verified that the style which pursues health and the style which is loyal to
relationships had significant effects on pleasure while the style which pursues rest didn't. Also, the style which
pursues health and the style which is loyal to relationships had significant effects on arousal while the style
which pursues rest didn't. For the hypothesis that “emotional response will have a significant effect on
satisfaction,” it was verified that pleasure and simulation had significant effects on satisfaction. As a result
of the study, the current dining-out consumption pattem is changed from the purpose of having meals for

the biological needs in the past to considering emotional response such as preferred taste or mood.

Key words: dining out consumption pattem, emotional response, health, loyal to relationships, pleasure, rest,

arousal, satisfaction.

.M 2 215k
%

z
o =

oha 014 @, 4] o B 1% 5ol AlE ohel £4) wEE S 2701
g

q: WEL 019-439-0755, bjol101105@yahoo.cokr, 7AF LA FlE 196 FIAENE 2E=x =

o
A2 25 0] P oINS SO, o 2 2005). 53] 94 4TS AvRE T
A% 7Y, A5 o), BAABel D STE NBAA FE 715H S

=z

© = 7
Aede] Wak Seluet o she) et 4SS 93N, 2elw PRE 9



148 =z 8ks|A] Al 163 A 33(2010)

AZe FE A% Brhn & 5
=] $219] A4 A3
1o 13 714 7 5168 WelE

AAE =

Aol ol ez Mool AT
AAo.R AF Frisln glek 94T s el A

INEL YAEFGY AMH]A 229 = o]
= Aple) A% ot 4l wet dEY
o] ZEb 2 #9)7)(EN 3] - wFg A 2005)9) 5
W3l A 9S J|gEls T 9 AHE Ea G
2 AL A Alo] 3t} o]g)dr 924 HALe
A1) 87 wislol] whe Anlxle] A5 Hektaste
shift)& WFgsted 72 defstail w244
oF 2] @Ajo o4 A2 Arlel =geld 3+

Z+& FAIBHE Al AT tEo] A &
S AL AeKFFA - B Es 2004). =5 )
2E o] @ANEL gro|Z e wiskel AtE
APl gk &0 F7HE Q&) A T2
o]_g:s}% a]végao— o]_g_ﬂ——_/] 7L7b;<4 7:1?5401] EH
gk 37 o] FokA|aL Uk

o]HH 22 Al AAA HFH F717F HA}
S8 ZH8staL qlom, 92 AHelA 7H A
ol tigh FaAdo] HAF A== QthAllen
GR et al 1992).

TS DA AR el fdE ZheE 7
Jde A% $-2]9] Ataret Azbete A4
FEES HIAH, ARG R A

] Bl 33 Frjele Qo) Fagh
< sk 5 A S g g &
FOoRAHA, AlF Aot w7t A ollA
2ke] Ao Qo x-S Fe= ATE]
YA S ATHE ST 2008).

A7 BEgoll A3 AFES A

“

N
o o>

b
=

10 o
o

N

3]
=

a)

> 12

o

—

r

H

=
—

L B
ki

iy

g

O
T

el

¢
AN

iAol oA tha ApolE B gA|vh 4

ol whel g4 Rkgel B3 ATES B

s w5 warmth) 7 22§ 7HA] AFS A4

31 A1 (Aaker DA et al 1986), 73 WH3-S T}k
[e]

#2938 A7(Batra R - Ray
ML 1986; Murray JP - Dacin PA 1995), A+ <1
2 7)o AR EETS =43} @?*(Stayman
DM - Aaker DA 1988)%} t}ek3l gh= o = 7Hg %
HES-S ¥ 8302 A3 AFE(Edell JA - Burke
MC 1987; 3% 1996)Z o] Atk Wakefield
KL & Blodgett JG(1996)] ollM= 25 &)
A Au]| A SR A] HEAEL ¢ 23 AI7HS-
HEVIE datda, A FAES =4 A3t
Rk grglow, vk AT =Tt =4 W

SEE YR T8 23E R 05

1993) “&ﬂ.—, E, 33%01] w2 =

A Sl Fado] Al7=aL ﬁliftl, olegh &

1. 24 28] Y

o4 ] ol A, AL, o7} 8-S
Fohs B AFom o4 tit £
12]5 7FAaL vl

P29 Q142 O AHI T
wjoh BAse] Uehte 54 2502 94 &
Hle] B3 2ol aEldolelm @ 4 glow,

©12) o] 4] whet dsdke daEdT B
7k 1%, 7l el 2polE vEhE 24 2H



o

— =
o] Ao g AHRE FAE Y, 4H] EHE
= a9 sEo|y W f3e 2edS @)
=2 4 Z}xﬂ«l Hxfolgt & 4= St} whebA
A ek A 94*401] °§f‘a o= Agd g 4=

el 3 EEE*H ﬁﬁok(u‘o
WHozx olaid & 3l

FH Age] whe o]43le} tiEo] 2|4 o
3 ERT} EobAEA Aeld S7@ ohie}
XJ/\]XJ’ /\].g];q oz 94/\1 Jg_a]. 7]‘.:._0_ 7+
Al =912 (Rappoport L et al 2001), AxH] &}l A)
WAE 54T 20 A ED 294 vh
&) Aol QlojA Fag Ao NopselAm
sk Aol

SHARE 94 &mjzte] S4& thiEshe 24
48] Ak ti3t A= 94 3l AT 22 =
7 52 waHd 94*4 S HEE AAs)
Sy 574]

996)23_' A o]

F

2 A7 A L(1992)
US g7 aglo=w
FotaL, AT #EE gho|= E}?J_% A%
@, AT g 9, Y 78, v
A a3y 47HA R feﬂa’iﬂ}

e 3] 9} ued23(2005)2] 2ho] TEFY FE o)
e H2Eg Ay o|nA] JE = Zolof] tigh
Aol ME 2 A a8 S 173 1
A3, 94 FFE, v 183 F 37HA a%1e
2 =390
W A3 HD45(2004) 9] FH=51e] 214 4R
7 o2 A5 fF3e AA 8] ATl A
07 94 48] AEolge TojE ARSI

)

N oA o

o

tot

do ox
o
L

do) W 24, Tk 9

s, AEAGA, ol5H A, A% B Ae)

244 w3 2917] 5 6714 9l TR
o

wag B olel 2R Treon,
SAS 540 wet Aolvh Y Aoz
1)
AA

o

o ot o
LS
W L J
b »

7} 0] -2(2008)& AH|Rke] 7| F Aol
3] gl B3 AN 914 2]
S 3R F F7Y, A9 373

o

2 ox 8

9] ol 2 8l
ow 914 zm) el

2. 48 Hg

A (affect) o] & “AFEol] =7]o] Yoju= u}
rolehs AR oml2A ol Fhdel wh
2t dofuk= F(hh) - B - S - BS(R
i) - B 04? EOERSEEE S ERR
THAZT - ©]-F 2006). 2-HIAF 278w AT
A A= 7]'24(em0t10n) 7]%-(mood), =7 (feeling)
59] gojoh E8l0] SriamF - o144 2005).

19803t 2RI} 5ol glo] 782 Sl o
3 ATE QX Aeisit Al sl 7]&ste]
(Havlean WJ - Holbrook MB 1986; Westbrook RA
1987) AIZE Qo AlE E vl THE A

o] The} o] ZmlAke] AA AH] B Yol



150 =z 8ks|A] Al 163 A 33(2010)

A F83 948 FPRT e FAFA
A A

e 285 WA slet, HE ovA, A
971, Ao 2 S3F 2-& Q47 A2H|A1e
A W-e-& YEhAl s, el & Al 7t
FGoNA e A4 whgo] fiE g e,
olE Y WS Avx wEa BRYE, 74
HHE Frufo} 22 Ff & fEel] S vIAA
4

o

2719 2HlA} BT ATLNNE FHE F2
EREDEIDERNESREET RS R E B
vlgo) EvketET 5o ' thEo] gt 1t
o= FokstAY @olshs ZUT ofug} AL
g, vl 71 €5 A sdw, £ 99,
53 5 BARRSTIAl EFAA LA} Bt
WAH AAE =y 5ol 9IS vRH

Sol| A71Ear Ut
#gel 712 S getetr] 93 A7 5 o
®AR1 A7} Izard CE(1977)2] DES(differential
emotions scale)9} Plutchik R & Kellerman R(1980)
o g7he] %o 73 ol Ak

Izard CE(1977)%] DES HZ=+&
g, AH/EE, i, 804 A
AR, HAL 5 10709 NEgew
AEo] Q0™ Plutchik R & Kellerman R(1980)
© Aol AAL T, B, )W, S, 58,
A%, 71, seh-S 8709 718 o= B
ow, 1 8] IS B AH 7HA] 718 1
Ao 2 e AAGHAL s
A ko] A Ssk] f19k el &
H|zke] 7S AP R 248 A F sHA 9
A B S Bl 0 A2 Mehrabian A &
Russell JA(1977)2] PAD(pleasure-arousal-dominance)
2ot} o] RS A APS HukHow =
A7) Bo= 84 Aol tigk v = e
W8 BEE SAs] 93 Fder FuE
3, 2474, Al tigh X7} Fds 57487 ¢

&

3 Aotk Wb FE] B97), WETx £

|0, E7%, =
=z
=

N

¥ 12 7

o

[e

A

A HEF Fol g vhgo 2 vehe 4
2o 718 AelE 573k i PDA =7} B
el = 5 3= Aeltk PDA Z¥2 &7
=, AT, Aupe] Al 7EA] Aoz g E o
Ao, EAwE Jie] Fa, P&, S13H
a1 =712 9, A2 JQle] A=E AL SRy
i, &353R As onigith Al 2pde g
SAZE T8l =)= Aot o] XFo] A
tete A F AT A AHLS oAy AF
Sl ot URkAQl B0l AR HS &
dal=t] A-atARE Al pde AdrjHoz ¢
Z3l2 2 Auj L& #|2] 3 Mehrabian-Russell
o] 4 =dlQl s34est mdlS Atstdnk
SEA|TE 325 Aol A Russell-> A[ull= AFe] 21
2|7k dofof stEE 78 w5 vEeRli=t 2
34 &¥thal 3} TtHDonovan RJ - Rossiter JR
1982; Russell JA - Barrett LF 1999).

Donovan RJ & Rossiter JR(1982)= &7 412]s}
2] Tl A Mehrabian-Russell(1977) 3l &
g3t Hxo 971N =ARE EA%, &
7|9} & AA ko] & W=, &3 AT,
A A3t olelrlstE = ok, H o= AE
ot o B2 =5 AlskE e A ol vXe o

Fs A

=

3 oEx

T4 wEE] AdLe 1970 FHHEE] v|=e]
71950 1 9HEe] T84S Q143 AlEts)
HARE dFE7] A&t 17 e 1
oA Ted] AlFolvt Aul2gks Algsh= 3
S oA BES AFse AS ou|srh(gta
4 2004). AHIARR] 1S A TR QFalA=
7199 EAZHA7F glolA B g 1 vEE BE
7o) Fskal e F=FQ F3o] Hik

Westbrook RA & Michel DR(1983)+= 1174 gt
=2 33 7l PF T FF Y, L
AA e, FoNEIoIAE AF) AH2o] A
S et 299 wgolea st



Oliver RL(1993)= 7H4 4 ¥h-g-o] ko] +8
gt s st dvke RS e, 3
3| /\u]ﬂ-;ﬂ o] g_}-o =2 :[L”H _‘?‘_ UL]-é__O‘__ EH_l,:_oﬂ
AR FFS A, olHg HEE AEF
2 HIE AT Y=ol JEFs nxitk
) ol

FEZE(1996)= 2B A] 7iEolut 1Hgo] £
o] v = ol oatell GRS P Tt
= go}i}} o], AE] 28} w7t A]Ad Fo] wi
W 4ol vxe FEe & & I 7kl A

|

vriete fofsh, o2k S4sd o3 4
e 7ol wigel gk ezl frojg 2o
2 UEsith

1%—*3 2 uH7HXq E4E
olfrAl(2004)= HA] o] AFAES] AT
E oz v S 48d Ayl A7
B7hg o g whofshe F 7HA] a2 A olekd
o} AztA Hrlapge] A wEe ] 439
H4& olsf 7FsstA ah, AR He] 7|t} A
& Foll =7l AF, Anl= ARt A7 &
Aol gk Anizte] Hrb HFAS AAEkIL
011:} w3 ) mES u e 7)Y 3 u)s
T AR VY FES A 1Y =9 2 A
H2A Yepde A, A el 2 77 Fol
FrEthE HollA Byt obd FA1E doz
wetsfor & AT

wA ARSI e A 151

<Fig. 1> Research model.
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{Table 1> General characteristics of the subjects

Characteristics N %

Gender Male 117 532
Female 103 46.8

20~30 58 26.4

Age 30~39 60 273
40~49 59 26.8

50 or more 43 19.5

Marital Married 150 68.2
status Non-married 70 31.8
High school 32 14.5

Education College graduate 31 14.1
University graduate 106 482

Graduate school 51 232

Office job 100 455

Professional 24 10.9

Sales-service 24 10.9

Occupation  Housewife 11 5.0
Self-employed 7 32

Education research 40 18.2

Others 14 6.4

101~200 56 255

201~300 40 18.2

Monthly 301~400 39 17.7
income 401~500 34 15.5
(#=10,000)  500~600 26 118
600~700 9 4.1

700 or more 16 73

1~1/week or more 91 414

Average 1~1/week 76 345
number of  2~1/week 35 159
visits 1~1/month 16 7.3
2~ 1/month 2 0.9

Family 87 39.5

Lover 23 10.5

Companion  Friend 71 323
Coworker 35 159

Others 4 1.8

Total 220 100.0
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{Table 2> Factor analysis of the dining-out consumption pattern

Factor Commu- Eigen- PropotionCronbach's

Fact Variabl
actor aniables loading nality  vaule (%) alpha

I take a serious view of the nutrition of menu and health. 0.789 0.666

I usually consider healthy food, natural food or pollution-

0.743  0.592
free food for dining out.
Style I choose seasonal food for health. 0.740 0.583
hich illi i if it i
whic I. am mlllng to purchase a healthy dish even if it is a 0738 0.592 329 2535 0785
pursues little expensive.
health . .. . . .
I read the cal , nutritional informat th
. read the calories, nutritional information on menu wi 0691 0483
nterest.
I'd prefer th taurant which fresh ingredients t
pre e.r e restaurant which uses fresh ingredients to | o ey
those using frozen-food.
I choose a restaurant where I can have a talk comfortably
. 0.793  0.640
Style for a long time.
which I choose a restaurant with convenient interior facilities.  0.769 0.609 2.55 19.61 0.835
ursues
fest I choose a quiet restaurant where I can rest. 0.768 0.609
I choose a restaurant where the atmosphere is luxurious. 0.703  0.592
I frequently visit a restaurant with which I am satisfied
Style L 0.812  0.693
except an inevitable case.
which is . ..
I recommend a restaurant which I regularly visit to 1.99 1528  0.710
loyal to 0.782  0.657
. . people around me.
relationships

I prefer to visit a restaurant where the staff recognizes me. 0.745  0.561

{Table 3> Factor analysis of emotional response

Factor Variables Fact.or Communality Eigen- Propotion Cronbach's
loading vaule (%) alpha
I felt comfortable in this restaurant. 0.820 0.677
I felt satisfied in this restaurant. 0.809 0.709
Pleasure I felt happy in this restaurant. 0.803 0.731 3.32 41.48 0.875
I enjoyed myself in this restaurant. 0.802 0.677
I felt energetic in this restaurant. 0.680 0.601
I felt curious about this restaurant. 0.882 0.777
Arousal I had fun in this restaurant. 0.793 0.738 2.18 27.26 0.766
I felt expectations about this restaurant. 0.678 0.590
el iE 291 FaEh] 9ol RARAS Q) FES 3] 98 FAR BAS AAsion],
AN F 47 WgE Q8 A8st 29 3 A WP IS AAeke] A f
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{Table 4> Factor analysis of satisfaction

Factor Comm- Eigen- Propotion Cronbach's

Fact Variabl
actor anables loading unality  vaule (%) alpha
I was satisfied with my decision to use this restaurant. 0.925  0.856
I was satisfied with the restaurant as a whole. 0.900 0.811
Satisfaction 3.21 80.37 0.918
It was the right choice to visit this restaurant. 0.891  0.794
It was fun to visit this restaurant. 0.869  0.754
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{Table 5> Regression results of the effect of dining-out consumption pattern on pleasure

Unstandardized Standardized
coefficients coefficients tvalue P

B S.E. B
Constant 1.417 0.268 5.295 0.000
Style which pursues health 0.085 0.058 0.094 5.026 0.000
Style which pursues rest 0.326 0.065 0.326 1.466 0.144
Style which is loyal to relationships 0.180 0.050 0.226 3.577 0.000

R=0244 R Adjusted=0.233 F=23.197  p=0.000
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{Table 6> Regression results of the effect of dining-out consumption pattern on arousal

Unstandardized Standardized
coefficients coefficients t-value p
B S.E. B
Constant 1.743 0.229 5.832 0.000
Style which pursues health 0.177 0.065 0.190 2.735 0.007
Style which pursues rest 0.076 0.072 0.073 1.044 0.298
Style which is loyal to relationships 0.167 0.056 0.202 2973 0.003
R=0.122 R’ Adjusted=0.110 F=10.020  p=0.000
{Table 7> Regression results of the effect of emotional response on satisfaction
Unstandardized Standardized
coefficients coefficients t-value p
8 S.E. B
Constant 1.206 0.220 5.488 0.000
Pleasure 0.517 0.072 0.490 7.212 0.000
Arousal 0.159 0.069 0.156 2.297 0.023
R=0356 R Adjusted=0.350 F=59.925 p=0.000
V.2 B FFE PIAE Aoz AT
B AT 94 2H) Aol Auge] vl
2 A= o &HIAREY 2R AFE & ARG tig Q4] 2polz A Fshs 94
vjetete] o) Fde Tl =AW 4 vkgol  F3bA ool thEA vehdar glom, A A
94 A Lo vAe JEFS GotRIA B S35 FEA] A8iA 91ed] AAb
3ok AAE FFA717] A% H2I= g2 dA 9
1 A ARE o) ) AT BH WS A 2 AT AAle] 4E Aol 297 5
of Feld B FA AoltholNE A8 FT Y W] Fayo] $AET e nolFe
B WA SIS A% Folg TS vl Axela Alg "o
A Roz FPHUOL, F4 FTHS EAT el ATAel e e ue s
of frolaha o Ao veidth 0% F7Y o 5% AT 9ot BE BAY F7e
I FA FAEBL ATl A3 dFE vIXE = A G9 goloE, AEeA] 5 AL A
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