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Analysis on the Effect of Dietary Lifestyle on
Consumption Pattern of Soybean Paste among Housewives
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Abstract

This study analyzed the dietary lifestyle among housewives and found out the effect of dietary lifestyle
on consumption pattern of soybean paste. Data were collected from 312 housewives living in Gyeongnam
region through a self-administered questionnaire. According to the result of the factor analysis, dietary lifestyle
were categorized into five factors: health-seeking type, convenience-seeking type, safety-seeking type, popularity-
seeking type, and taste-seeking type. About thirty-five percent of the respondents knew the way how to
prepare soybean paste while nineteen percent did not. There were significant differences in awareness regarding
how to prepare soybean paste according to healthy-seeking lifestyle, convenience-seeking lifestyle, safety-seeking
lifestyle, and popularity-seeking lifestyle. Thirty-seven percent of the respondents obtained soybean paste from
family or relatives, whereas twenty-six percent made it at home. The result of the multinomial logistic regression
analysis showed that the factors affecting the ways of obtaining soybean paste were age, monthly household
income, employment status, coresidence with parent(s), husband's parent(s), or older relative(s), dwelling types,
healthy-seeking lifestyle, convenience-seeking lifestyle and safety-seeking lifestyle.

Key words: dietary lifestyle, consumption patter, soybean paste, housewives, factor analysis, multinomial
logistic regression analysis.
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{Table 1> General characteristics of the respondents

Variable Category Frequency(%)
20~29 years old 18( 5.6)
30~39 years old 93( 28.7)
Age 40~49 years old 87( 26.9)
50~59 years old 98( 30.2)
60 years old and over 28( 8.6)
High school graduate and under 200( 61.7)
Educational level
College graduate and over 124( 38.3)
Under 2,000,000 75( 23.2)
Monthly household income 2,000,000~Under 3,000,000 117( 36.1)
(won) 3,000,000~Under 4,000,000 94( 29.0)
4,000,000 and over 38( 11.7)
Non-employment 178( 54.9)
Employment status
Employment 146( 45.1)
Coresidence with parent(s), husband's No 276( 85.2)
parent(s), or older relative(s) Yes 48( 14.8)
Detached house 77( 23.8)
Dwelling type
Apartment or tenement house 247( 76.2)
Total 324(100.0)
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{Table 2> Results of the factor analysis of dietary lifestyle
. Fact.or Cuxnl..llative Cronbach's
Factor Variable loading variance
value
score (%)
Interested in organic foods and well-being foods 0.79
Tend to consider rather nutrition and health than taste when 078
Health having food ’
-seeking Do not like food containing chemical flavor enhancer 0.54 3.19 16.78 0.82
type Sort and then eat food for health 0.64
Take diet to avoid obesity 0.66
Take health food, natural food and organic food frequently 0.70
Tend to eat instant food frequently 0.81
C .
_S(;zl:/i:lglence Take bread and milk when being busy 0.78 219 11.54 074
type Frequently purchase cooked food at department stores, supermarkets 074
and discount stores '
Safety Check the ingredients of food when buying food 0.81
-seeking Check the expired date when buying food 076 217 11.43 0.79
type Check food additives when buying food 0.82
Popularity Try to eat food which has ever been heard around 0.77
-seeking Like to try to eat new food 0.83 2.13 11.21 0.72
type Tend to accept a trend of food fast 0.69
Feel the difference in taste well 0.62
Taste' Change menu for various tastes frequently 0.59
-seeking 1.88 9.89 0.62
type Eat at a famous restaurant for best taste 0.67
Tend to spend more money on food than other living costs 0.66
B HY EHE 23050059 ATNA MZE el thE ARl vs) AdFTEe] Be
TY, AFTY, WIFTY, ARFTY, B4 Ao vssed, ot Aol BoldsE 2
FT7, Kim MI 50079)¢) @F0M 357 o] vikAA slo] A%< wed 448 F
3, VAT, FFTY, PAFTY, B 945 98 HAAFE Aow JGnl2006)
F7YoR Pn PR AFANE A 9 AFARS AXSG I, 2000 T 9
A, VAN, vAXNFE, AAAFY, DIl Hls) BoF7 o]z vt AP 2t
PP EFT AR A= A = o2 YeidEd, e T A oms o
FH QAHE 2oy 7he2Eol ssiA 3l
2) QI SAHEA EMof mE AME 2lo|lx 3 A gl vlFS Bo] Fol 7P WelA ol&
2Ef 78 HW AFS Bl HAREH] ARrolu AAIRS A
AT-FATZ 5ol whel A o]z 2el A7|1A} e AEe] oS BHoFe Zlolth
A &l " Aol7} A=AE AHE A3 Eg o) wet Ho|F7Y gho] T e
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{Table 3> Comparison of dietary lifestyle according to demographic characteristics

Healthy- Convenience- Safety- Popularity- Taste-
seeking type seeking type seeking type seeking type seeking type
Variable Category
IF
M=SD M=SD D M=SD M=SD
value value value value
20~29 years old 3.46+0.78" 3.26+£0.94° 3.63£0.98 3.59£0.79 3.53+0.43
30~39 years old 3.6740.72° 2.67+0.95 3.72+0.79 3.120.72 3.37+0.73
5 70 18.20
Age 40~49 years old 3.56+0.83" 2.88+0.97" 3.84+0.85 1.75 3.38:0.79  1.783.31£0.80 1.07
50~59 years old 3.80:0.69 2.14+0.89° 4.00£0.78 3.23+0.98 3.25+0.79
60 years old and over 4.29+0.84° 1.600.70° 3.95£0.91 3.31£0.96 3.52+0.81
Educational High school graduate and under 3.78+0.69 2.39+1.00 —5 63 3.89+0.80 3.20+0.88 3.30+0.75
1 L13 - -1.19
level College graduate and over 3.63+0.91 2.69£1.00 ' 3.78+0.79 3.3840.79 3.40+0.78
Under 2,000,000 3.80+0.67 2.02+1.00° 3.90+0.82 2.97+0.82" 3.300.80
Monthly
household 2,000,000~Under 3,000,000  3.69+0.77 2.76:1.01°  10.9¢ 3.87+0.81 3.49+0.81° 1133 3.28+0.71
. 1 0.27 0.97
income 3,000,000~Under 4,000,000  3.72+0.90 2.67+0.93" ***  3.80+0.81 3.06£0.81" *** 3.45:0.81

won
(won) 4,000,000 and over 3.66:0.71 2.25+0.82° 3.80+0.84 3.67+0.84" 3.3320.70
Employment Non-employment 3.78+0.81 . 229:099 _, 35 3962081 Jos 3242083 . 3.35+0.76 0x6
status Employment 3.6440.74 276097 ** 3712083 331088 3324076
C’?rhcs‘dcncc No 3.70+0.82 2.5041.02 3.88+0.79 3.27+0.86 3.330.77

t 1
with parent(s), —091 ~0.09 142 ~0.10 —037
husband's parent(s),

. 3.79+0.54 2.51£0.94 3.69+1.01 3.28+0.80 3.38+0.73
or older relative(s)
Detached house 3.69+0.90 2.25+0.87 _5 57 3.89+0.88 3.08£0.87 7 g 3.34£0.72
Dwelling type - « 0.47 « 0.03
Apartment or tenement house  3.73+0.74 2.58+1.04 3.84+0.81 3.33+0.84 3.34+0.78
Total 3.72+0.78 2.50+1.01 3.85+0.83 3.27+0.85 3.34+0.76
*p<0.05, ***p<0.001; *“4 shows the results of Duncan's multiple range test.

" o = < = - -
Btk G7HA A5 wE A golZ 2 . F ARG Hole AL HIS w2y Jaixe
de] ZpolE BH Y7HA| A50] 2008 A w|wke] AR A o §7) glojof 317 WES] AR B

1. > = - - -
At 4007t A o] 3R Apolls BFTE 2ol <tk FHY o] WE xpolS BH, HIFH AR
T SEO = 0] =
Zoetde] 3RS 7P A Hole A0 b uls) Al B¢ R lolzreld 3
A=} [ -
Bt ol FEZF R AU A5o] dF Fo] Wk=|, ol FHYFHY A ALE
3 o] Q7] WE Ao WALk F, WA o]} HYF 5] Abgo] HIFPTRR} BE A
_ . _

o2 7Pge] dAido] 50 o] FE ZA4E PEY o= Jehd A AFEe] Ao} dAxo] glo]
SEHZ &l D7HA &5 A d4o] UER (Chae OH 1995; Kim HC - Kim MR 2000), 3¢
=, Shol A 2w Rk o] 50th, 60N Ap= Hedol W A7HH AokS s3] 98

[k
Bolle BFTE golaEd
EfubA, Ao ¢ a5o0
HAFTH AFS A iol
AR}, gHE,
gE, 400%F 9 o]del -9
ZEHd S Fete Aol e

=3) 4007+ 9 o)

L7

A7H 50l

o WM £SAE HAF

A HFI FEAE o8 A9/t 8ol 1)
99, BolF 7Y ol =

Bo) oz B 2= Qt) &
2EQT} f 45T ol zirtae
glo1A] Fol molx
o) AFahs

ol

Y7

L A =
— T T 1.."1']‘

FRuT HJETY ol=

A

el

A, okshEL} &
Felo) AFse
sBT FET

g elolxaud Aol Be Ao kg



3. ZAL CHAIRIS| EIR 4H| HE Fe AuZo TRt Y] PR ACE B
o}, SHASTE glo]Z At APt 3p Het
1) ElE M= 2o ciet 2IX|= < FHs] & ek e FHEHleo] E8kaL, AP
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4)9F o] ‘23] LaL Uk 34.6%, ‘=] I BlE| WA UElsth 9, ST oz
S LI TR 284%, OFIRE AL TP 17.9%,  EHLE] AP Jee AT gar drk o] HlEo,
YA EEW 19.1%E Yehgth gfo]Z e ep Hde BB HIEo] =4 YEkith
Uol wepe ABETE, DR, HAF
T, FAFTF oA ZpelE Holal U9 2 =E = Y
th Z AZETY golZ el o Fue w4 2% WS Aund Ad, 94 5 7}
3, sbol sl gas] du gk, vligel B F AHORRE wEThy) 37.0%2 7Y B
e AL ] SEHIEC] =3aL HelFT 3, O Ugo2E ATl AF HET 36.7%,
% dolz et e] P e BT §H ol HITF 26.3% £olUKTable 5). A3
Hlgol, 3P Hehe 33 &t dobe] $EHl A} vlwEl] B uwf 2AF gidrke) A# ey A
&°] ESIth HFTE glo]Z Bl A 1 FAA wet A =2 Wyl Aolrt 7=
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{Table 4> Awareness about how to prepare soybean paste N(%)
Know how  Know how  Know how Dont
Dietary lifestyle Category to prepare to prepare to prepare K Total 1° value
exactly roughly a little ow
High 48(39.7) 45(37.2) 12( 9.9) 16(13.2) 121(100.0)
Healthy-
eii Y 1 Middle 43(34.7) 31(25.0) 24(19.4) 26(21.0) 124(100.0) 20.89%**
seeking type
Low 21(26.6) 16(20.3) 22(27.8) 20(25.3) 79(100.0)
High 18(18.8) 17(17.7) 20(20.8) 41(42.7) 96(100.0)
Convenience- . -
seekin b Middle 42(30.9) 50(36.8) 32(23.5) 12( 8.3) 136(100.0) 76.74
g type
Low 52(56.5) 25(27.2) 6( 6.5) 9( 9.8) 92(100.0)
High 38(44.2) 24(27.9) 16(18.6) 8( 9.3) 86(100.0)
Safety-
A le(ty 1 Middle 33(22.6) 41(28.1) 30(20.5) 42(28.8) 146(100.0) 26.07***
seeking type
Low 41(44.6) 27(29.3) 12(13.0) 12(13.0) 92(100.0)
High 64(48.5) 38(28.8) 17(12.9) 13( 9.8) 132(100.0)
Popularity- . sekok
seekin b Middle 24(28.2) 32(37.6) 11(12.9) 18(21.2) 85(100.0) 38.54
g type
Low 24(22.4) 22(20.6) 30(28.0) 31(29.0) 107(100.0)
High 44(37.6) 31(26.5) 20(17.1) 22(18.8) 117(100.0)
Taste-
s::kfi:n b Middle 34(27.9) 40(32.8) 24(19.7) 24(19.7) 122(100.0) 4.39
g type
Low 34(40.0) 21(24.7) 14(16.5) 16(18.8) 85(100.0)
Total 112(34.6) 92(28.4) 58(17.9) 62(19.1) 324(100.0)

**p<0.01, ***p<0001.
D Each variable was divided into 3 categories as follows: High: over M+(SD/2), Middle: M~(SD/2) ~M+(SD/2), Low: less

than M-(SD/2).
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{Table 5> Way of obtaining soybean paste N(%)
Dietary lifestyle Category Home made Purchased Ot?talned frorn Total 7? value
family or relative
High 41(33.9) 36(29.8) 44(36.4) 121(100.0)
Healthy- .
Middl 2(25. 44(35. 48(38. 124(100. 11.64%
secking type” iddle 32(25.8) (35.5) 8(38.7) (100.0) 6
Low 12(15.2) 39(49.4) 28(35.4) 79(100.0)
_ High 8( 8.3) 46(47.9) 42(43.8) 96(100.0)
Convenience. Middle 34(25.0) 55(40.4) 47(34.6) 136(100.0) 39.38%x*
seeking type
Low 43(46.7) 18(19.6) 31(33.7) 92(100.0)
High 30(34.9) 28(32.6) 28(32.6) 86(100.0)
Safety- .
Middl 28(19.2 404 40.4 146(100. .
secking type” iddle 8(19.2) 59(40.4) 59(40.4) 6(100.0) 7.55
Low 27(29.3) 32(34.8) 33(35.9) 92(100.0)
High 61(46.2) 30(22.7) 41(31.1) 132(100.0)
Popularity-
opulartty- Middle 16(18.8) 33(38.8) 36(42.4) 85(100.0) 52.66%%*
seeking type
Low 8( 7.5) 56(52.3) 43(40.2) 107(100.0)
High 30(25.6) 36(30.8) 51(43.6) 117(100.0)
Taste-
e ) Middle 31(25.4) 52(42.6) 39(32.0) 122(100.0) 474
seeking type
Low 24(28.2) 31(36.5) 30(35.3) 85(100.0)
Total 85(26.3) 119(36.7) 120(37.0) 324(100.0)

*p<0.05, ***p<0.001.

" Each variable was divided into 3 categories as follows: High: over M+(SD/2), Middle: M-(SD/2)~M+(SD/2), Low:

less than M-(SD/2).
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{Table 6> Reason for not buying soybean paste at the market N(%)
Variable Category @ @ @ @ ® Total 2* value
High 15(17.6)  11(129)  2327.1)  32(37.6)  4( 47)  85(100.0)
Healthy-
W Middle  2025.0)  12(150)  12(150)  3037.5  6(75)  80(100.0) 1118
seeking type
Low 2 5.0) 8(200)  12(30.0)  1640.0)  2( 50)  40(100.0)
High 8(160)  4( 80)  14(280)  2142.0)  3( 60)  50(100.0)
Convenience-
Se‘;’ﬁg‘i‘;zl, Middle  10(123)  14(173)  23(284)  29(35.8) 5(62)  81(1000) 11.01
Low 1925.7)  13(17.6)  10(13.5)  2837.8)  4( 54)  74(100.0)
High 12(11.8)  17(167) 27265  38G37.3)  8( 7.8)  102(100.0)
fety-
Safey- U Miadle  14269)  7(135)  11212)  19G6.5) 1(19)  52(1000) 866
seeking type
Low 11216)  7(13.7) 917.6)  21412)  3(59)  51(100.0)
High 12207)  14Q24.1) 8(13.8)  22(379)  2(34)  58(100.0)
Popularity- .
orking ype? M 17095 10015 24076 30645 6(69) 8701000 1000
Low 8(133)  7(117)  15250)  26(433)  4( 67)  60(100.0)
High 13(160)  10(123)  24(29.6)  2834.6)  6( 74)  81(100.0)
Taste-
S:':kfng oo Middle 142000 1AST) 5G4 2667 45T T01000) 600
Low 10(18.5)  10(18.5) 8(14.8)  24(d44)  2(37)  54(100.0)
Total 37(18.1)  31(15.1)  47(229)  78(380)  12( 59)  205(100.0)

@: Distrust of hygienic processing of soybean paste, : Concern about use of poor ingredients of soybean paste, ():
Concern about hazardous materials in soybean paste, @: Not good compared with home made soybean paste, ) Inferior

quality compared with its price.

" Each variable was divided into 3 categories as follows: High: over M+(SD/2), Middle: M-(SD/2)~M+(SD/2), Low:

less than M-(SD/2).
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{Table 7> Reason for buying soybean paste at the market N(%)
Variable Category @ @ ©) @ ® Total 27 value
High 256) 16(@444) 4(11L1)  12333)  2(56) 0( 00)  36(100.0)
Healthy- " Vfiadle  12073)  8(182)  4(9.1)  16G64) 20 45) 2(45)  44(1000) 3095
seeking type
Low 4103)  5(128) 0( 00) 24(615)  6(154) 0( 0.0)  39(100.0)

. High 14304)  6(13.0) 2(43) 20(43.5)  4(87) 0( 0.0)  46(100.0)
Comvenience: =\ vidle  3(55) 17309)  3(55)  27(49.)  4(73) 1(18) 55(100.0) 2281%
seeking type

Low 1(56)  6333) 3(167)  5278) 2(1L1) 1(56) 18(100.0)

High 0(00) 9300) 1(33) 15500) 3(10.0) 2(67)  30(100.0)
Safety- U Middle  5(152)  1333)  1(30)  15@55)  1(30)  0(0.0) 33(1000) 22.05*
seeking type

Low 13232)  9(16.1) 6(107) 22(393)  6(10.7) 0 0.0)  56(100.0)

. High 2 70)  4(143)  2(7.0)  20(714)  0( 0.0) 0 0.0)  28(100.0)
Popularity- , Middle 1423.7) 15(254) 4( 68) 20339) 4( 68) 2(34) 59(1000) 22.72*
seeking type

Low 263) 10313) 2(63) 12375  6(188) 0( 0.0)  32(100.0)
High 8(222) 8(222) 6(167)  8(222)  6(167) 0( 0.0)  36(100.0)
Taste U Middle  6(115)  18346)  0(0.0)  26(500)  2(38 0(0.0) 52(1000) 29.87%
seeking type
Low 4129)  3(97) 2065 18581) 2(65) 265  31(100.0)
Total 18(15.1) 29244) 8(67) 52437) 10 84) 2( 1.7) 119(100.0)

@: Don't know how to prepare, 2: Know how to prepare but don't have confidence, 3: Don't have enough time to
prepare, @: It is convenient, ®: Like its taste, ®: Don't have proper space to store containers for soybean paste.
*p<0.05, **p<0.01.
" Each variable was divided into 3 categories as follows: High: over M+(SD/2), Middle: M-(SD/2)~M+(SD/2), Low:
less than M-(SD/2).
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{Table 8> Place to buy soybean paste N(%)
. . Direct bargain
. Traditional Discount 2
Variable Category market market from the. Place Supermarket Total 2 value
of origin
High 2( 5.6) 24(66.7) 6(16.7) 4(11.1) 36(100.0)
Healthy-
YT Middle 2( 4.5) 32(72.7) 6(13.6) 4 9.1) 44(100.0) 7.00
seeking type
Low 0( 0.0) 33(84.6) 6(15.4) 0( 0.0) 39(100.0)
High 2( 4.3) 38(82.6) 6(13.0) 0( 0.0 46(100.0)
C ience-
OIVETIERTE”  Middle 2( 3.6) 44(80.0) 6(10.9) 3(5.5) 55(100.0) 2425
seeking type
Low 0( 0.0) 7(38.9) 6(33.3) 5(27.8) 18(100.0)
High 0( 0.0) 21(70.0) 5(16.7) 4(13.3) 30(100.0)
Safety-
ety ,  Middle 1( 3.0) 25(75.8) 5(15.2) 2 6.1) 33(100.0) 4.68
seeking type
Low 3( 5.4) 43(76.8) 8(14.3) 2( 3.6) 56(100.0)
High 2(7.1) 24(85.7) 2( 7.1) 0( 0.0 28(100.0)
Popularity-
PRI Middle 0( 0.0) 47(79.7) 8(13.6) 4 68) 59(100.0)  12.88
seeking type
Low 2( 6.3) 18(56.3) 8(25.0) 4(12.5) 32(100.0)
High 4(11.1) 28(77.8) 2( 5.6) 2( 5.6) 36(100.0)
Taste-
- ,  Middle 0( 0.0) 42(80.8) 6(11.5) 4 7.7 52(100.0)  19.06
seeking type
Low 0( 0.0) 19(61.3) 10(32.3) 2( 6.5) 31(100.0)
Total 4( 3.4) 89(74.8) 18(15.1) 8( 6.7) 119(100.0)
*#p<0.01.

" Each variable was divided into 3 categories as follows: High: over M+(SD/2), Middle: M-(SD/2)~M+(SD/2), Low:

less than M-(SD/2).
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{Table 9> Most important factor when buying soybean paste N(%)
2
Variable ~ Category (D @ ® @ ® ® @ ® © ©  Total Va’iue
Healthy- High  4(11.1) 10(27.8) 0( 0.0) 8(22.2) 10(27.8) 0( 0.0) 0( 0.0) 2( 5.6) 2( 5.6) 0( 0.0) 36(100.0)
seeking Middle 2( 4.5) 24(54.5) 4( 9.1) 4( 9.1) 4( 9.1) 0( 0.0) 0( 0.0) 2( 45) 2( 4.5) 2( 4.5) 44(100.0) 34.56*
1
type” Low  0( 0.0) 20(51.3) 2( 5.1) 2( 5.1) 5(12.8) 2( 5.1) 2( 5.1) 2( 5.1) 4(10.3) 0( 0.0) 39(100.0)
Convenience. High — 1(22) 21(45.7) 4( 8.7) 2(43) 9(19.6) 2( 43) 2(4.3) 2(43) 3(6.5) 0( 0.0) 46(100.0)
seeking Middle 2( 3.6) 27(49.1) 2( 3.6) 12(21.8) 4( 7.3) 0( 0.0) 0( 0.0) 4( 7.3) 2( 3.6) 2( 3.6) 55(100.0) 37.84**
type” Low  3(167) 6(33.3) 0( 0.0) 0( 0.0) 6(33.3) 0( 0.0) 0( 0.0) 0( 0.0) 3(16.7) 0( 0.0) 18(100.0)
Safety- High  2( 6.7) 20(66.7) 0( 0.0) 3(10.0) 2( 6.7) 0( 0.0) 0( 0.0) 1( 3.3) 2( 6.7) 0( 0.0) 30(100.0)
seeking Middle 4(12.1) 13(39.4) 1( 3.0) 5(15.2) 6(18.2) 0( 0.0) 1( 3.0) 1( 3.0) 2( 6.1) 0( 0.0) 33(100.0) 22.72
1
type” Low  0( 0.0) 21(37.5) 5( 8.9) 6(10.7) 11(19.6) 2( 3.6) 1( 1.8) 4( 7.1) 4( 7.1) 2( 3.6) 56(100.0)
Popularity-  High 00 0.0) 10357) 0( 0.0) 6(21.4) 6(214) 0( 0.0) 0( 0.0) 2(7.1) 4(143) 0( 0.0) 2§(100.0)
seeking Middle 4( 6.8) 36(61.0) 4( 6.8) 2( 3.4) 5( 85) 2( 3.4) 0( 0.0) 2( 3.4) 4( 6.8) 0( 0.0) 59(100.0) 39.80%*
1)
type Low  2( 6.3) 8(25.0) 2( 63) 6(18.8) 8(25.0) 0( 0.0) 2( 63) 2( 6.3) 0( 0.0) 2( 6.3) 32(100.0)
Taste- High  2( 5.6) 20(55.6) 0( 0.0) 4(11.1) 4(11.1) 0( 0.0) 0( 0.0) 4(11.1) 2( 5.6) 0( 0.0) 36(100.0)
seeking Middle 2( 3.8) 22(42.3) 4( 7.7) 8(15.4) 10(19.2) 2( 3.8) 0( 0.0) 0( 0.0) 4( 7.7) 0( 0.0) 52(100.0) 25.82
1
type” Low  2( 6.5) 12(38.7) 2( 6.5) 2( 6.5) 5(16.1) 0( 0.0) 2( 6.5) 2( 6.5) 2( 6.5) 2( 6.5) 31(100.0)
Total 6( 5.0) 54(45.4) 6( 5.0) 14(11.8) 19(16.0) 2( 1.7) 2( 1.7) 6( 5.0) 8( 6.7) 2( 1.7) 119(100.0)

@: Manufacturing process, ) Taste @): Expired date, @: Materials and ingredients, : Origin of materials, ®: Design of containers,

(@): Container volume, ®): Price, O

£9<0.05, *#p<0.01.

: Brand, (0: Manufacturers.

Y Each variable was divided into 3 categories as follows: High: over M+(SD/2), Middle: M-(SD/2) ~M+(SD/2), Low: less than M-(SD/2).
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{Table 10> Results of a multinomial logistic regression analysis

Home made” Obtained from family or relative”
Independent variable
b Wald Exp(b) b Wald Exp(b)
Intercept —19.62 34.57 1.64 1.05
Age 0.17 26.64%** 1.19 —0.05 6.54* 0.95
Educational level
High school graduate and under 0.18 0.13 1.19 —0.19 0.34 0.83
College graduate and over Ref?” - - Ref. - -
Monthly household income
Under 2,000,000 1.06 1.49 2.89 —1.63 8.14** 0.20
2,000,000~Under 3,000,000 1.07 1.75 2.92 —0.92 3.53 0.40
3,000,000 ~Under 4,000,000 1.69 3.64 5.40 —0.79 241 0.45
4,000,000 and over Ref. - - Ref. - -
Employment status
Nonemployment 1.01 4.97* 2.74 0.47 2.46 1.60
Employment Ref. - - Ref. - -
Coresidence with parent(s), husband's
parent(s), or older relative(s)
Yes 2.55 7.88%* 12.77 0.39 1.01 1.50
No Ref. - - Ref. - -
Dwelling type
Detached house 0.15 8.42%* 4.58 0.75 3.99 2.12
Apartment or tenement house Ref. - - Ref. - -
Dietary lifestyle
Health-seeking type —0.36 1.67 0.70 0.23 5.75% 1.26
Convenience-seeking type —0.71 9.03%* 0.49 —0.05 1.06 0.67
Safety-seeking type 1.62 22.32%** 5.03 0.07 0.15 1.08
Popularity-seeking type 0.36 1.68 1.43 —0.08 0.17 0.92
Taste-seeking type 0.28 0.90 1.32 0.19 0.70 1.21
Model chi-square 228.55%**
Predicted correctly(%) 63.3

**p<0.01, ***p<0.001.
" Base category: Purchased.
? Ref. means a reference group in the dummy variable of regression analysis.
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