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The Effect of Lifestyle, Service and Quality of Bakery Products

on Purchasing Intention

Hyun Cheol Lim"

Abstract

Dept. of Food Service Industry & Food Technology, Catholic University of Daegu’

Lifestyle has the largest influence on purchasing intention. Currently, consumers have to be adjusted to dynamic
environmental change, therefore they are demanding more and more on bakery items and functional food
products. It is important to understand the trend of customers' eating habits and the effect of this trend on
purchasing intention as well as the development of special characteristics in purchase, viewpoints, and behaviors.
Based on this fact, this study was conducted to classify the types of lifestyle according to the consumer’s
behavior and to examine how the variety and quality of bakery products affect consumer's purchasing pattem.
The subjects of this survey were housewives in thirties and forties at the national capital region. AIO(activities,
interests, opinions) analysis was used to classify lifestyle and to investigate the effect or relationship between
lifestyle, variety and quality of bakery products. Lifestyle was classified into the pursuit of rationality, the
pursuit of utility and the pursuit of convenience. The information was the most conceming area in the pursuit
of rationality, the taste in the pursuit of utility, and convenience in the pursuit of convenience. The purchasing
intention was not affected by the quality of the bakery product itself but by the satisfaction with the service

of the bakery.

Key words: lifestyle, bakery products, purchasing pattem, product diversity.
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{Table 1> Characteristics of the respondents

(n=268)
.. . Rate
Characteristics Categories N %)
Office worker 19 7.1
Professional 22 82
Job Self-employed 5 19
Housewife 200 74.6
Others 22 82
Less than 500,000 won 53 19.8
500,000~1000,000 won 115 429
Expenses 1000,000~1500,000 won 62 231
1500,000~2000,000 won 16 6.0
More than 2000,000 won 22 82
In person 106 39.6
o Partner 37 138
Opinion on o iren 118 44.0
purchase
Friend 4 15
Other 3 1.1
2 time less than 61 228
2~3 time 108 403
F
TEAUENEY 45 fime 62 231
of purchase
6~7 time 21 7.8
7 time more than 16 6.0
Independent bakery 35 131
Franchise 175 65.3
Busi
tyl;)smess Bakery in a department store 34 127
e
Hotel bakery 7 26
Others 17 63
Word-of-mouth 22 82
Advertisement 35 131
Source of .
. . Purchase experience 176 65.7
information
Persuasion of an employee 12 45
Others 23 86
Meal 31 116
Snack 191 713
Purpose of g 19 71
purchase
Anniversary present 23 86
Others 4 15
Bread 95 354
Sandwich, pizza, hamburger, etc. 50 18.7
Purch:
I Sweet bread 45 168
type
Healthy bread 77 287
Others 1 04
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{Table 2> Result of the reliability analysis on the questionnaire items

i i Alph Standardard
Item Factor lording Eigen  Explanation Average pha rardar
-value (%) age a
F1: Health interest type 2.749
Type of F2: Information interest type 1.970
dietary life F3: Economy interest type 1.619 55.185 3.2031 0.6077 0.6133
amn F4: Convenience interest type 1.575
FS: Taste interest type 1.469
Vari f
ariety F1: Variety of products 3.576 59593 32917 08610  0.8625
products (6)
Satisfacti ith Fl: Satisfaction with services 3.588
austaction wi 59926 30526 08240 08218
a product(9) F2: Satisfaction with quality 2.405
Purch
- rehase F1: Purchase intention 2967 59341 3040 08272 08274
intention(5)

{Table 3> Result of the factor scores of the group

Group
Factor 1: Pursuit of rationality 2: Pursuit of utility 3: Pursuit of convenience

(n=100) (n=53) (n=115)

Health interest type 0.33422 0.23281 —0.39793

Information interest type 0.58295 —1.06061 —0.01811

Economy interest type —0.06038 0.53562 —0.19435

Convenience interest type —0.70248 —0.29941 0.74884

Taste interest type —0.26835 0.77606 —0.12432
(Table 3)°ll= &S o83 T & US Aotk ek 7Hd 19 AF5S 918l 3AR
T Aelslel The) S4L SRS APk A4S AAskdn SRus AE By )
olmel Y FAEINE B GIF Aow

4 714 AB EAATE Tew 2.

1) 7 1o] 2B 7M1 A g Tl dmel el
Al TFd Tl elme el Al &S v Aol

{Table 4> Result of the regression analysis on product variety and purchase intention

. . Standardized
' Analysis Unstandardized coefficients coefficients , ,
Variable
B Std. error s
(Constant) —4.5E-17 0.054 0.000 1.000
F1: Product variety 0473 0.054 0.473 8.751 0.000%**
R =0224 dfl=1 df2 =266 F=176.580 Sig. F=0.000

***Significance level p<0.01.
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{Table 5> Result of the regression analysis on product satisfaction and purchase intention

Analysis Unstandardized coefficients Standarfiized
coefficients t p
Variable B Std. error B
(Constant) —3.9E-18 0.047 0.000 1.000
F1: Service of satisfaction 0.504 0.047 0.504 10.650 0.000%**
F2: Quality of satisfaction 0.393 0.047 0.393 8.305 0.000%**
R*=0.408 dfl =2 df2=265 F=91.201 Sig. F=0.000

***Significance level p<0.01.
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3-1 AlF TS ARlE el JEE diE THLY wSoly FA, wE e Sell=

v Zolt. AES Aok & Aeg 2ot
32 AlF e F2 Ul IS v 3] A A= (Table 7)3 o] FEHAST
2 Flojth. &k A A B (R-square)S 0.024= LFERIT
S 3ol tigk FAA FoldS A= F
3] AR A= (Table 6)3 o] F&Mo]  BAFL 6593°0% Yedth 714 329 AF
ek A A (R-square)> 0.25002 YERITE G2 F2 vl e v Aot o
T3 Al tie BAAH F8S AT F g Fo=r) 00110tk mERA fe =7 p<0.01
AT 88.644% UEth 71 3-19] ‘AlF o o|BE FAF Fok FEo Fauxos Hot
e AHIA wiSol] JEFS v Flolrkrel W o] X FAIHLE FoHo] gle Aew
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AFAA U= Folut, THAL M= AlF 5 E3 AAS 2A] e AoE Bk ARAE 9
g, 7H4, F4, AW AF Jdelu, AAF A & AF A *H HIAU ZH, AL AlFl
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{Table 6> Result of the regression analysis on product variety and service satisfaction
Analysis Unstandardized coefficients Sctj:g?;i;:: . »
Variable
B Std. error B
(Constant) 6.374E-17 0.053 0.000 1.000
F1: Product of variety 0.500 0.053 0.500 9.415 0.000%***
R =0250 dn=1 df2 =266 F=88.644 Sig. F=0.000

***Significance level p<0.01.

{Table 7> Result of the regression analysis on product variety and product satisfaction

Analysis Unstandardized coefficients Standarfiized
coefficients ¢ )
Variable B Std. error B
(Constant) —1.8E-16 0.060 0.000 1.000
F1: Product of variety 0.156 0.061 0.156 2.568 0.011*
R2=0.024 dn=1 df2 =266 F=6593 Sig. F=0.011

*Significance level p<0.05.
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{Table 8> Result of the regression analysis on the group of pursuit of rationality

Analvsi Unstandardized Standardized
nalysis . .
coefficients coefficients
Group Variable ! 4
B Std. error B
(Constant) 0.029 0.086 0332 0.740
Product vari
ocuct Variely  pyduct of variety 0.370 0.085 0.402 4347 0.000%5*
— Purchase intention >
R=0162  di=1 =98 F=18901  Sig. F=0.000
(Constant) 0017 0.075 0.229 0.820
Product satisfaction Service of satisfaction 0.487 0.079 0.506 6.151 0.000%**
— Purchase intention  Quality of satisfaction  0.380 0.079 0394 4796 0.000%**
R=0356  df=2 dp=97 F=26862  Sig. F=0.000
(Constant) 0.040 0.083 0.480 0.633
Product vari
roduct variety b duct of variety 0.492 0.083 0.516 5.957 0.000%#*
— Service SatleaCthIl >
R=0266  dfi=1 =98 F=35488  Sig. F=0.000
(Constant) —0.038 0.097 —0.392 0.696
Product vari
oduct Variety b duct of variety 0.056 0.096 0.059 0.581 0.563
— Quality satisfaction
R=0003  di=1 dn=98 F=0338  Sig. F=0.563

***Significance level p<0.01.
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{Table 9> Result of the regression analysis on the group of pursuit of utility
) Unstandardized Standardized
Group . Analysis coefficients coefficients t P
Variable
B Std. error B
(Constant) 0.119 0.118 1.002 0.321
Product iet
rocuet VAl product of variety 0.442 0.114 0.476 3.861 0.000%**
— Purchase intention >
R=0226  di=1 dR =51 F=14.909 Sig. F=0.000
(Constant) —0.021 0.108 —0.198 0.844
Product satisfaction Service of satisfaction 0.590 0.100 0.638 5.880 0.000%**
— Purchase intention  Quality of satisfaction 0.084 0.113 0.081 0.743 0.461
R*=0434 dfl =2 dR =50 F=19.144 Sig. F=0.000
(Constant) —0.177 0.111 1.596 0.117
Product iet
LN VAR Product of variety 0.707 0.115 0.654 6170 0.000%**
— Service satisfaction >
R=0427  di=1 dp =51 F=38.070  Sig. F=0.000
(Constant) —0.177 0.128 —1.388 0.171
Product variety .
. . . Product of variety 0.197 0.132 0.205 1.496 0.141
— Quality satisfaction
R=0042  dfi=1 dp =51 F=2239 Sig. F=0.141
***Significance level p<0.01.
SYuso TS o) A5 RAY iR 3 o] Gl dor, AF WL T} ] o
Jat7] sl SHYEY FAHTL olg3ted 3 Fol Y, AF thepol Auls v AF
AN NAHAL AF BEge o GE FA BEele JPeo] gle A0 ehgrh

{Table 10> Result of the regression analysis on the group of pursuit of convenience

. Unstandardized Standardized
Group . Analysis coefficients coefficients t Sig p
Variable
B Std. error B
(Constant) —0.005 0.083 -0.063 0.950
Product iet
rocuet Varely product of variety 0.551 0.083 0.531 6.658 0.000%**
— Purchase intention
R=0282  dfi=1 dR=113 F=44328  Sig. F=0.000
(Constant) 0.026 0.075 0.343 0.732
Product satisfaction Service of satisfaction 0.557 0.075 0.528 7414 0.000%**
— Purchase intention  Quality of satisfaction 0.364 0.071 0.367 5.165 0.000%**
R =0.435 dfl =2 dR=112 F=43.065 Sig. F=0.000
(Constant) 0.050 0.087 0.575 0.567
Product iet
O YATEY  Product of variety 0.423 0.087 0416 4866 0.000%*
— Service satisfaction
R=0173 dfl=1 d2=113 F=23.677 Sig. F=0.000
(Constant) —0.029 0.092 —0.308 0.758
Product vari
roduct Varlety. product of variety 0213 0.088 0.223 2433 0.017
— Quality satisfaction >
R =0.050 dfl=1 dfR2=113 F=5922 Sig. F=0.017

***Significance level p<0.01.
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