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Future Directions on the Next Generation of Digital Signage
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Abstract : Digitd Signage is outdoor media to provide each content and message through digital displays instead that posters and
signsare displayed on public facilities. Recently, digital Sgnage have been popular to deliver variety information and advertising on the
rapid development of intelligent digital imaging devices based LCD, LED. Continuoudly digital signage demand and market are
growing because digital signage feature is able to capable of interactive communication. Digital signage is expected that digital
advertisng market is continue rising in spite of globa economic downturn at various research ingtitutions, and it is expected to replace
traditional mediaadvertising in anew way with the coming digital signage at convergence mediaside.
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